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Fabulous Foote 
Career Resumes 
at Geyer Agency 


Board Chairmanship of 
‘Aggressive’ Shop Takes 
Adman into 7th Agency 


New York, Oct. 17—Eight 
months after leaving McCann- 
Erickson and seven years after 
leaving Foote, Cone & Belding, 
Emerson Foote was back today at 
the helm of an advertising agency 
—as board chairman of Geyer Ad- 
vertising. 

Sam M. Ballard, president of 
Geyer, announced that Mr. Foote 
had made “a substantial invest- 
ment” in the agency and will as- 
sume his new position immediate- 
ly. 

Thus ends a lengthy period of 
Madison Ave. 
speculation, dur- 
ing which time 
Mr. Foote was 
dickering with 
half a dozen or so 
mediu m-size 
agencies. In_ its 
Sept. 16 issue 
ADVERTISING AGE 
reported, on what 
was believed to 
be reliable infor- 


Emerson Foote 


mation, that Mr. | 


Foote was “joining Bryan Houston 
Inc.” 

The report was promptly denied, 
although the Houston agency had 
been “optimistic” at 
about getting Mr. Foote. Warwick 
& Legler is believed to have been 
another competitor for the veteran 
adman’s services. 


s In his quest for a new posi- 
tion, Mr. Foote had the services of 
a private pr man, Milton Fenster, 
and a personal business consultant, 


(Continued on Page 120) 


one point) 


Burke Adams Agency 
Gets Western Office 
in Deal with Durstine 


geoning Burke Dowling Adams 
agency has acquired a West Coast 


stine Inc. 


B. D. Adams said both agencies 
will retain their separate corporate 
identities and that the arrange- 


fices of either agency. 
ager of Roy S. Durstine Inc., Los 


division manager of Burke Dowl- 


shire Blvd. While it will be known 
y this new name officially, the 

Durstine name will remain on the 

door, according to Mr. Durstine. 


|= The agreement gives BDA a 


West Coast office to service its 
Studebaker-Packard dealer asso- 
ciations and Scandinavian Airlines 
|\System accounts. The agency al- 
jready has offices in New York, 
|Atlanta, South Bend, Upper Mont- 
clair, N.J., and Panama. 

| The Durstine agency has been 
in Los Angeles and San Francisco 
since 1948. Clients in that area in- 
clude Thermador Electrical Mfg. 
Co. and Norrisware divisions of 
| Norris-Thermador Corp., MacMil- 
lan Petroleum Corp., White Rock 
| beverages, Dietonic Products Co., 
the Ambassador Hotel and Graybar 
Electric. 

“Increases in personnel will 
strengthen the joint operation and 
will guarantee greater service for 
the clients of both agencies,” the 
joint announcement stated. “This 
will apply particularly to Los An- 
geles assignments for two Durstine 
accounts—the California Wine Ad- 
|visory Board and Interstate Bak- 
eries advertising of Roman Meal 
bread,” the statement concludes. + 


| 


| 
| 


ABC Resolves ‘Don’t Mean Business’... 


Kynett Asks Advertiser-Agency Joint 
‘Persuasion’ to Get Free-List Audits 


Farm Paper Group Asks 
ABC to Reverse Ruling 


|Co., Chicago, chairman of the ses- 
sion, said that the obvious reason 
|this had not been done was that 
\“the board was moving carefully 


New York, Oct. 18—The bur- 


Angeles, becomes vp and western | 


| 
| 


office through “a reciprocal work- 
ing agreement” with Roy S. Dur-| 


In a joint announcement, agen- | 
cy presidents Roy S. Durstine and | 


ment does not affect the other of-| 


William D. Sloan, vp and man-| 


| 


| 
| 


Give somebody 4 lovely fygure tor Chrisoma. 


SHAPELY—Borg-Erickson Corp. 
ing Adams Inc., Los Angeles, which | winds up its 1957 campaign by pro- 
will be located at the Durstine| moting its scales as Christmas gifts. 
| agency’s present space at 3440 Wil-| This color page is scheduled for 


the December Ladies’ Home Jour- 
nal. Fletcher D. Richards Inc., 
Chicago, is the agency. 


| 


Move Is First Step to 
Discredit Advertisers 
Who Claim Flu Cure 


WasHINGTON, Oct. 18—The Food 
& Drug Administration’s seizure 
of several shipments of Listerine 
in Boston this week is the first 
stage of a hard hitting campaign 
currently getting under way to 
| discredit advertisers who claim 
that their product will prevent 
Asian flu. 

Top federal medical experts take 
the position that no product cur- 
rently on the market, except the 
special flu vaccine, will prevent 
an individual from coming down 
with the disease. For several weeks 
there has been mounting indigna- 
tion here over the efforts of cer- 
tain drug companies to imply that 


FCC Stakes Out Ground Rules for 
Three-Year Test of Subscription TV 


Will Consider Requests 
to Run Advertising with 
Programs, FCC Reveals 


WASHINGTON, Oct. 17—Express- 
ing confidence that commercial 
television will stand up in the face 
of new competition, the Federal 
Communications Commission to- 
day staked out the ground rules 
for a large-scale public test of toll 
tv which it plans to authorize next 
year for a three-year period. 

Under the plan, stations will be 
allowed to apply for permission to 
offer toll service on a test basis in 
any market with four or more tv 
signals. The experimental license 
would be limited to three years 
from the date of the commence- 
ment of service, but the station 
would be given a free hand in ar- 
ranging its programming and fees. 

To assure free competition dur- 
ing the test period no station would 
be allowed to enter into a contract 


for exclusive use of a particular 
toll service, and no station may 
bind itself to use one particular 
service exclusively. 


s FCC said it will even consider 
requests for permission to carry 
commercials in the midst of a toll 
| program. However, it pointed out 
that none of the toll proposals 


the past two years contemplated 
the use of commercial announce- 
ments during a test period. 
Today’s announcement confirms 
the tentative position FCC had 
(Continued on Page 120) 


which have been submitted during | 


FDA Seizes Listerine Shipment in 
‘Crackdown on Asian Flu Ad Claims 


their products can be helpful in 
killing or immobolizing flu virus 
(AA, Sept. 30). 


® The Food & Drug seizure of Lis- 
|terine involves shipments which 
were intended for the Liggett Drug 
Co. in Boston. The action was tak- 
en by U.S. Attorney Anthony Ju- 
lian in the U.S. district court for 
the district of Massachusetts. The 
government takes the position that 
the product is mislabeled because 
it does not contain directions for 
‘use in preventing Asian flu, al- 
though shipments are accompa- 
nied by placards which recom- 
mend it for that purpose. 

The action against Listerine 
came after Warner-Lambert ran 


Ottending Placards 
Destroyed 

New Yor«, Oct. 18—War- 
ner-Lambert says it has de- 
stroyed all flu placards—re- 
portedly thousands—in all 
shipments, at the request of 
the Food & Drug Adminis- 
tration. The seizures of Lis- 
terine, the company says, 

took place in retail stores. 


full-page ads in Life on Sept. 2, 
16, and 30 which reported that re- 
cent tests show Listerine is “dead- 
ly” to Asian flu virus on contact. 

® The ad, headlined “A Timely 
| Warning,” advised ample rest and 
|other sound health habits as the 
best preventive against flu. It 
also contained a lengthy explana- 
tion of the use of gargles to kill 
germs and reported that those who 
use gargles have fewer respiratory 

(Continued on Page 121) 


Curcaco, Oct. 18—A call to ad- 
men to “break the media barrier” 
—to get away from slide-rule ideas 
about filling advertising space and 
time by trying novel, unconven- 


Last Minute News Flashes 


Schenley Halts All Brand Ads to Remodel Strategy 


on Rural Delivery Data ‘to try and avoid jamming this 


For other news and pictures of down the publishers’ throats.” 
the Audit Bureau meeting. see. H. H. Kynett, of Aitkin-Kynett, 
Pages 8 and 117. Philadelphia, suggested that “a 
|cumulative effort on the part of 
Cuicaco, Oct. 18—A majority of|the advertisers and the agencies 
advertisers and agency men yes-|is what is needed to persuade the 
terday indicated that they favored|paid books to break down their 
a more detailed breakdown of the | free circulations. 
free circulation portion of busi-| “The ABC resolutions,” he said, 
ness publications. “are all well and good, but they 
At a joint business session of | don’t mean business.” 
advertisers and agency men at | 
the 43rd annual meeting of Audit)" The group approved a resolu- 


Bureau of Circulations, several of tion urging the board of directors 
the agency men demanded to/| “to take action to provide an anal- 
know why the ABC board had|ysis of the unpaid portion of the 
not taken steps to require busi-|circulation of ABC business pa-| 
ness publications to break down)pers.” Another resolution, urging | 
the controlled portion of their cir-|“publishers with metropolitan) 
culation. area circulation to show the total 
E. Ross Gamble, of Leo Burnett (Continued on Page 117) 


New York, Oct. 18—Schenley Industries has canceled all its brand 
advertising programs in order to effect a shift in marketing strategy. 
The company declined to explain what that means specifically, but 
said it expects to have entirely new brand programs within a week or 
ten days. This unprecedented action by a major distiller at the begin- 
ning of the holiday advertising push has thrown media and agencies 
into confusion and turmoil. In 1956 Schenley spent close to $15,000,000 
in measured media, and this year its ad budget has been increased 
substantially. 


Stauffer Chemical Unit Names St. Georges 


New York, Oct. 18—St. Georges & Keyes has been appointed to han- 
dle advertising for the agricultural chemicals division of Stauffer 
Chemical Co. John Mather Lupton Co., which formerly handled ad- 
vertising for the division, retains the remainder of the Stauffer ac- 
count. 


McKesson Screens Agencies for Liquor Account 

New Yor«, Oct. 18—McKesson & Robbins’ liquor division will hear 
formal presentations this week from about five agencies to replace 
Erwin Wasey, Ruthrauff & Ryan, which resigned the $1,250,000 account 
last month (AA, Sept. 30). Agencies pitching include Benton & Bowles; 
Cunningham & Walsh; Albert Frank-Guenther Law; Fuller & Smith & 
Ross and Kenyon & Eckhardt. 

(Additional News Flashes on Page 121) 


Use Gimmicks to ‘Break Media Barrier,’ 
Heighten Ad Interest, Mithun Tells Four A’s 


tional graphic techniques—was 
sounded today by Ray Mithun, 
president of Campbell-Mithun. 

The agency head told a meeting 
of the American Assn. of Adver- 
tising Agencies’ central region that 
the rules of thumb, the cost-per- 
1,000, the “safe purchase” ideas 
about media have largely deter- 
mined contemporary media buying 
patterns. Willingness to follow 
standard publication and network 
rate cards, he said, has resulted in 
an unimaginative and conventional 
use of space and time. 


® Asserting that it’s time to break 
out of this media use pattern, Mr. 
Mithun proposed five basic ways 
to “break the media barrier”: 


e Use different space and time 
units—“something different from 
pages, spreads, half-hour shows 
and other standard media units.” 


e Use different space shapes— 
“something beyond the traditional 
rectangular, four-sided shoe box 
that has been run for a century or 
more. 

“This isn’t going to make an ef- 
|fective ad out of a weak selling 
idea,” Mr. Mithun said, but he 
added, “Very often it enhances a 
good idea to give it a unique 

(Continued on Page 121) 
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Today's Adshop Is 


Public Utility,’ Kesslinger Laments | 


Mass Production, Group 
Dynamics ‘Stifle’ Old 
Creative Spirit, He Says 


Newark, Oct. 16—The trouble 
with the advertising agency busi- 
ness is mass production. 

That’s the opinion of J. M. Kess- 
linger, of J. M. Kesslinger & Asso- 
ciates, writing in the agency house 
organ “Back Talk.” 

Mr. Kesslinger deseribes the 
havoc wrought by mass production 
in the appliance, housing and auto- 
motive fields and then goes on: 

“What is happening in industry 
is happening in advertising. An 
agency used to be a place where 
creative effort ran riot, where men 
argued with conviction, where both 


Niagara Sets Push 
for Furniture with 


‘Built-in Massage’ 


ADAMSVILLE, Pa., Oct. 15—Ni- 
agara Therapy Mfg. Corp. here 
plans to spend more than $500,000 
in the next 90 days in magazines, 
radio, tv and co-op newspaper ad- 
vertising. The campaign will push 
the new line of Niagara “living 
furniture.” 

W. S. Walker Advertising, Pitts- 
burgh, has scheduled four-color 
spreads in Better Homes & Gar- 
dens, House Beautiful and Living 
for Young Homemakers. Four-col- 
or pages are to appear in Banking, 
Better Homes & Gardens, Dun’s 
Review, Financial World, Forbes, 


CYCLO-MASSAGE—This McCall’s page 

is part of a 90-day campaign by 

Niagara Therapy Mfg. Corp. to sell 

its specialized furniture. W. S. 

Walker Advertising, Pittsburgh, is 
the agency. 


Fortune, McCall’s and other books. 
Bé&w insertions are set for Good 
Housekeeping, Life, Look, and The 
Saturday Evening Post, among 
others. Daily newspapers and Sun- 
day supplements will carry pages, 
half pages and two-column inser- 
tions. Radio and television spots, 
also on a co-op basis, will be used 
in 106 markets. 


s The drive will feature furniture 
for both the home and the office. 
The furniture has a built-in mas- 
sage action called “cyclo-mas- 
sage.” # 


Tigrett Industries Names 
Greenhaw & Rush Agency 
Tigrett Industries, Jackson, 
Tenn., manufacturer of novel toys, 
infants’ furniture and _ specialty 
sports equipment, has appointed 
Greenhaw & Rush, Memphis, to 
handle its advertising. A national 
advertising campaign in magazines 
is planned for 1958. Tigrett pre- 
viously was a direct advertiser. 


‘Faceless, Like 


anger and laughter echoed through 


doing a prideful job, even the office 
girls would run in and peek over 
the shoulders of the artists. Every- 
body waited to grab the first copy | 
of the newspaper or magazine that 
hit the stands. There’d be cheers | 
or groans over the ad’s position... 


s “Walk into a Madison Ave. shop 
today and you are floored by a 
mass of faceless humanity. Scores 
and scores of girls sit at desks set 
out in geometric designs. The at- 
mosphere is that of a public utility. 
Gone is that raw, robust, striving 
eagerness. 

“If the agency does occasionally 
come out with an exciting cam- 
paign, it’s because some executive 
did a lot of homework, or some 
young copy cub spent a weekend 
pounding his portable. Group dy- 
namics stifle individual effort. You 
can bet your last buck that such 
ads as ‘The penalty of leadership’ 
are not born in a copy group con- 
ference. 


_| U.S. Supreme Court this week up- 


_|der Co. of Washington to sell Gen- 


“Account executives, resplendent 
lin the uniform of the Brothers 
| Brooks, or whatever is the current 
| vogue, talk knowingly about mar- 
kets, depth penetration, product 
|image, corporate image, motiva- 
|tional research and the dryness of 
|the martinis served at the bar of 
|the Barberry Room.” 


s Mr. Kesslinger goes on to say 
that his agency retains the old ex- 
icitement, and that it is small 
ithrough choice, having turned 
down two or three merger offers. 

“We hope we never grow so big 
that all the joy, excitement and zest 
shall have gone out of advertis- 
ing.” # 


Court Won't Review 
Ruling That N.Y.’s Fair 
Trade Law Doesn’t Apply 


WASHINGTON, Oct. 15—By re- 
fusing to consider an appeal, the 


held the right of Masters Mail Or- 


eral Electric products in New York 
at cut prices. 


e Stephen Masters, president of 
the Washington company and the 
Masters discount chain, indicated 
that, as aresult of the victory, 
Masters Mail Order Co. of Wash- 
ington will embark on a magazine 
and newspaper campaign through- 
out the country, advertising GE 
products at below fair trade prices. 

Originally, GE obtained an in- 
junction forbidding the Washing- 
ton outlet (there is no fair trade in 
the District of Columbia) to engage 
in mail order selling in New York, 
where fair trade exists. The court 
of appeals, however, held that title 
to the products passed in Washing- 
ton rather than New York, and re- 
versed the ruling. 


|= The Supreme Court knocked a 
| big loophole in the nationwide fab- 
| ric of fair trade laws by refusing to 
jreview the appellate court ruling. | 

Five years ago Congress passed | 
new and more stringent federal 
fair trade laws after the Supreme 
Court ruled that fair trade agree- 
jments were not binding on non- 
signers. Today the court riddled 
he revised law by simply refusing | 
o review the second circuit court | 
| verdict in favor of Masters. | 

In its effort to curb advertising 


the rooms. When the agency was| 


/ a: Pe 

OSE 
YULE MOOD—Designed to put con- 
sumers in a Christmas mood, this 
color ad for Oneida Silversmiths 
will run in Better Homes & Gar- 
dens, Good Housekeeping and La- 


dies’ 


Mayer, Craig Will 
Try Again to Crack 
Standoff on ‘21’ 


New York, Oct. 15—Appearing 
for the fourth straight week as a 
contestant on “Twenty-One” 
(NBC-TV), motivation researcher 
David Mayer played two more tie 
games with Harold Craig last 
night. 

Mr. Mayer, president of Market 
Psychology Inc., and the dairy 
farmer will return next Monday 
night to play a ninth game—and a 
tenth in the event of another tie. 

Mr. Craig, the current champion, 
will be facing the possibility of 
losing $94,500 of his winnings of 
$119,500 to date, as the pair will 
be playing the ninth game at $4,- 
500 a point. The tenth game, if it 
is played, will be for $5,000 a 
point. + 


Home Journal. 


‘Cleared’ by High Court, Masters 
Plans National Discount-GE Drive 


by Masters, GE had argued that the 
mail order house gets a “free ride” 
on advertising done by GE and the 
sales efforts of retailers who re- 
spect the fair trade price on the 
product. 

But the court of appeals con- 
cluded the New York state fair 
trade law could not be applied to 
an out-of-state firm, and that the 
federal fair trade enabling law did 
not apply. 


s GE had no comment to make on 
the Masters decision or on the dis- 
counter’s announced ad plans. GE 
does not sell directly to Masters; it 
sells only to its distributors, and 
it cannot tell them whom to sell to. 
In addition, the appliance business 
is replete with retail trans-ship- 
pers, and it is not expected that 
Masters will encounter any prob- 
lems in getting merchandise. 


® The last time Masters tried to 
sell GE products below list by mail 
order was last June in New York 
(AA, June 17), and it ran into an 
almost solid wall of refusal from 
local newspapers. Page ads were 
declined, for one reason or another, 
by all major dailies and WRCA- 
TV. Subsequently Radio Station 
WOR carried a spot campaign, and 
the Sunday News ran the mail or- 
der page in its June 23 issue. + 


Funco Names Bradley Lane 

Funco products division of Beau- 
ty Products Ltd. Denver, has 
named Bradley Lane Advertising, 
Denver, to handle advertising for 
its new Fishbone connector, a 
connecting device for knocked 
down furniture. Funco plans an in- 
troductory campaign in furniture 
trade publications. 


Deupree Ridicules 
FTC’s P&G-Clorox 
‘Anti-Success’ Ruling 


| New York, Oct. 16—Richard R. 


Deupree, board chairman of Proc- 
ter & Gamble, said here last night 
that the federal government ap- 
parently objects to P&G being so 
| successful. 

| Mr. Deupree was commenting on 
the Federal Trade Commission 
complaint filed last week against 
|P&G’s recent acquisition of the 
Clorox Chemical Co., Oakland, 
Cal. (AA, Oct. 14). 

“The real basis of the com- 
plaint,” Mr. Deupree charged, “‘is 
that Procter & Gamble is a suc- 
cessful company. It advertises 
widely. It makes products which 
are broadly accepted by house- 
wives and other consumers. In oth- 
er words, Procter & Gamble has 
been a successful competitor in its 
business fields and, as a result, it 
has grown and prospered.” 

Mr. Deupree added that the gov- 
ernment seems to be operating un- 
der the theory “that if Company 
A is successful in the face of strong 
competition in one field, it can- 
not apply its talents to another 
field by acquiring Company B. It 
can’t do that because its success 
in the first field indicates it will 
also compete successfully in the 
second field.” 

Mr. Deupree was speaking at a 
dinner commemorating the 50th 
anniversary of P&G’s plant on Sta- 
ten Island. 


s In its complaint, the FTC said 
P&G should not be allowed to keep 
Clorox because it would lessen 
competition in the entire washing 
agent market. “Noting that Clorox 
is already the No. 1 selling bleach, 
FTC said P&G’s promotional re- 
sources would enable it to swamp 
other bleach makers. 

It also charged that the addition 
of Clorox to the P&G line would 
enable the company “to obtain 
critically short and valuable shelf 
space,” at the expense of competi- 
tors. The FTC cited P&G’s “ex- 
tensive advertising” in pointing 
out how the company gains quick 
“consumer acceptance of house- 
hold products.” 


= Mr. Deupree said here last night 
that the FTC attributes P&G’s 
“ability” to command consumer ac- 
ceptance to “strong advertising.” 
But, he added, the FTC “complete- 
ly ignores the fundamental im- 
portance of product quality in ef- 
fective competition . . . You may 
get the homemaker to buy a prod- 
uct the first time through adver- 
tising and promotion, but if that 
product isn’t a good one, if it 
doesn’t live up to your claims, you 
can be sure she isn’t going to buy 
it again.” # 
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Atherton 


LaVene 


OFFICIAL—Norv LaVene and Don McKenzie, vps of Stromberger, 

LaVene, McKenzie, Los Angeles, 

membership in the American Assn. of Advertising Agencies from 

Alfred Atherton, Atherton Advertising Agency, chairman of the 
Four A’s Southern California Council. 
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U.S. Has Poor 
‘Product Image’ 
Abroad: Dichter 


Researcher Hits Lack 
of Heroes, ‘Negative’ 
Little Rock Publicity 


New York, Oct. 16—Ernest 
Dichter, president of the Institute 
for Motivational Research, today 
offered his services to a new client, 
the United States of America. 

Just back from a trip to Europe 
and the Middle East, Dr. Dichter 
said he was appalled to find that 
the U. S. “share of market overseas 
is declining because of a poor prod- 
uct image. 

“If an advertiser found out that 
the personality of his product—its 
image in the eyes of the public— 
had deteriorated, he would take 
drastic action,” Dr. Dichter pointed 
out. 

“It is time that we Americans 
show at least as much perspicacity 
in selling our most precious prod- 
uct—the image of the U. S.—as the 
advertiser does in selling his prod- 
uct.” 

Dr. Dichter called a press con- 
ference to sound this clarion warn- 
ing and announced that he had sent 
a letter to 200 of his clients urging 
them to initiate a program “for 
bolstering the faith in America’s 
economic and spiritual strength.” 


= The Vienna-born motivation re- 
searcher said, “It may sound 
frightening,” but it is necessary to 
sell America like a product—‘“and 
I don’t blush at the word, ‘sell’.” 

People in other countries must 
be “looked upon as consumers,” he 


(Continued on Page 122) 


Vogel Group Wins 
Loew’s Battle, Cites 


Company Progress 


New York, Oct. 16—After 
months skirmishing in the courts, 
the fight for control of Loew’s Inc. 
shifted to a special stockholders 
meeting here yesterday. 

The victor in this stormy, heated 
engagement was Joseph R. Vogel, 
president of the motion picture 
company, who called the meeting 
to get stockholders’ approval of 
enlarging the board of directors 
from 13 to 19 members. 

The shareholders backed Mr. 
Vogel’s resolution for an augment- 
ed board and elected nine directors 
from a ten-man Vogel slate. The 
tenth new director, Samuel J. 


(Continued on Page 119) 
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Eastman Offers 
ABC Advertisers 
‘Exclusive Entity’ 


WASHINGTON, Oct. 16—ABC Ra- 
dio is stressing exclusivity in its 
pitch to potental advertisers for 
the network’s new lineup of all live 
shows. 

Robert E. Eastman, president of 
the network, made this point very 
clear today in discussing his plans 
for the company in an address be- 
fore the Advertising Club of Wash- 
ington. He also promised sponsors 
that they will not be overcrowded, 
with no more than three network 
advertisers to be accepted during 
each quarter-hour segment of the 
variety-music programs. 

“An advertiser buying within 
these shows knows that the good 
presentation of his copy is consist- 
ent the country over,” Mr. East- 
man said. “He knows that he will 
not be overcrewded. There will be 
no more than three network ad- 
vertisers within a quarter-hour 
period; the advertiser will be pro- 
tected against product conflict for 
the full hour’s duration of the pro- 
gram and, furthermore, his invest- 
ment in American Broadcasting 
advertising will be protected for 
60 days after his contract expires. 


e “These are tremendously im- 
portant considerations because to- 
day the competition is fierce,” he 
said. “The magazine of 100 pages 
a few years ago is 200 pages today; 
the Sunday paper is 6” thick with 
ads; on nighttime television, many 
products vie for attention, and cer- 
tain time periods in radio make it 
difficult for the advertiser to stand 
out in the crowd. 

“On American we offer the ad- 
vertiser an exclusive entity of 
great significance in the $10.2 bil- 
lion annual roar of national adver- 
tising,” Mr. Eastman continued. 

To make the network even more 
attractive to advertisers, it has se- 
lected star personalities “who know 
not only how to entertain, but are 
salesmen” as well, he said. Mr. 
Eastman added that these person- 
alities will not only handle on-the- 
air sell but will be available for 
personal appearance duty at spon- 
sors’ sales meetings. 


s The network president noted one 
(Continued on Page 119) 
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Mr. Claus teade a double life 


a A OERR bm RAE, Tos come 


X MARKS SEVERAL SPOTS—Air Express breaks its 1958 campaign next 
week, making extensive use of the symbol “X,” in an effort to make 
its services stand out from air freight and air parcel post. This 
spread actually runs on three pages—the three columns of “X”s on 
a right hand page, followed by the full page and, opposite that page, 


column of “X”’s. The company has 


a new logo using the “X” and plans to incorporate the symbol into 
its direct mail and other promotional campaigns. Burke Dowling 
Adams Inc., New York, is the agency. 


from McAdams to 


Company to Take Over 
Much Medical Advertising 
for ‘Internal’ Handling 


New York, Oct. 15—Warner- 
Chilcott Laboratories and Nepara 
| Laboratories—the ethical drug di- 
| visions of Warner-Lambert Phar- 
| maceutical Co.—have a new mar- 
keting head, and changes are 
being made in advertising agency 
assignments. 

Spencer Fossel, formerly direc- 
tor of marketing at L. W. Frohlich 
& Co., New York ethical drug ad- 
vertising agency, has been ap- 
pointed director of marketing for 
both divisions. Prior to his Froh- 
lich experience, Mr. Fossel was a 
| marketing executive with Sandos 
| Chemical Co. and Organon Inc. 
| He is also a past president of the 
Pharmaceutical Advertising Club 
of New York. 

Mr. Fossel will be in charge of 
all sales, promotion and market 
research activities. Ethical drugs 
account for about 20% of Warner- 
Lambert’s volume. 


® Effective Jan. 1, Warner-Chil- 


Women Vote for Fewer Household Chores, 
More Livable Homes at ‘McCall's’ Conclave 


WASHINGTON, Oct. 15—Repre- 
sentative young housewives from 
45 states, brought together here 
last weekend by McCall’s, empha- 
sized their interest in new housing 
features which reduce household 


|their understanding of 


|problems, and their knowledge of | 


| physical within the 


household. 
| The group covered all levels of 


(Continued on Page 122) 


problems 


chores and make the home more | 


livable for all 
family. 

The group of 100 women select- 
ed by editors of the magazine par- 
ticipated in round-table discussions 
during a three-day program de- 
signed to bring out their ideas on 
how the home can be improved 
as the hub of family activity. 

Their opinions, according to Otis 
L. Wiese, editor and publisher of 
McCall’s, are believed to be im- 
portant in helping the housing and 
home furnishings industry strike 
a balance between what people 
really want in the way of living 
accommodations, and what manu- 
facturers think they should have. 


members of the 


® The meeting represented an ef- 
fort on the part of McCall’s to re- 
peat the Congress on Housing 
which was conducted by the Hous- 
ing & Home Finance agency last 
year. The “delegates” were select- 
ed, McCall’s said, on the basis of 


we 
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HOWARD G. DICK, formerly national 


ad manager (AA, Sept. 23), has 
now been named director of ad- 
vertising and marketing, a new 
post. Minute Maid has moved from 
New York to Orlando, Fla. 


family | 


Warner-Lambert Ethical Units Shift 


Lambert Agency 


,cott and Nepara will be shifting 
| business to Lambert & Feasley, 
longtime house agency for Warner- 
Lambert, ADVERTISING AGE learned. 
Up to now, their professional ad- 
vertising has been handled almost 
entirely by William Douglas Mc- 
Adams Inc. 

All of Nepara’s space advertising 
will be moved from McAdams to 
Lambert & Feasley. Julian Garbat, 
formerly ad manager of Nepara, 
has already joined Lambert & 
Feasley and will supervise the ac- 
count. Warner-Lambert purchased 
Nepara—and its subsidiary, the 
Anahist Co.—last year. 

McAdams will continue to place 
space for the bulk of Warner-Chil- 
cott’s products. However, Lambert 
& Feasley will take over on four 
heavily-promoted items—Gelusil, 
|Anusol, Adorel and Tedral. 


® At the same time, Warner- 
Lambert itself will play a much 
greater part in the creation and 
production of advertising materials 
directed to doctors and the medical 
trade. This will be especially true 
for the Warner-Chilcott products. 
The company told AA that adver- 
tising creation for these products 
will henceforth be largely handled 
“internally.” # 


Commercials Get 


Only 2'2% of Air 
Time, AA Finds 


Analysis of Barrow 
Report Indicates TV 
Ads Average 37 Seconds 


CuHicaGo, Oct. 16—You may 
think television commercials are 
too many and too long, but it 
only seems that way. 

On the average, the nation’s tv 
stations give you less than 90 sec- 
onds of paid commercial in every 
hour of viewing. The largest num- 
| ber of commercials is shown in the 
evening, the smallest number in 
the morning. 


sales planning manager of Minute | a If you’re a working stiff who! & 
Maid Corp. and recently named | 


does his viewing in the popular 
evening hours from 6 to 11 p. m., 
you see more advertising than 
|appears in the average over the 
| viewing day. But you still see 
less than two minutes of com- 
(Continued on Page 119) 


Brassiere Maker Doubles 
Its '56-'57 Budget—Will 
Spend About $6,250,000 


New York, Oct. 16—Though 
only six weeks have elapsed since 
Exquisite Form Brassiere’s 100- 
150 market television barter deal 
with National Telefilm Associates 
fell through, the company has 
managed to put together tv spot 
schedules in approximately 97 
markets. 

Exquisite Form was able to ob- 
tain two-thirds of the tv sched- 
ules through barter, but in many 
of the top markets had to pay 
cash to stations. In the top 20 
markets, the breakdown was half 


Fats Play Positive 
Role in Nutrition, 
Magazine Insists 

New York, Oct. 16—Fats are 
good for you, What’s New in Home 
Economics insists. 

In the first two in a series of four 
articles in the September and 
October issues, the magazine de- 
plores what it calls the recent 
“hysteria” of consumers following 
reports of the relation of fat in 
diets—and the high level of chol- 
esterol in the blood—leading to 


atherosclrosis and resultant coro- 
nary thrombosis. 


s “There is an inherent human 
tendency which makes people in- 
terpret reports and findings in 
terms of their own daily living, 
whether or not they possess the 
background of information which 
makes for sound, practical evalu- 
ation,” the article says. 

The series of articles constitute 
a re-examination of the vital role 
of fats in supplying needed nutri- 
tion. 

The magazine’s thesis is summed 
in one sentence: “Fat is needed in 
the diet to make it palatable and 
satisfying, to provide concentrated 


are the carriers of vitamins A,D 
and K and essential fatty acids.”+ 


MENLO ParRK, CAL., Oct. 15—A 
new approach has been developed 
by the Magna Power Tool Corp. 
in its fall advertising campaign 


for Shopsmith, its multi-purpose 
power tool. 

The Shopsmith has been glam- 
orized in an attempt to create 


freee & Ge waesenep 


on oramssn 


source of energy, and because fats | 


am | tions, 


Exquisite Form Sets 
TV Swaps in 97 Cities 


of the spot schedules through bar- 
ter and half for cash. 

Guild Films supplied more than 
half of the barter spots. Two un- 
identified film companies also have 
been involved. 

In Exquisite Form’s original 
arrangement with NTA, the film 
company’s salesmen were to offer 
tv film properties to stations in 
each market needed by Exquisite 
Form in exchange for spots. 


® The brassiere manufacturer did 
not elaborate on the reasons 
for the breakdown in its barter 
arrangement with NTA. However, 
an explanation was offered by 
Edward D. Madden, formerly vp 
of the company’s competitor, In- 
ternational Latex, and now pre- 
sident of Keyes, Madden & Jones. 

The agency president recently 
said Exquisite Form didn’t give 
NTA enough time to carry off 
the complex trading. 

Latex has been a heavy barter 
user and is now in the second 
year of its five-year, $20,000,000 
swap-tv contract with C&C Tele- 
vision Corp. 

To revive its bartered spot ad 
program as quickly as possible, 
Exquisite Form took spots Guild 
and the other tv film distribu- 
tors had already stockpiled. 


s Although such a method of 
obtaining barter tv time was hap- 
hazard compared to the original 
setup with NTA, Exquisite Form 
wanted to get going on television 
this fall, since the company had 
just increased its product line and 
expanded its sales force, Irwin 
Roseman, director of advertising 
and sales promotion, told AA. Mr. 
Roseman said his company had 
been approached by many distrib- 
utors with tv spots to trade. 

The company preferred tv to 
maintaining its magazine sched- 
ule of the previous year because 
of the preponderance of brassiere 
ads in magazines, Mr. Roseman 
said. 

“While we wanted to get on tv, 
our problem was money,” the Ex- 
quisite Form ad director said. 
“Consider that the total sales vol- 

(Continued on Page 70) 


Magna’s Fall Drive Aims to Lend ‘Air of 
Sophistication’ to Shopsmith Power Tools 


an image of “superlative quality 


\in the power tool field” through 
j}use of fashion-type photography 


with the same male model in two 
separate series of ads. 

Jack Herrick, Magna’s ad man- 
ager, and the agency, Brooke, 
Smith, French & Dorrance of the 
Pacific Coast Inc., San Francisco, 
have created a series of ads de- 
signed to “express the pride of 
ownership experienced by Shop- 
smith customers. 

“To put across the idea that 
Shopsmith is truly the ultimate 
in home workshop equipment,” 
Mr. Herrick points out, “we felt 


ithe ads needed an air of sophis- 


tication that is not generally 


| found in power tool ads.” 


The results are a group of ads 


| illustrated by photos of the Shop- 


in different situa- 
with catch headlines and 
copy on the benefits and fun of 
using a Shopsmith. 


smith owner 


||}@ First ad in the series contains 
\||}the headline, 


“Opening night,” 


|with copy about the “arrival of 
ti ety : »- | your new talent” under a photo of 

. — a beaming wood-working fan 
alongside a Shopsmith which has 
just been uncrated. 

Another, with the headline 
“Triumph in the workshop,” por- 
trays the Shopsmith owner and 

(Continued on Page 119) 


| TRIUMPHANT—In this Shopsmith ad, 
| the tool owner and his wife pro- 
| pose a toast to a newly-completed 
| project. The ad ran in American 


| Home in October. 
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Managers Must Spark 
Creative Ad Sales, 
Tucker Tells ABP 


Cuicaco, Oct. 16—The major re- 
sponsibility for developing and or- 
ganizing creative sales efforts by 
business publication space sales- 
men rests with the home office, the 
Associated Business Publications 
midwest conference was told here 
today. 

Mitchell Tucker, vp and sales 
manager of Oil & Gas Journal, 
told a creative sales session at the 
one-day ABP seminar that the 
home office, and particularly the 
sales manager, are in the best posi- 
tion to work out a really sound 
creative sales program. They are 
also in the best position to me- 
chanize it, he added. 

Creative sales, he said, is, in 
essence, giving the customer what 
he really wants. The catch in this, 
though, he emphasized, is that it 
often takes a surprisingly long 
time to find out what a company 


{actually does want. 

This isn’t too much the fault 
of space salesmen, however, he 
went on. Even the biggest compa- 
nies often don’t really realize what 
they want out of their advertising; 
the creative salesmen must help 
them find out, he advised. 


s At the same session, George 
Reppert Jr., ad sales manager of 
American Machinist, warned that 
creative selling does not include 
knocking general publications. The 
intelligent thing to do, he suggest- 
ed, is to urge advertisers to use 
trade papers as a supplement to 
general magazine ads, giving more 
mileage to ad dollars spent in gen- 
eral magazines. 

Creative selling is particularly 
important now, Mr. Reppert said, 
because the tightening of business 
conditions is reviving the space 
salesman’s old enemy—the idea 


|that decreased business should be 


accompanied by decreased adver- 
tising. 

Facing up to this particular 
problem was, in fact, the overtone 


of the one-day meeting. Editorial 
and circulation, as well as sales, 
operations were under scrutiny. 

ABP Chairman Nelson Bond, 
exec vp of McGraw-Hill Publish- 
ing Co., repeated his warning that 
product improvement is the para- 
mount problem in maintaining and 
improving business publications’ 
standing in the face of stiffening 
competition and decreasing ad 
budgets (AA, Oct. 7). 


s Learning just what it is the read- 
ers would like by way of improve- 
ments, though, is difficult because 
readers can not be expected to be 
entirely candid in giving their 
opinions, Louis Cheskin, director of 
the Color Research Institute, told 
the ABP. 

Mr. Cheskin’s solution: Uncon- 
scious level testing—research that 
unveils any class-conscious, ego- 
centric, or other embarrassing or 
unconscious motivating factors in- 
fluencing the decision to subscribe 
to a business publication. # 
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== PLACE WINNER 
Ad the 1957 Editor and Publisher 
ROP COLOR COMPETITION 


From more than 1800 entries submitted by 145 daily newspapers, a Tacoma News 
Tribune entry was awarded FIRST PLACE in its category for 3 colors-and-black 
reproduction. Ours was one of the 15 winning awards in 12 categories.* 


When advertisers place color advertising in the Tacoma News Tribune, they 
can be sure the copy will compare favorably with engravers’ proofs. Furthermore, 
they are advertising in a newspaper that carries more advertising linage than any 
other newspaper in Washington State, with one exception. 


* 


Judges awarded ties in 3 of 
the 12 categories. Our win- 
ning entry was a full page 
advertisement in three colors 
and black, created and pro- 
duced by Miller, Mackay, 
Hoeck & Hartung, Seattle, 
featuring Rainier beer. 


We Cover A BIG Market. . 


An “A-Schedule” Market 


Excellence of mechanical reproduction is not the only reason to adver- 


tise in the Tacoma News Tribune. . 


Pacific Northwest markets. 


. we cover one of the four major 


By every yardstick of measurement the Tacoma Trading Zone is 


Washington State’s second market. 


area... 


It is a separate and distinct buying 


. hot a sub-division or appendage of the adjoining Seattle 


market. No outside newspaper delivers merchandisable coverage in 
Tacoma’s rich market. That's one of the reasons why the News Tribune 
is the State’s second newspaper in total linage. 


CIRCULATION OVER 83,000 
Represented by SAWYER-FERGUSON-WALKER COMPANY, INC. 
New York + Chicago + Philadelphia - Detroit - Atlanta - Los Angeles - San Francisco - Seattle 


TACOMA, 


WASHINGTON 
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Highlights of This Week's Issue 


Vogel group wins skirmish, retains con- 
trol Of Loew's EM. .........cccsccssecesesee Page 2 


Advertising agencies today are a “mass 
of faceless humanity,” Kessingler writes 
in house organ, “Back Talk” ...Page 2 


Procter & Gamble’s success is real reason 
for FTC complaint, P&G Board Chair- 
Man Deupree Says .o.......ccccccccecePage 2 


Motivation Researcher David Mayer, dai- 
ry farmer Harold Craig will try again 
on “Twenty-One” to break tie at $4,500 


IIE Witnchectdttccctnct Page 2 
$500,000 ad promotion in next 90 
days will push Niagara massaging 
Le a Se a Page 2 


Masters Mail Order Co., ‘‘cleared” by re- 
fusal of Supreme Court to review low- 
er court decision in fair trade suit, 
plans national discount drive for Gen- 
eral Electric products 


Magna Power Tool will try to give its 
Shopsmith all-purpose power tool an 


air of glamor via fashion-type photog- | 


raphy in its fall campaign ............ Page 3 


Feel that you're being swamped by com- 
mercials on tv? AA did a little com- 
puting on statistics in FCC’s network 
study and found that on the average 
commercials take about 24% of air 
time 


ABC Radice is promising sponsors “ex- 
clusivity” for its new lineup of all live 
shows Page 3 


Women want new household features 


which will reduce their household 
chores, housewives brought together 
from 45 states TeEPoOrt .occcccccccccmon Page 3 


Warner-Chileott and Nepara shift their 
accounts from Wiliam Douglas McAd- 
ams Inc. to Lambert & Feasley .Page 3 


Exquisite Form Brassiere manages to set 
up tv barters in 97 brcanens doubles '56- 
| fe Page 3 


Fats play an important and vital role in 
nutrition, What’s New in Home Eco- 
CIES TIED sencitictniigniiinnennded Page 3 

West Coast phone company uses teen- 
created copy and art to sell other teen 
agers on use of phones ................Page 16 


Mexico schedules $550,000 budget for ad- 
vertising to lure U. S. tourists south of 


the border Page 19 


Reader's Digest reports its newsstand 
sales are up Pisco recent price 
SP Wincitionae Page 22 


Ken Dyke retires from Young & Ru- 
bicam and the agency business, will act 
as consultant, travel, paint and re- 
a Page 2 


The Kitchens of Sara Lee introduces new 
product, chocolate brownies made with 
butter, using four media ............ Page 36 


The Advertising Center closes after four 
months of operation; sales were insuf- 
ficient Page 40 


Henry Disston division of H. K. Porter 
Co. enters power tool field, begins test 
GR cectisetitienetnctectenintpttenttormnnnes Page 42 


Delta power tools will get new ad treat- 
ment, will be sold as a complete home 
workshop .. Page 46 


Eigin’s Christmas promotion will use 25 
ads to push “the most beautiful watches 
| since time began” 


|More effective communications between 
home office and field is urged by E. P. 
H. James of A. C. Nielsen Co. ....Page 55 


Home furnishings dealers are using out- 
moded, prewar selling methods, Agency 
Man Auerbach says 


Appliance sales still going strong, Elec- 
trical Merchandising says ............Page 77 


REGULAR FEATURES 


Advertising Market Place 
| Coming Conv ti 

| Creative Man's Corner .... 
Department Store Sales . 
Drawthinks _.............. - 
EIN eceecicteseancnsnsninsassssoaseitanenscovecoocees 
Employe Communications 
Getting Personal —_ one 
Looking at Radio & Tv “ 
Looking at Retail Ads 
Obituaries 
On the Merchandising Front 
Photographic Review 
Rough Proofs ......... 
Salesense in Advertising on 
This Week in Washington 
Voice of the Advertiser 
What They're Saying « 
Vow Oeght to Bmw onceccccccceene 


“This is the size we use in the 
Growing Greensboro Market!" 
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You can really clean-up saleswise in the Greensboro 12-county ABC 
Retail Trading Area by using the Greensboro News and Record. 
This rich, diversified market accounts for one-fifth of North Caro- 
lina’s $4 billion annual retail sales. Get giant economy-size cover- 
age with over 100,000 circulation daily—over 400,000 readers daily. 


medium with dominant coverage in the Greensboro 12-County 
Market and selling influence in over half of North Carolina! 


a 
« GREENSBORO, NORTH CAROLINA —— 
Represented by Jann & Kelley, Inc. e 
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Month after month, advertisers continue 
to increase their investments in magazines, and... 


LOOK continues to lead all magazines 
in advertising revenue gains 


10 MAGAZINES LEADING IN TOTAL ADVERTISING REVENUE, RANKED BY AMOUNT OF GAINS, 1957 VS. 1956 


RANK lst 6 Months lst 7 Months lst 8 Months lst 9 Months lst 10 Months lst 11 Months 12 Months 
1957 1957 1957 1957 1957 1957 1957 
1 LOOK LOOK LOOK LOOK 
+ $4,274,828 + $4,612,662 + $4,967,142 + $5,640,315 
” McCALL’S | McCALL'S | MCCALL'S POST 
+ $2,343,764 + $2,783,532 + $2,974,581 + $3,578,308 
LADIES’ HOME | LADIES’ HOME | LADIES’ HOME | 44g) 
3 | JOURNAL | JOURNAL | JOURNAL 
+ $3,220,360 
+ $2,257,088 + $2,460,079 + $2,681,526 
LADIES’ HOME 
A NEWSWEEK | NEWSWEEK POST anaes 
+ $1,230,123 + $1,386,461 + $2,505,599 + $2,650,143 
5 LIFE POST NEWSWEEK | NEWSWEEK 
+ $640,560 + $993,444 + $1,631,761 + $2,298,729 
dverti : Each month, as a= es 
BUSINESS | BUSINESS | BUSINESS o as PatnB. figures are 
6 WEEK WEEK WEEK pele ser an og 
+$639,748 +$861,641 | +$1193z45 | + 94?24148 grovth forthe 10. 
magazines leading in 
e000 | 00D ethan SBE 
7 |HOUSEKEEPING| HOUSEKEEPING) TIME - to record their © ° 
+ $587,486 + $637,806 + $860,598 + $1,999,178 own estimate of month- 
ee 
GOOD BUSINESS then check your 
Bien TIME HOUSEKEEPING] WEEK eet uatien o®, She. sotmnh 
+ $412,272 + $416,703 
+ $748,454 + $1,141,809 24,800,000 people read an 
BETTER HOMES| BETTER HOMES| GOOD aveliairdearerenets 
Q | &GARDENS | & GARDENS HOUSEKEEPING 
+$395,014 +$235,949 + SH A26 +$1,044,262 
BETTER HOMES | BETTER HOMES 
TIME LIFE 
10 |. , <a “seo7e4 |S GARDENS | & GARDENS 
+ $201,306 — $75,223 
Top 10 Magazines Top 10 Magazines Top 10 Magazines Top 10 Magazines 
+ $12,975,342 + $14,325,513 + $18,278,638 + $23,722,026 
All General Magazines | All General Magazines | All General Magazines | All General Magazines 
+ $23,863,557 + $26,168,109 + $31,883,946 + $39,175,294 
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This Week in Washington ... 


By Stanley E. Cohen 
Washington Editor 

WasuincTon, Oct. 17—Russia’s 
earth satellite may or may not 
have military significance, but it 
sends a chill through some of the 
experts who fear the Defense De- 
partment will try to take over the 
vhf frequencies currently used for 
television. 

Until now there have been art- 
ful, and not entirely convincing, 
denials that the military considers 
vhf the best spot for guided mis- 
siles and satellites. In view of the 
current demand from the public 
for “results,” there is some feeling 
that the comprehensive investiga- 
tion of the radio spectrum now be- 
ing discussed could hurt rather 


Satellite Talk May Spur New Demand 
by Military for TV's VHF Channels 


than help tv. 

Note, for example, that the U.S. 
satellite is supposed to use vhf 
frequencies smack between tv 
Channels 6 and 7. There’s no doubt 
these vhf frequencies are good. 
So good, in fact, that some mili- 
tary people are known to regret 
the fact that they are being used 
for less urgent purposes. 


At a time when 


Whose ‘Boy’ congressional 
sleuths are trying 


Was Coy? 
to learn whether 


federal agencies bow to political 
pressure, friends of the late Wayne 
Coy delight in bragging about the 
fierce independence which was 
maintained at the Federal Com- 


munications Commission during his 
chairmanship. 

As they recall, FCC was meeting 
to give final approval to CBS col- 
or tv when the chairman was called 
to the phone. A White House emis- 
sary on the other end of the line 
cautioned, “The President thinks 
you better hold this one up.” But 
Chairman Coy replied, “It’s too 
late.” Then he re-entered the meet- 
ing room and told his colleagues, 
“You agree with me, don’t you.” 

On another occasion a White 
House caller reported that the 
President was interested in a spe- 
cial permit for a friend of one of 
his West Coast cronies. 


s “If the President wants things 
run that way,” snapped Mr. Coy, 
“he better get himself a new boy.” 
The permit was never issued. 

His incorruptibility won only re- 
spect from President Harry S. 
Truman. When they met, the Pres- 
ident explained he was concerned 
about CBS color because he heard 
so much criticism. As to the recom- 


mendation for a West Coast permit, 
Mr. Truman beamed, and ex- 
claimed: “Wayne, you’re my boy.” 


Members of the 
Question FTC Senate small 
Stamp Okay __ business commit- 

tee claim to have 
been surprised by the recent Fed- 
eral Trade Commission statement 
that trading stamps are okay. 
Committee sources say impressive 
cases attacking legality of certain 
phases of trading stamp operations 
had been cleared by the FTC staff. 
They can’t understand why the 
commission pushed aside the cases 
and decided to issue a statement 
that stamps, in general, are not an 
unfair trade practice. 

Sen. Hubert Humphrey (D., 
Minn.), chairman of a subcommit- 
tee on retailing, distribution and 
fair trade, is trying to keep FTC 
on the spot. While he concedes 
stamps are probably okay in the- 
ory, he has written FTC Chairman 
John Gwynne a letter reporting 
that his subcommittee understands 


HOW RESEARCH IS CHANGING YOUR MARKETS... 


Something to Remember in ’58 Schedule-making ! 


Product development, growing out of snow- 
balling industrial research, is creating new products 
and new markets for you faster and faster. 


All this for $165 to $175 per month! 


Details? Send for complete Data File including 
NEW IEN Plan and NEW NIAA Report. 

This speed-up increases the need of buyers for 
the product news reporting of Industrial 
Equipment News. And the more rapid changes 
in your markets resulting from all these new 
industrial products intensify your need as a 
seller for the all-industry saturation 

of IEN ... because... 


IEN automatically puts you in touch with all 
newly-developing markets while amplifying 
your coverage of all presently-existing markets. 


ODUCT INFORMATION HEADQUARTERS 
Thomas Publishing Company 


GD ...461 Eighth Avenue, New York 1, N.Y....Affiliated with Thomas Register 
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well-documented cases involving 
price discriminations and exclus- 
sive dealing by stamp plans have 
been before the commission. 

He has asked FTC to report on 
specific complaints it investigated, 
and the commission’s findings with 
regard to each. 


Now that Con- 
$72 Billion gress is all 
Was TooLow through whack- 


ing away at the 
budget which President Eisenhow- 
er submitted in January, the final 
results show the government wiil 
probably spend even more than 
$72 billion which created so much 
consternation earlier in the year. 
In its attacks on federal spend- 
ing, Congress knocked out about 
$2 billion of the spending projects 
covered in the January budget. 
These savings were canceled out 
by higher interest rates ($501,000,- 
000), imereased agricultural price 
supports ($739,000,000), increased 
disbursements by the Export-Im- 
port Bank ($157,000,000), in- 
creased expenditures on strategic 
materials for stockpiling ($165,- 
000,000), and failure of Congress 
to boost postage rates ($599,000,- 
000). 

Also on the glum side: When it 
pulled out last summer, Congress 
had axed an additional $3 billion 
in long-range projects and raised 
real hope that the next federal 
budget would be in the neighbor- 
hood of $70 billion. But economy 
is not likely to be a watchword in 
January if the President decides 
that the advent of Sputnik requires 
a big step-up in expenditures for 
research and development, or for 
the training of more scientists and 
technicians. 


Securities & Ex- 
change Commis- 


SEC Hits PR 
Stock Selling sion has issued a 
warning that it 


intends to crack down on com- 
panies which use publicity tricks 
to condition the public for future 
stock issues. 

It says advance publicity de- 
signed to stimulate an appetite 
for securities—sometimes through 
gross exaggeration or outright 
falsehood—is regarded as a viola- 
tion of sections of the Securities 
Act which prohibit distribution of 
any information about a stock issue 
other than the formal prospectus 
which has been cleared by the 
commission. + 


Caribe Films Formed 

Caribe Films, with production 
facilities in San Juan, Puerto Rico, 
and offices at 334 W. 12th St., New 
York, has been formed. According 
to Paul Fanning, exec vp, the com- 
pany represents “the first facilities 
in Puerto Rico for continuous film 
production aimed at the stateside 
market” and that production there 
can be accomplished for at least 
20% lower cost. 


Goehring, Pennoyer Adds One 

Goehring, Pennoyer Advertising, 
New York, has been appointed to 
handle advertising for Carlye Dress 
Corp., St. Louis. Johnstone Inc. is 
the previous agency. Goehring, 
Pennoyer also has named Leon Al- 
lemon, formerly art director of 
|Gussow Hyman Advertising, an art 
eee. 
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What do YOU want 


STON’S BIG MARKET 


BO 


to buy from you? 


ond ite oe 
claim 0 ae 


Food, apparel, juvenile goods? 


In the 35 communities which are growing the fastest, attested by rank 
in increase of school enrollment, the HERALD-TRAVELER leads the 
second paper in 29. 


Leisure-luxury products, insurance, travel? 
In Boston’s ‘‘ Money Belt’’ — the 29 communities with average spend- 
able income per family of $6600 or over (representing 43.3% of the 
area’s spendable income) — the HERALD-TRAVELER leads in 22. 


Household goods, liquor, beer, cigarettes? 


In the top 24 communities ranked by percentage of dwelling units 
built since 1940 — towns where young people are accumulating pos- 


sessions and forming brand loyalties — the HERALD-TRAVELER leads in 


all but 4. 


THTittlLiLiLiLitirtiirtritiititititeteteeflly 


Automobiles, gasoline, tires? 


In the 20 communities where there are 350 or more registered passen- 
ger cars per 1000 population, the HERALD-TRAVELER leads in all. 


First — reach into the ‘‘Money Belt’’ 


HERALD-TRAVELER readers. 


In the nation’s 6th biggest market, the “Big second paper. (1956 figures. Figures to date in 1957 
Bulk” of the buying power is represented by show a comparable margin.) 


National advertisers know it, too. In almost 


Boston retailers know this. They put two million every classification, the HERALD-TRAVELER leads 
more lines in the HERALD-TRAVELER than in the _ the field. 


Sources: A.B.C. Audit 3-31-57, MEDIA RECORDS, SALES MANAGEMENT, Mass. State Department of Commerce 


IT’S A WHALE OF A MARKET —and the Herald-Traveler 
is Boston’s Basic Buy 
One Contract delivers the “Big Bulk” in Boston 


HERALD-TRAVELE 


Represented nationally by 

GEORGE A. McDEVITT CO., INC. 
New York * Chicago 

Philadelphia * Detroit * Los Angeles 


Special travel and resort representative: 
HAL WINTERS COMPANY 

7136 Abbott Avenue 

Miami Beach, Florida 
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As Audit Bureau Meets... 


Controlled Books “Milk Solid Assets 
and Toss Lees to Junk Man’: Dwight 


‘Free-Riders’ Have Grown 
in Number to 516, a 58% 
Rise in 8 Years, ABC Told 


Cuicaco, Oct. 17—William 
Dwight, president of the Ameri- 
can Newspaper Publishers Assn., 
gave his verbal brass knuckles a 
lengthy workout here today when 
he unleashed a scathing attack 
against free circulation publica- 
tions. 

The occasion was the 43rd an- 
nual meeting of the Audit Bureau 
of Circulations. Mr. Dwight, who 
also is publisher of the Transcript- 
Telegram, Holyoke, Mass., warned 
ABC members to uphold the high 
standards of paid circulation, and 
he chided media buyers for using 
controlled circulation books. 

“These free publications are en- 
titled to a place in the advertising 
and publishing world,” Mr. Dwight 
said. “This is a free country which 
lets each man do as he pleases— 
but only insofar as it does not 
militate against the safety and 
happiness of his brother.” 

He warned ABC members 
against the inroads made by free 
publications. He pointed out that 
there are now 516 “give-aways”— 
a 58% increase in the last eight 
years. 


s “Free-riders will be with us al- 
ways,” he said. “They carry their 
business in their hat—and occa- 
sionally they have ‘blond dolls’ of 
alleged coverage with them—to 
help, through artifice, in breaking 
down opposition to sales. 

“The invasion of ailing utilities 
through the land by opportunists 
—who milk them dry of solid as- 
sets and toss the lees to the junk 
man—is the best prevailing ex- 
ample of the free rider. 

“That could very well happen 
to paid publications, including 
daily newspapers, if they don’t 
keep their left hand high, and their 
right cocked for a blow—constant- 
ly, that is. 

“The free rider business looks 
easy to attach to,” he continued. 
“Just unpack a bag, typewriter 
and mailing list. It is possible you 
can even rent the list. 

“If a media buyer will schedule 
advertising for a publication sim- 
ply because it is mailed unsolicit- 
ed to a stated number of office 
managers, for example, why invest 
a large sum of money to attract 
paid readers? 


a “Why furnish the cream of qual- 
ity if the buyer will accept the 
skim milk of quantity alone? The 
answer is simple. There is no sub- 
stitute for the real thing—and the 
real thing in this case is paid cir- 
culation. One can’t help expressing 
surprise that buyers encourage the 
free rider by consistently using 
his publication.” 

Saying that the high standards of 
paid circulation are the hallmark 
of ABC, Mr. Dwight declared that 
publishers’ interests rest primarily 
in their merit and scope. 

He commended the buyers and 
directors for holding fast to these 
principles down through the years, 
and he pledged the support of 
publication members in the un- 
swerving maintenance of them. 


Harper Sees Marketing Job 


During the next decade, all me- 
dia, advertisers and their agencies 
will be called upon to meet and 
solve a “crisis,” said Marion Har- 
per Jr., president of McCann- 
Erickson, who also spoke at the 
morning session today. 

Mr. Harper asserted that neither 
the size of the labor force, nor 


present long term productivity 
trends, hold out promise that we 
will be able to perform the vastly 
greater job of distribution needed 
during the 1960s. 

The real solution in solving the 
distribution “crisis,” Mr. Harper 
said, lies in the field of marketing 
and advertising communications. 
The two general ways that ad- 
vertising communications can ease 
the situation, he said, are by the 
extension of its functions, already 
a positive trend, and by looking to 
its own productivity, through con- 
tinuing improvement in the effec- 
tive use of advertising media. 


Gillis Wanis Yardsticks 


The greatest contribution which 
industrial companies can ask from 
the professional advertising com- 
munity is assistance in the im- 
portant problem of reducing in- 
vestment in advertising to a sound, 
non-speculative basis, said John 
L. Gillis, vp for marketing, Mon- 
santo Chemical Co. 

“We have found, to a rather 
distressing degree, that we have 
had to devise our own yardsticks 
—and our own measuring devices 
—with which we endeavor to de- 
termine our accomplishments in 
advertising,” he said. 

“I am satisfied that we can go 
far in this direction in advertising. 
There is no area of our business 
operation to which we devote any- 
thing like the financial support 
which we give to our over-all ad- 
vertising in which we operate so 
much on faith and intuition. 

“We have made great efforts and 
are constantly making greater 
efforts to improve our ability to 
determine the results of the adver- 
tising which we have done and 
are doing and, more important, to 
be able to forecast what kind of 
advertising would be most effec- 
tive for us in the future,” Mr. 
Gillis said. 


Dibert Stresses Quality 


George Dibert, vp of J. Walter 
Thompson Co. and retiring chair- 
man of ABC, warned members to 
guard against a natural tendency 
to be more impressed by circula- 
tion size than by circulation qual- 


ity or impact. 
“‘Boxcar-itis’ is a dangerous 
disease,” Mr. Dibert said. “The 


ABC provides by far the soundest 
basis for qualitative media analy- 
sis. It provides a wealth of audited 
facts which are subject to careful 
analysis and interpretation by any 
buyer of advertising.” 

Mr. Dibert said that ABC mem- 
bership is at an alltime high, 
with a total membership of 3,866. 
91 applications are pending ac- 
tion, he added. Members include 
756 national advertisers, 40 local 
advertisers, 252 agencies, 36 asso- 
ciate members, 1,288 newspapers, 
776 weekly newspapers, 290 mag- 
azines, 69 farm publications and 
359 business publications. 


e Walter P. Lantz, of Bristol- 
Myers Co., was elected the new 
board chairman of ABC, succeed- 
ing George Dibert, of J. Walter 
Thompson Co. William E. Steers, 
president 


of Doherty, 


Clifford, 


Walter Lantz William E. Steers 


Steers & Shenfield, was elected a 
vice-chairman of the organization. 

The other two vice-chairmen, 
both of whom were reelected, are 
E. R. Hatton, Detroit Free Press, 
and H. H. Rimmer, Canadian 
General Electric Co. 


® Of the 21 ABC directors who 
were elected, only two—Sidney W. 
Dean, vp of McCann-Erickson, and 
W. E. Boberg, of The Farmer— 
are new members. 

Directors from the advertisers 
division who were reelected in- 
clude Walter P. Lantz, Bristol- 
Myers Co., who also is the new 
ABC board chairman; Robert W. 
Boggs, Union Carbide Corp.; Wil- 
liam N. Connolly, S. C. Johnson & 
Son; William H. Ewen, Borden Co.; 
Carleton Healy, Hiram Walker & 
Sons; John H. Platt, Kraft Foods 
Co., and William C. Sproull, Bur- 
roughs Corp. 

Agency division directors re- 
elected include H. H. Kynett, Ait- 
kin-Kynett Co.; Russell C. Ron- 
alds, Ronalds Advertising Agency; 
and William E. Steers, Doherty, 
Clifford, Steers & Shenfield. 

Reelected from the newspaper 
division were E. R. Hatton, De- 
troit Free Press; Roy A. Brown, 
| Independent-Journal, San Rafael, 
iCal., John J. Shinners, Times- 
|Press, Hartford, Wis.; Richard C. 
Steele, Telegram-Gazette, Worces- 
ter, Mass.; and Lester A. Walker, 
Guide & Tribune, Fremont, Nebr. 


s Stanley R. Clague, Modern Hos- 
pital Publishing Co., and Thomas 
B. Haire, Haire Publishing Co., 
will represent business publica- 
tions, and Leslie A. Watt, Poultry 
Tribune, farm publications. S. O. 
Shapiro, Cowles Magazines Inc., is 
the magazine representative, and 
| Donald F. Hunter, Maclean-Hunt- 
ler Publishing Co., is the Canadian 
| periodical member. + 


Lindsay Heads C-E Office 

Ross Lindsay has been appointed 
|head of the Washington office of 
Campbell-Ewald. Mr. Lindsay has 
been with C-E for four years and 
was most recently an assistant ac- 
count executive on Chevrolet sales 
|promotion in Detroit. 


| |Strauchen Adds ‘Times-Star 


Strauchen & McKim, Cincinnati, 
|has been appointed to handle ad- 
vertising for the Cincinnati Times- 
|Star, effective Jan. 1. The news- 
|paper’s advertising formerly was 
handled direct. 


THEY WERE THERE—Special guest at the 43rd annual meeting of the 

Audit Bureau of Circulations in Chicago was R. C. Jaenke (left), 

Penton Publishing Co., chairman of National Business Publications, 

shown here with Nelson Bond, McGraw-Hill Publishing Co., chair- 
man of Associated Business Publications. 


‘Drastic’ Cure for 
Magazine Dealers’ 
Ills Asked by Riches 


SEATTLE, Oct. 16—The independ- 
ent distribution system for period- 
icals in America is “in grave 
danger” that requires “the most 
drastic corrective measures ever 
considered,” Lawrence’ Riches, 
president of Pacific Coast Inde- 
pendent Magazine Wholesalers 
Assn., said today. Mr. Riches, a 
partner in Riches & Adams, whole- 
sale distributor here, spoke at the 
opening of the association’s annual 
meeting. 

The industry’s troubles stem 
from rising costs, Mr. Riches said. 
“We wholesalers,” he explained, 
“are in an industry where labor 
makes up an unusual proportion of 
our costs.” He cited some other 
service industries which have 
boosted their prices to offset ris- 
ing wage rates. 

“Some farsighted publishers and 
national distributors,” he noted, 
“are facing up to increased costs 


of circulation. Commission struc- | 


tures are being liberalized for 
wholesalers and retailers both. 
But liberal commissions alone do 
not justify a franchise. Now or 
never must we really bring into 
balance sales, commissions, copies 
handled, and services rendered.” 


= “We must meet head on the 
problem of over-supply and the 


uneconomic overproduction of new | 


titles,’ Mr. Riches asserted... 
“The fascinating procession of new 
titles, often referred to as the life 
blood of our industry, could be- 
come a pretty gory mess without 
the framework supplied by the es- 
tablished bread and butter items.” 

“I sincerely hope that we are not 
so blinded by our own interests 
that we cannot openly discuss these 
simple economic facts of life with- 
out drawing down upon our heads 
the implication that we are out to 
bankrupt our publishers.” 

At the opening of his talk Mr. 
Riches suggested the concept of the 
magazine wholesale business might 
be that of a public utility. He ex- 
plained: 


a “In our present position of ex- 
clusive distributorship it is now 
mandatory that renewed emphasis 
be placed on this relationship be- 
tween wholesaler and retailer and 


!B. Adams, 


Advertising Age, October 21, 1957 


wholesaler and public. We have, as 
far as these two phases of periodi- 
cal distributors are concerned, been 
catapulted into a category nearly 
approaching that of a public utili- 
ty and today our industry is as 
responsible to the public for its 
social performance as it is to earn- 
ing its way through profits.” 

On the controversial subject of 
service charges, Mr. Riches noted 
that service charges have become 
an integral part of the pricing sys- 
tem and “cannot be discarded 
without substituting in its place a 
concrete plan for equalizing this 
loss of income to wholesalers.” In 
place of the service charge Mr. 
Riches suggested an additional 2% 
on all purchases. 


« In a new series of awards being 
initiated at this convention, Ladies’ 
Home Journal, Look, Motor Boat- 
ing Annual, Newsweek and Sunset 
Magazine were awarded “Maggies” 
for achievements in five different 
magazine classifications. 

Ladies’ Home Journal’s June is- 
sue on the problems of old age in 
the U.S. was cited for public serv- 
ice responsibility; Look’s March 5 
issue, with articles on Grace Kelly, 
Diana Barrymore and_ several 
sports figures, took kudos for en- 
tertainment in the general maga- 
zine group, and Motor Boating An- 
nual was rated tops in the sports 
category. 

Newsweek’s June 3 issue on ex- 
urbia was cited in the news mag- 
azine service classification and the 
June issue of Sunset took honors 
in the home magazine group. 

A special award for “the most 
original and creative work in the 
publishing field” during the past 
year went to Popular Science for 
its April issue with an insert on 
auto repairing. 

Six other awards were given to 
books in as many categories. 

Judges for the competition were 
selected from the fields of educa- 
tion, printing arts and religion. Jay 
prominent magazine 
and book distributor in the North- 
west, directed the “Maggie” awards 
competition. 


HEARST, FAWCETT HIKE 
DISTRIBUTORS’ SHARE 


SEATTLE, Oct. 17—Increased 
commissions for magazine whole- 
salers were announced by Hearst 
Magazines and Fawcett Publica- 
tions in the course of the Pacific 
Coast Independent Magazine 
Wholesalers Assn. convention. 

The new price structure for 
Hearst Magazines and associated 
publications distributed by Hearst 
will cost publishers $1,000,000 a 


|year, George R. Marcum, director 
‘of newsstand sales for Hearst, 
said. Of this, $800,000 will be from 
Cosmopolitan, Good Housekeeping, 
| and Sports Afield, and $200,000 
from 20 associated publications. 

For Cosmopolitan the price to 
wholesalers drops from 25¢ to 24¢ 
and the price to dealers drops 
from 29¢ to 28¢. While this pro- 
|vides no additional revenue for 
| wholesalers, Mr. Marcum said the 
change “will alleviate some of 
your problems with retailers.” 

For Good Housekeeping and 
Sports Afield, the wholesaler price 
drops from 24¢ to 23%¢ and the 
price to dealers from 29¢ to 28¢. 
The new schedule will be effec- 
tive in January. These price 
changes, taken in conjunction with 
wider margins granted in Septem- 
ber, reduce the wholesale price by 
a range of 2¢ to 2%¢. 


s Fawcett announced that the 
yet-undisclosed new price struc- 
ture would go to the trade by Nov. 
15, effective in January. + 


WTCN Boosts Cosgrove 


Jack Cosgrove, formerly local 
sales manager of WTCN, Minneap- 
olis-St. Paul radio station, has been 
named general sales manager in 

|charge of national and local sales. 
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OUTDOOR Se% 
HAMM'S BEE 


ee 


Outdoor Advertisin 
a ae. ~ oF Yan a —= . 


“Over the years, Outdoor Advertising has played 
an important role ih the successful sales story of ‘the beer 


PS ohn R. Moran refreshing, from the land of sky blue waters’. 


DIRECTOR OF ADVERTISING In the last five years, Hamm’s has moved 


THEO. HAMM BREWING COMPANY SAYS: from 15th place among leading breweries to 5th place. 


Outdoor Advertising economically delivers a large 


audience which can be converted into customers and sales.”’ 


84.6% of all people who drink or serve beer see and remember Outdoor posters 


OUTDOOR ADVERTISING INC. OA I 


NATIONAL SALES REPRESENTATIVE OF THE OUTDOOR MEDIUM = nal 


60 E. 42nd Street, New York 17, New York + Atlanta - Boston - Chicago + Dallas - Detroit - Houston + Los Angeles + Philadelphia - St. Louis - San Francisco - Seattle 
(Urban Poster Readers — Starch Continuing Study of Outdoor Advertising) 
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magazines...year affer year 


through # June 1957 


I ; HOUSEHOLD FURNISHINGS ADVERTISING 
I is FURNITURE ADVERTISING 
I : CARPETS, RUGS & PADS ADVERTISING 
r Pegi WALL COVERINGS ADVERTISING 
I MUSICAL INSTRUMENTS ADVERTISING 
I one: MAIL ORDER ADVERTISING 
4 in pages of 


CHINA, GLASSWARE & POTTERY ADVERTISING 


House Beautiful sells both sides of the counter 


st 
l IN PAID TRADE CIRCULATION 


Special list of House Beautiful trade subscribers available on request 


HOUSE BEAUTIFUL * A HEARST MAGAZINE © 572 MADISON AVENUE, NEW YORK 
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The Editorial Viewpoint . . . 


Truman Gives ‘em Hell 


Former President Truman chided a regional meeting of the Na- 
tional Assn. of Radio & Television Broadcasters for pinning a “give 
them hell” tag on him during the 1948 campaign. And then he pro- 
ceeded to live up to the give-them-hell reputation by lighting into 
the NARTB itself. 

Discussing toll television, which NARTB president Harold Fellows 
had derided a few hours earlier, Mr. Truman said: 

“Don’t get it into your heads that you can control] any line of com- 
munications for entertainment, advertising or anything else. Re- 
member that in this free country of ours, when an outfit gets too big 
for its britches, its britches will split and expose the wearer to inves- 
tigation, ridicule and reform. 

“What I want to bring home to you is that the world moves. Things 
change. And don’t get it into your heads that you have a permanent 
monopoly on anything.” 

A good many people think there is room for argument about the 
astuteness and the diplomacy of the former President, but there are 
few people who have ever accused Mr. Truman of having difficulty in 
expressing himself forcefully and getting his viewpoint across. In, 
this instance, we think his generalities are sound and delightful, 
even though we doubt that they have any particular application to 
the NARTB. 

It is good old American doctrine that nobody is so big he can’t be 


cut down to size if he gets too far out of line, and all of us common 


people want it to stay that way forever. 


Banning Ads by Fiat 


It seems to be a form of more advanced intellectual entertainment 
for various governmental bodies, and various learned or semi-learned 
and professional societies, to worry about the horrible consequences 
of advertising. Mostly, they confine their worrying to their own mem- 
bership or their own field, and the usual result is some sort of “code 
of ethics” or “professional standards” which prohibits their members 
from advertising. 

The latest seems to be the U. S. Patent Office, which will hold:a 
hearing Nov. 19 on a proposal to ban all advertising by agents who 
handle patent applications. 

The American Newspaper Publishers Assn. has, quite properly, 
protested consideration of such a ruling. In answer to the protest, 
Patents Commissioner Robert C. Watkins said: 

“Neither the Department of Commerce nor the Patent Office is 
opposed to truthful advertising as a merchandising stimulant. At 
the same time, however, there seems to be a rather strong feeling on 
the part of many who are familiar with the work of the Patent Office 
and who are concerned with its welfare, that advertising by those 
who represent others in the prosecution of applications before the 
office should be discontinued.” He further pointed out that a similar 
rule has been in effect since 1950, and that at least three departments 
of government and four administrative agencies have adopted rules 
prohibiting advertising by those practicing before them. 

The total volume of advertising is infinitesimal. Yet we believe 
Cranston Williams, general manager of the newspaper association, 


Robert 8. Benjamin, Robert 8. Benjamin Associates, Atenas, Mexico. 


“The new theme for their bra campaign will be ‘The Hidden Per- 


suaders.’” 


was absolutely correct when he stated: 
“The ANPA would have no objection to prohibition of advertising 
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that is false or misleading. However, there are many ways in which 
false and misleading advertising can be stopped. If, as you say, neith- 
er the Department of Commerce nor the Patent Office is opposed to 
truthful advertising, why not promulgate a rule which is directed 
against false and misleading advertising rather than all advertising?” 


Ultimate Nonsense? 


With a perfectly straight face, Apvertisinc Ace last week reported 
that Boscul coffee, sold in the Philadelphia-Camden area, comes with 
an envelope containing a nickel in the can. 

This means (we believe) that if a coffee buyer is smart enough to 
open the can, instead of merely throwing it out unopened, she will 
get a nickel back on her purchase. And this, of course, is quite a dif- 
ferent thing from being able to buy a can of Boscul for five cents less 
than the current price. 

The vista this opens is amazing. A woman’s purse might be sold 
with a dollar bill inside it, or an automobile might come with two 
fresh twenties neatly placed inside the glove compartment; or maybe 
a new home in the suburbs might come equipped with a kitchen cash 
box, holding $100 in a proper assortment of bills and small change. 


# 


aS # 


What They're Saying... 


Secondary Meanings 
Occasionally one finds bedding 
advertisements promising a tran- 
quil sleep; against all the canons 
of advertising they use a 50¢ word, 
when a 5¢ one will do. But the 
adjective tranquil, or the noun 
tranquilizer in drugs, has acquired 
a secondary meaning—a new con- 
notation. When used in connection 
with bromides, chloral or barbitu- 
ates, the term is definitely misused. 
Before the advent of the ataraxic 
drugs, one could with reasonable 
propriety, though somewhat by the 
stretch of imagination, apply the 
term to those sedatives, despite the 
fact that they do not confer a feel- 
ing of tranquility but instead, re- 
duce excitement by virtually sand- 
bagging the patient. But today, 
with the secondary meaning that 
tranquilizers have developed, their 
application to anything other than 


ataraxics is either inapplicable, or 
misleading. Since ataraxic drugs 
cannot be sold over-the-counter, 
the term tranquilizer when used to 
describe an over-the-counter drug 
is definitely inapplicable. 


—Monthly Bulletin of Di Cyan & 
Brown, consulting chemist, New York. 


‘Encourage Them in Reading’ 

Parents! when you buy suitable 
books and place them in your 
houses, you procure for your chil- 
dren good company. Company 
which is always near and ready, 
and which may keep them from 
that which is low, ignorant, foolish, 
expensive or vicious. Give your 
children good schooling and good 
books, and encourage them in 
reading. 


—Old Farmer’s Almanac Sampler, pub- 
lished Oct. 15 by Ives Washburn 
Inc. 


Advertising Age, October 21, 1957 


Rough Proofs 


“Farmer to become like city fel- 
low,” headlines the world’s great- 
est advertising journal. 

The farmer’s daughter already 
looks and dresses just like her 
cousin in town. 

e 


Jow Gould deprecates the con- 
tributions of genius, and says suc- 
cess is won by the hard work of 
everybody on the team. 

But as the Braves could tell you, 
it helps to have aboard a miracle 
man like Lew Burdette. 


“Are You Listening?” is the 
name of a new McGraw-Hill book 
which suggests the importance of 
not trying to hog the conversation. 

As it happens, the most success- 
ful salesmen are invariably the 
best listeners. 


Dell is printing 3,000,000 copies 
of its paperback edition of “Pey- 
ton Place,” since advance orders 
demonstrated clearly the public 
demand for this frank and un- 
blushing narrative of sex. 


“We want a top caliber man, and 
will pay his price even to title and 
profit participation,” says an agen- 
cy ad. 

About that title, now—have you 
anything more attractive than a 
vice-presidency? 


The arrival of sputnik has made 
the science fiction writers of the 
past few years look like modern 
counterparts of the late, great Jules 
Verne. 

. 


Wes Rosberg says verbless head- 
lines do well in readership studies 
of Power Engineering ads. 

Like “detailed description of the 
sputnik”? 


* 
Milton J. Shapp, a promoter 
of pay-tv, shows’ remarkable 


broad-mindedness and generosity 
toward a competitor by conceding 
that free television won’t lose all 
its viewers. 

. 


Outdoor Life reports that in the 
1946-56 decade fishing licenses is- 
sued climbed 63%. 

What was the percentage climb 
of the number of fish anglers 
caught in that period? 


“More and more advertisers are 
coming to agree with The New 
Yorker’s belief that common sense 
and dignity create more effective 
selling tools than superlatives or 
exaggeration.” 

A soft voice raised against the 
hard sell. 

+ 


In spite of Chesterfield’s assur- 
ances that the cigaret won’t irri- 
tate the nose or throat, these ad- 
vertising claims continue to irritate 
the FTC plenty. 


e 

“The promotion instinct,” says 
Nick Samstag in his new book, 
“protects us against too much har- 
mony and a stagnant society.” 

Go ahead and throw those mon- 
key wrenches! 

Copy Cus. 
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Inquirer columnist, John M. Cummings, had 
a problem. Up at ‘‘Horsefeathers’’, the Cum- 
mings’ vintage homestead, in Penllyn, a crisis 
had developed. A brown porcelain door knob 
had been broken. And to Mr. Cummings’ frus- 
tration, a replacement just couldn’t be found. 


After three weeks of fruitless search, 
Cummings brought the matter to his column, 
gloomily concluding: “It’s virtually impos- 
sible to get a replacement for a porcelain 
door knob.” He hadn’t asked for any, but 
merely reported his loss. 


did 


mS 
‘ ry. 


No matter. Nostalgia runs high in John 
Cummings’ column—and so does the response ~ 
of his readers. As a result, 68 porcelain 
knobs came pouring in from all over Dela- 
ware Valley...plus 2438 letters offering 
replacements. 


Actually, the porcelain door knob story is 
just one of the many examples of the way 
The Philadelphia Inquirer readers respond to 
any compelling message. Most advertisers 
are aware of this—that’s why they place 
more linage in The Inquirer than in any 
other Philadelphia paper! 


The Philadelphia Inquirer ma ore 


turn for the better. 


Now in tts 24th consecutive year of total advertising leadership 


Exclusive Advertising Representativesi 


NEW YORK CHICAGO 


ROBERT T. DEVLIN, JR. EDWARD J. LYNCH 


342 Madison Ave. 20 N. Wacker Drivé 
Murray Hill 2-5838 Andover 3-6270 


West Coast Representatives: i 
DETROIT SAN FRANCISCO LOS ANGELES 
RICHARD |, KRUG FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 


Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 
Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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wherever you look today 
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... the magazine of selling —for manufacturers of containers, 
packaging machines, equipment, materials and supplies. 


A BRESKIN PUBLICATION ABC/ABP 
...as is MODERN PLASTICS, the magazine of plastics 


575 Madison Avenue, New York 22, N. Y. 
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SEATTLE, Oct. 15—Teen agers 
selling color extension telephones 
to other teen agers will be fea- 
tured in newspaper advertising for 
Pacific Telephone’s Washington- 
Idaho division. Art and copy in 
four ads was prepared by high 
school students, and they are 
aimed at teen agers. 

In the first ad, emphasis is on 


the convenience of an extension 
telephone. The headline runs, 
“Tips to teenagers.” 

Weekly 850-line ads are sched- 
uled early in November in all dai- 
lies and weeklies in the company’s 
Washington-Idaho division area. 


in high school dailies. 
s The eight high school students 


doing the copy and art were select- 
ed from the four Washington-Idaho 


4th of a series about the Father of Waters ... Divider of Markets 


TODAY... 


516, 300! 


“Oui, mon ami...and this is 
only the beginning!” 


You said it, Pierre! A few miles down-river the Mississippi 
divides the Twin Cities Market almost down the middle! 


Way back in the 1650's, French explorer 
Pierre Radisson made history when he probed 
the wilderness surrounding the upper waters of 
the Mississippi River and trod the very 
ground where now stands the mighty Twin Cities 


Market. 


Yet, little did Pierre realize that those same 
swirling Mississippi waters would some day slice 


t's a market of 


right in between St. Paul and Minneapolis to split 
this giant market almost down the middle! 


Retailing history is being made today and 


every day on those same St. 


Paul shores. The 


Advertising Age, October 21, 1957 


Phone Company Uses Teen-Created Copy 
to Sell Teens on Phone Use (It's Necessary?) 


In addition, the ads will be placed || 


516,300 people in the St. Paul Market® keep retail 
cash registers jingling to the tune of $603 million 
a year ... and they get their urge to splurge 
from the pages of the ONE AND ONLY news- 
paper to blanket every inch of this prosperous 
market—the St. Paul Dispatch-Pioneer Press. NO 
OTHER NEWSPAPER more than nicks the sur- 


face. 


There’s no getting around it. To put your 
advertising message into the homes (and minds!) 
of the big spenders in the St. Paul Market, you 
need the Dispatch-Pioneer Press! 


516,300 people and 603 million retail 
dollars add up to a giant market!* And 
that’s just exactly what you have on the 
St. Paul side of the mighty Mississippi! 
But you'll miss it almost completely un- 
less your advertising message appears in 
the ONE AND ONLY newspaper offer- 
ing you SATURATION COVERAGE of 
every inch of this big-income, big- 
spending market . . . the St. Paul 
Dispatch-Pioneeer Press! 


FAMILY COVERAGE 
(Remsey, Dokotae and 
Washington Counties) 


44.9% 


. 73.7 = 


MPLS. ST. PAUL MPLS. ST. PAUL MPLS. ST. PAUL 
MORNING EVENING SUNDAY 


Survey of Buying Power—5/10/57 


Sales M bet 
Other T. C. Dailies—A.B.C.—3/31/57 


ch-Pioneer Press—A.B.C.—3/31/57 


AUL 


p DISPATCH 


*Ramsey, Dakota and Washington Counties 
Source: May 10, 1957, Sales Management Survey of Buying Power 


REPRESENTATIVES 
RIDDER-JOHNS, INC. 


NEWSPAPER 


NEW YORK.- CHICAGO . DETROIT 


SAN FRANCISCO . LOS ANGELES 
ST. PAUL - MINNEAPOLIS 


SHE RATES—In this Pacific Tele- 

phone ad, daughter gloats to a 

friend on the results of “hinting 

to my parents, for just ages,” for 
her own phone. 


areas into which the phone com- 
pany’s newspaper copy is custom- 
arily divided, with separate local- 
ized copy for each area. The stu- 
dents were recommended by their 
high school principals. 

Then Cole & Weber Inc., agency 
for the Pacific Telephone divi- 


i sr9e ayer Ue 


~ 


GOOD Ol’ DAD—Pop winds up with 
a lipstick mark on his forehead for 
giving daughter her own phone for 
a Christmas present in this Pacific 
Telephone ad. 


sion, briefed the students on the 
objectives of the advertisement. 
Then they were put on their own 
to create copy or art. 

In each ad, one student worked 
on copy, another on art. The agen- 
cy laid out the ad. To heighten 
teen interest, each ad carries a 
picture of the students who pre- 
pared it. + 


Qare vou 


AN EXPERT? 


What afternoon 
newspaper is first 
in total grocers’ 
advertising 
in the U.S.?° 


*According to Media Records 
Turn to page 91 
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engineering an excitement-package 


Milk—ordinary cow’s type—is causing excitement on two 
continents because engineers have wrapped it in paper. 


New design ideas are solving packaging problems which 
have bothered mankind since the days of Louis Pasteur. 
Results of this engineering work include new materials, 
new equipment, and a lot of new business for the 
advertisers in MACHINE DESIGN. 


Developing new ideas into finished products is the 
function of MACHINE DEsIGNn’s readers. To do this job 
they need information. The Editorial and Advertising 
pages of MACHINE DEsIGN give it to them. 

That is why MAcHINE DEsIGN gets action from design 
engineers. Since January, 1956 when the number of issues 
per year was increased from 12 to 26, average 
advertising readership has jumped as much as 55%. 
Inquiry volume has increased 2! times. 


You can always look to 


MACHINE OESIGH 


for outstanding readership 


Cleveland 13, Ohio 
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Brandy Distillers Sets Drive 


Brandy Distillers Co., New York, 

a Schenley affiliate, will break pre- 
holiday advertising in mid-October 
for its Coronet brandy and Du- 

auperma. el WSs bouchett cordials in eight maga- 


zines, about 100 daily newspapers, 


selected foreign language newspa- 
MEAT DAIRY FISH ADVERTISING UP 716% ; pers and about 15 liquor industry 
+] bj 0 business papers. Norman, Craig & 

‘ Kummel is the agency. 


first 8 months of o7 . ‘Sentinel’ Boosts Price 


. ‘ The Milwaukee Sentinel has 
over first 8 months "6 ; raised its daily price from 5¢ to 

7¢ for single copies, and the price 
for six issues delivered to the door 
from 30¢ to 40¢. The Sunday Sen- 
tinel remains at 20¢. Increased 
newsprint and payroll costs were 
given as reasons for the boost— 
the first since 1945. 


H-R Adds WSIX 
H-R Representatives and H-R 
@ Television have been named to 
represent WSIX and WSIX-TV, 
@ Nashville, respectively. Both sta- 
tions were formerly handled by 


George P. Hollingbery Co. 
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It takes a lot of skill as well as 
muscle to do a BIG job! More Iowa 
families listen to WHO regularly, 
daytime, than to all the 56 other 
Iowa stations COMBINED!* 


for lowa PLUS! *Source: 1956 lowa Radio 
Des Moines . . . 50,000 Watts Audience Survey 


Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 


Robert H. Harter, Sales Manager WHO Radio is part of 
(3) Central Broadcasting Company, 
* on which also owns and operates 
Qh ~ Peters, Griffin, Woodward, Inc., WUO.4V, Des Bacines 
National Representatives WOC-TV, Davenport 
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Dairy Men 
Outline Push 
in Plans Book 


Cuicaco, Oct. 15—American 
Dairy Assn. has produced its 
first plans book—this one cov- 
ering the advertiser’s major 
1958 campaigns, including me- 
dia to be used and materials to 
be made available. “For the first 
time,” the association says, 
“our planning for the coming 
|year is far enough ahead to 
|make it possible to gather all 
'the information together at one 
time.” 
| The 104-page, 8%x11” book 
| is not meant, however, as a fi- 
| nal blueprint on all 1958 plans. 
Provision is made for changes, 
additions and other develop- 
ments through a series of loose- 
leaf inserts which will be pre- 
pared as each campaign or 
promotion reaches final form. 


# Mr. Moo, ADA’s “voice,” en- 
livens the pages of the book— 
as well as 
ADA ads—as 
the association 
details its var- 
ious promo- 
tions—m i 1k, 
butter, ice 
| cream, cheese, 
evaporat- 
| ed milk, non- 
| 


Mr. Moo fat dry milk, 

milk by-prod- 

jucts and June Dairy Month. 

| Also given are radio and tv list- 
| ings. 

ADA is distributing about 1,- 
200 copies of the plans book to 
| key dairy and food trade people 
(e.g., executives of National 
Dairy Products Corp., Borden 
Co., grocery chains and large 
independents) and food editors. 
'A mailing list of about 25,000 
|will receive various product 
|sections of the book; an ice 
|cream manufacturer, for exam- 
ple, will be informed of ADA’s 
| ice cream promotions. 

ADA’s 1958 prometion budget 
is $6,900,000 (AA, Oct. 7). 

Campbell-Mithun, Chicago, is 
the agency. + 


‘Lite’ Names Elson Manager 
Robert T. Elson, deputy man- 
aging editor of Life since 1955, 
has been appointed general 
manager of the magazine. Mr. 
Elson joined Time Inc. in 1943 
after 19 years of newspaper 
work in the U. S. and Canada. 
He has been Canadian editor of 
Time, chief of the Washington 
news bureau, an executive edi- 
tor of Fortune, in charge of all 
Time-Life correspondents in the 
U. S. and Canada, and since 
1950, on the board of editors of 
Life. In his new administrative 
post, Mr. Elson succeeds Arthur 
Murphy, now on special assign- 
ment for Sports Illustrated. 


New PRSA Chapter Bows 

The Pacific Northwest chap- 
ter of Public Relations Society 
of America has been organized. 
Officers are Erle Hannum, Pa- 
cific Telephone & Telegraph Co., 
Seattle, president; Harold M. 
Gowing, Electric Steel Foundry, 
Portland, vp; Joe DeLeon, Seat- 
tle City Light Co., secretary, and 
| Prof. Byron Christian, Univer- 
sity of Washington school of 
| communications, treasurer, and 
'the chapter’s representative to 
| the national board. 


Kislingbury Joins WSAAA 

Graham Kislingbury Adver- 
|tising Agency, San Francisco, 
| has been made a member of the 
| Western States Advertising 
| Agencies Assn., bringing total 
membership in the association 
to 93 agencies. 


ote 
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Mexico Boosts 
Budget for Ads 


Pushing Tourism 


Mexico City, Oct. 15—The 
Mexican government will spend 
$500,000 in 1958 to lure Yankee 
tourists south of the border 
through ads in U. S. magazines 
and newspapers. 

Dr. Fransisco Villagran, di- 
rector of the Mexican Tourist 
Commission, and Eulalio (Lalo) 
Sanchez, president of Publicidad 
Interamericana, the commis- 
sion’s agency, hope to get 1,000,- 
000 U.S. tourists to Mexico next 
year. This year the total will be 
about 600,000 persons, Mr. San- 
chez said. The commission is 
spending about $340,000 on U.S. 
advertising in 1957. 


® Carrying the slogan “Mexico 
—lifetime enjoyment,” 160-line 
ads will appear weekly in news- 
papers in major U.S. cities after 
Jan. 1, Similar small-space b&w 
insertions are set for monthly 
appearance in Coronet, Cue, Es- 
quire, Look, Newsweek, Seven- 
teen, Saturday Review and oth- 
er magazines during 1958. 

The ads will carry sketches 
and copy concerning points of 
interest in Mexico. They will 
have pictures of the mascot for 
the campaign, “Pancho,” a little 
Mexican boy wearing sombrero 
and native costume. 


® Plans are now being made 
for “Pancho” to meet incoming 
planes at the Mexico City air- 
port next year, welcoming 
tourists and presenting them 
with figurines. 

To supplement the advertis- 
ing, Mr. Sanchez’ agency is pre- 
paring news articles on Mexico 
for use in U.S. media. Many 
newspapers have expressed a 
desire for such information, he 
said. 

Two factors have influenced 
the government’s decision to 
boost its advertising budget— 
the erection of seven new ho- 
tels in Mexico (four in Mexico 
City, three in Acapulco) and 
the beginning of regular direct 
flights between Mexico City and 
major American cities. 


® No co-op advertising as such 
is planned, but schedules of the 
insertions are being sent to air- 
lines servicing Mexico, as well 
as all Mexican hotel owners, so 
they can run their ads with the 
government’s ads. The Mexi- 
can hotel owners also plan to 


‘L. A. Examiner’ Lowers Color 
The Los Angeles Examiner has 
issued a new rate card, which in- 
troduces lowered color premiums 
when insertion orders allow a 
three-day or five-day leeway op- 
tion. The new rates become ef- 
fective Nov. 15. The Examiner 
says the lower rates pass on the 
savings in production costs when 
ads of corresponding colors can 
be coordinated in the same issue. 


Wintersteen Gets ABP Post 


Edward B. Wintersteen, execu- 


tive manager of the business paper | 


division of Reuben H. Donnelley | 


Corp., New York, has been named 
chairman of the annual eastern 
conference of Associated Business 
Publications, to be held March 5, 
1958, in New York. 


Livingston to Bozell & Jacobs 
Clarke Livingston, formerly 
with Brown & Bigelow, has been 
named an account executive of 
Bozell & Jacobs, Minneapolis. 


PONTIAC, MICHIGAN . . . FIRST in Sales per Household! 


NET PAID 58,193 


74 OUT OF 100 PRESS HOMES 
TAKE NO OTHER DAILY NEWSPAPER 


among 10 top cities of Michigan 


Pontiac Michigan us. 

$7,577 —:::::.. a oa a 
Drug Racks buotent 259 167 3 

95% above the | ete, GS Be 
Neel ie ee 

U.S. Average Filling Station... “481 350 208 


(Source: 7/1/57 SRDS markets estimates) 


The Pontiac Retail Trading Area, population 293,801, includes the major 
portion of Oakland County, second largest in Michigan. Here the Pontiac 
Press gives adequate and highly exclusive coverage for carrier surveys 
show 74% of Press homes take no other daily paper and 88% no other 


newspap 


PONTIAC PRESS 


PONTIAC + MICHIGAN 
Scolaro, Meeker & Scott, New Yerk, Philadelphia, Chicago and Detroit 
Doyle & Hawley, San Francisco and Los Angeles 


Milwaukee fi combined! 


In 1955, the communities served by the 8 Southam Newspapers 
rang up over 2 BILLION, 248 MILLION dollars in retail sales! 
That’s a sales figure greater than that recorded in 1955 

in Metropolitan Pittsburgh and Milwaukee combined! 


If you would like your share of this 2 billion, 248 million dollar . 
retail market in Canada—you need a// 8 Southam Newspapers. 

In the rich market they serve, the 8 Southam Newspapers 

pack a selling power unequalled by any other single 

advertising medium. 


More than 1,550,000 people are reached and influenced 
every day by the 8 Southam Newspapers. 


spend about $500,000 to adver- 
tise in the U.S. next year, Mr. 
Sanchez revealed. 

Direct flights to Mexico were 
scarce in the past, but by next 
year air service will include 
flights from Southern Cali- 
fornia, New York, Miami and 
Chicago. Two Mexican airlines 
—Mexicana de Aviacion and 
Aeronaves de Mexico—will 
compete with U.S. lines for the 
tourist business. 

The main Mexican tourist 
season is concurrent with tra- 
ditional vacation time in the 
U.S.—June through August. But 
Acapulco, with its warm winter 
weather, attracts winter vaca- 
tioners, with that city’s peak 
period coming in February and 
March, # 


F-49168 
YOU GET ACTION WHEN YOU ADVERTISE IN 


THE SOUTHAM NEWSPAPERS 


Lawn-Boy to Launch Mower 
Lawn-Boy, a division of Out- 
board Marine Corp., Lamar, 


M ill 1 h an dvertisin OTTAWA . HAMILTON ° NORTH BAY . WINNIPEG 

pace Re ns “100 aasiats rane Citizen Spectator Nugget Tribune UNITED STATES REPRESENTATIVE 
apea fer ie Lacy Sey CALGARY + MEDICINE HAT + EDMONTON + VANCOUVER* | Nova pens Chinese 
power mower, which was shown Herald inte , ne — a 

for the first time at the national Journe! Province Francise Angeles ““ente 
hardware show in New York 3. *Published for Pacific Press Lid. 


Oct. 14. The Geare-Marston di- 
vision of Erwin, Wasey, Ruth- 
rauff & Ryan is the agency. 
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A Hearst Magazine 


keyed for the girl 
with a husband in mind! 
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Bride « Home 
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A girl in love—a wife who still sees the “rain- 
bows in the dishpan”—no time in life is so 
precious, so filled with excitement and adven- 
ture, as these first years of marriage. 


These are the years set apart — years of 
selecting the hundred-and-one materials of 
happy marriage—from honeymoon tickets 
to homemaking helps— when the habits of 
a lifetime are not only formed but stabilized. 


Hearst has a particular magazine for this par- 
ticular “her”—as they have for all other 
special interest groups. Bride & Home is the 
newest of the Hearst Key magazines, created 
and flourishing for just one purpose — to 
speak authoritatively on all her interests. 


Key to the home of Matrimoney 


Courtship and marriage feather many nests. 
Every year there are some 1,500,000 new 
brides — with 4,500,000 families still in the 
“honeymoon years”—years when they are 
most eager to learn, experiment and buy. 


Hearst editors know them well—because, as 
creators of Bride & Home, they too are dedi- 
cated to the goal of Happy Marriage. They 


| Good bossa: ) 


live what they write about—whether it’s 
garnishing a salad or a home, coddling a hus- 
band or an egg. And the result is a magazine 
that fits its audience as a key fits its lock — 
a quality that is outstandingly peculiar to all 
Hearst Magazines. 


Key men-— Key markets 


Hearst representatives are key men it. the 
publication field—because they speak for 
particular groups of people, with an authori- 
tative understanding of their needs and 
interests. They talk of markets in terms of 
people, not in terms of charts and figures. 
They speak of intensity of interest as the key 
to circulation. 


Whether you’re proposing to the Matrimmoney 
market —or talking to the man who favors 
foreign cars or fishing —let Hearst editorial 
insight be the key that lets you in. 
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GEORG GOUBAU, recipient 
of the IRE Harry Diamond 
Memorial Award, 1957 

. . » for his contributions 
in lonospheric research 
and circuit theory, and 
for discovering surface 
wave transmission. 


IRE praises Georg Goubau for his many 
contributions to the art of radio 
especially his discovery of the surface 
wave transmission principle. Mr. 
Goubau’s practical theory helps meet 
the ever increasing demands made on 
our communications systems for he 
has simplified the transmission of sim- 
ultaneous messages. Where only coaxial 
cable could be used before, a single 
wire may now carry many signals. For, 
as the result of his creative thinking, 
it is known that radio waves may also 
be sent along the outer surface of wires. 


Radio is a way of thinking big about 
the world of tomorrow. The Institute 
of Radio Engineers is a professional 
Society of nearly 60,000 men devoted 
to a better world for you through the 
advancement of their science and their 
field of specialization. They read the 
official publication of their Society, 
Proceedings of the IRE — the only 
engineering journal in the radio-elec- 
tronics industry exclusively edited by 


@ 


THE INSTITUTE OF RADIO ENGINEERS 


Proceedings of the IRE 


Adv. Dept., 72 W. 45 St., New York 36, N.Y. -Chicago-Cieveland- San Francisco-Los Angeles 


‘Digest’ Reports 
Street Sales Up 
Despite Price Hike 


New York, Oct. 15—Despite a 
price increase last month, news- 
stand sales of Reader’s Digest in 
October will exceed 2,000,000 
copies for the second time this 
year, A. L. Cole, general business 
manager, said last week. 

Mr. Cole emphasized that this 
reverses the usual experience in 
the magazine business, where sales 
can be expected to slump after a 
price rise. 

On the basis of early figures for 
the October Digest, Mr. Cole esti- 
mated that this month’s sales will 
be 100,000 above those of October, 
1956. “We now expect October to 
tinue to keep IRE members informed | be our second highest month so far 
as idea based on idea is advanced. |this year. The Digest’s best news- 
= or En A Sal pe stand sale in 1957,” he said, “was in 
he er para a tee tae February, when 2,118,600 copies 
gation, single sideband . . . revolution- were purchased on newsstands. ? 
ary concepts in radio-electronics ali| The newsstand price of the Di- 
started and developed in Proceedings | gest went from 25¢ to 35¢ in Sep- 
of the IRE. tember, with the subscription price 

In radio everything is possible . expected to be increased some time 
and IRE remembers the men who |next year. 
make it so. Small wonder that IRE is The Digest’s average circulation 
remembered in return. Best way to get |for the first six months of 1957 
products remembered, if they are sold | wa; 11,508,322, reportedly more 


in the radio-electronics field, is through : : 
edvertising on the pages of Proceedings than twice the U.S. circulation of 


of the IRE. If you want to sell the |2My other magazine. # 


radio industry, you've got to tell the 
radio engineer! Walter McCreery Adds Two 
Anita Frocks, Los Angeles, 
which operates a 60-store women’s 
apparel chain, and John L. Lach 
& Associates, Culver City, Cal., 
plastic fixtures manufacturer, have 
named Walter McCreery Inc., 
| Beverly Hills, Cal., to handle their 
| advertising. 


for 


discovery 


and for radio-electronics engineers. 


As science-fiction fantasy is con- 
verted to fact, the detailed realities 
first appear in Proceedings. Original. 
authoritative articles by the men re- 
sponsible for these radio miracles con- 


ARB SURVEY — LINCOLN-BEATRICE MARKET 
June 9-15, 1957 — 8:30-10:00 P.M. 


ial 


ARE YOU 
HALF-COVERED 


Have you noticed how much 
the Nielsen NCS No. 2 has 
expanded Lincoln-land? 


KOLNG-TYV covers Lincoln-Land — a 69-county market 
that is farther removed from Omaha than South Bend is 


from Fort Wayne . . . or Hartford is from Providence. 


This special ARB Survey of the Lincoln-Beatrice market ae. ‘ - 

was made at the request of an important national adver- Lincoln-Land has 296.200* families with 191.710" TV sets. 
tiser. It shows that in EASTERN Lincoln-Land alone, ‘ pet ‘- : , 
KOLN-TV pare more than twice as many viewers as the All surveys show that KOLN-TV dominates this audience. 


leading Omaha station! 


Get all the facts on KOLN-TV, the Official CBS Outlet for 


Rating Share 
South Central Nebraska and Northern Kansas. Ask Avery- 
KOLN-TV 29.5 57.0 , 
Station B 12.5 24.2 Knodel! 
Station C 9.5 18.4 *See NCS Neo. 2 
Others 2 4 


| te. 


WJEF RADIO — GRAND RAPIDS 


W JEFF — GRAND RAPIDS KALAMAZOO 


KOLUN.TY — LINCOLN, NEBRASKA 
Aruecieted oth 


WMBO RADIO — PEORIA, ILLINOIS 


Avery-Knodel, Inc. 


Exclusive National Representatives 


She Fel yer Slations 


WKZO TY — GRAND RAPIDS KALAMAZOO 
WKZO RADIO — KALAMAZOO-BATTLE CREER 


CHANNEL 10 © 316,000 WATTS © 1000-FT. TOWER 


KOLN-TV 


COVERS LINCOLN-LAND —NEBRASKA’S OTHER BIG MARKET 


Advertising Age, October 21, 1957 


Getting Personal 


NEBRASKA’S OTHER BIG MARKET? 


Latest work of fiction to come from the facile pen of Walter 
O'Meara, creative consultant to Sullivan, Stauffer, Colwell & Bayles, 
and recent AA columnist, is “The Devil’s Cross,” an historical novel 
using the Children’s Crusade of 1212 as a panoramic backdrop. The 
book is O’Meara’s third major historical novel, the other two being 
“The Grand Portage” and “The Spanish Bride.” ... 

Paul E. Clissold, president of Clissold Publishing Co., Chicago, 
and Mrs. Elizabeth Maddock Scudder were married at the home of 
Mrs. Scudder’s parents in Trenton, N. J., Sept. 28. They are now at 
home in Wilmette, IIL... 


I’S A GitT—Larry (“In Chicago It Takes Two”) Knott, vice-presi- 

dent of the Chicago Sun-Times and keynoter of the second annual 

Newspaper R.O.P. Color Conference, receives a Goss Color-Q handy 

slide chart for color placement from r.o.p. color girls Joyce Atkin- 
son (left) and June Roberts. 


Albert P. Delacorte, head of Dell Publishing, has been named 
chairman of the magazine division of the Muscular Dystrophy 
Assns. of America .. . Reva Fine, copywriter at Ogilvy, Benson 
& Mather, is back at work after her Sept. 7 wedding to William 
Korda, artist and kitchen designer . . . Lorraine Vogel, formerly 
fashion and ad coordinator for Glenoit Mills, was married Sept. 22 
to Eli J. Goldberg, research director of Rayco Auto Seat Covers 
Co. .. Marilyn A. White was married Sept. 21 to Lt. Rufus Choate 
Jr., whose father is head of Choate Publishing Co. . . Nation pub- 
lisher George G. Kirstein was married Sept. 27 to Jane S. Cianfarra, 
former reporter, New York Times and the New York Post, whose 
husband and daughter were lost in the Andrea Doria disaster last 
FO 265 


BIG CATCH—Mrs. Charles G. Mortimer, wife of president of General 
Foods, was champ angler of this group with 10% pound lake trout, 
held by Laurence H. Stubbs, general manager of Guy Gannett Pub- 
lishing Co. and host of party in Maine. From left: Mrs. Stubbs: 
Mr. and Mrs. Mortimer; Mr. Stubbs; Charles Weston, exec vp of 
Gannett Newspapers; Mrs. Weston; Mrs. Stevenson; Louis L. Brock- 
way, exec vp of Young & Rubicam; Mrs. Winn and Richard Winn, 
manager of distribution for Parade Publications; Mrs. Brockway 
and Frederic F. Stevenson, vp of Parade. 


Howard Stanley, manager and sales manager of WAVY-Radio, 
has been elected president of the Advertising Club of Norfolk, 
Vals ae 

Dorothy Fey, exec secretary of the U. S. Trademark Assn., was 
married Oct. 1 in Bradentown, Fla., to George J. Jaffe, greeting card 
consultant and freelance writer... 

Thomas D’Arcy Brophy, who has retired as chairman of the board 
of Kenyon & Eckhardt, has been elected president of the Society 
for the Rehabilitation of the Facially Disfigured .. . 

Two former New York advertising executives—William Benton 
and Chester Bowles, founders of Benton & Bowles—have been 
named to the national Democratic advisory committee on foreign 
policy. Mr. Benton is a former U. S. senator from Connecticut and 
Mr. Bowles is a former Connecticut governor... 

Named co-chairmen of the publicity section for the Greater Hart- 
ford Community Chest are H. Cranston Lawton, supervisor of the 
Aetna Life Affiliated Companies news bureau, and Herbert J. 
Kramer, assistant manager of public information and advertising, 
the Travelers Insurance Companies .. . 

Schuyler R. Kudner, vp of Kudner Agency, was recently feted 
on his 25th anniversary with the agency. He is a brother of the late 
Arthur H. Kudner, founder of the agency .. . 
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THE NEW 
GENERATION 


1626000 =. 


pub. est. 


THE MAGAZINE FOR ALL BOYS PUBLISHED BY THE BOY SCOUTS OF AMERICA 
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Testing — Inspection —Research... Without exception, 
each step in these technical and scientific operations in the 
giant metal industry is governed by ME Factors—by an engi- 
neering knowledge of metals. Without exception, each segment 
of the giant metal industry plans extensive expansion in re- 
search and development, in testing and metallurgical controls. 
The market for technical and scientific equipment, for instru- 
mentation, is big today, will be bigger tomorrow. Metals en- 
gineers and metallurgists look to their American Society for 
Metals, and to their magazine, Metal Progress, to keep abreast 
of this booming engineering progress. They receive 100 mil- 
lion pages of engineering information annually. They will tell 
you it is their best buy. They tell us by a renewal rate of 90% 
each year. 


e Production of Metals... in the steel 
mill, the smelter, the large forge shop, technical 
management has increased sharply since 1940, 
is only now on the verge of further tremendous 
expansion of influence. Metals engineers have 
the knowledge to put the muscle in the metal. 
They control and determine melting, heating, 
and forming operations through the constant 
use of ME Factors. Metal Progress is the only 
magazine to attract and deliver the men in the 
mill whose primary interest and influence is 
on the metal. 
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TYPICAL PRODUCTS 
INFLUENCED BY 
ME FACTORS 


Purchase and use of products 
such as these depend upon knowl- 
edge of ME Factors... Metals 
Engineering Factors. Only Metal 
Progress and the American 
Society for Metals concentrate 
on engineering information in- 
volving metals. Because Metal 
Progress is the one metals engi- 
neering magazine, it is basic to 
your business of selling the metal 
industry. 


AS 
Ww 


VGHTY 


ME factors 


mean everything! 


An atom can’t be split in a plastic bag. To harness the mighty muscles of the most devas- 
tating force known to man, it takes the strongest, most versatile material known to man 
...metal. The savage, relentless fury of the atom is being pacified, calmed, domesticated, 
and directed to the benefit of mankind—by metal. 

Strict adherence to ME Factors was essential to the creation of nuclear power. Metals 
Engineering Factors... ME Factors...governed each advance in production, processing, fab- 
rication, testing and design application of metals for nuclear installations. ME Factors are 


transforming an atom into a mighty industry. 


Today, the Metals Engineers and the Metallurgists...the experts who know ME Factors.. 


...are bound together through membership in the American Society for Metals and through 
readership of Metal Progress ...their Society's brilliantly-edited, Eastman-researched monthly 
magazine of metals engineering. More than 29,000 metals engineers eagerly seek the 
benefits of over 100 million pages of engineering information published annually by 
ASM...vital information, essential to the use and application of ME Factors. 

If you sell the metal industry, which now includes nuclear applications, the success of 
your products may be determined by ME Factors. Do you know these factors? Are you fa- 
miliar with them? Why not check them over with an ASM staff engineer...he will be 
happy to provide an ME Factor Chart that applies to your products. Phone or write your 
ASM district manager listed below for this free service. 


WORLD OF METALS 


we 


Steels (Plain and Alloy) Castings Furnaces and Parts Brazing and Soldering 

Stainless Steels Powder Metals and Parts Induction Heaters Fasteners 

Tool Steels Precision Castings Special Heating Equipment Degreasing Equipment 

High Temperature Alloys Stampings Quenching Floids, Equipment Electroplating Equipment 

Light Metals and Alloys Weldments Atmosphere Preparation Finishes 

Heavy Nonferrous Metals and Alloys Tubing ond Other Mill Shapes “Salts Rust Preventatives 

Mill Equipment Forgings Supplies Buffers and Polishers . 

Ferro Alloys Extrusions Pyrometers Equipment for Purification of Solutions 
Refractories Tool Steels and Tool Materials Indicators and Recorders Mechanical Testing Equipment 
Melting Furnaces Cut-Off Equipment Gas Samplers and Analyzers Microscopes and Attachments 

Die Casting Machines Presses and Brakes Automatic Flow and Pressure Controls Hardness Testers 

Forging Equipment Machine Tools Gas Welding and Cutting Nondestructive Testing Equipment 
Foundry Equipment ond Processes Coolants and Lubricants Electrical Processes Gages and Comparators 


CLEVELAND 3: W. J. Hilty, District Manager * 7301 Euclid Ave.* UTah 1-0200 


CHICAGO 4: 
DETROIT 21: 


Victor D. Spatafora, District Manager * 53 West Jackson Blvd. * WAbash 2-7822 
Don J. Walter, District Manager * 20050 Livernois St. * UNiversity 4-3861 


NEW YORK 17: John B. Verrier, Jr., Regional Manager * Fred Stanley, District Manager * 342 Madison Ave.* OXford 7-2667 


METAL PROGRESS 


“The Magazine of Metals Engineering” 
Published by the American Society for Metals 


7301 EVCLID AVENUE 
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BDEEYT THovGecHT 


Publication presses spinning at a dizzy pace are pleading for 
deep originals—deeper and cleaner than ever before. Every set of 
color engravings produced in our plant is depth tested and rigidly 


Another reason why H & M reproductions 
Sell at the Point of Impression. 


mutochings & Melvilie, Inc. . aa 
CUSTOM PHOTOENGRAVING 


inspected for correct dot structure under our special 175X Microscope. 


4043 N. Ravenswood Avenue, Chicago 13 + telephone: EAstgate 7-9220 


Advertising Age, October 21, 1957 


‘Printers’ Ink’ Names Lund | 
Associate Publisher; Boosts 2 | 

Robert T. Lund, an exec vp of| 
Vision Inc., has been appointed to | 
the new position of associate pub-| 
lisher of Printers’ Ink, where he| @% 
will assist publisher Eldridge Pe-| # 
terson, in management and admin- 
istrative matters. In other changes 
at the magazine, W. Richard Brun- | 
er moves up to managing editor, 
succeeding Thomas M. Jones, who 
has left to join Modern Packaging 
(AA, Oct. 7); Cameron Day, for- 
merly senior associate editor, will 
remain with PI as assistant man- 
aging editor. 

Printers’ Ink was purchased by 
Vision Inc. last July. Mr. Lund 
joined Vision in 1952 and is now in 
charge of the sales program at the 
company’s National Foreman’s In- 
stitute division. He will continue 
to hold this responsibility. 


Revere Advertising Moves 
Revere Advertising has moved 

its Minneapolis office to larger 

quarters at 76 S. Eighth St. 


Ken Dyke 


Ken Dyke Retires 
at Y&R; Will Serve 


It as Consultant 


New York, Oct. 15—Ken R. 
Dyke, a veteran of nearly 40 years 
in the advertising business, has re- 
tired from Young & Rubicam, 


Another “Golden Egger” Coming Up 


Another good season for you to sell Ohio farmers. But 
that’s true all the time. Broad diversification holds 
income at a big, steady level right around the calendar. 
Each year finds Ohio among the nation’s richest farm 
states. 


And using THE OHIO FARMER is still the best way to 


where he has been since 1949, and 
from the agency business. 

He joined Y&R as vp in charge 
of publicity and public relations, 
subsequently served as assistant 
to the president and more recently 
was vp in the international divi- 
sion. No successor has been named. 


s Mr. Dyke told ADVERTISING AGE 
that he now has a ten-year con- 
sultancy contract with Y&R, and 
will be a consultant to companies 
outside the agency field as well. 
Besides which, he expects to spend 
his time traveling, painting and 
relaxing. 

Mr. Dyke’s advertising career 
started after World War I when he 
joined U.S. Rubber Co. as assistant 
advertising manager. He moved to 
Johns-Manville as sales promotion 
director and vp and then to Col- 
gate-Palmolive-Peet Co. as adver- 
tising director. Prior to joining 
Y&R he was with the National 
Broadcasting Co. as a vp in charge 
of programming. 

A former chairman of the board 
of the Assn. of National Advertis- 
ers, Mr. Dyke was a brigadier gen- 
eral on the staff of Gen. Douglas 
MacArthur during World War 
Il. # 


Stop & Shop Reports Sales Up 
For the fiscal year ended June 
29, Stop & Shop, Boston, reports 
sales of $123,106,279, compared to 
$98,189,345 for the preceding year 
—an increase of 25.4%. Net in- 
come was $1,757,856, or $1.56 a 
share, compared to a net income of 
$1,374,411, or $1.22 a share for the 
previous fiscal year. At the end 
of the fiscal year Stop & Shop had 
84 stores, a net gain of one over 
the preceding year. During the fis- 
cal year, the chain opened 15 new 
stores and closed 14. 45% of the 
company’s sales are in_ stores 
opened within the last two years, 
the report says, and 70% of the 
current sales are in stores that did 
not exist prior to 1951. 


Ward to Open 15 New Stores 

Montgomery Ward & Co. will 
open 15 new catalog stores 
throughout the U.S. during Octo- 
ber. This will make a total of 452 
such Ward stores in the U.S. 


WHO ARE 
THE MEN 


reach this active farm market. Here’s a paper read 
thoroughly by 4 out of 5 Ohio farm families. It’s home- 
edited, devoted to their interests exclusively. 


Put MICHIGAN FARMER and PENNSYLVANIA FARMER 
on your schedule, too, the preferred papers in states 
with similar farm income patterns. All 3 magazines are 
4-color gravure printed. Saves you plate costs. Write 
1010 Rockwell Avenue, Cleveland 14, Ohio, for details. 


Oo FORMER 


MICHIGAN FARMER, East Lansing 
PENNSYLVANIA FARMER, Harrisburg 
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Many Teens Now ‘Ashamed of Falling tor’ 
TV Commercials as Tots, Rand Asserts 


CHESHIRE, Conn., Oct. 16—Many 
teen agers don’t go for those tele- 
vision commercials which used to 
send them—right into the neigh-| 
borhood store—when they were 
kiddies, according to Lester Rand, 
president of the Youth Research 
Institute. 

Mr. Rand discussed the teen 
agers’ reaction to tv salesmanship 
in a speech here tonight before 


made last year by Youth Research 
Institute, 59% of the teens queried 
thought tv commercials could be 
improved; 23% described com- 
mercials as satisfactory; 43% think 
some commercials are clever. 

Mr. Rand said the critics object- 
ed mainly to “too many commer- 
cials.”” He said there was evidence 
of confusion because of the “mul- 


'tiplicity of commercials fired at 


the 37th annual meeting of the them.” But he added that most of 


acceptance of commercials as the 
“price which must be paid for 
televised entertainment.” 

The researcher said the teens 
react better to radio sell. “Com- 
mercials on radio don’t rankle 
teens as much as do the tv kind,” 
he said. “One study recorded a 
comparatively small 28% of those 
interviewed as being annoyed by 
radio commercials. A majority, in 
fact, claim to enjoy singing com- 
mercials.” 


= Mr. Rand said three out of four 
teen agers would rather watch 


even if theaters charge admission. 
He noted that some said they pre- 
fer theaters because the movies 
there offer better entertainment; 
others said it is because in movies 
there are no commercial interrup- 
tions. Still others listed family 
distractions or absence of particu- 
lar movie stars as drawbacks of 
tv movies. 

But the minority, which report- 
ed liking tv movies better, also 
expressed reasons, the researcher 
said. Among them: They can 
watch tv movies lying down. They 


| headlined, 
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they’re seeing. They can find out 
what’s happening on a different 
channel. And tv movies don’t cost 
anything. # 


Tweed Goes to Beauty Salons 
The Lentheric division of He- 
lene Curtis Industries, Chicago, has 
started distributing its Tweed 
fragrance line in beauty salons. To 
display the line in the salons, the 
company is using a brass tray, die 
cut to hold the various Tweed 
products. An attached poster is 
“Happiness has a fra- 


Connecticut Dairy & Food Council. 

“Television commercials are . 
condemned by teen agers, the very | 
people who only yesterday suc- 
cumbed to the soothing blandish- 
ments of ‘Howdy Doody,’ ‘Pinky 
Lee,’ ‘Hopalong Cassidy’ and 
their various kinsmen, who so suc- 
cessfully urged children to stock 
pantries across the land with their 
sponsors’ merchandise,” Mr. Rand 
said. 

“True, younger brothers and sis- 
ters are nobly carrying on this tra- 
dition. We still hear the wails of 
mothers wondering what to do with | 
all of the cereals, desserts, choco- | 
late syrups and the like which | 
their pre-adolescent offspring have | 
insisted they buy. 


s “Some mothers unload their ex- | 
cess cereals by using them as des- | 
serts with ice cream, as munching 
fodder while watching tv and— 
according to one housewife—to 
sand down slippery sidewalks. 
Manufacturers obligingly cooperate 
by pointing out the many ways 
cereals can be eaten,” the research- 
er continued. 

Mr. Rand, who based his con- 
clusions on the subject on studies 
made by his own company, theo- 
rized that the teen agers’ attitude 
toward television “must be some 
sort of violent reaction to this pre- 
vious gullibility.” He continued: 

“In numerous group interviews 
among teens, conducted by us, boys 
and girls seem ashamed that they 
fell for what was told to them 
when they were kids. A 13-year- 
old girl in Phoenix recently told 
us how she had wholeheartedly 
succumbed to the Davy Crockett) 
craze to the extent of refusing to 
go to school when she couldn’t 
find her Davy Crockett jacket. 
But she’s over that now, and tv 
commercials don’t send her any 


| 


| the youngsters are “resigned” to an| movies in a theater than on tv, 


can talk on the phone while watch- | grance called Tweed.” Gordon Best 
ing, and even discuss the show/Co.. Chicago, is the agency. 


more.” 


® He pointed out that in a study 
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*The Wall Street Journal is read 
general or business news hen any 


more management executives for 
© magazine or newspaper. And of 


all these publications, The Wall Street — is rated “most important 


and useful.” This is substantiated by a 
Sth name of the 69,480 U. S. executives list 


whopping 60% return from every 
in Poor's Register. The entire 


report has been made available in an easy-to-read, easy-to-use report titled 


“The Reading Preferences of Corporate Officers and 


in The United States.” 
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Advertising Age, October 21, 1957 


Bull Agency Promotes Two 

Robert A. Gibney Jr., vp of J. C. 
Bull Inc., New York advertising 
agency, has been elected a director. 
He has been with the agency, now 
celebrating its 30th anniversary, 
since 1946. The Bull agency also 
has appointed Allen J. Hall, an ac- 
count executive, a vp. 


Anderson Joins Dictaphone 

Joseph B. Anderson, who joined 
Dictaphone Corp. in 1951, has been 
appointed assistant advertising 
manager and first deputy to the 
director of advertising and public 
relations. 


Editor Praises Plan to Correct Faulty 
Notions of Texas by Ads in Outside World 


Houston, Oct. 15—Misconcep- 
tions about Texas are common and 
plentiful outside of the state’s bor- 
ders, Hilliard Henson, editor of the 
editorial page of the Beaumont 
Enterprise, told the annual jour- 
nalism assembly at the University 
of Houston last week. 

“That’s why we need statewide | 
advertising to be published outside | 
of the state,” Mr. Henson told the | 
student journalists and profession- 
al men who attended the annual 


assembly. 

A constitutional amendment per- 
mitting the state to spend tax 
money on state advertising was 
approved by the recent state leg- 
islature. It will come before the 
people for a vote in November, 
1958. 


« “People outside Texas know 
about the drouth,” Mr. Henson 
said, “but they don’t know about 
the variety of weather. That’s be- 


cause of the inability of most peo- 
ple to grasp the size of the state. 

“Statewide advertising will help 
to get things straight.” + 


Continental Combines Offices 

The Chicago district sales office 
of Hazel-Atlas Glass division of 
Continental Can Co. and the mid- 
western division sales office of 
White Cap Co., a Continental sub- 
sidiary, have been combined in 
the White Cap offices at 1820 N. 
Central Ave., Chicago. J. J. Scan- 
lon, midwestern sales manager of 
White Cap, becomes manager of 


the combined offices. 


of 


and 


in 
The United States 
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You've seen it happen time and time again. A decision to 
buy is close to being made, but action is suspended. So-and- 
so hasn’t been heard from yet. The “word” hasn’t trickled 
down yet. Meanwhile, you and your competitors share the 
wry consolation of not being out of the race yet. 

Here’s a suggestion . .. and don’t discount it because it is 
so obvious: advertise in The Wall Street Journal. Become 
acquainted with the important men before they step into 
your picture. Help them learn about your product or service 
in The Journal’s confidence-creating, stimulating atmos- 
phere of practical business usefulness. How and by whom 
you are introduced is still mighty important. When you’re 
introduced by the medium business leaders everywhere re- 
gard most highly* you’re bound to be way ahead. 

You can wait for things to happen . . . or you can make 
things happen. Advertise in The Wall Street Journal .. . 
where something really happens! 


PUBLISHED AT: 

Eastern Edition Midwest Edition Southwest Edition Pacific Coast Edition 
NEW YORK AND WASHINGTON, D. C. CHICAGO DALLAS SAN FRANCISCO 

44 Bread S$. 1015 - 14th St, N. W. 711 W. Monroe St. 911 Young St. 1540 Market Street 

HAnover 2-3115 STerling 3-0164 STate 2-9400 Riverside 7-1587 UNderhill 3-3250 
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Olivetti Makes Changes 

Guido Lorenzotti has been ap- 
pointed vp of Olivetti Corp. of 
America, New York, and its sales 
subsidiary, Olivetti Sales Corp. 
Formerly head of Olivetti’s North 
Atlantic division, Mr. Lorenzotti 
has been placed in charge of both 
companies. Dino Olivetti, president 
of the company, is returning to 
Italy to take charge of the parent 
company’s manufacturing and re- 
search. 


Brown Joins Sive Agency 

David A. Brown, formerly vp 
and secretary of Guenther, Brown 
& Berne, Cincinnati, has joined 
Leonard M. Sive & Associates, Cin- 
cinnati, as an account executive. 
Mr. Brown is also president of 
Brown-Hillenbrand Productions 
Inc., producer of tv commercials 
and industrial films. 


Wingate Joins ‘Look’ 

Hayden Wingate, formerly on the 
sales staff of American Home, has 
joined the Chicago sales staff of 
Look. 


BAKING FIRM 


RENEWS FOR 
O° YEAR 


Grosses $106,379,000 


IN 1956 


INTERSTATE BAKERIES, 
sponsor of Cisco in markets 
across the nation, states: 


“The success of Cisco 
Kid is so outstanding it 
needs no further proof. 
Cisco has certainly sold 
a lot of bread and we 
are looking forward to 
continued increase of 
sales through this out- 
standing advertising 
vehicle.” 
Ask to see more success stories of 


THE WORLD'S GREATEST SALESMANI 


“THE CISCO KID” 
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...you’ll wonder how #pq@ can afford to reduce your program costs 
to nothing! The greatest sales-producing plan in television 
history results from combining the three tested adventure-action 
favorites shown below. To get the complete details for your TV 


program cost-slashing plan, wire or phone today. 


OUNT OF MONTE CRISTO 


..- Alexander Dumas’ great classic! 

CRISTO outrates every syndicated pro- 

gram in Boston week after week (31.5, 
Pulse 10/56)! The highest-rated program on any 
day at any time on New York's non-network 
stations! In Buffalo, cost-per-thousand, only 54¢ 
for Pepsi-Cola and Bison Dairy! Atlanta (16.0), 
Birmingham (23.9), Dallas (13.8), Minneapolis- 
St. Paul (15.2), Norfolk (47.8), San Francisco 
(24.2), San Antonio (21.1), outrating top net- 
work shows! In Pittsburgh (30.1), again outrat- 
ing Ed Sullivan, Disneyland, Roy Rogers, G. E. 
Theatre, M-G-M Parade, etc.! CRISTO ranks 
way up in the TOP TEN among all syndicated 
programs in the nation! 


tpa’s new plan is so practical...so profitable...so economical 


AMAR GF THE JUNGLE 


. starring Jon Hull! The first and still 
the only successful series of its kind in all 
television! Positive sponsor identification! 

Exciting, authentic production! Unlimited mer- 
chandising opportunities! ‘Top syndicated show 
in Knoxville (37.5), outrating Ed Sullivan, I 
Love Lucy, Phil Silver, $64,000 Question! 45.8 in 
Spokane! 13.2 in New York! 19.5 in Washington, 
D. C.! 12.6 in Los Angeles! 37.7 in Houston! 21.8 
in Detroit! 24.5 in Columbus! 22.0 in Louisville! 
Outrates syndicated and network shows in origi- 
nal and repeat performances in market after 
market! 
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. . « The “most memorable character in 

American fiction”! Based on America’s 

classic of all time by James Fenimore 
Cooper! Within four months HAWKEYE 
nationally leaped to 4.5 points out of first place 
in the TOP 15 TV WEB SHOWS (Billboard, 
3/1/57). Highoest-rated syndicated program in 
Toledo; outranking all competition in highly- 
competitive Los Angeles, Seattle and Portland; 
first place among all syndicated series in Cin- 
cinnati; among top three in Columbus; fourth 
highest-rated syndicated program in the tough- 
est market in the country, New York! 
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Carr to Head New Joint 
Committee on MPA-MAB 


of the Magazine Advertising Bu- 
reau by the Magazine Publishers 


William B. Carr, McCall Corp., | Assn. 


will be chairman of a new com- 
mittee to supervise the integrated 
operation arising from absorption 


Other members of the committee 
are Lee Andrews, Macfadden Pub- 
lications; Bernard Barnes, Time 


Inc.; Reginald T. Clough, Reader’s 
Digest; Harry M. Dunlap, Hearst 
Magazines; Dana Fernald, Farm 
Journal; Harold Holtz, Conde Nast; 
Gibson McCabe, Newsweek; Ver- 


J. Russell Jr., The New Yorker; 
Jerry Ryan, Woman’s Day; Otto 
Schaefer, Meredith Publishing Co.; 
Thomas A. Tredwell, Architectural 
Record, and Edward C. Von Tress, 


non Myers, Cowles Magazines; A.|Curtis Publishing Co. 
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SAN DIEGO- 
YOUNG GIANT MARKET 


1956 Furniture, Household, 


i 


am = 4 : Appliance Sales: 
$65,649,000 


San Diego — Young Giant Market of the West — 
ranks 19th among the nation’s 262 Metropolitan 
County Markets in furniture, household and 


appliance sales... 


bigger than — 


Kansas City, Missouri . . 


Denver, Colorado 


New Orleans, Louisiana . 
Seattle, Washington . . . 


$60,797,000 
58,085,000 
52,132,000 
50,897,000 


San Diego combines the responsive vitality of youth 
with the seasoned stability of age. And this 

Young Giant Market is sold best — at lowest cost 

per sale — through the 83% saturation coverage of 

The San Diego Union and Evening Tribune. 


Sales estimates copyrighted 1957 Sales Management Survey 
of Buying Power. Further reproduction not licensed. 


“The Ring a) of Truth” 


COPLEY newspapers 


15 “Hometown” Newspapers covering San Diego, California — 
Northern Illinois — Springfield, Illinois — and Greater Los Angeles... 
Served by the COPLEY Washington Bureau and the 


COPLEY News Service. 


REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., INC. 


Advertising Age, October 21, 1957 


Dubonnet Plans Push 
Linking Wines, Hi-Fi 
Sets, Soft Goods 


New York, Oct. 16—A $335,000 
advertising and sales promotion 
program linking Dubonnet red and 
blonde wines with the products of 
other companies will get under 
way Nov. 1 and continue through 
March, 1958. 

Bernard Goldberg, advertising 
manager of Schenley Import ©o., 
which handles the brand, said that 
companies cooperating in the pro- 
motion will run one or more tie-in 
ads in national magazines or area 
newspapers. These ads will be sup- 
ported by direct mail and point of 
sale promotion, all of which will 
feature the Dubonnet name and a 
reproduction of the brand’s bottle. 

For example, Mr. Goldberg said, 
Dubonnet and Radio Corp. of 
America are discussing the possi- 
bility of RCA featuring in its ad- 
vertising high fidelity sets in both 
Dubonnet red and blonde cabinet 
colors with a copy line reading; 
“For a toast to good taste, serve 
Dubonnet.” Kenyon & Eckhardt is 
the agency for RCA hi-fi sets. 


s H. Daroff & Sons, Philadelphia, 
maker of Botany 500 clothes, is 
scheduling magazine ads backed 
by 16,000 point of sale units and 
a complete merchandising program 
for major stores. Its agency is Al- 
fred J. Silberstein—Bert Gold- 
smith Inc., New York. 

Everfast Fabrics Inc., New York, 
will use magazine spreads to tie 
in with four front windows at R. 
H. Macy’s. Kelly, Nason is its 
agency. 

Another participant will be the 
Hoffman Beverage Co., Newark, 
N.J., soft drink producer, which 
will promote Dubonnet and soda 
in local newspapers, on outdoor 
panels and with point of sale ma- 
terials. Grey Advertising Agency 
handles its account. 


s Other companies include Rabhor 
Robes, New York, whose adver- 
tising is handled by Mervin & Jes- 
se Levine; Aldon Rug Mills, New 
York, handled by Hicks & Greist; 
Pioneer Suspender Co., Darby, Pa., 
handled by Feigenbaum & Wer- 
men; Beau Brummel Ties Inc., Cin- 
cinnati, handled by Ad Art Studios, 
and others. 

In addition to the tie-in drive, 
Mr. Goldberg said, Schenley Im- 
port Co. is increasing its 1958 ad- 
vertising budget from $200,000 to 
$500,000. The schedule calls for 
use of 12 magazines, 32 newspa- 
pers and theater, concert and opera 
programs in leading cities. 

Peck Advertising Agency han- 
dles the company’s print advertis- 
ing. 

A radio and tv campaign is also 
being planned for the two prod- 
ucts by Batten, Barton, Durstine 
& Osborn. + 


Davidson to Weiss & Geller 

Edward Davidson, formerly with 
Phillips-Jones Corp., has joined 
Weiss & Geller, New York, as di- 
rector of new business develop- 
ment, a new position. Mr. David- 
son has spent almost his entire 
career in the textile and soft goods 
fields. 


WHO ARE 
THE MEN 
WHO 
BUILD 
AMERICA 
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THINK OF ANYTHING ...Your wildest dreams for 
commercials are practical and attainable at MGM-TV! 


sets? Anything from a castle to a Caribbean isle! 
PROPS? Pick them from a warehouse of 160,000! 
COSTUMES? Over half a million! 


MAKE-UP, SOUND-EFFECTS, MUSIC—anything you might imagine 


or require is here.... under one roof, within the fabulous walls of 
the M-G-M studio. 


And every dollar in your commercial production budget goes twice as 


far because it commands the creative and technical know-how of 
hundreds of experts. So think big! 


YOUR DOLLARS GO FARTHER AT..... IMLCF M="I'V 


A SERVICE OF 
LOEW'S INCORPORATED 


WIRE, WRITE OR PHONE 
Richard A. Harper, General Sales Mgr. Richard Lewis Virgil “Buzz” Elisworth 
701 7th Ave., New York 36, N. Y. 360 N. Michigan, Chicago, ill. MGM Studios, Culver City, Calif. 
JUdson 2-2000 RAndolph 6-101! TExes 0-3311 
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Russell J. Smith 
R. J. Smith Co., 


It’s a dependable, 


MICHIGAN 


Cereal Food 
Capital of the World 


Grand Rapids, Mich. 


~ ENQUIRER anp NEWS | 


Member of Federated Publications 


REPRESENTED NATIONALLY BY 
SAW YER-FERGUSON-WALKER COMPANY 


Alfred Silberstein, 


“BATTLE CREEK 1S AN IMPORTANT PART founder of N.Y. 
OF OUR MICHIGAN SALES TERRITORY” 


“Food sales in the Battle Creek metropolitan area 
total some $40,000,000 yearly. 
growing market and an important part of our sales ened. 02 
territory Battle Creek is always included in our sales . 
promotion plans and we always ask our principals to 
schedule advertising in the Enquirer and News.” 


Agency, Dies at 68 


New Yorx, Oct. 15—Alfred J. 
Silberstein, 68, president of Alfred 
J. Silberstein, Bert Goldsmith Inc., 
advertising agency, died Oct. 12 of 
a heart ailment at his home at In- 


Born in Berlin, Mr. Silberstein 
came to the U.S. as a young man, 
and was graduated from City Col- 
lege here in 1909. Later he re- 
ceived a law degree from New 
York University. 

He started his career in adver- 
tising as a salesman on the Chron- 
icle, Orange, N.J., about 1910. Eight 
|years later he started his own ad- 
|vertising agency here, and a few 
years later he was joined by Bert 
Goldsmith. In 1944 the name of the 
agency was changed to that by 
which it is now known. It special- 
izes largely in advertising for the 
men’s wear field. 


Back in 1940 Erie ranked 4th among Penn- 
sylvania cities in population, 6th in retail 
sales*. ® Since then Erie has grown faster 
than any other major** Pennsylvania city. 
As a result Erie has solidly nailed down 
3rd place—after Philadelphia and Pitts- 
burgh—in both population and retail sales*. 
= Erie’s newspapers are another reason why 
it is the state’s logical 3rd market buy. For 
The Erie Times & News 


When 

you 

think 
Pennsylvania 
think 
Philadelphia 
Pittsburgh 


deliver the whole mar- 
ket. Contrast this with 
some other Pennsy]- 


The Erie Times evening 


vania situations where 
neighboring cities are 
lumped together to cre- 


The Erie News morning 


ate a “market” which no 
one newspaper buy can 


The Erie Times-News sunay 


possibly cover. 


#1940 U.S. Census of Population; 1939 US. Census of Retail Sales **75,000-and-over population 


Represented by The Katz Agency, Inc. 


11957 Sales Management Survey of Buying Power 


Advertising Age, October 21, 1957 


WILLIAM C. DUDGEON 
Derroit, Oct. 15—William C. 
Dudgeon, 70, for more than 40 
years a widely-known Detroit ad- 
vertising executive, was stricken 
with a heart attack at his Hunting- 
ton Woods home Oct. 1 and died 
shortly afterward in Harper Hos- 
pital. 
Born in Saginaw in 1887, Mr. 
Dudgeon was a graduate of the 
University of Michigan. After 
practicing law for two years in 
Grand Rapids, Mr. Dudgeon moved 
to Detroit, where he began his 
advertising career with Campbell- 
Ewald Co. as a copywriter on the 
Chevrolet account. 
Following service as an army 
lieutenant in World War I, he re- 
sumed his advertising career in 
Detroit. In 1946, he founded a new 
agency, Dudgeon, Taylor & Bruske, 
which he headed until his death. 
Mr. Dudgeon belonged to the 
Adcraft Club of Detroit, the Uni- 
versity of Michigan Club of De- 
troit and was a life member of 
York Lodge No. 410 F&AM of 
Grand Rapids. 


JOHN O. MUNN 
ToLepo, O., Oct. 15—John O. 
Munn. advertising agency head 
who was internationally known in 
the automotive industry, died 
Sept. 30. He was 71. 
Mr. Munn was the founder of the 
advertising agency bearing his 
name, and also chairman of the 
board of Beeson-Reichert Inc. 


® He was the author of the “Munn 
Newsletter,” distributed interna- 
tionally among auto dealers. He 
wrote “Dealers Tell Me,” a col- 
umn in Automotive News, and was 
the author of “A Guide to Automo- 
bile Selling,” a book for car deal- 
ers. 
Mr. Munn was born in Water- 
town, S.D. He started his Toledo 
career as assistant advertising 
manager for the old Willys-Over- 
land Corp. in 1911. He resigned 
from Willys in 1919 to open an 
advertising agency known as Ster- 
ling Beeson Inc. He later served 
as president of the firm when it 
became Beeson-Faller-Reichert 
Inc. 


EARL W. MAYO 
Westport, Conn., Oct. 15—Earl 
W. Mayo Sr., 84, retired editor 
and founder of World Petroleum, 
died here Oct. 10. He worked on 
the New York Sun, the New York 
Herald and served as editor of 
McClure’s Syndicate before found- 
ing and editing the magazine, 
Sugar. He was engaged in promo- 
tional work involving industrial 
cooperation with Latin America 
and Europe from 1930 to 1939. 


JOHN J. S. HOLMES 

Lonpon, Ont., Oct. 15—John 
James S. Holmes, sales director 
and vp of the Kellogg Co. of Can- 
ada, died here today. He joined the 
company in 1941 and became its 
sales manager in 1949. 


QD are vou 


AN EXPERT? 


What afternoon 
newspaper is first in 
magazine advertising 
and second in 
furniture and 
furnishings advertising 
in the U.S.?* 


*According to Media Records 
Turn to page 91 
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... concentrates on selling -- stimulating 
informing automotive jobbers and their 
thousands of salesmen. 


In selling your product, service or equipment to automotive jobbers and their 
salesmen, remember this one significant point — Jobber Topics is the only automotive 
merchandising publication with the experience and acceptance to assure better 

sales of your line. For 35 years, Jobber Topics has specialized on opening more 
channels of wholesale distribution for manufacturers. Since 1922, it has helped 


advertisers successfully build substantial sales volume. 


The wisest advertising investment you can make is to promote your line first through 
the pages of Jobber Topics. More editorial emphasis is placed on material of 

specific sales interest to automotive jobbers and jobber salesmen. More factual, 
first-hand knowledge is available to help them do a better selling job for you. 


Get the Jobber Topics habit — you'll be able to effectively sell — stimulate — inform the 
men who supply the more than 350,000 automotive service outlets all across the 
country. The automotive marketing experts who represent Jobber Topics, have over 
190 years combined experience in distribution through jobbers. They are the most 
qualified to answer all of your automotive marketing questions. 


New York 17, N.Y. Cleveland 14, Ohio Lothrup Village, Mich. Chicago 30, Illinois Los Angeles 57, Calif. 

122 East 42 Street 856 Leader Bidg. 18600 San Diego Ave. 7300 No. Cicero Ave. 1800 West 6th Street 

P. J. Philpott T. J. McGill Howard C. Tucker N. McK. Kneisly Robert H. Diebler & Assoc. 
Gordon Horsfall Roy W. Brown 


H. J. Moore 


-dobberlopics - THE IRVING-CLOUD PUBLISHING COMPANY 


Oakland 12, Calif. 
2503-7 Broadway 
E. D. Newfield 
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NEW ! aALi-BUTTER CHOCOLATE 


SARA LEE’S BROWNIES—Kitchens of 
Sara Lee, Chicago, is backing the 
introduction of its new brownies 
in Chicago with a three-week cam- 
paign in newspapers, radio spots, 
tv participations and outdoor. 


oss tn 


Sara Lee Uses Four 
Media to Introduce 


Its New Brownies 


Cuicaco, Oct. 15—Kitchens of 
Sara Lee last week introduced a 
new product in this market—choc- 
olate brownies made with butter. 

The brownies will be promoted 
with a three-week push here in 
four media. The campaign broke 
with a page, full-color ad in the 
Chicago Tribune, and a page b&w 
ad in the Chicago Daily News. 

More than 100 radio spot com- 
mercials have been scheduled on 
WIND, WGN, WCFL and WMAQ. 
A total of 387 outdoor signs for a 
150 showing will be used. Sara 
Lee also will have 12 participations 
on tv shows aimed at children on 
WGN-TV and WBKB. 

Sara Lee told AA demand for the 
brownies has far exceeded expec- 
tations, but the company declined 
to guess when national distribution 
would be achieved. The brownies 
currently are sold only in this mar- 
ket. Cunningham & Walsh is the 
agency. # 


Chilton Moves Executives 
Chilton Co., Philadelphia, has 
moved part of its Detroit editorial 
and business staff from the Ste- 
phenson Bldg. to 103 Pallister 
Ave. Those involved in the change 
are Joseph Geschelin, Hugh C. 
Quinn and Melvin B. Nylund. 


O\CIURES & PRINTS 


Oestreicher’s 
for the Picture that’s 
worth a Thousand Words 


Go to Oestreicher’s, haven of Art Directors, 
Art Lovers, Connoisseurs and Collectors for the 
finest reproductions of world famous paint- 
ings. Old Masters, Moderns, Contemporaries, 
favorite Marine, Sporting prints, Landscapes 
and rare and hard-to-find subjects. “if it's in 
rint — Oestreicher's, America's oldest and 
largest print dealer, has it.’ All superb 
quality, full-color reproductions — the finest 
available, faithful to the brushstrokes of the 
original. New, complete comprehensive cat- 
alog illustrates over 500 masterpieces, lists 
over 4700 other works, $1. ppd. Mail orders 
speedily and carefully filled. Distinctive 

framing and matting at moderate cost. 

. Dept. AD 

*, 1208 6th Avenue 
Bet. 47th and 48th Sts. 
America’s oldest print house New Yerk 36, N. Y. 


Goldenrod Signs Barker 
Goldenrod Ice Cream Co., Chi- 
cago, has signed for a 52-week, 
hour-long musical radio program 
over WCFL with Jess Barker, mo- 
vie and tv performer, as master 
of ceremonies. The show will be 
heard daily, Monday through Fri- 
day, beginning Oct. 14. It will be 
backed by an on-station promo- 
tional campaign, point of purchase 
materials and newspaper advertis- 
ing, according to the company, and 
Mr. Barker will also make person- 


al appearances as a “personifica- 
tion of the company.” Kuttner & 
Kuttner, Chicago, is the agency. 


Hairston & Paige Adds Three 

Hairston & Paige, Memphis, has 
added three accounts. They are L. 
O. Gregory Engineering, manufac- 
turer of concrete batchers; Fertil- 
eze Corp., maker of concentrated 
fertilizers, insecticides and deter- 
gents, and Rex Seed Inc., a grow- 
er of registered hybrid cotton 
seeds. 


Sylvania Offers Handbook 

A handbook of football facts and 
figures containing college and pro- 
fessional schedules for 1957 is be- 
ing made available by Sylvania 
Electric Products through radio 
and tv service dealers. The 48-page 
booklet includes a section on sig- 
nals and penalties, a glossary of 
football terms, college conference 
standings for 1956 plus predictions 
for the 1957 season and an article 
by Tony Galli, International News 
Service sports editor, on “How to 


Advertising Age, October 21, 1957 
Watch a Football Game.” 


Gruen Sets Christmas Drive 

Gruen Watch Co. will use jewel- 
ry and consumer magazines and 
Sunday supplements in a Christ- 
mas campaign built around the 
theme, “Gruen: the Newest Look 
in Time.” On the schedule are 
Ebony, Esquire, Sports Illustrated, 
Vogue, The American Weekly and 
selected Sunday supplements. Grey 
Advertising Agency, New York, is 
the agency. 


clicks on 


The Bill Kemp Show 


Here’s another helping of high-powered 
showmanship and salesmanship on 


American Radio. 


Here’s Bill Kemp — popular comedian, 
of radio and stage fame—with a brand-new 
hour of live fun and music. The Monday- 
through-Friday Bill Kemp Show is packed 
with plenty of currently popular music, and 
spotlights top vocalist Peter Hanley (live), 
songstress Betty Holt (live), The Upbeats 
(live), Neal Hefti’s orchestra (live) and 
announcer George Ansbro (live). 

This is entertainment that’s geared to 
do high-powered selling to nighttime 
radio’s youngest family audience. It’s live 
radio. It’s fun radio. It's American Radio. 
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Bar-S Meat Sponsors Football 
Bar-S Meat Products has taken 
a two-thirds sponsorship of 15 Sun- 
day professional football telecasts 
on six CBS-TV Pacific Northwest 
stations: KOIN, Portland; KEPR, 
Pasco, Wash.; KTNT, Seattle-Ta- 
coma; KBAS, Moses Lake, Wash.; 
KXLY, Spokane, and KIMA, Ya- 
kima. The telecasts will be backed 
by a merchandising and point of 
purchase drive in Washington and 
Oregon. Miller, Mackay, Hoeck & 
Hartung, Seattle, is the agency. 


Musselman Uses Multi-Pack 

Cc. H. Musselman Co., Bigler- 
ville, Pa., is test-marketing 15 oz. 
glass jars of apple sauce in a three- 
pack designed and engineered by 
Container Corp. of America, Phil- 
adelphia. The multi-pack, designed 
to help move a record pack of 
apple sauce, is being sold in Acme 
supermarkets, Philadelphia, which 
are cooperating in the test. 


LaLand Named Ad Director 
Barbara LaLand has been 


named director of advertising of 
Warren Featherbone Co., Gaines- 
ville, Ga., and Alexis Inc., Atlanta, 
manufacturer of infants’ wear and 
Alexis’ Handi-Panti. Miss LaLand 
formerly was promotion manager 
of Montag Bros. 


Holechek to Newhoftf-Blumberg 
James Holechek has been ap- 
pointed account executive of New- 
hoff-Blumberg Advertising Agen- 
cy, Baltimore. He formerly headed 
his own advertising art studio. 


Farm Statistic Corrected 

A table of statistics on farm 
population and income on Page 84 
of the Oct. 14 issue of ADVERTISING 
AGE erroneously listed the farm 
population of the Pacific area as 
70% of the total Pacific popula- 
tion. The correct percentage is 7%. 


Newspaper Changes Name 

The Sunset News & Princeton 
Observer, Bluefield, W. Va., has 
changed its name to the Sunset 
News-Observer. 


American Radio! 


adds a nighttime music-and-fun session to American’s 
all-new, all-live line-up, weekdays, 8 to 8:55 pm 
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Beat Council Names JWT, 
Shifts Headquarters to Denver 

The National Beef Council has 
named J. Walter Thompson Co. “to 
assist in formulating a long-range 
plan for promoting the sale of 
beef.” Immediate aims of the coun- 
cil, according to its officers, are 
to revive enthusiasm for beef pro- 
motion following the defeat of 
check-off legislation in Congress; 
set up effective communications 
between national headquarters and 
the state beef councils and pro- 
ducers and draft a long-range plan 
for future promotion and public 
relations work. 

The council has moved its head- 
quarters from Kansas City to Den- 


ver. 


Ryan Joins Pershall 

Morgan Ryan has joined J. R. 
Pershall Cc., Chicago, as a mer- 
chandising account executive. He 
formerly was associated with 
Grant Advertising, Sherman & 
Marquette and ABC, all in New 
York. 


How 
Business 


Buys 


This just published report 
measures and defines the 
core of companies buying 
most of the goods and services 
sold in America today. 


It tells how this core of 
companies goes about making 
major purchases. 


“How Business Buys” was a 
major marketing project 
conducted jointly by the 
Marketing Services Company 
of Dun & Bradstreet, Inc., 
Benson & Benson, an 
independent research organ- 
ization of Princeton, N.J., 
and the Marketing Division, 
Advertising Department of 
**U.S.News & World Report.” 


For a copy of the report 

ask your advertising 

agency or write us on 

your company letterhead— 
“U.S.News & World Report”, 
Rockefelier Plaza, 

New York 20, N. Y. 


U.S. News 


. World Report 


America’s Class News Magazine 


Three out of four subscribers 
hold managerial positions in busi- 
ness, industry, finance, govern- 
ment and the professions. Net 
paid circulation now more than 
900 


, . 
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usy week on the Union Pacific 


A McGraw-Hill Magazine 
Member Audit Bureau of Circulations 


Arthur Stoddard, always-on-the-move President of the 
Union Pacific Railroad, carries his office in his hat. 
Here, he sends instructions ahead via short-wave radio, 


while inspecting the UP Diesel shops at Omaha. 


The man who runs a railroad learns early in life the high cost of the 
lost minute, the importance of a running inventory of the business facts 
and figures that fuel locomotives and fill freight cars. He finds in Busi- 
ness Week, as Subscriber Arthur Stoddard does, a timetable ideal for 
his needs. No other magazine publishes nearly as much about the world 
of business, Yet no other is so parsimonious with a busy man’s time. . . 
in its crisp, department.by-department presentation . . . in its news- 
sense that edits out the inconsequential, while giving meaning to the 
essential. No wonder management consistently calls Business Week 
“most useful” of all general-business and news magazines . . . persist- 
ently places the most advertising in its pages. For management knows, 
from its own reading habits (as does BW advertiser, Union Pacific) : 
You advertise in Business Week when you want to influence manage- 


ment men, 
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“Just a few steps and you 
find exactly what you want.” 


Min A Alon N68 Se Tied Umate Rebrehe 


DOWNTOWN B800ST—The first en- 
dorsement campaign for a down- 
town area, the association believes, 
was launched in Omaha newspa- 
pers in October by the Downtown 
Omaha Assn. A five-column ad is 
scheduled weekly in the World- 
Herald. Bozell & Jacobs is the 
agency. 


International Falls Daily 
Is Put Up for Sale 

Border Publishing Co. is plan- 
ning to sell the Daily Journal and 
its printing plant at International 
Falls, Minn. A wholly-owned sub- 
sidiary of the Minnesota & Ontario 
Paper Co., Minneapolis, Border 
was incorporated in 1929 and has 
published the newspaper since 
then. 

Action to discontinue operations 
no later than Jan. 31, 1958, was 
taken by Border’s board of direc- 
tors, and was approved by the ex- 
ecutive committee of the Minne- 
sota & Ontario Paper Co., repre- 
senting the sole stockholder, at a 
recent meeting. 


AN INVALUABLE 
DESK AID 


This spiral-bound 12 page, 
ecard stock, 9% x12% Execu- 
tive Calendar has room for 
notations and shows appoint- 
ments and deadlines a-month- 
in-advance, at-a-glance with 
calendars for the two past and 
the next four months on each 
page to aid in planning. 


This is a limited edition— 
never sold—presented annu- 
ally to our business friends. 
While the supply lasts, we 
will send you one with our 
compliments if you have a 
mailing list of over 10,000 
names and if you will request 
the calendar on your business 
letterhead. 


There is no obligation. No 
one will call. As long-estab- 
lished, highly-regarded mail- 
ing list brokers, we would like 
to send you a brochure de- 
scribin ow you can derive 
extra income from renting 
(not selling) your mailing list 
to important national maga- 
zines, book and record clubs, 
financial services and diver- 
sified mail order accounts— 
which meet with your ap- 
proval. 


LEWIS KLEID COMPANY 
25 West 45th St., N. Y. 36, N. Y. | 


Ad Center Breathes 
Its Last After Four 
Months’ Operation 


New York, Oct. 16—The Adver- 
tising Center Inc., which opened 
four months ago (AA, March 18, 
June 24), has gone out of business. 
The center consisted of a show- 
room at 285 Madison Ave. Exhib- 
itors were suppliers of advertising 


paid monthly rent per square foot | 


of wall space, and paid a percent- 
age on new business gained there 
to the center. 

Larry Schwartz, president of 
Wexton Co., an advertising agen- 
cy, was the creator and president 
of the center. 


= “Despite tremendous trade in- 
terest and excellent traffic, the 
rate of sales was insufficient,” he 
said. “Another problem was the 


and graphic arts materials. They | unavailability of skilled manageri- 


al personnel.” 

About 100 exhibitors have re- 
ceived an unsigned, mimeographed 
note saying the center has ceased 
operations and asking that the sup- 
plier pick up his display by Oct. 
10. Some notices said a check cov- 
ering the balance of the month’s 
rent was enclosed. 


® The center opened June 10 with 
the cutting of a charcoal gray rib- 


Advertising Age, October 21, 1957 


and special events. It closed offi- 
cially Oct. 4. 

This is the second operation of 
this kind to open and close here 
in a brief period. The Advertising 
Display Center Inc. met a similar 
fate on Park Ave. several years 
ago. + 


Chessman Joins ‘Elks’ 
William O. Chessman, formerly 
art director of Collier’s, has been 


bon by Richard C. Patterson Jr.,| appointed art director of the Elks 
city commissioner of commerce | Magazine, New York. 
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Advertising Age, October 21, 1957 


Sam Cherr Retires from Y&R 

Samuel Cherr will retire from 
his post as senior vp and head of 
the merchandising department of 
Young & Rubicam, New York, on 
Jan. 1, 1958. Mr. Cherr, who has 
been with Y&R since 1925, when 
the agency was located in Phila- 
delphia, had previously been as- 
sistant publisher of the New York 
American. Y&R has credited him 
with “originating the concept of 
merchandising in the advertising 
agency business.” 


‘Time’ in New Operation 

Time, New York, has set up a 
new printing, binding and distri- 
bution plant at Ransdell Printing 
Co., Washington, D.C. The weekly 
press run has been set for 250,000 
copies. The magazine already uses 
printing plants in Chicago, Phil- 
adelphia and Los Angeles. 


United Affiliates in Britain 
United Advertising Corp., New 

York, has made arrangements with 

two British outdoor advertising 


companies for an exchange of cli-| ally next spring. Inaugural ad and 
ent services here and abroad. The| promotion budget is reported at 
British companies are Mills &/| $500,000, with licensees joining in. 
Rockleys Ltd. and More-O’Ferrall, | A sales goal of $30,000,000 has been 
both of London, England. |set for 1959 with $2,500,000 ear- 
| marked for advertising and promo- 
Crosby Casuals to Lewin | tion. 
The Bing Crosby Casuals divi-| 
sion of New Business Inc. has ap- Nielsen Promotes Young 
pointed Lewin, Williams & Saylor, | Al Young has been promoted to 
New York, to handle advertising| eastern field manager of the food 
for a new line of men’s and boys’ |and drug division of A. C. Nielsen 
wear bearing the label, Bing Cros-|Co. He will be headquartered in 


by Casuals, to be marketed nation- | New York. Mr. Young joined Niel- 


Neves before have so many architects and engineers turned to an architec- 
tural magazine for help in their work. 


27,650 architects and engineers now subscribe to Architectural Record. (Source: 
June 30, 1957 A.B.C. Publisher’s Statement.) 


Never before has an architectural magazine offered building product advertisers 
such complete coverage of the men who year after year are responsible for 


planning four-fifths of all U. S. building. 


Over 93% of the total dollar value of all architect-planned nonresidential 
building and 77% of all architect-planned residential building is in the hands 
of Record subscribers—a fact documented by Dodge Reports. 


The cost per page per 1,000 of Architectural Record’s unequalled architect and 
engineer circulation? Lowest of the three leading architectural magazines. 


Architectural Record . . 17,826 
Archi Ci ow Progressive Architecture 16,424 
sp ag oo Architectural Forum « 6 88,4602 


Architectural Record 
Progressive Architecture 
Architectural Forum 


8,576 


Compare... Architectural Record ..,. oe 

Cos? per Page per 1,000 Progressive Architecture . $28.40 

Architects and Engineers Architectural Forum . $54.68 
REASONS for putting Architectural Record 


at the top of your 1958 advertising schedule. 


1. Editorial leadership — Edited specifi- 
cally for architects and engineers. Most 
editorial pages. Largest staff of architect 
and engineer editors in the field. Five out 
of six editorial awards to architectural 
magazines by the American Institute of 
Architects. 


RECORD 


5. Top verifiable building market 
coverage. 


6. Lowest-cost coverage. 


7. Advertising leadership. Year after 
year more advertisers place more pages of 
advertising in Architectural Record than 
in any other architectural magazine. (47% 
more than the second magazine in the 
field in the first 9 months of 1957, 59% 
more than the third magazine.) 


Again in 1958... advertising will work 
harder for you in the ‘workbook of the 
active architect and engineer..." 


ARCHITECTURAL 


119 WEST 40th STREET 
NEW YORK 18, NEW YORK 


OXford 5-3000 


2. Preferred readership— Architects and 
= engineers have voted the Record “pre- 
ferred” in 100 out of 110 studies SPON- 
7 SORED BY BUILDING PRODUCT MANUFAC. 
ky TURERS AND ADVERTISING AGENCIES. 
Mm. 3. Top architect circulation. 
~ 4. Top engineer circulation. 
rm..." 
yo 
~ r an 
wa F. W. DODGE 
~ CORPORATION 
ae publication 
Po 


HOWARD C. INMAN has been elected 
president and has become a major 
stockholder of West Codst Adver- 
tising Co., San Francisco outdoor 
company. Formerly general sales 
manager of Foster & Kleiser Co., 
he succeeds Philip Johnson, who 
becomes chairman of the board. 


sen in December, 1937. In 1951 he 
was named eastern field supervis- 
or. 


a 
worth- 
while 


p...ause 


And profitable too, from 
the looks of the pack 
camel! 


@ For the most outstanding single 
issue in export publishing will be 
the January, 1958 American Ex- 
porter Annual Buyers Guide Issue 
—276 pages of worth-whileness! 


@ Featuring a 64-page Buyers Guide 
indexing the 1,400 current adver- 
tisers in American Exporter Publi- 
cations in some 600 different prod- 
uct classifications — 8,400 separate 
listings. 


@ Published for the 35,000 readers 
of American Exporter—in some 150 
markets — everyone a_ big-league 
dealer, distributor, or importer. 


@ Ad forms close November 20 
@ English and Spanish editions 


@ Our 80th year! 


AMERICAN 
EXPORTER 


386 Fourth Avenue 


Pies ar lea 


New York 16, N.Y. 
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‘Produce Marketing’ to Bow |which also publishes Western 
Western Farm Publications, 251 |F7it Grower and Western Farm 

Kearny St., San Francisco, will be- | 2@¥épment. 

gin publication in January, 1958, 

of Produce Marketing, a monthly | Silverman Joins Rutledge 

resulting from the merger of Pre-| Rutledge & Lilienfeld, Chicago, 

Pack-Age and Fruit & Produce|has appointed M. B. Silverman an 

Packer. E. B. Wienand is publisher |account executive. He formerly was 

of Western Farm Publications,! with Russel M. Seeds Co. 


PUT YOUR COPY IN OVERALLS 
Keep it down to earth—talk the lan- 
guage of the man on the street or farm. 
I can write buckeye copy. Ph. HA 7-9187 


“That Fellow Bott” s 


Leo P. Bott, Jr., 64 E. Jackson, Chicage 


Convincete i lettori Tnfluenti 


della SPest—lore lo diranno agli altri! 


EVEN IN ITALIAN IT'S: “Sell the POST INFLUENTIALS—they tell the others!” 


New Push Heralds 
Bow of Disston’s 
Power Tool Line 


PHILADELPHIA, Oct. 15—The Hen- 
ry Disston division of H. K. Porter 
Co. has entered the power tool 
field and will begin a test adver- 
tising campaign to sell its first 
product at the end of this month. 

The initial product in the new 
line is an electric hand saw, which 
will sell for $98.50. Smaller saws 
will be produced later, as will a 
circular saw and an electric hedge 
trimmer. 

The campaign will revolve 
around Sports Illustrated, where 
Disston will run ads for ten weeks, 
offering a free booklet. The initial 
ad will be an announcement of 
the Disston D-23 hand saw. To 
support this, Disston will take 
space in Popular Science and Pop- 
ular Mechanics. 

As part of the campaign, Sports 
Illustrated has launched a promo- 


“For more families who buy more food, 
Kroger uses THE MUSKEGON CHRONICLE... 


“National and regional brands profit by using The Chronicle, too. 


“Producers of national and regional brands stocked by Kroger can 
assure quick and profitable turn-over for their products with ads in 
The Muskegon Chronicle. I know! Thirteen years as a Kroger man- 
ager in Muskegon convinces me that national advertising placed in 
The Chronicle produces sales. If it’s newspaper advertising it must 
be placed in The Muskegon Chronicle to create increased sales in 
Muskegon. Ads in Grand Rapids, Detroit or Chicago newspapers— 
even if placed in all of them—reach only a minute portion of the 
families covered by The Muskegon Chronicle with its remarkable 
99% coverage in the city area.” 


DONALD McLOUTH 
Manager, Kroger’s 
Beltline Plaza Store 


Beltline Plaza in east Muskegon—a $1,000,000, fifteen-acre, 550-car shop- 
ping center—features a 20,000 sq. ft. Kroger Store. Stores for W. T. Grant, 
Peck Drug and others are under construction. Another Muskegon shopping 
center with a large Kroger store is under construction and a third has been 
announced by Kroger. 


THE BAY CITY TIMES 
THE SAGINAW NEWS 


THE ANN ARBOR HEWS 
JACKSON CITIZEN PATRIOT 


THE FLINT JOURNAL 
KALAMAZOO GAZETTE 


THE GRAND RAPIDS PRESS 
THE MUSKEGON CHRONICLE 


NATIONAL REPRESENTATIVES: A. H. Kuch, 260 Madison Ave., New York 16, MUrray Hill 5-2476; Sheldon B. Newman, 455 N. Michigan Ave., Chicago | I, 


Superior 7-4680; Brice McQuillin, 785 Market St., San Francisco 3, Sutter 1-3401; William Shurtliff, 1612 Ford Bidg., Detroit 26, WOodward 11-0972 


A 5% Pound Electric 
Hand Saw that cuts 
Metal, Wood, Plastic 


‘The 0-23 Electric Hand Bee Org 


y sites in fe atte canting fos 


gees the DESSTON 1.23 Fhecere Hand 
ehuees baste wear The blade thay 


a motor (5.RD smokes per minines. outs on ke 
tad om 8 


INAUGURAL—The Henry Disston di- 

vision of H. K. Porter Co. promotes 

its entry into the power tool field 

with this coupon ad in Sports IIl- 
lustrated. 


tion throughout the hardware 
trade. Because of the Disston cam- 
paign, Sports Illustrated has taken 
space at the Hardware Show in 
New York this week. 

Meanwhile, hand tools in the 
Disston line will continue to be 
promoted with space in The Sat- 
urday Evening Post and Life. How- 
ever, there will be no connection 
between the two promotions. 


s Arthur S. Nippes, vp of the Dis- 
ston division, said the company was 
setting no quota of sales for the 
D-23, but pointed out that last 
year 50,000 saws of this type were 
sold in this country. 

Erwin, Wasey, Ruthrauff & Ry- 
an is the agency. 


Kiekhaeter Names Two 
Kiekhaefer Corp., Fond du Lac, 
Wis., outboard motor manufac- 
turer, has appointed Nick Susnjer 
national sales manager and Rich- 
ard M. Cors national marketing di- 


|rector, a new post. Mr. Susnjer 
|formerly was the company’s field 
|sales manager. Mr. Cors returns 
\to Kiekhaefer after several years 
in executive capacities in the ma- 
|rine field. Previously he held sales 
and service posts with the com- 
| pany. 
Copeland Joins Glamorene 
Arnold A. Copeland, formerly vp 
of marketing and merchandising of 
Falco Products, has been appointed 
director of sales of Glamorene Inc., 


| Clifton, N. J., manufacturer of rug 
|and upholstery cleaners. 


QDare vou 


AN EXPERT? 


What afternoon 
newspaper is 
first in general 
advertising 
in the U.S.?° 


*According to Media Records 
Turn to page 91 


| 
| 


| 


Sow Cy eee et = | EE smart ee sale VS Agee ae ma Li ri wae Raho pete. a eke se eee I es ST er a ete, ao emerson a enn eke ie fe 
apt i Ss 5s) Oh Re) es Ent) 7 1 ee I ee Be eee ry acu ee th Ce ee tee ae, geen ae ees ay Eee oe "eS uaiaee  Pee) * 
pine a ee ll ll ee ee ee ee "a 
Sa re : ee let ee se 3 Ta Se ge fe ee! OS Ee eee ee ee aie Sem hp BS ee aac path epee ee 
“ge 2 eee Dare a ee ae =o oe te ee >. Pitt) pee) Se See : bad tad eh eg ict cae @ pe i ee yh oR ee Na aig ange geese © 
ee Re : E . > ‘ < ‘ _~ - nD bo. = vie ane ee - 7 = aay, ¥ j _ aay aie ss : 
eave oa 
ga : 
ae ae ee 
oe os * 
cane 42 Advertising Age, October 21, 1957 : 
pia . . - 7 
oN sl NN ote , Le 
ey ee , * 5 ® F 
a iar? Dore ae eg pe Pe 4. ge ie age pee ies | E: 
eS = i 
eas * a a Fi ' 
ie a te Ps 
ok >] 
eis , 
ESS ee tage i 
mie bey ’ 
oe | ee . 
fe | « : 
- 22. eee eee Me es, 
ae aa sa 
A = a ¥ 
D Renee 
i 
ie : 
oe ee ] 
feats | res 
Bis wirety ee feo, * 
pede cy weak mt 
Bes Xt te om 49g 
2 eee : 
S ew a Po ie 
7 - dpe fr a on nani ae 
or: 
Bd J erg how . batra,® Ronge Maks am de “ 
ase i , a od fect © se WED the se . x 
i. H.K. Poster Company, Inc. °; 
ie si 
; + Xo ei hs a man ea dalenicn ietieaeenen egntininiencganaive: 
‘ nn  ————— FREE BOOKLET 6. BK. Pomren ( omerant. te. : 
oo (2 me we pee eke bee ee ee Po 
es | on ast ewted beatbet owt Pew fe te FREE monet: eens te tw real 
Pinas Eee SS ae 
oe | ft te beeen On. te hon * Y 
sas Seteseern ~~ F 
Be es pad ly oe roa ot ; . 
ec emawoenecconncowooone4 “Woow 
sy " 
ae | 
= aie ee 
oiess | : 
Pee : 
Roach “ 
oa | | 
eh ! 
fe - 
eth + 
ee ee : 
mt : 
ae 
ave. . 
a 3 
x r te , 
i 
tee | t 
a ee Ca 
A . 
je i , 
* 
sii 3 oS : 
aye tn wit 
as 
na “ z ae 
es i ;' . as . woe 
: : 
i i 
a J - o 4 
ors ~ 2 os ae: oe ee | ae. 7 
Tae - RT eee ee Sok ; a, a ag 
5 te a Bee et oy oS Fe ait ee —_— 
| ’ _~ i mm ee Ss. a 
a Eby of ma i ~ es oe Sty ay + ote +: F isa hy . he asm g 5 Pe 
ie 2) ‘ Pe : oe > 1 A Tate non EE re 
i “Sage al ae im ae , ee "4 "1! - ares : Z 5 ie 
: ie .* . — * nf ee fs ~~ 
: : , a o. ° eae 
mee beeen KROGER wre Ps 
aah is r 7 q ‘a -y Bet 
os Nestea | Bed ‘ ?: 
ne Pt . ; = . —— = 
; —_—— | ~ ae we - 7. " - , ley a is __ ae , q 
“a aS iE ee Se YE * Sube 
a ict ‘ re , = P .. - : & . 
im “ . Pe 
‘ ——— 7 a , ies —" “_ 
ia PN a Wee ron Pe iid + ? Pe ee ae 
a os aa RR aidhieae SI a : 
i. Ben) ae : 4 . , ‘ ve i = ae 2 a : - fan ee ee ee “ . 
ee ya ¢ a et wns ; ST ae | 
. £05, ‘ wv es> * ay os ; . . °- 
| 
f 
i ee ” | 
Local know says "Put it in the MUSKEGON CHRONICLE | 
Ey 
ii. " tans “ 
rae A! , . * 
i ND im 
a f y 
7) 
eet a 
ae , 
4 Ai 3 
* ers F ‘ zt : , leat 
gag pt IS ee tee, aii ie a ee a er oe en ne ee ee : eladie rae eb ree Wiis en ae al Be 
Te i ie os eo he “gee hex Jae oe Vane eee ee age Tae er le ine a ane 2 <i er cot ae et ~ ee ae coe 
be ee, ae ot ‘opr Aaa Eee ere obec: ip DAS Si aoe PRS “Eo aa Ne) jag oe lies aie ies CP es Seg ae ee is oa oo Roel a! i at Se Oe he eee : 
oo Spas ee eet re ee am < Bory ee , ea ee Pan Nae eee ar ay Fie behets Ses oh eee re ae : me dl WMA ane Py 
ieee : z ee eg ee Ba ne ae ‘— Pe sd ein ee ee 2 at Bee ae it Ba ire ieee eg Tue eG ; a re a: ts ee tea 9 Jorg grae. cia as tall eer, caries es 
as er eee ie . nia oF aie Se oS ee Reames cS pie Ra Tey RY ae ea A ae ae arate ee ae eee Pa eee ee ee er ear a a Pe See eas 


on 
Actual photograph of underwater power device on request. 


HOOK ’EM WHERE THEY ARE ?... the “auat-life” man wants 


to try it right now! What’s new, says the Sports Afield man? What have you got after spear-fishing 
or skin-diving? Perhaps a self-propelled device to glide through the water, and help hook ’em where 
they are? Too futuristic? Too much money? Not for the Sports Afield man! He gladly spends $250 to 
hook a marlin — just as he indulges his “urge to splurge” in his everyday living. If you’re selling any- 
thing from automobile tires to cigarettes you'll find these almost 1,000,000 vigorous men the hottest 
market in the magazine business. Ask your representative to give you the facts — today. 


SPORTS AFIELD Where you reach men best for everything they want. 


A Hearst Magazine * 959 Eighth Avenue * New York 19, N. Y. 
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you saturate with America’s 
fastest growing Sunday magazine 
distributed by these newspapers. 


24,196,900 POPULATION 
$26,811,793,000 in RETAIL SALES 


$6,101,375,000 in FOOD STORE SALES 


$840,744,000 in DRUG STORE SALES 


7,159,600 PASSENGER CAR 
REGISTRATIONS 


Here are the 166 newspapers that 

distribute FAMILY WEEKLY in the 

giant, Supercity market served by 

America’s fastest-growing Sunday 
magazine. 


ALABAMA: Anniston Stor « Dothan Eagle « Florence- 
Sheffield-Tuscumbia-Muscle Shoals Times & Tri-Cities Daily 
© Gadsden Times ¢ Huntsville Times ¢ Tuscaloose-Northport 
News. ARIZONA: Yume Sun. ARKANSAS: Camden News 
« El Dorado News © Hot Springs Sentinel Record « 
Magnolia Banner-News ¢ Pine Bluff Commercial. 
CALIFORNIA: Bokersfield Californian « Eureka Humboldt 
Standard Times ¢ Monterey Peninsula Herald « Sacro- 
mento Union « Sento Ano Register « Santa Borbora News 
Press © Santa Rosa Press-Democrat eVallejo Times-Heruld. 
COLORADO: Colorado Springs Gozette-Telegraph © 
Grand Junction Sentinel ¢ Pueblo Stor-Journal & Chieftain. 
CONNECTICUT: New Hoven Register. FLORIDA: 
Daytona Beach News Journal e Fort Lauderdale Sunday 
News & Sentinel « Fort Myers News-Press « Gainesville 
Sun & Alachua County News « Jacksonville Journal « 
Orlando Sentinel « Panama City News Herald « 
Pensacola News-Journal e Sorasota Herald-Tribune « 
Tallahassee Democrat ¢ Tampa Times « West Paim Beach 
Palm Beach Post-Times. GEORGIA: Albony Herald « 
Rome News Tribune. IDAHO: Boise Statesman « idaho 
Falls Post-Register ¢ Lewiston Tribune « Pocatello Idaho 
State Journal. ILLINOIS: Bloomington-Normal Pantagraph 
Chompaign-Urbano News-Gazette ¢ Danville Commercial 
News ¢ Kankakee Sunday Journal « La Salle-Peru- 
Oglesby News-Tribune ¢ Quincy Herald-Whig « 
Springfield Sundey Journal Register. INDIANA: 

Anderson Herald e Huntington Herald Press ¢ Kokomo 
Tribune ¢ Logansport Press ¢ Marion Chronicle Tribune « 
Muncie Stor « New Albany Ledger & Tribune « 

Vincennes Sun-Commercial. 1OWA: Council 

Bluffs Nonpareil « Davenport Democrat & Times 
Dubuque Telegraph-Herald ¢ Sioux City Sunday Journal 
* Waterloo Courier. KENTUCKY: Ashland independent 

© Bowling Green Park City News e Owensboro Messenger 
& inquirer ¢ Paducah Sun-Democrat. LOUISIANA: 
Bogaluso Sunday News « Lafayette Sunday Advertiser 
Lake Charles American Press. MARYLAND: Cumberland 
Sunday Times. MASSACHUSETTS: Lowell Sun. 
MICHIGAN: Grand Rapids Herald. MINNESOTA: Albert 
Lea Tribune. MISSISSIPPI: Biloxi-Gulfport Herald 

¢ Greenville Delta Democrat-Times « Meridian Stor « 
Tupelo Journal « Vicksburg Post Herald. MISSOURI: 
Jefferson City Capital News Post-Tribune ¢ Springfield 
News & Ledger. NEVADA: Los Vegas Review-Journal « 


FAMILY WEEKLY delivers 4,287,741 


Reno State Journol. NEW HAMPSHIRE: Manchester 
Sundoy News. NEW JERSEY: Asbury Pork Press « New 
Brunswick Sunday Times « Trenton Times-Advertiser. 
NEW MEXICO: Hobbs News & Sun « Roswell Record « 
Santa Fe New Mexican. NEW YORK: Elmira Sunday 
Telegram ¢ Niagara Falls Gazette « Poughkeepsie 

New Yorker « Utica Observer-Dispatch. 

NORTH CAROLINA: Concord Tribune « Fayetteville 
Observer « High Point Enterprise « Salisbury Post. 
OHIO: Athens M ger * Canton Repository « 
Coshocton Tribune © Ironton Tribune « Lima News « Lorain 
Journal « Mansfield News Journal « Middletown Sundoy 
News Journal « Zanesville Times Signal. OKLAHOMA: 
Altus Times-Democrat « 

Duncan Banner « Enid News ¢ Lawton 

Cc Press ¢ Muskogee Phoenix & Times- 
Democrat. OREGON: Eugene Register-Guard « Kiamath 
Falls Herald & News « Medford Mail Tribune « Solem 
Oregon Statesman. PENNSYLVANIA: Altoona Mirror « 
Lancaster Sunday News e Wilkes-Barre Sunday 

SOUTH CAROLINA: Anderson independent « 

Florence News ¢ Spartanburg Herald Journal. 

SOUTH DAKOTA: Huron Huronite & Ploinsman 

* Rapid City Journol. TENNESSEE: Jackson Sun « 
Kingsport Times News. TEXAS: Abilene Reporter News 
Austin American Statesman @ Big Spring Herald « 
Brownsville Herald ¢ Denison Herald e Denton Record- 
Chronicle ¢ Galveston News ¢ Greenville Herald « 
Harlingen Star « Kilgore News Herald ¢ Laredo Times 

@ Lufkin News ¢ Marshall News-Messenger ¢ McAllen 
Monitor © Midland Reporter-Telegram ¢ Paris News 

© Port Arthur News @ San Angelo Standard Times « 
Snyder News ¢ Texarkana Gazette « Tyler 
Courier-Times-Telegraph Victoria Advocate « 

Waco Tribune-Herald ¢ Wichita Falls Times. 

UTAH: Logan Herald-Journal « Ogden Standard-Examiner 
* Provo Herald. VERMONT: Burlington News. VIRGINIA: 
Danville Register « Lynchburg News © Suffolk News- 
Herald. WASHINGTON: Pasco, Kennewick, Richland 
Tri-City Herald « Walla Walla Union Bulletin « Wenatchee 
World « WEST VIRGINIA: Beckley Sunday Register « 
Bivefield Telegraph ¢ Fairmont Times West Virginien « 
Parkersburg News. WISCONSIN: Racine Bulletin. 
WYOMING: Caspe: Tribune Herald & Stor « Cheyenne 
Wyoming State Tribune. 
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add 
“FAMILY WEEKLY 


to any Sunday magazine schedule, and 
© you add coverage in depth 


oA fot 13.9% of all U.S. etal sales 


“ed 


: Wien you add FAMILY WEEKLY to any schedule, print or broadcast, you, get its 
“saturation coverage of 166 markets where more than 24 million people spend $26,81 1,793,000 

in retail stores. ONE out of every $7.18 spent at retail in 
the entire U.S. is spent in a FAMILY WEEKLY market. 
FAMILY WEEKLY saturates its market with an average of over 60% coverage 
in 526 counties where its coverage is 20% or more. An average of NINE out of every ten 
families in 166 cities read FAMILY WEEKLY each week. 
The prosperous, merchandisable segment of the U.S. market blanketed 
by FAMILY WEEKLY constitutes a ‘Supercity of Sales’ you can reach with 
one order, one billing, and in dramatic colorgravure. Where everybody lives within 
an easy shopping distance of the heart of the market . . . where virtually everybody 
including your distributors and dealers read the local Sunday newspaper and FAMILY WEEKLY 
... your advertising effort can be economically coordinated for maximum sales. 
On October 13 FAMILY WEEKLY published its largest issue to date—a 40-page magazine 
jampacked with the largest volume of advertising of any issue in its history. 


Your FAMILY WEEKLY representative has 
complete information. Ask him in today. 


FAMILY WEEKLY MAGAZINE, Inc. 
153 NORTH MICHIGAN AVENUE, CHICAGO 1 
Leonard S. Davidow, Publisher 
NEW YORK 17: 17 East 45th Street 
DETROIT 2: 3-223 General Motors Building 
CLEVELAND 15: 1066 Hanna Building 
LOS ANGELES 5: Blanchard-Nichols, Assoc., 633 South Westmoreland Avenue 
SAN FRANCISCO 4: Blanchard-Nichols, Assoc., 33 Post Street 
MIAMI 32: J. Bernard Cashion, Chamber of Commerce Bidg. 


3 ...that can be reached in such depth — 


with a single medium 
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C Pelanese 


. . « « @dvertises consistently in 
House & Garden to reach the more- 
than-half million HOME COUNTRY 
tastemakers who regard H&G as 
THE DECIDING FACTOR in the buying 
of quality products. 


House & Garden 


A CONDE NAST PUBLICATION, 420 LEXINGTON AVE., N.Y. 17, N.Y. 


DELTA SHOP—This is one half of the eight-page gate- 
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power tools in the November Popular Mechanics. 


fold ad which will kick off Delta’s campaign for its Other side carries coupon and details on tools. 


Crawford Names Anderson Door Co., Detroit, a new post. He 

Carl B. Anderson has_ been! formerly was advertising and sales 
named manager of market analy-| promotion manager of F. B. Ste- 
sis and merchandising of Crawford | vens Inc., Detroit. 


An interesting or unusual die-cut can greatly 
increase the effectiveness of a mailing piece. 
But it can also greatly increase the final cost! 


Your printer, lithographer or silk screen repre- 
sentative can help you make the right decision 
on problems like this. He knows costs. He also 
knows short-cuts. And his wide experience 
can help you avoid costly pitfalls. Talk with 


Sales Offices; Mead Papers, Inc., 
116 Weal First Street, Dayton 2, 
Ohio « New York - Chicago 
Boston + Philadelphia « Atlanta 


him before you start any job. You'll save 
money and get your job out faster, too! 


You’ll like working closely with your printer, 
lithographer or silk screener. We know be- 
cause we've done it for years in bringing 
printers the quality papers they need to serve 
you best—the most complete line in the world! 
The Mead Corporation, Dayton 2, Ohio. 


Delta Power-Tool 
Drive Aims to Sell 
Workshop as Unit 


PITTSBURGH, Oct. 16—The Delta 
power tool division of Rockwell 
Mfg. Co. is trying a new tack in 
selling power tools this fall. 

Scheduled to break with an 
eight-page color gatefold in the 
November Popular Mechanics, the 
advertising will sell the company’s 
Homecraft power tools as a com- 
plete workshop for every home 
rather than as individual tools, 

This year’s ad budget will be 
$200,000, up 41% from last year’s 
investment. 


® The four-color gatefold' in 
Popular Mechanics will be followed 
by a four-page insert in Popular 
Science and ads in Life and 


|Mechanix Ilustrated. A double 
|half-page spread in Better Homes 
|& Gardens is also planned. 
| Three workshops will be fea- 
|tured in the ads, designed to fit 
every home, with one compact set- 
up for an under-the-stair shop 
where space is limited. A coupon 
will offer free Delta workshop 
plans plus reference manual and a 
catalog. 

Marsteller, Rickard, Gebhardt & 
Reed is the agency handling the 
campaign. + 


‘TV Guide’ Boosts Three 

TV Guide has appointed Eliza- 
beth A. Troughton promotion rep- 
resentative for its midwestern 
region, Diana Stark promotion 
representative for the middle At- 
lantic region and Jack Lynch to a 
similar post for its new south 
central region. Miss Troughton for- 
merly handled promotion for the 
magazine’s Chicago edition; Miss 
| Stark has been serving as network 
liaison for the magazine in New 
York, and Mr. Lynch previously 
headed promotion for TV Guide's 
Kansas City edition. 


Holtman Heads Press Women 

Flora Holtman, assistant pro- 
fessor of journalism at the Uni- 
versity of Missouri, was elected 
president of the Missouri Women’s 
Press Club at a recent meeting. 
Other officers chosen for the com- 
ing year are Mrs. J. Webster Phil- 
lips, Columbia, vp; Miss Barbara 
Draper, KCMO, Kansas City, sec- 
|retary, and Mrs. Janet Branham, 
| Trenton, treasurer. 


WHO ARE 
THE MEN 
WHO 
BUILD 
AMERICA 
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lowa 


merchants 


are 


smiling 


Spendable income is up in lowa. And get- 
ting higher. 


lowa farmers are getting better prices for 
most of their commodities. And there's a 
bumper corn crop waiting harvest. 


Industrial payrolls are bigger than ever. 
There are 200 more industries in Iowa this 
fall than there were four short years ago. 
And 91 lowa industries have recently spent 
well over $100 million in expansions. 


This increased income is already swelling 
cash registers in stores all over lowa. De- 
partment store figures show substantial 
gains in recent months over a year ago. 
Sales in some men’s and women’s apparel 
shops are up as much as 30%. One farm 


implement dealer says his June 15 to Oc- 
tober volume will beat his 1956 total. It's 
true with appliance dealers, super-markets, 
drug stores. 


This is a good time for selling in lowa. 
And the most effective way to sell all lowa 
is advertising in the Des Moines Sunday 
Register. More than 68% of lowa’s 1,920,- 
000 adults read it every Sunday. 


In fact, only seven cities in the U.S. have 
newspapers with greater circulation than 
the Des Moines Sunday Register. Putting 
it another way, the Des Moines Sunday 
Register covers an entire state better than 
most metropolitan newspapers cover their 
city of publication. 


DES MOINES REGISTER AND TRIBUNE 


Gardner Cowles, President 


Circulation: Combined daily more than 350,000 
Sunday more than 500,000 


Represented by: Scolaro, Meeker and Scott; New York, Chicago, Detroit, Philadelphia o 
Doyle and Hawley; Los Angeles and San Francisco 
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Where executives live, 
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than NEWSWEEK and 
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Takes TIME more than 2 to 1! 
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U. S. NEWS ‘icc: §=698 


NEWSWEEK 


Where executives live, 
TIME gives you more 
concentrated coverage 
than NEWSWEEK and 
U.S. NEWS combined 
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SCORE in one of the 
"BIG TEN”’ MIDWEST & 


MARKETS 


THE QUAD-CITIES Davenport, lowa, 
Rock Island, Moline, East Moline, Illinois 


Use this winning "Big 10° 
team 


DAVENPORT nero 
NEWSPAPERS on on + + ety ig year, first in lineage in all lowa and Peart Se FIGIN. Watches = rot Sees 


he ett hae 


— circulation over 50,000 Daily; 53,000 Sunday ae ee in Bell 


—calling the buying plays for the entire Quad-City Market 
with nearly $500,000,000 in Effective Buying Income LAST PUNCH—This color spread will wind up Elgin National Watch 
Co.’s Christmas campaign. It is scheduled for December issues of 
Esquire and Holiday, and in issues of Life, Look and The Saturday 


Evening Post, appearing the first week in December. 
CIRCULATING DAVENPORT IOWA, ROCK ISLAND, MOLINE, & EAST MOLINE, ILL 9 a f 


Elgin Pushes ‘Most 
Beautiful Watches 


. * ’ 
OVER Since Time Began 
E.cin, ILu., Oct. 16—Elgin Na- 
tional Watch Co.’s Christmas pro- 
] | motion will utilize about 25 ads in 
2 seven magazines. The first and 
last ads will be color spreads. The 


bh ts y =i A ™ Mi ‘ie 4 \ 
. an i ’ ‘ad between—at weekly intervals 
— im » " av —will be pages, said Gordon 
y ‘i, { hs, 6 22 Howard, Elgin’s ad manager. 
a | ; oe : . : . 


Represented by Jann & Kelley Inc 


The campaign is built around 


“personality-styled” Lord and 
* Lady Elgin watches, with the slo- 
gan, “The most beautiful watches 


| since time began.” 


On Elgin’s schedule are Esquire, 
| Holiday, Life, Look, The Saturday 
Evening Post, Sports Illustrated 


and Vogue. 


J ® Elgin’s pre-Christmas promotion 
. emphasizes a lay-away plan; its 


central character is “Layaway 
Lou”—a_ squirrel. Pre-Christmas 
plans include the offer to jewelers 
of sales aids consisting of bus 
H r th in ower for food cards, newspaper mats, tv slides, 
It illust ates the spend g9P | radio scripts, lapel buttons, con- 


. . sumer folders for dealer imprint- 
alone) in the 76 county Memphis Market. na pad Gieie—all either tee 


. . or below cost, Elgin says. 
This 1956 increased** total food sales for J. Walter Thompson Co., Chi- 


cago, is the agency. # 


this enriched, growing market is just an- 


Geoffrey Wade Appoints T 
other indication of BUYING POWER! rey Wace Appoints Three 


Geoffrey Wade Advertising, Chi- 
cago, has promoted Louis J. Nelson 
to director of marketing and Da- 


¢ : : vid S. Williams to media director. 
Every year the income and purchasing potential of the His Seennne, Geeneie ante ties 


° . tor, now will supervise the media, 
Memphis Market soars higher. No matter what you or voLeaucs tank teomaiiithde’ Ges 


. . ” |partments. Mr. Williams formerly 
your clients have to exploit, you cannot afford to over sane Seuhstat sania dhaiiben, Seda 


: * also has appointed Douglas H. 

look MEMPHIS and the surrounding Tri-State market Cumeheh fe ts stelf te banie 

trade paper ads, product merchan- 

area. dising promotions and publicity. 

He formerly was ad manager of 
Orange Crush Co., Evanston, III. 


Make sure your sales keep pace with this prosperous, expanding 
territory served so completely by these two great newspapers. 


Remember—for results—Put It In CAPS! __- ~ 
Put it in CAPS ARE YOU 


Two Dailies and The South's Greatest Sunday 9 
Newspaper Combined Daily Circulation 358,- AN EXPERT 
479—Sunday Commercial Appeal 263,076— THE OMMERCIAL ° 
(ABC Publisher Statement 3-31-57) What afternoon 
*Sales Management—May 10, 1957 newspaper is first in 

**Over 24 Million Dollars in One Year (1956 Over 1955) 

medical advertising 


MEMPHIS and second in 


financial advertising 


CIMITAR in the U.S.?* 


SCRIPPS-HOWARD NEWSPAPERS Pee i *According to Media Records 
: | Turn to page 91 
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Map: © GENERAL DRAFTING CO., INC. 


All over America... 
people respond 
to LIFE 


The face of America is changing dynamically 
as new-style “suburb cities” spread from coast 
to coast. These revitalized metropolitan areas 
embrace great new concentrations of popula- 
tion and purchasing power and provide ever- 
expanding markets for your products. 


LIFEH’s unique power to move people makes it 
the perfect medium for your selling message in 
these areas. For examples of LIFE’s effect in the 
most dramatic “suburb city” of them all, turn the 
page and see how people respond to LIFE in and 
around LOS ANGELES. 
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5 MOVING STORAGE 
SMIPPING CRATING [EM ’ 


OS ANGELES offers dynamic examples of how 

LIFE moves people to thought, conversa- 
tion and action—in cities long-established or 
just born. For LIFE reaches 3 out of 5 Los 
Angeles households in a 13-week period, as it 
does in communities throughout the country. 


With its fabled climate, Los Angeles is a fer- 
tile paradise. Children, citrus groves, factories 
swarm over an area three times the size of 
Rhode Island, including 6,000,000 people and 
52 incorporated cities with 4,200 new citizens 
arriving every week. 

Los Angeles has more of everything—more 
cars, swimming pools, heliports, religions, ce- 
lebrities, tourists and beautiful girls. 


LAKEWOOD: “After LIFE’s story, our city was really on the map,” says 
M. Ross Bigelow, President Greater Lakewood Chamber of 
Commerce. “New families from every state headed for Lakewood as soon as they 


crossed the California line. It was famous before the city was completed. Even 
today, people still talk about the effect of that famous picture story.” 


It has many miracles of growth like Lake- 
wood, 16 miles from the heart of Los Angeles. 
A bean field seven years ago, today it’s a thriv- 
ing city of 72,000. 

But the most exciting thing about Los Angeles 
is that it’s still growing. 600 miles of new free- 
ways are planned . . . a 32-room schoolhouse 
will need to be built each week for 15 years. 
And LIFE will play an important role in Los 
Angeles’ future, as it has in the past. 


On these three pages are stories of Los 
Angeles residents who can personally testify 
that exciting things happen—and keep on hap- 
pening—to the individuals, the businesses, the 
products that appear in the pages of LIFE. 
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SANTA MONICA “Our thousands of BURBANK ***The Growing Air Ameri- 


employees have ca’ showed the consistently 
wide interests which LIFE reflects mag- fine job LIFE does in keeping the public 
nificently week after week,” writes Donald informed on the growth and importance 
Douglas, Pres. Douglas Aircraft Co., Ine. of aviation.”’ Adds Robert E. Gross, Chair- 
“We found LIFE’s Aviation Issue espe- man of the Board, Lockheed Aircraft Corp. 
cially timely, meaningful and reassuring.” “We owe LIFE a deep vote of thanks.” 


WESTWOOD “LIFE’s coverage of U.C.L.A. and its fine arts 


program got action,” reports Chanc. Raymond 

B. Allen. Congratulations poured in by wire, letter and phone. 
“Faculty members heard from fine arts authorities all over the 
U.S. Prospective students, enchanted by what they saw in LIFE, 
inquired about enrollment. Newsstands in Westwood were 
cleaned out. It was a home run with bases loaded for U.C.L.A.” 


PANORAMA CITY “LIFE spurred this neighborhood center’s 
fantastic development into a full-fledged 
regional center,” comments Real Estate Developer Fritz Burns, 
shown below in his helicopter. 
“Coincident with LIFE’s recognition, we attracted attention of 
national chains. Retailers and banks considering locations in the 
growing southeast area jumped to Panorama City in a courageous 


move that helped pyramid this housing project into a suburban 
city of vital importance.” 


C. S3e Je litt 
"INGLEWOOD Robert P. McCulloch, Pres. McCulloch Mo- - BEVERLY HILLS Model Chicki 
tors says, “The LIFE story showing our em- 


Stevens reports: 
ployees dining in the $1,000,000 Employee Recreation Center — “* ‘Picture from LIFE’ added great pres- 
created an immediate rush of job applicants. It spotlighted our —_tige to my modeling scrapbook. Job 
employee relations policies so powerfully that even today new —_ opportunities followed immediately. At 


applicants often say ‘We read about you in LIFE and decided _ least two TV commercials on major net- 


” 


then we wanted to work here.’ 
\ 


work shows were cinched by LIFE.” 


- LOS ANGELES Wife of Los Angeles 
Times publisher, 
Mrs. Norman Chandler (far left) says, 
“Reactions to my story in LIFE con- 
tinue in large volume. Women express 
a shared pride; one wrote, ‘By your 
achievements you symbolize what 
women can be in the world today.’” 


INGLEWOOD After LIFE’s close-up 
of U.S. missile man, 
Maj. Gen. Bernard A. Schriever, re- 
quests for him to speak rocketed. He 
notes, “Most gratifying was the mail 
from youngsters asking about the pro- 
gram, wanting to take part in this work 
in the future.” 
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... POWER 


LIFE in and around Los Angeles conrnue 


changing America where new-style “suburb cities” are 
growing at a phenomenal rate. LIFE is a vital force in these 


revitalized metropolitan areas. 


LIFE’s effectiveness takes on even greater import in the 
face of their expanding influence which overlaps that of 
similar “suburb cities” and embraces a great new concen- 
tration of population and purchasing power. 

And as they continue to grow, LIFE’s impact, too, will 
grow. For people everywhere respond—and keep on re- 
sponding—to LIFE’s memorable pictures, meaningful words 
and advertisements that make a deep and lasting impression. 


LIFE 9 Rockefeller Plaza, New York 20, N. Y. 


HOLLYWOOD | Astrologer for stars, Carroll 
Righter, had to buy filing 
cabinets to store the 20,000 letters he received 
after the LIFE article—some from as far as 
Pakistan . 

“Stacks of mail came from South America, 


.. many needing translation. 


all registered. Three years later, I still get let- 
ters from people who read about me in LIFE.” 


... AND 


“LOS ANGELES When LIFE showed Rey. Clarence Landon, Pastor of the Deaf Baptists 
Church, speaking and spelling out the Lord’s Prayer (“Grace in a 
Silent World”), response was miraculous. Writes Mr. A. Jackson Roddy, Supt. of Missions 
to the Deaf, “It is usually a long, tedious process to locate our deaf. Due to LIFE, Rev. 


Los Angeles is perhaps the most dramatic example of a 


Landon alone now has the names and addresses of 1,200 deaf people in his area.” As inter- 


LONG BEACH Real effect of LIFE’s “‘Pleas- 
ant Life of A Teacher in Cali- 
fornia’ was felt six months later when George 
Geiger, Asst. Supt. Elementary Schools, made 
his annual trip to interview student teachers. 
“In state after state they were ‘pre-sold’ on 
Long Beach as a great place to teach and live. 
They read, remembered—thanks to LIFE.” 


... GLORY 


The girl cyclist is wearing a new 
fashion introduced to the Los 


Angeles area by LIFE. An executive of J. C. Penney Co., Inc. reports on 
resultant sales of “‘Skorts,”’ immediately after the LIFE story appeared. 

“Our 43 stores in the area were besieged with customers. Alhambra re- 
ceived more phone calls for the item than for any merchandise ever promoted 
there. Pasadena sold its entire stock the day after the article appeared—took 
216 additional orders. Long Beach sold 85 dozen Skorts within a week.” 


WHITTIER | “Response to LIFE’s story ‘The House A School Built’ took 
fascinating, unexpected turns,” says Mr. C. H. Wennerberg, 
Dist. Supt., Whittier Union H. S. District. 

‘Mexican-American relations improved in this entire area. The District 
Attorney’s office is using the article in discussions on prevention of juvenile 
delinquency. A copy went to our affiliated school in Germany to help set up 
a similar program. And we'll never forget that because of LIFE, we were able 
to attract and hire a greatly desired teacher from the Chicago area.” 


... EVER 


est has mounted, work is planned in a dozen centers (one sprang up spontaneously in San 
Jose, too). New ministers and a supervisor to handle activities have been added. ‘The deaf 
are deeply moved that LIFE would take this interest in them,” Mr. Roddy continues. 
“Many acted, prompted by their emotions in seeing it. The part LIFE has played in the 
unprecedented advances in our work may not be fully known on earth.” 


... AMEN 
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GORDON G. HURT has been 

national 

of the Norge division, Borg-War- 

ner Corp., Chicago. He has been 

an account executive with Maxon 

Inc., Detroit, for the past three 
years. 


named 
merchandising manager 


Distribution Needs 
Better Marketing 


Liaison, Says James 


Mempuis, TENN., Oct. 15—A plea 
for more effective communications | 
between home offices and branch- | 
es about 
sounded here last week by an A. C. 


Nielsen Co. executive. } 
In a talk to the Deep South dis- | 


trict of the Advertising Federation | 
of America, E. P. H. James, vp of 
the Nielsen organization, said, | 
“Even the best of organizations 
may fall down at times in vital 
matters of communications, so that | 
those in the field may have to 
carry out marketing plans with 
insufficient knowledge as to the 
reasons and purposes of the pro- 
gram.” 


s There is also a general need for 
better understanding of all con- 
siderations that must be weighed 
in developing marketing plans in 
today’s highly competitive busi- 
ness activity, he said. 

The burden of understanding 
these problems rests particularly 
heavily now on people in adver- 
tising and sales because, he assert- 
ed, these are the people who are 
taking over more and more of the 
top executive spots in companies. 


® He then outlined some basic 
changes now occurring in the U.S. 
that intensify the need for better 
marketing judgments. He under- 
scored these by pointing up spe- 
cific marketing errors noted by 
the Nielsen organization in its re- 
search work in the food, soap, drug 
and allied products fields. 

Stressing the dangers of under- 
estimating competitors, Mr. James 
concluded his talk with a discus- 
sion of the “Brand Market Ana- 
lyzer,” a checklist for making 
objective comparisons between 
competing products. + 


TPA Advances Three 

Russell Clancy and Charles W. 
Goit, both formerly account exec- 
utives with Television Programs 
of America, New York, tv film dis- 
tributor-producer, have been 


named national sales directors of 
the company. Ralph J. Baron, also 
formerly an account executive, has 
been named assistant eastern divi- 
sion manager of TPA. 


WHO ARE 
THE MEN 

WHO 
BUILD 
AMERICA 


marketing plans was) 


Shenton Adds Three 

K. C. Shenton Advertising, Hart- 
ford, has been appointed to handle 
advertising for three new ac- 
counts. They are A. H. Nilson Ma- 
chine Co., Shelton, Conn., maker 
of wire and ribbon forming ma- 
chinery, effective Nov. 1; Stand- 
ard Electric Time Co., Springfield, 
Mass., manufacturer of electric 
|clock and program systems, fire 
lalarm systems and other equip- 
ment, and Contacts Inc., Hartford, 


,maker of electrical contacts and, 
contact assemblies. } 


| 

Cayton Adds Two 

Cayton Inc., New York, has been 
appointed to handle advertising for 
|'Power Line Fan Co., Plainfield, 
N.J., maker of industrial ventila- | 
tion equipment, and Cloroben 
Chemical Corp. and its affiliates, | 
Standard Chlorine Chemical Co. 
and Standard Naphthalene Prod- 
ucts Co., South Kearny, N.J. 


YOUR SALES STORY IN M-M 


... is like getting an endorsement 
to the KEY PEOPLE in more than 
60,000 PROTESTANT CHURCHES! 
Moopy Montuty is the largest interdenominational 
magazine in the conservative field—cuts across all 
denominational lines. M-M is important to adver- 


tisers, because it is important to 100,000 subscribers. 
Write today for market brochure and sample copy 


MOODY MONTHLY « 8720 N. LaSalle Street * Chicago 10, Illinois 


' 
| 
| 


“*Finchley...we decided to give you a little bonus!” 


Anyone who can find a way to cut costs and main- 
tain top quality is worth his weight in gold! And 
many Finchleys (may their bosses treasure ’em) 
have dug up the answer in their companies’ print- 
ing bills! Chances are you can, too! 


It’s this easy! Paper represents over 25 per cent 
of the average printing job. And Consolidated 
Enamel Printing Papers cost less than other enamel 
papers of equal quality! 


What gives? Consolidated pioneered a modern 
papermaking method that eliminates several costly 
manufacturing steps, yet maintains finest quality! 


FREE OFFER! See for yourself. Ask your Consolidated 
Paper Merchant for free trial sheets. Then make 
your own comparison test run with your printer 
under any conditions you like. Fair enough? 

. 


Available only through your Consolidated Paper Merchant 


Enamel Printing Papers 


a complete line for offset and letterpress printing 
CONSOLIDATED WATER POWER AND PAPER COMPANY 
SALES OFFICES: 135 S. LASALLE ST. *¢ CHICAGO GB. ILL 
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Cummings, Brand Adds Three |Tracy-Locke Names Three 


Cummings, Brand & McPherson 
Advertising, with offices in Rock- 
ford, lll., and Dubuque, Ia., has 
been named to handle advertising 
for three new accounts. They are 
Frommelt Industries, Dubuque, 
maker of canvas products for in- 
dustry; Dubuque Products Inc., 
Dubuque, maker of folding doors, 
}and Myco Marine, Belvidere, Ill., 


| 


Tracy-Locke Co., Dallas, has 
promoted E. L. Taylor to director 
of research and has named Ray 
Davidson an account executive. 
Mr. Taylor, who joined the agen- 
cy in 1954, succeeds Cecil B. Phil- 
lips, who has been named account 
supervisor and assistant to the 
president. Mr. Davidson formerly 
was advertising manager of Oak 


' boat manufacturer. Farms Dairies, Dallas. 
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$4,000,000 WORTH! 


and the pay-off will come 
from newspaper readers 
because... 


every item bought at retail in Madison is bought 
by a newspaper reader 


® Madison Newspapers (the only) complete, one-medium 
coverage of Madison — The Capital Times, afternoon; 
The Wisconsin State Journal, morning and Sunday. 


©97% city zone and Dane County coverage. 
© 77.3% coverage of 9-county ABC trading area. 


® Depth and breadth of coverage unmatched by any other 
medium. 7 


Put these pay-off facts to work for you NOW. Put 
your promotion in Madison Newspapers 


Already 34th in the nation in per-family income. 


Over $6,500,000 added to payrolls this year. 


The recent session of the State Legislature passed 
bills which will distribute an additional $4.725.000 
to employees located in Madison. According to the 
Industrial Commission, for the same labor force and 
same hours, Madison's industrially employed are 
receiving over $1,780,000 more this year than iast. 


J. C. Penney’s building, too! 


Demolition is now going on to make way for the 
new 52,000-sq.-ft., three-story J. C. Penney store 
‘now 26,000 sq. ft.) slated for opening Fall 58 
*Soles Management Survey of Buying Power, Moy 10, 1957 


is heading straight 
for Madison, Wisconsin 


* It's big money, too. Just look at the capital expenditures an- 
nounced by these major food chains shown below. This is 
national money, estimated at $4,000,000 — with more expan- 
sions still unannounced! These on-the-scene firms are shooting 
for extra sales volume in Madison with big capital dollars. 
Match their confidence in Madison with your promotion dollars 
now — and do it like they do — in newspapers! 


Red Owl enters the Madison market with three one- 
million-dollar, 20,000-sq.-ft. supermarkets with the 
first scheduled for completion late in ‘57, the other 
two early in 1958. 


With 4 supermarkets now in operation, Piggly Wiggly 
has under construction 2 supermarkets — one is 
16,000 sq. ft. scheduled for completion in November 
and the other (17,500 sq. ft.) early in 1958. 


With branch headquarters in Madison, Kroger now has 
under construction its sixth Madison store — 26,000 
sq. ft., the largest in Wisconsin—scheduled for late ‘57. 


The fifth National Food Store, located in the Brook- 
wood Shopping Center, is scheduled for operation by 
November ‘57. This 12,000-sq.-ft. unit will be National's 
largest Madison supermarket. 


Madison Newspapers, Inc. 


115 SOUTH CARROLL STREET * MADISON 1, WISCONSIN 


THE CAPITAL TIMES, afternoon 
WISCONSIN STATE JOURNAL, morning and Sunday 


Represented nationally by JANN & KELLEY, INC. 


New York, Chicago, Detroit, Kansas City, Atlante, los Angeles, San Francisco 


EMANUEL KATZ, who resigned in Jan- 

| uary as president of Doeskin Inc., 

| has been named vp of marketing of 

Ketchum & Co., New York, drug 

wholesale company. The post is a 
new one. 


Durkee Features 
Recipe Ads in 
Seasonings Drive 


CLEVELANB, Oct. 15—A new, inte- 
| grated, continuing advertising and 
merchandising program for Dur- 
kee’s spices and extracts has been 
announced by Harvey L. Slaugh- 
ter, vp of the Glidden Co. and gen- 
eral manager of Durkee Famous 
Foods division. 

Mr. Slaughter pointed out that 
market studies, trade and consum- 
er surveys have all indicated a 
vast and growing interest on the 
| part of homemakers for recipe and 
usage information covering the 
wide selection of spices and sea- 
'soning now on display in super- 
| markets. 

As a result, Durkee has sched- 
uled a continuous program of re- 
cipe-type advertisements to run 
every month in Parade, This Week 
| Magazine and other supplements. 
This series of ads, which started 
last month, will be keyed to sea- 
sonal recipe ideas. 


s Durkee’s new ad program will 
|support a series of in-store mer- 
chandising promotions tying into 
the ad theme. For each promotion, 
there will be mounted backing 
ecards carrying color end-use illus- 
trations and display bins, making 
a compact and complete merchan- 
dising unit. Durkee backs up each 
promotion with ad and promotion- 
|al allowances. 

Meldrum & Fewsmith is the 
‘agency. = 


Lando Adds Florists Group 

Lando Advertising Agency, 
Pittsburgh, has been appointed to 
handle public relations and adver- 
tising for the Florists Assn. of 
Western Pennsylvania. Newspa- 
pers, tv and radio will be used. 
Lando also has been named com- 
munity relations counsel for the 
Erie plant of General Electric Co. 
Peg Harig, formerly with WJOC, 
Jamestown, N.Y., has been named 
to the agency’s tv and radio copy- 
writing staff. 


QD are vou 
AN EXPERT? 


What afternoon 
newspaper is first 
in total groceries 

in the U.S.?" 


*According to Media Records 


Turn to page 91 
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‘Bie size 


Seal Trim size 11 x 15 and type page 
ae a 3 oa 9% x 14, make maximum area 
es Bass i available for impact advertising. 
Engineers ee y é This large page size also assures 
: ; reading matter adjacent to all 
e of moe ern gonstruction: ‘ye “Cepia dic i, : : ; standard size units. 


kal ae 


magazin 


— 


B contractor 
circulation 


Contractors and construction 
superintendents do the bulk of 


the buying in heavy construction 
including the mammoth Federal 
road program. C&E reaches 
more contractors and their key 
employees. 


BIG treatment 


Page size and highest editorial 


ratio permit striking layouts, 
large photos, bold heads, and 
more articles per issue, all in the 
interest of easy reading and care- 


ful attention to pertinent subjects. 
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IN RETAIL 
ADVERTISING 
LINEAGE 
AMONG ALL 
MORNING 
PAPERS 

i. INTHE U.S.A. 


THE ONE PAPER THAT COVERS IT ALL! 


Represented Nationally by 
THE BRANHAM COMPANY 


Chicago @ Atlanta © Memphis @ Miami @ Los Angeles © New 
York @ Charlotte © San Francisco @ Detroit © Dallas © New York. 


FLORIDA, of course 
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ee certainly want in 

on this big, free-spend- 
i ing market of St. Peters- 
burg. Annual retail sales 
now add up to $378,- 
364,000 and zcoming 
higher each month. Bet- 
ter than 270,000 buyers 

. . plus more than 
1 ,000,000 Spending Visi- 
tors annually .. . in the 
Greater St. Petersburg 
Trading Area. 


877% 


OF THESE BUYERS 
READ THE TIMES 


Tie in with the country's NO. 6 
morning paper and GO with 
Greater St. Petersburg 


WRITE WIRE OR PHONE FOR 
THE ST. PETERSBURG TIMES 
MARKET FOLDER. 


Its Handling Task, 


SEATTLE, Oct. 15—Postal officials 
of Seattle, wrestling with the. fa- 
miliar problem of how to improve 
service and cut costs, decided to 
give some of the larger patrons an 
inside look at postal operations. 

For three solid weeks ending 
last Friday, the Post Office ran 
daily seminars. Each of these con- 
sisted of two hours of talk, film 
and workshop discussion, then a 
non-host dinner in the post office 
cafeteria, topped off with a two- 
hour tour of the terminal post of- 
fice during the peak of handling 
the day’s outgoing mail. 

For patrons, the sessions proved 
an eye opener. In seminars, and 
particularly in the workshops, they 
got a better idea of how to get the 
best out of the mail services. In 
touring the post office they saw 
the volume of mail and the com- 
plexity and hustle in handling it. 


= For the Post Office, tangible re- 
sults began to take shape even be- 
fore the three-week project was 
over, Postmaster George J. Morry 
told ADVERTISING AcE the results 
showed up in three ways: (1) bet- 
ter bundling of first class mail 
(more office mail in bundles, more 
bundles securely tied instead of 
inadequately held with rubber 
bands); (2) more mail coming in 
earlier in the day—in the late 
morning and early afternoon, so as 
to shave the sharp peak reached 
between 6 and 8 p.m., and (3) bet- 
ter packing of parcel post, with 
sharp reduction in damaged pack- 
ages. 

Richard S. Strong, superintend- 
ent of classification, who had gen- 
eral charge of the seminars, report- 
ed, “We had a hard time toward 
the end of the seminars in finding 
damaged parcel post packages to 
show as horrible examples during 
the postal tours.” 

Other cities have run postal clin- 
ics, it is understood, but generally 
on a one-day basis in a large meet- 
ing hall away from the post office. 
At Seattle the decision was made 
to break the meetings into small, 
informal groups. It was considered 
essential, too, that the meetings be 
at the terminal post office, through 
which all incoming and outgoing 
mail is processed, so that patrons 
could see just what happens to the 
letters they carefully prepare and 
drop in the red, white and blue 
street corner boxes. 


s The seminars were open to any 
one, but, as a matter of reaching 
the patrons, the Post Office sent 
out notices to individual compa- 
nies. For this the Post Office began 
with its master list of every busi- 
ness “stop” in the city—roughly 
10,000. From this list it first culled 
relatively small users of mail, such 
as filling stations. This reduced 
the list to 4,500 firms. 

These companies received invi- 
tations to the clinic. Companies 
were asked to indicate, in replying, 
which of three specialized work- 
shops they preferred to attend: 
Parcel post, special services (mon- 
ey orders, special delivery, certi- 
fied mail, etc), or bulk mails. Each 
then was assigned to a particular 
day and workshop. 

In all, somewhat more than 600 
persons attended one of the 16 
sessions. Some attended all three 
of the special workshops. The 
opening session was for local mem- 
bers of the National Office Man- 
agers Assn. Another session during 
the series was exclusively for the 
printing industry to cover what 
the printer should know to help his 
customers in the preparation of 
material that will be mailed. Ma- 
jor department stores, banks, mail 
order houses, were represented, 
and many smaller companies too. 
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Mail Clinic in Seattle Helps Lighten 


Post Office Finds 


one who was in charge of a mail- 
ing room or had some responsibili- 
ty on handling the mail or in set- 
ting up address lists. 


s Each person attending a semi- 
nar received a kit in a large en- 
velope containing mimeographed 
summaries of much of the material 
to be covered. As Paul G. Jones, 
general superintendent of mails, 
remarked, “It contains things we 
have been saying, but which people 
did not believe.” The kit also con- 
tained various types of envelopes 
preferred by the post office for 
faster handling, and a quick-refer- 
ence summary on postal fees and 
parcel post rates. 

For first class mail, a three- 
pointed guide was given “to help 
us give you better service: Prepare 
your mail properly, mail early and 
often, and know your mailing 
schedules.” 


# For handlers of bulk mail, re- 
peated examples were shown 
where sorting and tying of mail 
to fit Post Office methods of han- 
dling save the mailer one to two 
days through the post office. An 
example was given of a depart- 
ment store which, before a 90,000- 
piece mailing, phoned ahead to 
say when the mail would arrive. 
Postal crews were ready. 

A final seminar on international 
mail—rates, services, customs, etc. 
—will be given Oct. 24. After that, 
Mr. Strong says, seminars and 
postal tours are available to any 
group numbering between 20 and 
55, except during the Christmas 
rush. # 


Kemper Insurance 
Group Shifts 60% 
of Budget to TV 


Cuicaco, Oct. 15—The Kemper 
insurance group, which invested 
80% of its 1956 advertising budget 
in newspapers and nothing in net- 
work television, will pour 60% of 
its ad dollars this year in network 
tv. 

Kemper, which is composed of 
four companies—Lumbermens Mu- 
tual Casualty Co., American Mo- 
torists Insurance Co., Federal 
Mutual Insurance Co. and Ameri- 
can Manufacturers Mutual Insur- 
ance Co.—went into network tv 
for the first time earlier this year 
when it signed for half sponsorship 
of three college basketball games 
on CBS. 

This fall, Kemper is sponsoring 
a 15-minute football scoreboard 
show on NBC, which follows the 
NCAA football game of the week. 
Kemper’s advertising is handled 
by John -W. Shaw Advertising. 


@ The company reportedly is very 
pleased with its plunge into net- 
work tv, and its 6,000 agents, who 
also sell other kinds of insurance, 
are excited about the venture. 
Many of the agents are backing the 
national tv effort with local tv 
spots and with newspaper ads on 
sport and radio-tv pages. 

With 60% of Kemper’s $600,000 
ad budget going into tv, newspa- 
pers slipped to 35%, with the re- 
maining 5% going into magazines. 
Last year, newspapers claimed 
80% of the company’s ad budget, 
with the remaining 20% going into 
network radio and magazines. 
Kemper’s current budget is 25% 
more than in 1956. 

Kemper is one of the few fire 
and casualty insurance companies 
or groups which have gone into 
network tv. Among its major com- 
petitors which use this medium are 
State Farm Mutual Automobile 
Insurance Co. and Allstate Insur- 
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%* Source of data: “Magazine Reading Trends” — copyrighted 
quarterly magazine report of Sindlinger & Company, Inc., 
nationwide business analysts, Ridley Park, Pa. 
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for com-mu’'‘ni-ca‘tive people 


vital newsweekly field 


NEWSWEEK long has been the outfront pioneer in providing the world’s 
most wanted commodity—enlightenment on the news. 


One recent example of this is the NEWSWEEK-sponsored Continuing Study of Capital Ap- 
propriations. Conducted by the National Industrial Conference Board among the 1,000 
leading manufacturing companies and reported each quarter in NEWSWEEK, this study 
tracks the trend in the bellwether area of the economy. It has been hailed as a significant 
new aid to economists, the financial community, stockbrokers, to companies estimating 
their sales potential in the business and industrial market. 


. 


NEWSWEEK has always led the field in service to the advertising business. 
A good recent example is the Fast-Break Page, a unique service permitting advertisers to 
place a last-minute news message in the hands of a national audience only five days after 
its emergence from the typewriter. 


Another is NEWSWEEK’s Western Area Advertising Unit, which enables advertisers to 
single out, most economically, NEWSWEEK’s top-drawer circulation in 11 western states, 
Alaska, British Columbia, Northwest Territory, Yukon Territory and Hawaii. 


NEWSWEEK’s steady rise to its 1,150,000 base for 1958 has been accompanied 
by actual refinement of its already imposing circulation quality. 


94.9% of the NEWSWEEK circulation, for instance, is among people in business, industry, 
government and the professions; 75.4% are major executives. 


And they are communicative. A leading research authority* reveals that, on the basis 
of total circulation volume, NEWSWEEK leads all magazines in the extent to which its 
contents are talked about by readers. 
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for com-mu’‘ni-Cca‘tive people 


vital newsweekly field 


NEWSWEEK long has been the outfront pioneer in providing the world’s 
most wanted commodity—enlightenment on the news. 


One recent example of this is the NEWSWEEK-sponsored Continuing Study of Capital Ap- 
propriations. Conducted by the National Industrial Conference Board among the 1,000 
leading manufacturing companies and reported each quarter in NEWSWEEK, this study 
tracks the trend in the bellwether area of the economy. It has been hailed as a significant 
new aid to economists, the financial community, stockbrokers, to companies estimating 
their sales potential in the business and industrial market. 


* 


NEWSWEEK. has always led the field in service to the advertising business. 
A good recent example is the Fast-Break Page, a unique service permitting advertisers to 
place a last-minute news message in the hands of a national audience only five days after 
its emergence from the typewriter. 


Another is NEWSWEEK’s Western Area Advertising Unit, which enables advertisers to 
single out, most economically, NEWSWEEK’s top-drawer circulation in 11 western states, 
Alaska, British Columbia, Northwest Territory, Yukon Territory and Hawaii. 


NEWSWEEK’s steady rise to its 1,150,000 base for 1958 has been accompanied 
by actual refinement of its already imposing circulation quality. 


94.9% of the NEWSWEEK circulation, for instance, is among people in business, industry, 
government and the professions; 75.4% are major executives. 


And they are communicative. A leading research authority* reveals that, on the basis 
of total circulation volume, NEWSWEEK leads all magazines in the extent to which its 
contents are talked about by readers. 


— 


* Source of data: “Magazine Reading Trends’’— copyrighted 
quarterly magazine report of Sindlinger & Company, Inc., 
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Advertising Age, October 21, 1957 
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Truman Fellows 


SPEAKER AND MEMBERS—Following his warning to the NARTB “not to A OE «eT ee : 

get too big for its britches,” former President Harry S. Truman 9 Midland Par Saat and South Aire A — 

poses with Harold E. Fellows, president and board chairman, Na- -, Son nae | + ey 

tional Assn. of Radio & Television Broadcasters, and Ben B. Sand- 4 aE TN aks Veh! vom KLM First tn: the field sotth the foas! 
Bewsea: Praise Bris emeenee ~ 


ers, general manager of KICD, Spencer, la., and NARTB radio 
board member, at the NARTB regional meeting in Kansas City 
(AA, Oct. 14). 


We ee ee Be 
eet meen 4 —— mee ee 


L/P tye 


RIGHT SiITE—Sense of humor in the usually staid New York Times 
makeup department appears to have resulted in this juxtaposition 
which put lovely “raw materials” at left “within easy reach.” KLM 
Royal Dutch Airlines and General Public Utilities Corp. iftsertions 
appeared in Times’ “Review of the Week” section. 


SEE YOU LATER, ALLIGATOR—Unhappy 
juxtaposition of these beer posters 
—for Guinness and Taylor Walk- 
er’s Reserve ale—is giving laughs 
to many admen in London. 


Searle Rosenblum 
IN APPRECIATION—Dr. Robert W. Searle, president of the Institute for 


Margolin 


American Democracy, presents a special award to National Transit- 

ads for its display, for more than a decade, of car cards emphasizing 

interfaith and intergroup understanding. Receiving the award is 

Joseph Margolin, Transitads treasurer; looking on is Dr. William F. 

Rosenblum, chairman of the inter-religious advisory committee of 
the Anti-Defamation League of B’nai B’rith, 


J. West Cc. West Clifford 


WORKERS—While on board a plane returning from Alaska, agency 
and association executives discuss the 1958 program for the Alaska 
Visitors Assn. Shown here are Charles West and Howard Clifford, 
directors of the association; John R. West, president, and Stuart 
Nicholson, vp, West-Marquis, the association’s agency. 


Nicholson 


SLOGANEERS—The winning slogans 
in a contest among Washington ad- 
men and women were combined 
to create the United Fund’s “Unit- 
ed we give, united we live.” The 
winners, shown here, were Esther 


K. Cannon, Henry J. Kaufman & 
~ 1 Associates, and Stanley J. House, 
House & Gerstin. 


Dowie Marlow 


LaBrayere 


AIMING—Carling Brewing Co. executives and distributors look over 
darts that are part of Stag beer’s new fall campaign. They are Ian 
R. Dowie, president, and Dale H. Metz, sales manager, Carling; 
Ray LaBrayere, St. John’s Distributing Co., and Frank Marlow, 
Southern Illinois Wholesale Co. Stag’s promotion will be supported 
by newspaper and outdoor advertising, and dart boards will be 
placed in taverns. Edward H. Weiss & Co., Chicago, is the agency. 


SAY IT WITH DIAMONDS—Diamond Council of America 
will run this b&w page in the winter issue of Bride’s 
magazine to introduce its “flower ring box,” a nose- 
gay of artificial flowers which opens up to reveal 
a ring box inside. Council members pay $10 to be 
listed in the ad; $27.50 for the promotion kit (right). 
Gramarcy Advertising, New York, is the agency. 
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5 LEO BURNETT COMPANY, INC. 
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Advertising 
Prudential Ploze, Chicago |! | 
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— 195, Leo Burnett Company » Ince, has 


yr | helped 13 aifferent clients 4ntroduce 103 


new products. Isn't this a pretty good 


subject for one of our agency ads! 
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Leo Burnett Company, 


PRUDENTIAL PLAZA, CHICAGO 1, ILL 
NEW YORK + HOLLYWOOD - TORONTO 3 
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Rg ec. #2 had 


| } THEY ARE THE MIGHTIEST audience of constructio 


od 

’ j \ the next largest publication in the 
| 
| 


men ever assembled by a magazine 


THEY PLAN, DESIGN, BUILD, OR INFLUENCE 


every major construction job in this ce. try and in most of the world 


THEY PU 


billion do 


SE or guide the purchase of over a 
worth of construction every week 


TH EY INCLUDE all members of the construction buying team — 


planners, owners, consultants, contractors and Government 


illion more copies of EN-R a year than 


EY ARE THE REASON (along with the fact that construction 


is America’s biggest industry) why more advertising dollars are invested 
in EN-R than in any other technical-business publication in America 


Sell EN-R’s 75,000 and you 
sell the men who build America! 
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Advertising Age, October 21, 1957 


SPREADING THE NEWS 


SINCE 1922 


REVERE PHOTOENGRAVING CO. 
WAbash 2-8816 
712 FEDERAL STREET ¢ CHICAGO 5, ILLINOIS 


Housing Development: 1950-1956 


NO. OF UNITS 

12/31/56 4/1/50 
ra ere 4,631,000 3,954,000 
ee I Ein nocenrsnrasipracontiotied 2,131,000 1,522,000 
CIID cechncnritrseovinecreproesnsecncnsstnepiciny 1,930,000 1,650,000 
I bi ics cnscmverconepestnediunentie 1,165,000 1,106,000 
PRIN lish ads os co cccecccnascececigtonins 1,279,800 1,052,600 
TCity only 2.0.00... os Spaniidbdiaien 641,300 599,900 
Detroit 1,084,000 858,000 
Boston 736,000 667,000 
Seattle 297,000 252,000 
Atlante .... 275,000 199,000 
Dallas 258,000 197,000 


*Chicago city data available under a special project financed by the Chicago Housing Authority. 
+Philadelphia city data available under a special project financed by University of Pennsylvania. 


NEW UNITS 
% New UNITS 
Gain Total Construction Other LOST 

7.1 840,000 738,000 102,000 163,000 
40.1 703,000 630,000 73,000 94,000 
16.9 354,000 306,000 48,000 74,000 

53 116,000 83,000 33,000 57,000 
21.4 264,500 234,800 29,700 39,300 

6.9 65,300 45,200 20,100 23,800 
26.3 271,000 248,000 23,000 45,000 
10.4 91,000 69,000 22,000 22,000 
178 58,000 51,000 7,000 13,000 
38.5 92,000 85,000 7,000 16,000 
31.0 81,000 75,000 6,000 20,000 


Medio Records 
A.B.C. 3/31/57 


GREATER 
CINCINNATI 


L. A. Leads Urban Areas with 40% 
Housing Gain Since ‘50, Census Says 22°,.°..2-", "comes som 


gain of any of the areas. 
Originally the Census Bureau|that stemmed from demolitions 

proposed to study housing condi-|and mergers. 

tories.” tions in 100 metropolitan areas. 
The rate of increase for the nine|Because of budget 

areas ranged from a high of 40.1% | however, 


for four geographical areas. 


s In its initial series of releases, 
|the bureau has reported on the 


since April 1, 1950, as well as the 


WASHINGTON, Oct. 15—Wide var-| only 17.1% for the 6%-year period | number which “disappeared.” 
iations in the rate of new housing|covered in the study, the New! A breakdown is provided to show 
developments since 1950 were} York-Northeastern 
demonstrated today in a series of 


New Jersey|the amount of increase which re- 


area, with 738,000 newly built res-| sulted from new construction, as 
releases covering nine “typical” |idences, had the largest absolute} well as the number that resulted 
standard metropolitan areas which 
were included in a recent Census 
Bureau survey of “Housing Inven- 


|from conversions, and the losses 


Other releases now being pre- 
limitations, | pared will give information about 


the plan was scaled/|the characteristics of the housing 
for Los Angeles, to 10.4% for the | down so that results will be avail- inventory for each area, including 
Boston metropolitan area. Al-| able only for these nine areas, plus| information about such factors as 
jthough its rate of increase was|the U. S. total and a breakdown | running water, electricity and 


household equipment. 


IN ALL CINCINNATI 


In Grocery Store Advertising 
In Drug Store Advertising 
In Number of Retail Ads 


EVERY EVENING 


In A.B.C. City Zone Circulation 
In Hamilton County Circulation 


In Cincinnati Metro Area Circulation 


LEADERSHIP 


WHERE LEADERSHIP COUNTS 
THE TIMES-STAR IS THE +1 EVENING NEWSPAPER 


in the big A.B.C. City Zone, where 74% of the effective 
buying income of the }9-county Cincinnati A.BC. Trading 
Area is concentrated, the TIMES-STAR is the undisputed 
#1 Evening Newspaper. 


Cincinnati Drug and Grocery advertisers, who measure results 
at the cash register, pick the TIMES-STAR as #1 in all 
Cincinnati. You, too, will sell Cincinnati best when you 
concentrate your advertising in the TIMES-STAR, the Evening 
Newspaper with grecter circulation concentration ‘where it 
counts the most.” 


The Cincinnati Times-Star Carries More Retail Ads 
Than Any Other Cincinnati Newspaper 


Because of their unusually high 
rates of increase, Atlanta, with 
38.5%, and Dallas, with 31%, both 
reported more new residences 
since 1950 than Boston, despite the 
fact that Boston in 1950 had more 
than three times as many resi- 
|dences as either of the southern 
| cities. Detroit, with a 26.3% in- 
|crease, reported more new resi- 
Pera than Philadelphia. 


|@ Special figures were published 
| for the cities of Chicago and Phil- 
,adelphia as a by-product of pri- 
|vately financed work which the 
| Census Bureau conducted for the 
|Chicago Housing Authority and 
the University of Pennsylvania. 
| Within its corporate limits, Chica- 
| go’s increase was only 5.3%, com- 
|pared with 16.9% for the Chicago 
|metropolitan area. Philadelphia’s 
in-city increase was only 6.9%, in 
|a metropolitan area which enjoyed 
\@ 21.4% gain. + 


Murray Gets Marketing Post 

World Publishing Co., Cleveland, 
has appointed Fred W. Murray Jr. 
to the new post of director of mar- 
keting. Mr. Murray, who joined 
the company early this year, will 
serve as chief sales officer and di- 
rect the marketing of all of the 
company’s publications. Others on 
his staff are Eleanor Kask, direc- 
tor of advertising, promotion and 
| publicity for the trade department, 
jand James H. Tschappat, director 
of advertising for Bibles. 


Orné vou 


AN EXPERT? 


What afternoon 
newspaper is first in 
non-alcoholic 
_ beverages advertising 

and second in book 

publishers advertising 
in the U.S.?* 


GENERAL ADVERTISING REPRESENTATIVES: O'MARA & ORMSBEE, NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO, LOS ANGELES 
FLORIDA REPRESENTATIVES: McASKILL & HERMAN, MIAMI BEACH i 


| *According to Media Records 
Turn to page 91 
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ical Year when the first SPUTNIK was 


No one had ever heard of the International Ge 


launched. Our satellite sent its signal far out into t mosphere in early 1956. Instead of in- 


audible “beeps,” over a half-million Nebraskans liste i 


ily to its clear selling messages. 


In true capitalistic fashion, this satellite electron : ly repeats all sales messages originating 


; 


from its parent—-KHOL-TV, Kearney, Nebraska. Spadijmen know that to cover Nebraska, they 


buy an Omaha station and KHOL-TV and get our SPUTNIK without extra cost. 


if you want your “sales beeps” on this unusual combination, call MEEKER CO. 


KHOL-TV:« 


= KEARNEY, NEBR. CBS-ABC 


and “SPUTNIK” KHPL-TV, HAYES CENTER, NEBR., CHANNEL 6 
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Readers under 45 buy from 2 to 9 times more 


This information was developed parallel with the new study of Chicago Daily Newspaper Coverage and Dupli- 


cation, the fifth in a biennial series by Publication Research Service: 


Question: 


What were the two most ex- 
pensive items you bought last 
year (excluding automobiles)? 


(Asked of 2,008 women and 1,975 men in Chicago and suburbs} 


Of all who answered Furniture 68.6% were below 45 


Stove 71.3 
Refrigerator 71.9 
Radio, etc. 74.8 
Washing machine 77.4 
Home a ee: 
Rings, Watches, 
Jewelry 78.5 
Freezer 82.3 
Dryer 82.9 


Vacuum cleaner 90.5 
Note: 64.8% of all respondents were under 45 


# 
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NO SINGLE DAILY 
COVERS A MAJORITY 
BY ITSELF 


Chicago Daily Newspaper Coverage and Duplication Study No. 5 
shows that, although these are among the nation’s largest dailies, no 


single one is read by a majority of people below 45 in city and suburbs. 


Sun-Times, Tribune 
Sun-Times, News 
Tribune, American 
Sun-Times, American 
Tribune, News 


News, American 


In Chicago It Takes 2 to reach a majority of people in the biggest- 
buying age group. The Sun-Times and Tribune now provide 70% net 
coverage—13% more than the next best 2-paper buy. 


All people 15-45 
in city and suburban 
sample =100% 


7O% 
62% 
62% 
59% 
59% 


a 


55% 
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Ore YOU 


AN EXPERT? 


What afternoon 
newspaper is first 
in total national 
advertising 
in the U.S.?° 


*According to Media Records 
Turn to page 91 


Exquisite Form Sets 
TV Swaps in 97 Cities 


(Continued from Page 3) 
ume of the top four brassiere 
manufacturers amounts to about 
$80,000,000 yearly and contrast 
this with the sales volume in the 
industries that furnish the bulk 
of tv advertisers,” he added. 


s Since the brassiere market is 
spread out widely, saturation is 
necessary in tv to hit every wo- 
man with the Exquisite Form 
message, Mr. Roseman indicated. 
“To obtain the necessary satura- 
tion schedules, barter was nec- 
essary to stretch our advertising 
dollar,” he added. 

The brassiere manufacturer 
originally had sought tv spots 
through NTA with a rate card 
value of $4,000,000 for an actual 


cash outlay of $2,000,000, accor- 


ding to reports. Cost of bartered 
spots obtained under the second 
arrangement are said by Mr. 
Roseman to average half their 
rate card cost, although the frac- 
tion went as low as one-quarter 
of rate card value in some mar- 
kets. 

In the current fiscal year, 
which began last summer for Ex- 
quisite Form, the company’s ad- 
vertising budget is approximately 
92% larger than that of the pre- 
vious fiscal year, the ad director 
said. 


# In the last fiscal year, the 
company put about $1,250,000 in 
magazines, $1,500,000 in cooper- 
ative newspaper schedules and 
$500,000 in other media. In this 
fiscal year, the budget reads: 


television 


WINSTON-SALEM 


|paper advertising, 
| in other media. 


i] 


| 
| 


ASSIST—A. Gettelman Brewing Co. 
aids the fight on litterbugs with 
an admonitory sign on 100 Steffke 
Freight Co. trucks traveling Wis- 
consin and Illinois highways. The 
brewery’s six-packs carry a simi- 
lar message about empty cans. 


$2,500,000 in spot television, $1,- 
| 500,000 in network _ television, 
|$1,500,000 in cooperative news- 
and $750,000 

Not all of the markets needed} 
by Exquisite have been bought} 


as yet. The company wants a total 
|of 130, and those remaining will | 
|be obtained through both the) 
|swap and cash method, AA was 
told. 

| The spots Exquisite Form will 
‘take all fall in the 2-4 p.m. and 
|7 to midnight periods, with one- 
|third of the spots in the prime 
| 7:30-10:30 p.m. period, Mr. Rose- 
| man claims. 

The company has been making 
all the barter arrangements di- 
rectly. Its agency, Grey Adver- 
|tising, analyzes the buys and 
|comes into the picture after the 
actual deal has been closed to 
handle the billing. 


s Grey’s commission is not for- 
gotten even though the barter 
spots are direct, Mr. Roseman 
said. The agency’s 15% is added 
as a charge to actual money put 
up by Exquisite Form in its bar- 
ter operation. + 


| Kirsch Pushes New Book 

Kirsch Co., Sturgis, Mich., man- 
ufacturer of drapery hardware, is 
releasing a new 32-page full-color 
consumer book to dealers through- 
out the U.S. for over-the-counter | 
sales at 50¢ a copy. The book sale | 
is being promoted with four-color | 
ads in a large group of shelter and | 
women’s publications. MacDonald- 
Cook Co., South Bend, is the agen- 
cy. 


‘Goldman Gets KPIX Ad Post 
George Goldman, formerly as- | 
|sistant director of radio and tv) 
|promotion of WCAU and WCAU- | 
TV, Philadelphia, has been named 
| advertising and sales promotion 
| manager of KPIX, a Westinghouse 
| Broadcasting Co. tv station in San 
Francisco. He replaces William H. 
Ryan, who has retired from the tv 
field to handle a book store. 


Adds William Rayburn 

Reach, McClinton & Co., New 
York, has added William S. Ray- 
burn to its staff as a copy super- 
visor. He formerly held similar po- 
sitions at Dancer-Fitzgerald-Sam- 
ple and Kenyon & Eckhardt. 


Claudia 


does 
it! 


& 


See page 118 


Advertising Age, October 21, 1957 


[Research Could 


Improve Pricing, 
Ad Plans: Brown 


Converse Marketing 
Awards Go to Dewhurst, 
Vaile, Gallup, Brown 


URBANA, ILL., Oct. 15—Manage- 
ment is not making full and effec- 


|tive use of marketing research in 


the areas of pricing policies and 
determination of advertising budg- 
ets, a University of Illinois mar- 
keting symposium was told. 
Making the charge at the uni- 
versity’s college of commerce con- 
ference last week was Lyndon O. 
Brown, vp, Dancer-Fitzgerald- 
Sample, New York. He and three 


George Gallup Lyndon Brown 
others were given Paul D. Con- 
verse Awards of the American 
Marketing Assn. at the symposium. 
The others honored were J. 
Frederic Dewhurst, economic ad- 
viser to the 20th Century Fund; 
George H. Gallup, director of the 
American Institute of Public Opin- 
ion; and Roland S. Vaile, emeritus 
professor of economics and mar- 


Roland Vaile J. F. Dewhurst 
keting, University of Minnesota. 

Mr. Brown, who was honored for 
his work, “Marketing Research and 
Analysis,” published in 1937, set 
forth at the conference nine basic 
strategies for research: New prod- 
uct introduction; product modern- 
ization; packaging; pricing; sales 
manpower; sales operations; dis- 
tribution channels; advertising 
power; and advertising media and 
copy strategies. 

“Any company which is strong 
on these nine items is practically 
assured of marketing success,” he 
said. 


# Prof. Vaile, who was cited for 
his work, “Economics of Advertis- 
ing,” published in 1927, predicted 
that the ultimate pattern of market 
distribution is yet to come. When 
it does, it will supersede the super- 
markets and suburban centers of 
today, he said. 

“Marketing is a living, growing 
organism,” he said. “Our under- 
standing of its problems has in- 
creased materially, as has our 
ability to direct its further devel- 
opment.” 

Mr. Dewhurst was honored for 
“America’s Needs and Resources.” 
Mr. Gallup won his award for his 
pioneer work in the field of public 
opinion. Both men were in Europe 
at the time of the conference. 

The Converse awards are named 
for Prof. Paul D. Converse, Uni- 
versity of Illinois marketing pio- 
neer and past president of AMA. # 


Peck Names Two VPs 

Account supervisors James M. 
Ellers and Myron (Mike) Moses 
have been named vps of Peck Ad- 
vertising, New York. 
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sell the $37.5 billion 
BCI building market 


Tools, equipment, and building products are dynamic essentials in the construction, 
repair and remodeling of industrial, commercial, institutional and governmental 
buildings . . . BCI’s skyrocketing $37.5 billion market! 


Tremendous quantities of these products, ranging from bar joists to bulldozers . . . 
flashings to fork lifts . . . wkeelbarrows to window walls . . . are specified, purchased, 
installed or used in this booming market by BCI’s building team— 

the contractor, architect and engineer. 


Building team men count On BUILDING CONSTRUCTION ILLUSTRATED for vital field 
reports and on-the-job photos of the latest methods and techniques of construction of 
important buildings. Only BCI editorially serves this specialized area of building 
construction exclusively . . . with more than 22,000 building team subscribers. 


Sell your product to the important building teams . . . in BCI’s dynamic climate of 
field-edited, highly-illustrated articles on building construction methods. 


BUILDING 
CONSTRUCTION 


Hlustrated ‘nasonev sonome) 


the Methods Magazine of Industrial, Commercial, 
Institutional and Governmental Building. 


5 South Wabash Ave. e Chicago 3 

Published by Industrial Publications Inc., also publishers of 
Practical Builder, Building Supply News, Brick & Clay Record 
and other leading building industry publications. 


FREE MARKET DATA FOLDER 

industrial Publications, Inc. 

5 S. Wabash Ave., Chicago 3, Ill. 

Please send new 28 page market data brochure describ - 
ing BUILDING CONSTRUCTION ILLUSTRATED's $37.5 
billion building market. 

Company... 

Address 


State 


iris, Mom Fe ft) A aes: Tg i epee ia De a a ae or | Le be Ra eae ise, Faye ei he DNS ee oe a > % "2 Ss RE eee its eel aR ral eee sp iM one eae Mae ie cnr 
soba tae Be eres Cn am ECS SS al i ro ee ee Nake a ae at) roe Sa eee i a rg ee Ma | int emer". %, aie an 
er On ‘ = eee ee Tals <a ae a ec + a ar oe eee Pa epee Se ane er ae ee: Bee .- 
i at ile EN i, Sites BEDS Bs ai ari cee Paes fe ee ee ane ha Kn ee as Sit nis ee 7 aie Masai Rite a9 | ie By ech tie a q yay 
i SY eens pei Se ae Me te oot oe feudal © (oP? Ue he al amare ane ea SPRL Miri NA ea coreg ch a WIC ein es, ys ae mes Ee ne Oa “an. a aca : .* Pe) ee eee 
Peng O acG wiz eran mee eee ban! 7k oe oe «dye ek saa es APO iw, mcm SSS ee Eels ee A ee ee Sra he — ee ra oe eR eee aN or) coat 
a ee ee a i ae se lt Bee tn eee ee ee ee ne ee ee ee 
: si ok 
me { mer ee 
ne Ae 
. i rea es 
| a 25 Sete 
er 
i Ses 
f ae: 
: ‘ Cae i 
| pee ae. 
. oe 1 ke 
mee : | ty fea 
ey ace 
. aos f 
ae H a {ae 
ete il een eo aha ‘ 
meee ee: by 
* } é aren Kati pee 
r “#: 2 
; } ne ate 
sf ee 
a2 (pea 
a a 
= oe 
i eee ee 
: eee es 
pe baa 
= mm , Oey ws 
ne st A r= 
aie 5S a See 
5 “ r ; STE 
" . r, ; “ | ee ot ae 
s cy 9 d ' " . ‘ 4 P : ue me ta 
ba % eee ia, oe am? s ~ a. ss << a a. See MET Fe SI ae a ed 2° Py +3 ef [ae 
: eS OR hy ! ; 2 -s nS oe ae a aneetati 
é peer \ an ail a { + 2k Ego, an ee ae ee  — | oe - eS Se 
‘ ra is v¥ ? Becks es. ; \ -_—_ : i P . ’ Lie J P \ Pr eu SS me vee oa ; i: a Ree % = ad sii 
: ee ¢s fo a pie ie i sem - = pee ass —* or see bt oor ~*1U é ot wn + LA A . ‘ ae ae a a die % i gy wh as oe ae +€ : : 2 Pasals py way 
7 - s am —- . 7 4 t . 3 eee ee oy i » See ES en, : ~ a ogee 
a a 4 oe, Z : <i — ee . 1a : = ae gel tig 6 os el fe OO meee 
Os = eae ay y = 7 ~ re ibs ‘ a oa" A Far _ a pier es 3 PTT ee 7 . 7 ree 
rn uke? & Ly r ye : Be! be pe ee 4 Fs —_ ded oN Naas 0 : a ; a Ek aan _ . a . ae 
AY aie PS Y — a iP - wens ky ‘poe i ges iA te. 4 id a sam “ara A. tf me 4 Pera f56 
. “ ey 4 e d 4 ar - eH il ty . a+ oe tee 3 i ae ape ‘ y r, ir wl i s /. = Pa; Rey wee: 
hen — TE r a i tA 2 dara “a: se S te ee i ee BY Ue fiPe P sp uiek Sikes 
ce =) : , Ze & fs , or. a: : ~ i an ‘ OO ae Ko th i tng ; 3 7s baie ta 
ay m4 ; a ‘ eh er a ats ‘ P . x eke e 5 ° Pd Sate kame : 
Tee - — oe we ae | lUe ge 2 ee eth *f » ae : 4 4 Pas —- { ees Se 
Si ‘ Ga ¥ . ‘ 3 —— ae Se — eee A a y . ot , me =. F . aa 
Ke ty » a b es oe, A) we ae ee — er a 3 » — 
& ’ . _* , -- aa — <7 yee ae ty 2 4 Pgs ’ YY il _ : ewe 
a . ‘ , NN . Fo ae . ~ Pete _— . . ss ‘ oe ¢ oe eee Rae. . 4 oe Tae Pe | er: 
ees bee eae > . Fas _. a nd i  F « > a ° eS. 4 Pen ce 
rife eae ; oer ——— -< —_— 3 5 . |! | —_ SPF F : Sp Beca. > i an ae , ss 
oe wy Santer . . yi! ; a — — a as Sn Sha lige OS Bo eee ee 
‘ oe ; ‘® « + . h ‘ oR ; 
< a4 —_ a he a oe + e » s _ sa a 2a ~~ . ~ ‘. ae: antliprragnsoeie le De a 8 
: 7 ee v a , r et “a 3 » _ 
aa a P ‘ : oie , . = FP ’ : } poet ¢ ra ey , - ‘ aa — Se 
— - . es oa x Bite Ss es m % Ri te oe: . > Me me ie 
ee ; aes 4 =. a ae a. S - a tig i — ; _. ‘ + Be 
: y a we >. ~ ee : ie ¢ a fe z a (tae ete. wi al ae “ ‘ in Fl aa ha “pe _ te yas 
a4 _— Poe ihe SU yi, Mi y. oa ee an x - Fe oe 3 . es So Te ene “a ieee ia 
‘= s ean.’ Eh ty, Pea nw, ° 4 ra He, A einai” alee eee = aan 
a A - } r * - ae » = 5 -“ Se i 4 Of nN NE. i (amen F > it ge 
7 i ae , iz aS eo *, tek a 5} <“e- 4 Bee og 7 a ig ed 
% ' ri re ae ‘ ee oe P i ae) bigs 7 ee roe i ws Fa 
m2 » mary “ 4 iad ae ed ter am - y ee | . = - f _ aes ae of 
a - "+ 5. = rie. ’ — er. : pes Cd a \ 5 5, aRM RN eee re a r = o * € 2. a4 a Soe —— A. OF fs 
. 4 4 - 5 ‘ae ae * . oe Soe oe J Se % mF: f a 
% St bd , —— 5 a «dara ee i 4 ie ae pee . / , Be Re cic ae be ba fe =? Pk, 
: » - ra ee t ee. . : i. 2 <ta 2 if Peal: ak Se ies Wh ham - My lela: 
= — ll — — > ; Ee . * ; + A ci ae en ; Bs Pf? 
ng te M i a a sae ' 1 Sp, ae . ™ 7 Ear, ‘ nig * ars tS a ihe J ae of a ae 
: ate a aoe ad a os ey oot ‘ 2° . ae ™ 2 sn .» ae 
ee ¢ — J PO eae " P > : so) 
ers ia a Ce a 
ne ‘ey he ra Be 
ae in, ie? eos 
ay ere 
‘Upag 4 ae 2 
coum al em 
ye 7 Te, 
- ae 
‘ 7 ee 
oa sane = 
. a eG ‘ 
a ’ Tha wh 
1 a : aoe 
a . ie 
ae ees: 
" Sa 
: . ae 
\ eo 
an “2 . £ ens 
es __ SRP iactilhe'yis 
= ran atta : cee, oe ror Ne Tage aera ais ae ea Be ees 
3 hisses i hg Sera Sa Mg RM te a es ak Si ee gin rg ee : ee 
i ga a Ae Se hoi 60 (Sa eT ee tae y ig hs 
2 oe ee a Ca Ave Aetoeatet f ae eo be RL hes: et ee = . 
¥ eee SO ite ei hcl laltaL ies babe na Cael SN a ee a | ae 
Pe ee ee ie 
ct oR TES UL ream e  nh a ie ss oo ola er c Pee ne sere 
ae ee ean >< aa a 
oho Rn |. Sean Meee : Poot Mogae 7 oe ce oe et ie See sition 
er Be an ek es ale Sele ny eae Bet oom arated Lp a - . 
we oe eee ie ee dee Saray ee Naan elie og Sd abe ae eagle tae nin et 
ao. ae pe ie st Sue, cee - oh + Se 
em Bee ER mee i ; j nie 
j a Fr) sp ei j Poe: 7 a el aaa eee reer 
e We ee 4): oo See 
Et, a : fmereer saree | SaaS 
ae Gnd : a Pm 
5 RS 
‘ ed 
oe = * "aaa 2 ae 7 Le 
3 RL) ™ ate Ss 
ta ae “ ey ee, oe ‘a e - Hae 
mA ® : “sf ee . Se 
Pe ® ; De Bo, 4 ee ic 
Sig . = x: ie an’, Seis 
4 -_— 4 De Siete? 
be - 3 > —— ' | rae 
i a im > ee ] namea i | 
a . 4 : es g 24 See: = ee 
seen =, . a ~ = 4, ae 4 Bed are 
7 as <- toa ee i N.Y ae, 
ee ich wet. ot “Societal " } ; 
4 4 4 +s ~~ ae as Toy — b 7 me f ? 
ba A x ’ ? ~— | 
= >, " ‘ - | 
xy \ “ ae * ‘ | 
Beale “s 3 a = ; : | 
a 4 " “ . i : 
x Tae c al oY \. SSE 5 
' e é — = 
. 
: i - 4 ° ~~ — — , Sa P é a we ies 
‘ ’ + papa . ~ a « ‘ 3 v eo ey 
naiuede * og. ar 4  - a € m @eeeeseeeaceeeeeeeeeaeeeeeeeeee@ ve 
= . ye >: rm ere 
4 ' —— <; e 
2 > & “ : ¥™ “ ’ ; . ” 22 at 
} - - a oo 
; ; } . es 4 rsa oA 
' (\ a 5 ay P ~ . 
’ - Hd J . : - : ~ Se > “A ie). { * : ‘ 
= ert . a a & > at 
ee - ~ A ¥ £6 > , 
i - e ~ ” re i 
; e/y 30s ‘ 4 rt eo 4 * . : 
Zs 5B ) aie GS Cs- — 
\ \ i. ” s a — ae bd 
-~ 4 bd fn 7 ie ae < : 1 / REE sig: - — 
ee ew , j Riad 
. . -Z 7 CRC“ One eh ee 
hp Wied a 4 rs es | ' Secesses ee a ° ‘oe 
— € . esesesese . _ a 
te ij = ~ . Seeescee < Pe 
~ ae Ceeesecee hae 
_ ; * COOCOOOO / ; e 2am 
~ . a s'thge 4 ‘ap . Pee OO a 7 es 
, - - 4 Seesescccos & : es 
i = fy a ¥ “Sosoocoueee DY ¥ J * o = ' 
‘Wan: ee eae ' — = , Ce peeeecoecsesey - 2 etek Bi 
, wy 2 a i 4 hore | ps ° a 
a ae " “ , : na a 
. T . pie > a a '~ eee EE Fr. > : ; ? ae eo 
ae eae Een ne pe Be oe cecal Ee es i ee Re yg te ies ae pa catia ar ; 2 caaleeean 
rs ; fe : ‘ ee - oe ree ee cae ite Pe s ea <i qtenee ae oe neg 4 “Sree " = ee ‘fa ees o 2 Bd Na ap zs e Tee ie 
ee ae es RE ite nt i i ia ah 7 ree D ae. Sa eae? Bees ; # i) 7 if 4s ‘ aes -y 2 ae Z io Pe A c ie ota! se P oe cdi hae yeas eee 
chet SG gS ES ie Ia : pea i vt eet ty sce ey (itera: aes allilane ae dete? aaa eo ee eee Be eee (an ee re Lng : Saat feta a 9 Se nate 1 Vere Saas as echt to asia a i et lcs 
re 2 AI re Ba) er ey ee ae ee 2 ee) See emer SS + ee Sn se ee en 


‘Prevention’ Hikes Rates Rea, Fuller Adds Two 


ery a New rate cards have been issued American Steel Chase Co., Long 

by Prevention, Emmons, Pa.,| Island City, manufacturer of steel 

y KOSI | RADIO BUY health magazine, with rates based|chases and graphic art supplies, 
on a circulation guarantee of 140,-|has appointed Rea, Fuller & Co., 

000. Effective March, 1958, a one- New York, its first agency in sev- 
time page will cost $695, compared eral years. George Hantscho Co., 
to $580 on the old card. The maga- Mt. Vernon, manufacturer of web- 
zine has also initiated a special|fed offset presses, has also ap- 
rate for four-page space units. | pointed the agency to handle its 


Winner Andreson Kouri 


jeri ivne éi POSTE 
Uvjerite Uplivne citaoce 
FOOD ENTHUSIASTS—Three General Mills executives and the food edi- 


e 7 k ti t li | tor of Grit talk things over at the GM dinner during the Food 
a oni ce aza i os a im 2 Editors Conference in Chicago, They are J. S. Fish, vp and director 
of advertising; E. V. Andreson, director of grocery product sales, 


and A. Z. Kouri, general manager of the grocery product sales di- 


vision, all General Mills, and Erma Winner, Grit. 
EVEN IN YUGOSLAV IT’S: “Sell the POST INFLUENTIALS —they tell the others!” 


advertising, effective Nov. 15. The Jones Sets Sausage 


House of J. Hayden Twiss former- 


ly handled Hantscho. Ads in Three Media 


fe eit... ise. oe Fort ATKINSON, Wis., Oct. 15— 
a oe : Jones Dairy Farm will use news- 
paper r.o.p. color in Chicago, a tv 
program in Minneapolis, bkw 
newspaper ads in major markets 
and quarter pages in national mag- 


aa as }} azines in its expanded program for 
© e : < Jones sausage. 
1h igger : ei ; Jones will run its r.o.p. ad in the 


food section of the Chicago Trib- 


‘ We = | une. B&w ads for October are slat- 
: 2 ages age wee a Pee ed for newspapers in New York, 
apou eC antl eee "7s | Boston, Pittsburgh, Detroit, Chi- 


cago, Miami, St. Louis, Milwaukee 


os —_ ae: ee ‘ ee. Ces 2 ae > |and Washington, D.C. 
Bs —- Magazines on the Jones schedule 
e eee ; “— for October are Holiday, The New 


Yorker and The Saturday Evening 


Post. 


: m iy: Bis Bs = The company will sponsor Wed- 
grow on you a é ataA® nesday and Friday portions of the 
. 1 Paige, “Around the Town” show, on 


WCCO-TV, Minneapolis, for 13 
weeks starting in September. 


4 


Cae 
be 


# In addition, Jones is sponsoring 
a recipe contest in Gourmet. Re- 
cipes using Jones products will be 
judged by editors of the magazine. 
First prize is a kitchen range. 

Jones expanded its a schedule, 
the company said, after test news- 
paper ads on a tie-in with General 
Foods last fall proved successful. 

George H. Hartman Co., Chica- 
go, is the agency. # 


ee 


Stephan, Brady Combine; 
Form Madison Agency 

Hugh Brady, former vp of Elec- 
trical Information Publications, 
Madison, Wis., has joined Jack 
Stephan, owner of Stephan Adver- 
tising Agency, to form a new agen- 
cy, Stephan & Brady, 8 W. Mifflin 
St., Madison. Mr. Stephan started 


i d 
Al in b his own agency in 1952. Mr. Brady 
toget er igger welt - had been with the publishing com- 
« © |pany for 12 years. 
differenter than you 
- - Linges Belgie gy toh é' 
ean D. Linger, formerly sales 
might think! promotion and publicity director 
of KNXT, Hollywood, has _ re- 
joined ABC-TV as director of ad- 
Salt Lake is a lot bigger than it seems be- vertising and promotion, replacing 


oe John H. Eckstein, who resigned. 
cause it is actually the heart of a four-state Prior to the Hollywood post, Mr. 
: coe A Linger had been in charge of the 
os market in which 1% million persons live. promotion department of the ABC 
‘ : , : : : central division. 
Buying and selling does not stop at the imaginary boundaries of Salt Lake City, but spreads throughout leevumaacan tw 
the entire area which is stocked and controlled by the centrally-located city. The U. S$. Department of 
Commerce recognizes it as one large marketing area. So think bigger about Salt Lake because by buy- 
ing Salt Lake's two metropolitan newspapers you reach the entire market of 13 million, not just the 


303,245 who live in the corporate city limits. 


=.) oo) oe 


WHO ARE 
THE MEN 
a» WHO 


"The Salt Lake Tribune ©: DESERET NEWS wo 
7 Me,” we. 


(MORNING & SUNDAY) Salt Lake Telegram (eveNING) 


“Gun 


Represented Notionally by MOLONEY, REGAN & SCHMITT, Metro Comics Network. 
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this is the girl 


who spends over °4 billion of her own money every year! 


she spends billions more as shopping consultant to 5'2 million top-spend- 
ing families...has her say on everything from food to the family car. 


she is impressionable, eager to try the new...a big buyer now and a cus- 
tomer for a lifetime. 


she is America’s Young Woman under 20 (8,500,000 strong!). 


this is the magazine 


she prefers to all others—the magazine she lives by and buys from 


seventeen completely saturates America’s vast market of Young 
Women Under 20, reaches 75% of them within 3 issues. 


SAV enteen scores outstanding advertising readership with 15 firsts, 


6 seconds and 3 thirds out of 24 comparable units in the 53rd Starch 
Adnorms Report. 


SC Vi enteen generates amazing buying action among America’s teenage 
girls, 41.8% of whom have actually bought from its pages.* 


SE Vi enteen is first in advertising linage among all women’s monthly 


magazines for the past 4 years. *Gilbert Youth Research 


Where ABC’s are a plus factor... 
aimed oes SEVENTEEN-AT-SCHOOL 


Your educational materials go to 19,500 Home 

Economics teachers in this unique sister publica- 

1,014,832 (A.B.C., December, 1956) tion of SEVENTEEN. It adapts SEVENTEEN’s 

ewss' editorial content into lesson plan form... car- 

bed hand Gates ries your advertising —via SEVENTEEN — into 

No Reduced-rate Subscriptions the classrooms of 75% of the nation’s high school 
Home Economics teachers. 


it’s easier to START a habit than to STOP one! 


SEVENTEEN MAGAZINE, 488 Madison Avenue, N. Y. 22 + PLaza 9-8100 
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S&éW Slates TV Series | will give star billing in its tv ad- 
S&W Fine Foods, San Francisco, vertising to comedian Jackie Glea- 
through the Honig-Cooper Co.,/son, appearing in selected half 


MONTREAL eoeis a must” 


on your Canadian schedules 


. . and to cover the English speaking portion of 
this dynamic two-language market, The Montreal 
Star is a “must” paper. The Star delivers more cir- 
culation than Montreal's other two English daily 
papers combined. 


®@ Write for market data. 


The Montreal Star 


Represented nationally by O'Mara and Ormsbee Inc. 


hour film reruns from the best epi- 
sodes in “The Honeymooners.” The 
nighttime programs will be pre- 
sented by S&W in seven West 
Coast cities and Phoenix, Tucson 
|and Salt Lake City. The entire line 
of S&W foods and the new S&W 
coffee are featured in commercials 
| on all of the tv shows in the West. | 
|In New York, beginning early in 
| November, S&W tomato juice will 
| be featured on three spots a week 
jon “Early Movie” and “Late Mo-| 
vie,” on WCBS-TV. 


|O. S. Tyson Adds Lundy: 
| Appoints Robert Moeller | 
| O. S. Tyson & Co., New York| 
|industrial agency, has been ap-| 
| pointed to handle advertising and 
sales promotion for Lundy Mfg.) 
\Corp., Glen Head, Long Island, | 
maker of electro-mechanical prod- 
ucts for aircraft and industry. 
Tyson also has named Robert C. | 
Moeller acting copy chief. Previ- | 
ously at G. M. Basford Co., Mr.| 
Moeller also has been assistant ad | 
|manager of Crucible Steel Co. 


| 
| 


| 


“NEWS-COMMERCIAL”—U.S. Time Corp. is using John Cameron Sway- 

ze, news commentator, and a paint-mixing machine to demonstrate 

Timex watches on the “Bob Hope Show” (NBC-TV). Peck Adver- 
tising is the agency. 


New York, Oct. 15—U.S. Time 


|Corp., which refers to itself as the! 
| world’s 
|watches, is investing $2,500,000 in 


largest manufacturer of 


six Bob Hope shows (NBC-TV) 
this season. Another $500,000 will 
be spent for point of sale. 

Timex is sole sponsor of three 
Hope shows, and co-sponsor with 
Johnson Motors on three others. 

In this campaign, the company 
is spending more per show than it 
spent in an entire year in 1952— 
the year it assigned its advertising 


ito Sidney Garfield, now head of 


Peck Advertising (then head of 
Hirshon-Garfield, which merged 


hone with AD AGE 


says ALFRED B. HAILPARN, 
Publicker Industries, Inc. 


with Peck in 1955). 

| In 1952, the company estimated 
‘it was making about 10,000 
| watches a day; this year, the com- 
| pany reports, it is producing 25,000 
ja day. Such a sales success story 
lruns counter to the trend of the 


| watch industry, where sales report- 


edly holding their 


own. 


are scarcely 


s U. S. Time attributes its 700% | 


Sales Up 700% in 5 Years, Timex 
Puts $2,500,000 in Hope TV Series 


It would be painting the lily for AA to 
embellish the following kind words from 
Mr. Hailparn, who is National Sales Pro- 
motion Manager of Publicker Industries, 
Inc., Philadelphia: 


“The consolidation of the ‘advertising 
week’ so excellently given by Advertising 
Age is so important for a week-to-week 
perspective of what is happening in the 
industry, that it bears careful considera- 
tion. In the course of a busy day, the 
time for the type of consideration needed 
is just not available. 


“I am, therefore, very happy to relax 
once a week at my home with Advertising 
Age, knowing that I will not miss any- 
thing it contains by having to rush. 


“I started the program of relaxed read- 


ing of Advertising Age, incidentally, dur- 
ing the war when I received the special 
overseas edition while I was in the service. 
At that time, I used to read commas and 
periods plus other punctuation, because I 
was so hungry for news of home. I have 
now graduated to reading ideas, but I am 
still with Advertising Age.” 


Note that by reading AA at home and not 
having to rush Mr. Hailparn is assured of 
not missing anything. Why don’t you try 
his technique? It could be that you are 
missing a lot by hastily scanning your 
office copy. For a mere $3 you may have 
a whole year (52 weekly issues) of Adver- 
tising Age. That comes to less than 6¢ an 
issue! How can you beat that? Mail the 
coupon now—and, if it’s more convenient, 
send your check along later. 


YOUR SATISFACTION GUARANTEED 


ADVERTISING AGE, 200 East Illinois St., Chicago 11, Ill. 


I want to try Mr. Hailparn’s technique—namely, reading Advertising Age at home. Put me 
down for a $3 yearly subscription. It is understood that my satisfaction is guaranteed—or 


my money back pronto. 


My Name____ go Title ae 
this Company ee 
a Nature of Business aa Sais 
. : : — ss (0 Home Or 
Mate NOW [] Office Address oes ee 
uk City , ee 


( $8enclosed [7 Bill Firm 


[) Bill me 


© Already a subscriber? If so, 
the rate 


ust check here 
and your subscription will be extended at 


|inerease in volume sales during the 
ipast five years to two principal 
causes: (1) Its product, the sturdy 
but inexpensive Timex 
which can be thrown against a wall 
or dropped on the floor and still 
tick on, and (2) its consistent ad- 
vertising, which follows the old 
pitchman’s theory of demonstrating 
the merchandise “right before your 
eyes” in as colorful and catchy a 
manner as possible. 

In the past, Timex has resorted 
to all types of eye-stoppers to dem- 
the dauntless character 
Watches have been 


| 
| onstrate 


lof Timex: 


Oane vou 


~ AN EXPERT? 


What afternoon 


newspaper is first 


in general groceries 
advertising 
in the U.S.?* 


*According to Media Records 
Turn to page 91 


watch, | 


- Elects Mellus President 


strapped to Mickey Mantle’s bat, 
dropped from an airplane or the 


| Eiffel tower; attached to jack- 
hammers, swimming turtles and 
lobsters. 


For the current tv campaign, 
Peck has devised a paint-mixing 
machine which tosses a watch 
around at the rate of 1,200 vibra- 
tions a minute to show that Timex 
is “shock-resistant.”” Then the ma- 
chine fills up with water to prove 
that Timex is “not merely water- 
resistant but waterproof.” 


8 To play this up as “the latest 
jnews in watch history,” the com- 
| pany uses news commentator 
| John Cameron Swayze to make all 
the commercials—and all the com- 
mercials are live in order to pro- 
|vide the authenticity and tension 
|of a real demonstration. 

In a second commercial, Mr. 
Swayze demonstrates the new self- 
| winding Timex and takes the back 
|off the watch to explain just how 
| it winds itself. 
| A third commercial will promote 
the Timex line of thin electric 
clocks for holiday buying. Mrs. 
Swayze will help her husband 
|demonstrate these. 

A heavy user of point of sale, 
U. S. Time also incorporates the 
demonstration technique in its dis- 
play pieces: Hammers smash away 
at watches suspended in water; 
self-winding watches swing back 
and forth, perpetually winding 
themselves, etc. 

Timex retail prices range from 
|$6.95 to $16.95. # 


Accredited Home Newspapers 


| William S. Mellus, editor and 
|publisher of the Mellus newspa- 
pers, Lincoln Park, Mich., has been 
| elected president of the Accredited 
| Home Newspapers of America Inc., 
|national association of city and 
| suburban weekly and semi-weekly 
| community newspapers. Other new 
|officers include Elliott L. Cush- 
| man, publisher, the Independent, 
San Diego, Cal., and Del Bodey, 
publisher, The Linden News, Co- 
|lumbus, O., vps; Roger S. Buchan- 
| an, general manager, Detroit Shop- 
ping News, treasurer, and Eric 
|Smith, Washington, D.C., secre- 
| tary. 

The secretary reported the as- 
| sociation gained 15 new members 
during the year and now numbers 
192 papers. The 1958 convention 
| will be held March 6-8 in Chicago. 
|Harry Volk, editor and publisher 
|of the Cleveland Sun-Press, has 
been named convention chairman. 
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The Confident Wife 


whose job is beauty 


Hair-stylist, make-up artist, manicurist, fragrance expert ... our young reader-wife 
must be all of these to every feminine member of her growing family . . . and often to 
the male members, too! 


Home permanents (for big and little girls), after-shave lotion (Dad’s name for his 


cologne), pale polish for young lovelies, hand lotion for winter care . .. these 
and many many family cosmetics take up as much space as the toiletries she 
uses to keep herself young and pretty. 


Confidently she turns to the new, safe, pleasing, and efficient products and 
methods she sees in Good Housekeeping, the magazine that 
gave her twice as many pages on beauty, grooming, 
and toiletries as its nearest competitor. 
And she knows that every method, Si 
claim, and product on every page, 

editorial and advertising, has aia 
been examined by the famous Institute a 


that helps to protect her family’s health and dollars! 


32.6 Good Housekeeping gave its readers 
Pa 102% more editorial service pages 
on Beauty, Grooming, 

and Toiletries than its nearest 
competitor in the 

first six months of 1957 

(Lloyd H. Hall Co.) 


GOOD MAGAZINE MAGAZINE 
HOUSEKEEPING 8 c 


The buying 
guide of 
31,000,000 


She's so sure when Good Housekeeping says so 


4 HEARST MAGAZINE a 
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Auerbach Hits 
‘Outmoded’ Retailing 


of Home Furnishings 


New York, Oct. 15—Most home 
furnishings dealers today persist 
in using outmoded, prewar pro- 
cedures, even though 90% of 
American homes are outmoded 
and consumer acceptance is at an 
alltime high. 

That’s the assertion of Alfred 
Auerbach, president of his own 
agency, which specializes in home 
furnishings, in addressing the 
Home Fashions League last week. 

Today we have a “restless, idea- 
hungry public” and virtually a 
completely new array of postwar 
merchandise, he pointed out. “What 
a marketing opportunity! Think of 
what people in the fashion world 
would do if you could say that 90% 
of the wardrobes were suddenly 
outmoded! Think of what people 
in the automotive world would do 
if a development of a basic nature 
suddenly outmoded 90% of the 
cars in use! 

“Manufacturers of home fur- 
nishings and home equipment 
have, in the past decade, shown 
much more flexibility, much more 
imagination and much more cour- 
age than the dealers who distrib- 
ute their wares. 


s “Stores look very much the way 
they used to, and merchants (and 
their buyers) still think much as 
they used to. What is needed is 
imagination, sensitivity, showman- 
ship, courage...and a determina- 
tion to help people over the hurdle 


from their present outdated homes | 
to what they would like to turn) 
them into, but don’t know how or 
where to begin,” he maintained. 

Unless the time-pay furniture | 
store changes, it will gradually be- | 
come extinct, he predicted—even | 
though this type of store continues | 
to be the most important single 
type of retail outlet in this field. 
Most of its inventory is a reflection 
of the merchant’s own personal | 
preferences and not the public's; | 
it also lags 25 years behind the 
times in its display techniques, he 
charged. 

As for the department store, it) 
remains too preoccupied with | 
“item merchandising” to provide | 
the sympathetic, helpful service | 
that today’s homemaker seeks, he 
said. 


will be a great upswing in the im- 


"7 


® Therefore, he forecast, ie 


STRATEGIC 
ADVERTISING 
COVERAGE 


OF THE WORLD-WIDE 
$38,000,000,000 
Military Market 


The six world-spanning Army 
Times service publicotions ore 
the moss circulation media read 
most by the military. Write or 
coll for full informotion. 


ARMY TIMES + AIR FORCE TIMES - NAVY TIMES 
The American WEEKEND - MILITARY MARKET Magazine 
The ARMY NAVY. AIR FORCE REGISTER 


ARMY TIMES 
PUBLISHING CO. 
2020 M St., NW * Washington 6, D.C. 
U. $. OFFICES: Cherieston, S$. C., Chicoge, Hone- 
tule, tos =: 4 ~~ «se Philedel- 


FOREIGN OFFICES: Fronkfurt, Londen, Poris, 
Rome, Tokyo 


portance of specialty stores with 
carefully selected assortments 
which are carried in depth. These 
stores, staffed by trained person- 
nel, provide that kind of skilled 
assistance in home planning that 
shoppers today must have. # 


Third Edition of ‘Economics of 
American Industry’ Published 
McGraw-Hill Book Co., New 
York, has published the third edi- 
tion of “Economics of American 
Industry,” a basic text which ana- 


lyzes the economics and structure 
of the major American industries. 
The book, revised to reflect chang- 
es that have taken place in certain 
industries in recent years, costs $7. 

Authors are E. B. Alderfer, who 
taught at the Wharton school of 
finance and commerce, University 
of Pennsylvania, for 17 years be- 
fore joining the Federal Reserve 
Bank of Philadelphia as industrial 
economist, and H. E. Michl, who 
taught at the University of Penn- 
sylvania before going to the Uni- 


| versity of Delaware as a professor 
of economics and business admini- 
stration. 


New Book Contains Three 
Essays on Economic Science 
“Three Essays on the State of 
Economic Science,” by Tjalling C. 
Koopmans, professor of economics, 
Yale University, has been pub- 
lished by McGraw-Hill Book Co., 
New York. The essays are titled, 
“Allocation of Resources and the 
Price System,” “The Construction 
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of Economic Knowledge,” and 
“The Interaction of Tools and 
Problems in Economics.” 

Price of the 231-page book is 
$6.50. 


Mrs. Conland Dies 

Mrs. Henry H. Conland, 73, wid- 
ow of the former president and 
publisher of the Hartford Courant, 
died Oct. 7 in Hartford Hospital 
after a brief illness. Mr. Conland 
headed the Courant operations 
from 1926 until his death in 1944. 
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ACTION IN BUSINESS 


results when you advertise in 


The typical company president’s three most pressing 
problems today are: (1) lack of time; (2) difficulty in 
finding and training competent executives; (3) dealing 


with people. 


These are the problems stated by top management 
men themselves in the factual article “Top Managers’ 
Three Biggest Problems” in September Nation's Busi- 
ness. It was based upon an 80-question survey of firms 
of all sizes in a wide variety of industries. Executives 
interviewed ranged in age from 30 to 77—in earnings 
from $13,500 to $400,000. Not only did the article pre- 
sent the three problems; it told what today’s leaders are 


e in co 
jikes to play golf 


family. 


ike to buy Summer te 


untry or boat 
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doing about them. Result: 10,505 copies of this article 
were purchased in 3 weeks by business firms. 

No other business magazine receives so many re- 
quests for copies of management articles issue after 
issue. Nation’s Business is “all business” to its readers. 
It reports on their three greatest interests: national 
issues, business leadership, and government problems. 
They turn to it regularly for solutions to problems 
which they can put to service in their own businesses. 

Nation’s Business takes you direct to the men who 
have the authority to take the action. Its 776,490 circu- 
lation reaches the widest audience of businessmen. But 
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‘Electrical Merch’ 
Finds No Downturn 
. in Appliance Sales 


New York, Oct. 15—Despite 
economists and stock analysts who 
are saying the appliance business 
has reached a plateau, the usually 
skeptical dealers seem to be opti- 
mistic about sales for the remain- 
der of 1957. 

There is no obvious explanation 


for this phenomenon, Electrical 
Merchandising says in its current 
issue. Retail business seems to have 
held up better than stories of pro- 
duction cutbacks and factory lay- 
offs would indicate, it says. 
Actually, it notes, curtailed pro- 
duction and higher prices may be 
something of a blessing in disguise. 
They may produce a stability 
within the industry which would 
reduce inventory levels and 
strengthen the profit structure. 
Also bolstering dealers’ spirits, 


the magazine says, has been the|tomobile industry for the consum- 
surprisingly good showing of in-|er dollar. # 

dividual products. Television, for | 

one, has registered a better sum- Cincinnati Art Directors 

mer than anyone expected, and | Club Holds Exhibition 

there seems to be renewed strength| The sixth annual exhibition of 
in home laundry products. the Art Directors Club of Cincin- 
nati will be staged in the Art Mu- 
seum in that city, Nov. 15-29, with 
exhibits including entries in 10 
ciassifications. One of these is ad- 


s Long-range forecasts for 1958, 
however, the magazine says, offer 
no promise for drastically im- 


proved sales, and appliance men, it 
adds, must face the fact that they 
will have to compete with the au- 


vertising, with nine subdivisions. 
Entrants are limited to agencies 
within 35 miles of Cincinnati. 
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another + — Plants, and attending mectings. Still 
Al Sentioned the insufficien: y of time for han- 
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married, tamily-conscious Other questions in the 


akes $68,000 a year 


for necessary contacts 
lene survey also point up the 
they pang at — executives (251) indicate that 
munity activit a Some Lime each month in com- 
their jobs ed which have no direct bearing on 
work consur wpa, ony (189) aay that church 
stieed mes Part of each month—either through 
ance at worship, fund-raising, in service on 
boards of trustees or in other ways, including in- 
structing at Sunday School 6 
A number indicate that. although they want to 
help in community, cultural, religious and other ac- 
tivities. and do— they must draw the line somewhere 
or tn w work and family life begin to suffer 
F The problem of the executive's family life is in 
itself Gwential to an analysis of the time pressures 
on him. The presidents <urveyed by the AMA aver- 


nite frown meme t. #8 


ravels from 2 to 5 
weeks a year on business 
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most important, 550,000 copies go to presidents, own- 
| ers and partners in manufacturing, banking, wholesal- 
ing, retailing, construction, transportation. You reach 
more of these top-level executives through Nation's 
Business than through the next two business magazines 
combined—and at a lower cost per 1000. 

October is the 22nd consecutive issue in which Na- 
tion’s Business has shown a linage gain—17% gain the 
first 10 months of 1957. By getting more results this 
magazine of action is getting more advertisers! 
Reprints of “Top Managers’ Three Biggest Problems” 
available on request. 
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l A SURVEY OF 
I 2000 OFFICE EQUIPMENT DEALERS 
| This study reports on the operation of office 
equipment dealers, their sales volume, their 
methods of selling, the brands they sell and 
other aspects of their business. 


A SURVEY OF 

3000 BANK PRESIDENTS 

Explores the buying plans of commercial 

and savings banks and studies the business, 

omens and social activities of their 
offici 


Bites \ulomobile 
Healers 


A SURVEY OF 

2000 AUTOMOBILE DEALERS 

Reports volume, methods of operation, and 
throughout 


buying plans of dealers in cities 
the country. 


— l 


i 
I 
! 
I 
i 
! 
! 
! 
I 
! 
! 
! 
1 
i 
i 
! 
I 
I 
! 
i 
I 
i 
I 
I 
1 
! 
I 
I 
I 
! 
! 
L 


Nation’s Business 


711 THIRD AVE. AT 44TH ST., NEW YORK 17, N.Y. 


776,490 PAID CIRCULATION 
(A.B.C.) including 75,747 execu- 
tives of business-members of the 
National Chamber of Commerce and 
698,922 businessmen who heave per- 
sonal subscriptions. 


York. 
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GE Sets Lamp Incentive Drive 

General Electric Co.’s_ large 
lamp department, East Cleveland, 
has launched a new national sales 
incentive program. The contest 
will run through November, of- 
fering top distributor salesmen in 
each of the department’s sales re- 
gions paid vacations to Havana, 
Nassau, Bermuda, Mexico City, 
and other spots. Belnap & Thomp- 
son, Chicago, is supplying mer- 
chandise prizes and handling ar- 
rangements for the travel awards. 


Two Join M. J. Holland 

James K. Anderson, formerly of 
Lake Creek, Tex., and Clifford E. 
Aird, formerly of Toronto, have 
joined the merchandising staff of 
M. J. Holland & Associates, Chi- 
cago. 


Kaufman Opens Own Office 
Lionel M. Kaufman, for many 
years with This Week Magazine, 
has opened an office as a media 
consultant at 15 Park Row, New 


—_ WOW 


The Meeting 
Piace of 


GROUP-RELATED 


American 
Families 


"Ww . 
hat's Happened to Hell? 


More than | 000,000 circulation, current 
issues (Publisher's estimate). Average To- 
tal Paid 964,250, Publisher's ABC State- 
ment January-June 1957. 


This powerful medium offers you more 
than 1,000,000 circulation with a 
unique IMPACT VALUE...CHAIN- 
REACTION INFLUENCE! 

PresByTerian Lire is mailed every 
other week to the homes of its readers. 
As a group, these readers constitute 
active families of likeminded people 
in the community—people who agree 
essentially, act together, and influence 
one another's attitudes, opinions and 
preferences. 

Your advertising in PrespyTeRIAN 
Lire will get results through Chain 
Reaction Influence—in addition to the 
other merits of this thoroughly read 
consumer medium: 


@ 78.2% of the families own their 
homes; 859% of the homes are 
single family dwellings. 

@ More than half of the men read- 
ers are in management, profes- 
sional, technical or sales voca- 
tions; 27.5% are officials or pro- 
prietors. 

@ 94.3% of the women readers are 
housewives. 

@ Families rank high in income, 
household possessions, travel, 
and education. 

- sacepelonalty high scores in 
Starch Readership Studies of edi- 
torial content and advertisements. 

@ Lowest cost per 1,000 circulation 
of almost all leading magazines. 
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New York, Oct. 16—Renault 
Inc. will become the first foreign 
car manufacturer to use The Sat- 
urday Evening Post next month 
when it begins a series of six half- 
|page insertions in the Nov. 9 is- 
| sue. 
| The first insertion will be in 
|\b&w, but the following ones—in 


the Nov. 23, Dec. 21, Jan. 11, Jan.| 


25 and Feb. 15 issues—will be in 
color. Mann-Ellis Inc. is the agen- 


The French automobile compa- 
ny, which currently is rounding 
out its most successful year in the 
American market, will be using 
the Post to promote its Dauphine 
model under a “4-4-40” theme: 4- 
passenger, 4-door, over 40 miles 
per gal. 


|s Kurt Mann, head of Mann-Ellis, 


Renault's ‘4-4-40’ Drive in ‘Post’ Aims 
at Deeper Penetration of U.S. Auto Market 


told ADVERTISING AGE that the Post 
schedule is an experiment to test 


jout the mass market possibilities | 
for the Dauphine. That the car is| 


ready for such a test is indicated 
by its booming sales this year, he 
| said. 

In 1956, Renault sold 2,425 cars 
here, accounting for 2.6% of the 
imported automobile market. How- 
ever, in the first seven months of 
this year the company racked up 
10,308 new registrations, account- 
ing for roughly 10% of the foreign 
car market. 

Renault shipments to dealers to- 
taled 17,550 in the first eight 
months of 1957 and Mr. Mann said 
sales in 1957 will top the 20,000 
|mark. 

The Dauphine accounts for the 
| vast majority of these sales. Intro- 
duced here last year, the four- 


Troubles come fast in this new TV 
spot for the Yellow Pages phone book. In animated rebus form, 
film describes the trials and tribulations of an average couple, 
and how the Yellow Pages came to their rescue - 


and go even faster - 


with every- 
thing from a repairman for the clock to a new secretary for 
hubby. The moral is clear to viewers of Million-Dollar Movie. 
The Yellow Pages is “The First Place to Look... for Anything!” 


mess” \ 
BE 


Mey 


TIM 


To fit a host of commodities, in any form, Continental has 
a full line of containers: metal, paper, plastic and glass. 
Continental Can Company is a leader in packaging, research and 
development. Hence this “reputation” campaign in Time, For- 
tune, Business Week. Each color spread features a different 
product and headlines the theme: Whatever you make, or what- 
ever you pack, “Continental has the right package for you!” 


BATTEN, BARTON, DURSTINE & OSBORN, 


NEW YORK « ATLANTA + BOSTON + BUFFALO + CHICAGO + CLEVELAND + DALLAS + DETROIT - 


Uncle Wethbee, brainchild and TV weather reporting partner 


{ — 
3) dn bdamaprana by RENAULT 
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| 4-4-40 THEME—Renault Inc. becomes 
|the first foreign car maker to ad- 
|vertise in The Saturday Evening 
Post with this b&w half-page in- 
sertion scheduled for Nov. 9. 


cylinder economy vehicle sells for 
$1,645 at ports of entry. 

In July, for the first time, Re- 
nault outsold Volkswagen in ten 
states—Alabama, Arkansas, Con- 
necticut, New Mexico, South Car- 
olina, Florida, Georgia, Kansas, 
New York and Texas. 


® Both the Post and Renault will 
be providing extra merchandising 
support to tie in with the “4-4-40” 
campaign. Renault’s 400 dezi«rs 
are being supplied with a comple‘: 
promotion kit, including newspa- 
per mat ads, radio scripts, outdoor 
posters and window trims. 

Prior to launching this hard- 
sell drive, Renault will be starting 
another campaign, on a more in- 
stitutional level. Seven magazines 


HOLLYWOOD - 


of Tex Antoine, is now a popular newspaper columnist for 
Consolidated Edison. Readership studies, surveys and huge 
returns from offers made through his column show that Uncle 
Wethbee has a large following. Thousands of New Yorkers enjoy 
his entertaining facts and fancies. He’s a salty, little good will 
ambassador for dependable Con Edison electricity and gas. 


tory was the recent opening of its new Philadelphia hotel. After 
nineteen years of steady growth, the Sheraton family now num- 
bers 46 hotels in 32 cities. Also celebrating an anniversary is 
Sheraton’s distinctive “magazine-poster” campaign — now in its 
fourth big year. BBDO Boston is proud to play a part in the 
continuing success of Sheraton, “the proudest name in hotels.” 


INC., 


MINNEAPOLIS + 


ADVERTISING 


LOS ANGELES + PITTSBURGH + SAN FRANCISCO « SEATTLE - TORONTO 


FRENCH HARD SELL—Renault hopes to 

attract attention this fall with car- 

toon-style ads for its Dauphine 

automobile. Color ad features an 

all-black background and does not 
show the car. 


will carry an unusual cartoon-style 
ad which does not show a car at 
all. 

This ad, which was adapted 
from a Swiss poster, is dominated 
by an all-black background. The 
single copy line is: “More and 
more—Americans feel like a king 
at the wheel of La Dauphine.” 
Each ad will also carry the slug 
line: “Large full color poster avail- 
able on request.” 

The ad kicks off in the Oct. 26 
New Yorker and then runs in No- 
vember issues of Cue and Sports 
Illustrated, December issues of Es- 
quire and Time and January issues 
of Holiday and Playboy. + 


RKO Television Moves 

RKO Television, New York, a 
division of RKO Teleradio Pic- 
tures, has moved its offices to 1270 
Avenue of Americas. 


WHO ARE 
THE MEN 
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a question 
for 
media buyers 


“Why did advertisers place 
4,050,129 more lines of 

advertising in The Washington Star 
than in The Post-Times Herald 
during the first 9 months 

of the year? Why?” 


your O’Mara & Ormsbee man has the answer 
+ « « and it’s a story 
every advertising executive ought to know about. 


‘The Washington Star 


EVENING AND SUNDAY * WASHINGTON, D. C. 


Represented nationally by: O'Mara and Ormsbee, Inc., 342 Madison Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 
Special Florida representative: McAskill, Herman & Daley, inc., 1205 Lincoln Rd., Miami Beach, Fla. 
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Toni Buys Feature 
Film Spots on NTA 

Toni Co., Chicago, has bought 
one-minute participations on each 


@ are vou 


AN EXPERT? 


What afternoon 
newspaper is first in 
railroads advertising 

and second in 
industrial advertising 

in the U.S.?* 


*According to Media Records 
Turn to page 91 


of the four Shirley Temple feature 
films to be shown on the NTA! 
Film network. Films are scheduled 
for the weekends of Oct. 20, Nov. 
3, Nov. 17 and Dec. 8 in 60 mar- 
kets. 

Ideal Toy Co. had earlier or- 
dered one-third sponsorship of 
each of the film programs, through 
Grey Advertising Agency. North 
Advertising placed the Toni order. 


Hoyt Gets Kaiser PR Post 

William Reed Hoyt has been 
named public relations manager 
of Henry J. Kaiser Co. and Kaiser 
Services, Oakland, Cal. Mr. Hoyt 
was in the public relations de- 
partment of Shell Oil Co. for 10 
years before joining Kaiser in Oc- 
‘ober, 1956. 


Holbrock to Arbingast, Becht 

James H. Holbrock has joined 
Arbingast, Becht & Associates, 
Peoria, Ill., as media director. He 
formerly was with Bryan Houston 
Inc. 


TYPE OF 
FARMER 


. ++ product of the 
revolution in agriculture 
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income. 


Farming Is Big Business? - 


tttthhssiisstitissttr 


watt 


In 1956, farmers spent 22 billion 
dollars in farm production and 20-plus 
billion for other commodities. 

This buying power is concentrated in 
27% (1,289,877) of America’s farms hav- 
ing over $5,000 gross income annually. 
These farms produce 78.8% of all farm 


These farmers, a product of the revo- 
lution in agriculture, operate the bigger, 77 
better managed, more highly specialized 
farms . .. whose interests are best served 
by specialized business magazines such 
as Poultry Tribune. May we send you 
a copy of our new booklet, Poultry 
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Write for 
FREE SUN 
COPY «~~ 


COMPANY Boece 


The most comprehensive statis- 
Sandstone Building tical study of the Poultry Industry 
MOUNT MORRIS, ILL. 


ever printed. Shows how the spe- 
cialized Watt Publications serve 


Receive annual 


payments for 
the rest of your life 
AT 4% TO 15% 


(for men of age 60 it’s 7%, 
other ages upon request) 


_— from investment worry, 

guarantee an income for life, enjoy 
substantial income tax deductions, while 
helping the cause of Christianity. Use 
coupon to get complete information about 
the investment-grant program of the 
Salvatorians, a Roman Catholic educa- 
tional and missionary organization whose 
program is now broadened to encompass 
all men and women of good will without 
regard to religious affiliation. 


Ly whereby I will receive a lifetime income. 
OMe. OMss OMas. Dare or Batu 


SE I am interested in further information about the Salvatorian Investment-Grant Program 


cif 


State 


to send details to non-Catholic 


Catholic Group’s 
Ads Offer Annuity 
Plan to Non-Catholics 


St. NAZIANZ, Wis., Oct. 15—The 
Society of the Divine Savior (Sal- 
vatorians)—a Catholic educational 
and missionary order—is running 
ads on newspaper financial pages 
to see if it can interest non-Cath- 
olics in an annuity fund which it 
has offered Catholics for 25 years. 
The fund is set up in such a way 
that 10% of the payment is a con- 
tribution to the order. Thus the 
initial 10% is deductible for in- 
come tax purposes and up to 73% 
of the annual income from the 
fund is deductible, depending on 
individual circumstances accord- 
ing to tax law. 

There are two ads. One explains 
the fund plan in detail; the other 
offers to supply the information on 
return of a coupon. 


s The ads are running in the Chi- 
cago Tribune, Journal of Com- 
merce, New York Times, U.S. News 
& World Report and the Wall 
Street Journal. 

The ads explain that annual pay- 
ments vary from 4% to 15%. For 
example, a man will receive $43.50 
a year for every $1,000 he con- 
tributes if his payments begin at 
40. A man of 80 would receive $154 
a year for every $1,000. A contrib- | 
utor can have payments begin at 
any age he chooses, and payments | 
are greater the older the age he| 
begins at. (After 80 they are the 
same as at 80.) 

Contributions can be as small as 
desired, so that payments can be 
added over a long period of time. 
A person could contribute $50 a 
month starting at 45 and have 
$12,000 accumulated at 65. 

The present campaign is a test 
to see if results are good enough 
to continue. 

Henry J. Kaufman & Associates, 
Washington, is the agency han- 
dling the account. # 


]&] Launches New Bandage 
Johnson & Johnson, New Bruns- 
wick, N. J., has started “one of the 
biggest advertising campaigns in 
the company’s history” to intro- 
duce a new Red Cross bandage, | 
which the company predicts will | 
make standard gauze bandages ob- | 
solete. The new bandage report- 
edly stretches and conforms to all 
body areas, and clings to itself. It} 
is packaged in a new white and | 
gold box, the first packaging | 
change in 70 years. Bulk of con-| 


the new type of farmer who 
specializes in poultry. 


sumer advertising goes to The Sat- 
|urday Evening Post, with addition- 
|al backing on television and in the 
trade press. Young & Rubicam, 
| New York, is the agency. 


ANNUITY—This teaser ad for the Salvatorians’ annuity plan offers 


readers returning the coupon. 


RAB Elects Nine to Board 


Radio Advertising Bureau, New 
York, elected nine new members 
to its board of directors. Elected 
to the board, effective Jan. 1, 1953, 
are Hugh K. Boice, vp and general 
manager, WEMP, Milwaukee; Hen- 
ry B. Clay, exec vp and general 
manager of KWKH, Shreveport, 
La.; Victor C. Diehm, president 
and general manager, WAZL, Ha- 
zleton, Pa.; Herbert Evans, vp and 
general manager, Peoples Broad- 
casting Corp., Columbus, O.; Frank 
M. Headley, president, H-R Rep- 
resentatives; Donald H. McGan- 
non, president, Westinghouse 
Broadcasting Co.; Weston C. Pul- 
len Jr., vp and manager of radio- 
tv operations, Time Inc.; Paul Rob- 
erts, president of Mutual Broad- 
casting System, and Lester M. 
Smith, president and general man- 
ager, KJR, Seattle. 


Borden Appoints Pentz 

Jack B. Pentz, exec vp of Bor- 
den’s Dairy & Ice Cream Co., Co- 
lumbus, O., has been named chair- 
man of the midwestern fluid milk 
and ice cream district of Borden 
Co. Mr. Pentz, who joined Borden 
in 1928, was director of sales and 
advertising for the midwestern dis- 
trict from 1949 to 1956. 


Advertising Age, October 21, 1957 


Department Stores 
Have Mixed Feelings 
on Pre-Packed Goods 


New York, Oct. 15—Most de- 
partment stores, despite the sub- 
stantial benefits they have re- 
ceived from  pre-packaging of 
merchandise by manufacturers, 
fear the competitive element in 
packaging is getting out of hand. 

This is the conclusion in a re- 
port of a survey on packaging 
which appears in the current issue 
of Stores, official publication of 
the National Retail Dry Goods 
Assn. 

A majority of the stores say 
they have fewer markdowns on 
packaged merchandise, that it re- 
duces handling costs, makes stock- 
keeping easier and selling service 
faster. 

However, they object to (1) odd 
sizes and shapes of packages, and 
the one-purpose display fixtures 
such packages demand; and (2) 
obtrusive promotional material 
that some manufacturers incor- 
porate in the display fixtures they 
provide. This goes too far, retail- 
ers say, in the attempt to dominate 
departmental displays. 

The report predicts that pack- 
age dimensions must eventually 
be standardized by lines. 


es It also suggests that package 
designers give more consideration 
to the limited flexibility of space 
and fixtures in the average depart- 
ment and specialty store, and to 
the fact that most retailers will re- 
ject displays that they feel impair 
the attractiveness and harmony of 
a store’s appearance. Consequent- 
ly, it is pointed out, a good deal of 
the expense that manufacturers 
are putting into free package dis- 
players is wasted. # 


Roger 


does 
it! 


a 


See page 118 


If you're serious about selling your prod- 
uct (if you're not, send your name to 
Ripley) you don't just say it’s home- 
coming and see who shows up. You send 
your clarion call where it'll be heard. In 
Central Ohio that’s WBNS Radio, rated 
first by Pulse 315 out of 360 quarter hours, 
6 am. to midnight. Monday through 
Friday. Ask John Blair. 


WBNS RADIO 


COLUMBUS, OHIO 
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etroit 
Business 


for those who use 


THE NEWS 


The Detroit News consistently carries more 


For more than a quarter of a century, 
Detroit’s advertising picture has remained 
unchanged. Year after year, The Detroit 
News proves itself Detroit’s greatest 
advertising medium. 


The News carries more linage than both 
other newspapers combined, and leads in 
practically every major advertising 
classification. 


advertising than both other Detroit newspapers combined 


There is no substitute for results—and in 
Detroit, no other newspaper gives you 
results like The News because no other 
paper has the home acceptance and the six- 
county trading area saturation circulation 
of The News. 


Those are facts, substantiated by the latest 
linage and circulation figures. 


The Detroit News 


WEEKDAY CIRCULATION 469,389 + SUNDAY CIRCULATION 585,667 


Eastern Office ...260 Madison Ave., New York Chicago Office .. . 435 N. Michigan Ave., Tribune Tower, Chicago 


Pacific Office .. .785 Market St., San Francisco 


Miami Beach ... The Leonard Co., 311 Lincoln Road 
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Advertisers Tell RAB Conference 
They Switched (Happily) to Radio 


New York, Oct. 15—Happy tales|the January-February off-season 
from satisfied radio advertisers|months to keep the No-Cal name 
took up most of the agenda at the| in the public eye, he said. 
third annual National Radio Ad- Local radio station personalities 
vertising Clinic, which was held | gave the initial No-Cal commer- 
here last week under the sponsor-|cials, and audiences “were easily 
ship of the Radio Advertising Bu-|convinced by their idols,” Mr. 
reau. Wolff told the 800 executives as- 

The first happy speaker was|sembled by RAB. Buying news- 
Milton Wolff, ad manager for No- | casts was another advertising de- 
Cal Corp. Mr. Wolff’s company | vice employed by No-Cal, with 
puts 60% of its advertising money | the idea that spots on such pro- 
into radio and uses radio only in| rams “created prestige for the 
product and a certain aura of au- 
thenticity for it,” the ad manager 
related. 


WHO ARE 
THE MEN 
WHO 


s Anheuser-Busch liked radio to 
the tune of more than $2,500,000 
in 1957 and will up the ante to a 
record figure next year, the ex- 
ecutives learned from R. E. Krings, 
Anheuser-Busch ad manager. 

Stephen F. Whitman & Son, 
which had once used only print 
and then solid spot tv, has now 
practically all of its broadcast ad- 
vertising in radio, Julian T. Barks- 
dale, vp in charge of marketing at 
Whitman, revealed. 

The evolution from print-only 


Why, Oh Why, Smidley! 


IMA-TV i 


I've searched high and low and still no Cascade 


order here. Just don’t feel we could use one of the 


nation’s largest television markets, eh, Smidley? 


Why in 20 years, this Cascade market has gained 


millions of acres of new farms, billions of dollars in 


new industry and thousands of new families. And 


still, Caseade Television alone serves the entire re- 


gion. The biggest single buy in the West and you 


missed it again, Smidley. For shame, Smidley! 


CASCADE 


BROADCASTING COMPANY 
a©@ & 


NATIONAL REP.: WEED TELEVISION 


| advertising started in mid-1955, 
when the confectionery industry 
was in the middle of a crisis 
caused by rising manufacturing 
costs and declining sales on boxed 
candies. 

The company decided at that 
time to cut the price of the Sam- 
pler package back from $2.50 to $2 
and push a good slice of its funds 
into a spot tv drive in 45 markets. 
Result: sales rose 10% in cities 
hit by tv. 


® The candy-maker got around 
to radio in the fall of 1956, when 
it was trying to find an answer 
to the rising costs in tv. As a test, 
the previous year’s spot tv budget 
was given to spot radio in three 
markets. 

In three radio-tested markets, 
sales gains of 11.5%, 12% and 17% 
were reported, while the national 
average sales increase was only 
8.6%. Further tests of spot radio 
in traditionally difficult markets 
again resulted in sales gains. 
Because of these findings, Whit- 
man converted to spot radio in 
all but one market. This year the 
manufacturer has radio spots run- 
ning on stations in 63 markets. 
Whitman is now trying out ra- 
dio for its new line of self-service 
candies, and with this expansion, 
ad copy in the future will stress 
corporate identity rather than the 
Sampler package, Mr. Barksdale 
concluded. 


® Grove Laboratories likes radio 
because its low cost fits in with 
the frequency of impression need- 
ed in cold remedy advertising, R. 
W. Testement, the company’s ad 
manager, told the audience. 

People buy the remedies when 
they have a cold or are getting one, | 
he said—and since colds are par-| 
tial to no one day of the week, “we 
think it best to be on as often as 
possible every day.” 

In discussing the Grove prod- 
ucts, he said: 

1. Use of well known commen- 
tators has achieved a “newsy” 
ring and a high degree of believa- 
bility for Citroid. 

2. Negro stations are used in 
30 cities for 4-Way cold tablets. 
3. Bromo-Quinine’s 1957 cam- 
paign is 100% radio, split evenly 
between network and spot. 


s Sinclair Refining Co. put the 
largest slice of its 1957 ad budget 
behind a 12-word radio commer- 
cial: 

“Driving Today? Remember to 
drive with care—and buy Sin- 
clair Power-X gasoline.” 

The announcement is heard on 
900 radio stations in 445 cities 
and plans call for 10,000 spots per 
week through the end of the year, 
James J. Delaney, Sinclair ad 
manager, said. 

Partial proof of the effectiveness 
of this approach was offered by 
Mr. Delaney in: 

1. A George Gallup survey of 
cities on his national list that lie 
within Sinclair’s territory, where 
the number of men who had heard 
the company’s spots totaled 47%. 
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Advertising Age, October 21, 1957 
RICHER—A con- 
test to select a 
name for a new 
Foster & Kleiser 
painted bulletin 
development was 
won by Bill 
Stanton (right), 
senior account 
executive, Camp- 
bell-Mith- 
un, Chicago. 
Presenting Mr. 
Stanton with the 
$500 award for 
the name “F&K 
Royal” is N. F. 
Lawler, sales vp 
of the outdoor 
company. 


Spoil em a little...with 


Bordens — 


BUTTERSCOTCH PECAN 
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BORDERLESS—T his is the type of painted bulletin which was the basis 
for Foster & Kleiser Co.’s $500 You Name It contest. 


ily of flights like ours and decided 
to use spot radio on a year-round 
basis.” 


® Best Foods is spending more 
money in radio now than it has 
since the early days of the medi- 
um, Albert Brown, Best Foods’ 
vp, revealed. Radio has given it- 
self an overhaul—brought out a 
new model at attractive” prices 
and presented it with canniness 
and conviction, he said. 

The Universal C.I1.T. Credit 
Corp. wants automobile dealers 
to learn of its name and services 
and wants to work up good will 
with the public in the areas it 
serves, national ad manager Rob- 
ert H. McKene said. 

Therefore the company uses 
those radio stations which cover 
the total area of the company’s 
branch offices, he said, and a good 
portion of each spot is devoted to 
localized public service messages. 


® RAB announced its eight award 
winning radio commercials for 


|1957 during the two-day session. 


Winners were Beech-Nut Life 
Savers (Young & Rubicam) on 
Beech-Nut gum; Chrysler Corp. 
(Grant Advertising) on Dodge; 
Philip Morris Inc. (Leo Burnett 


Co.) on Marlboro; Anheuser- 
Busch (D’Arcy Advertising Co.) 
on Budweiser; Ford Motor Co. (J. 
Walter Thompson Co.) on Ford; 
Texas Co. (Cunningham & Walsh) 
on Texaco; Lever Bros. Co. (Foote, 
Cone & Belding) on Pepsodent; 
R. J. Reynolds Tobacco Co. (Wil- 
liam Esty Co.) on Winston. + 


QD are vou 


AN EXPERT? 


What afternoon 
newspaper is first in 
dentifrice advertising 
and second in airlines 


advertising in the 
U.S.?* 
*According to Media Records 
Turn to page 91 


2. A Trendex survey of 12 
smaller cities which indicated that 
consumer recognition varied from 
38% to a high of 67%. 


® Trans World Airlines will be 
spending $1,000,000 annually 
radio within the next few years 
if the medium continues to de- 
liver at its present cost, it was 
predicted by Henry G. Riegner, 
assistant general advertising man- 
ager. 

“We picked up the trick of using 
spot radio schedules to cure ail- 
ing flyers of the non-scheduled air 
coach carriers which sprung up 
after World War II,” Mr. Riegner 
told the audience. ‘““‘We had noticed 
the 24-hour schedules placed by 
these people whenever they had 
a flight set,” he said. 

“Finally we realized there is al- 
ways somebody sick in a big fam- 


in | 


| 
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SOLVE THE BUSINESS 
NGIFT PROBLEM EASILY 


_ Choose-t-Yourself Plan Insures Right Gift Always. 


Saves Time, Trouble, and Expense 


for full information and | 
samples on this modern and 
thrifty way to give the 
| right gift to the right 
| ple at the right time. 
o obligation. Act now! 


You can be twice as nice, save 99% of the time and trouble, get infinitely more 
appreciation, and save money too by having Prize House, National Distributors 
of Fine Gifts and Incentive Awards, solve your business gift problem with their 
sensationally successful Choose-It- Yourself Plan. Each one on your list —customer, 
n, or source —chooses his own gift from a combination Christmas Card and 
beautifully illustrated Gift Book selected by you in the price category of your choice 
(no prices in receiver's book, of course). All prices to you wholesale. We handle all 
details in your name. Better than cash gift for employees (see information brochure). 
Mail the coupon today O Prise House, Dept. 48 
Division of L. & C. Mayers Co. 
516 W. 34th St., New York 1, N.Y. 


Please send me, free and without obligation, full 
information on your “Choose-It- Yourself" Gift Plan. 


PRIZE HOUSE | N#™ & Title 
Division of Company 
| L.& cS Mayers Co. Address 
516 W. 34th St., Dept. 3A City or P.O. diem 


New York 1, N.Y. 
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Empathy in action for the Pabst Brewing Company 


em pathy 


NORMAN, CRAIG & KUMMEL Inc., Advertising Agency for: 


Chanel Inc., | Colgate-Palmolive Co., | Hudson Pulp & Paper Corp., | Maiden Form Brassiere Co.,Inc., Pabst Brewing Company, Ronson Corp., 


Schenley Industries, Inc., Seeman Bros.,Inc., Selchow & Righter Co., Speidel Corporation, Warner-Lambert Pharmaceutical Co., Willys Motors, Inc. 


© 1957N.C. 8K 
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Barto Joins ‘Charm’ 


Edmund L. Barto Jr., formerly 
product advertising manager of 
Lovable Brassiere Co., has joined 
the New York sales staff of Charm. 


QD are vou 


AN EXPERT? 


What afternoon 
newspaper is first in 
transportation 
advertising and second 
in wearing apparel 
advertising in the 
U.S.?* 


*According to Media Records 
Turn to page 91 


| Tulsa Teachers Learn About 
| Advertising at B-E Day 
Gibbons Advertising Agency was 
one of 114 Tulsa business and in- 
dustrial companies which enter- 
tained public school teachers at the 
annual Business-Education Day 
program Oct. 3. J. Burr Gibbons, 
president of the agency, stressed 
the importance of advertising to 
American industry and business to 
the teachers. 


Ekco-Alcoa Names Reder 

Ekco-Alcoa Containers, Wheel- 
ing, IL, maker of aluminum foil, 
has appointed William Reder ad- 
vertising and sales promotion man- 
ager. Mr. Reder formerly was a 
member of the ad department of 
Ekco Products Co., Chicago. 


Keyser Retires at Parker 

O. A. (Oak) Keyser, account ex- 
ecutive of Parker Advertising Co., 
Dayton, has retired. Mr. Keyser, 
who joined Parker in 1944, had 
spent more than 54 years in ad- 


vertising and sales. 


He WANTED a 


TOP NOTCH AD MAN 


... and got replies 
from 43 applicants! 


7 < 


Total cost? Only $13.75 for the single 
classified ad in Ad Age. 


It’s almost too good to be true — the ease with which 
you can hire good men through the Advertising Market 


Place in Ad Age. 


And, of course, it works both ways. No matter which 
side of the fence you’re on—buying or selling—use the 
Advertising Market Place for quick, low cost results! 


For each week’s issue of Ad Age is read by almost 150,000 
key advertising, selling and marketing executives. And 
The Advertising Market Place is one of the best-read 
pages in best-read Advertising Age! 


Use this handy coupon to mail your classified ad today. 


Use This Space to Print or Type Your Classified Advertising Message 


Classified Rates: $1.25 per line, minimum charge $5.00. Cash with 
order. Figure all cap lines (maximum—two) 30 letters and spaces 
per line; upper and lower case 40 per line. Add two lines for box 
number. Closing deadline: Copy in written form in Chicago office 
no later than noon, Wednesday 5 days preceding publication date. 


Display Classified Rates: take card rate of $17.75 per column inch, 
and card discounts, size and frequency apply. 


| am enclosing $ 


1___State 


THE ADVERTISING MARKET PLACE 


ADVERTISING AGE 
200 E. Illinois St. 
Chicago, Illinois 


Ad Federation to 
Explore Possibility 
of FTC Cooperation 


MEMPuis, Oct. 15—The Adver- 
tising Federation of America hopes 
to work out a program of closer 
cooperation with the Federal Trade 
Commission as one phase of a ma- 
jor expansion program, Robert M. 
Feemster, chairman of the AFA 
board, told a meeting of the sev- 
enth AFA district here last week- 
end. 

Mr. Feemster, who is chairman 
of the executive committee of the 
Wall Street Journal, reported that 
the AFA executive committee and 
the commissioners and top staffers 
of the FTC will meet informally 
in Washington Oct. 23 for dinner, 
the objective being to determine if 
and how the two organizations can 
cooperate more fully for the bene- 
fit of both. 

One possibility to be explored, 
Mr. Feemster suggested, is wheth- 
er local adclubs can help investi- 
gate complaints against businesses 
in their communities and perhaps 
stop unfair or deceptive advertis- 
ing before it gets to the FTC cease- 
&-desist stage. 


= Following in the footsteps of the 
AFA’s tenth district, the seventh 
district meeting also adopted a 
resolution urging its member clubs 
to do all within their power to as- 
sist the “crusade” outlined by S. R. 
Bernstein, editor of ADVERTISING 
Ace, to use the techniques of ad- 
vertising and mass persuasion to 
“help make the real America more 
like the pictures in the ads,” and to 
“make good citizenship and de- 
cency more fashionable.” 

A great deal can be done to stem 
the tide toward crime and delin- 
quency by creating the psycholog- 
ical background which makes good 
citizenship popular, and crime and 
corruption unpopular and socially 
unacceptable, he said. 


= An unexpectedly ironic twist 
was given the meeting when the 
Central of Georgia Railway Co. 
was presented with the district’s 
annual award for outstanding ad- 
vertising promoting the South. Al- 
though no mention was made of 
this circumstance, it was learned 
that Tucker Wayne & Co., Atlanta 
agency which handled the Central 
of Georgia account, received two 
notices in the same mail: The first 
told of the forthcoming award; the 
second was notice from the rail- 
road of withdrawal of its account. 
The account will go, the first of the 
year, to a new agency being or- 
ganized by O. J. Murry, currently 
assistant to the president of the 
railroad, in charge of advertising 
and pr. 


e A “battle of the media,” with 
representatives of five different 
media telling their competitive ad- 
vantages, featured the program for 


the two-day meeting. Other speak- 
|ers included E. P. H. James, A. C. 
| Nielsen Co., Chicago, who pointed 
lout the increasing importance of 
| factual information in determining 
| marketing courses; Fred Ludekens, 
|senior vp, Foote, Cone & Belding, 
Chicago, who discussed the role of 
art in advertising; and Bonnie 
Dewes, account executive, D’Arcy | 
Advertising Co., St. Louis, who 
discussed copy. 

Donald H. Halsey, vp, Fitzgerald 
Advertising Agency, New Or- 
leans, explained the merchandising 
thinking behind a number of his 
agency’s campaigns, and Thomas L. 
Barnes, national retail sales pro- 
motion and advertising manager of 
Sears, Roebuck & Co., gave a de- 
tailed exposition of the manner in | 
|which his department works with | 
Sears retail stores. 


Try Our 
Long Distance Service— 
it will get you there... 


usually fost, sometimes slow 
— often an experience! 


dnrough. even though it may theo lutle longer That's 


enwchiboards vodey. Many calls go reght 


through shoe you get the epeeator The 


eval abitied touch soul ( eeomds 


Ad have pow tathing in © manier ¢ 
Mine Veeice-witho- Smile will be hark som, ond she'll be weloomed. tn the 
smesntione, “het” voice may be down in the haw eegister, Don't let o gravel veiee 


mislead jou—our emergracy eperstors are just os eager Wo pul you te ow h co the 


famed ormpnsl. Try them. Service gets beter every day 


“Nothing faster—eveo when it's slow” 


WLLINOHS BELL TELEPHONE 


Seggectens tor ening Long Distenes 


1 
2 
3 


Ben for the emergrary aperaing lore te smemer They get ve 


Ve see ews 0 recorded meeeagy eben: orgeas calle 4 temporary 
Tey agare leer Homeser of cour calls wrgrat plreme Mab your 
eperetes © 


Uatens poser call cams be put off. one the hemes B te 9.30 ln the 
mormang. 3 30 10 6 in the efiermonn. Tha: seus the trafic jam 
heures Esemong atte get through fewest after % pm 


ee eee oo 


SOMETIMES SLOW—ILlinois Bell Tele- 
phone Co. good-naturedly promot- 
ed its “temporary slogan” in three 
Chicago newspapers during a 
strike tie-up by Western Electric 
pickets. Hale Nelson, pr vp, fa- 
thered the ad—the first of its kind, 
lllinois Bell believes. 


of Memphis. Clayton Cosse, Dora- 
Clayton Advertising Agency, At-| 


lanta, was named Ist lieutenant-| Zi 


Advertising Age, October 21, 1957 


Invitation to ‘Sue Me’ Aired on 
WCMB Accepted by Composer 

Last June 10 a dise jockey on 
WCMB, Harrisburg, Pa., radio sta- 
tion, whirled a platter called “Sue 
Me.” Last week the station re- 
ceived notice that Composer Frank 
Loesser and others holding copy- 
right interests in “Sue Me” and 
eight other songs from “Guys and 
Dolls” and “My Fair Lady” had 
done just that. 

Loesser et al took the action in 
middle district federal court at 
Scranton, Pa., asking damages of 
$250 each for the nine songs al- 
legedly played without proper au- 
thorization. 


Belnap & Thompson Moves 

Belnap & Thompson, Chicago, 
national sales incentive organiza- 
tion, has moved its executive of- 
fices to 1104 S. Wabash Ave., 
where the company’s other divi- 
sions and offices are located. 


McAlvany Promoted 

L. M. McAlvany has been named 
assistant to the president in charge 
of sales, merchandising and adver- 
tising of American Bakeries Co., 
Chicago. He formerly was regional 
manager of the Dallas division. 


WHO ARE 
THE MEN 
WHO 


governor; Charles E. B. Gordon,| # 


Pepsi-Cola Bottling Co., ead eel ‘ 


2nd lieutenant-governor; and Ba- 
ma Cox, Kwikcheck, Montgomery, | 
3rd_silieutenant-governor. Oscar 
Goldsmith, Southern Hotel Jour- 
nal, Birmingham, was named treas- 
urer, and Elizabeth Kennedy, 
American Red Cross, Mobile, sec- 
retary. + 


NOW, 


MODERN 


FRANCHISE 


HARDWARE 
with 


HARDWARING 


You Get Better 


WHOLESALE DISTRIBUTION! 
WHOLESALE SALES EFFORT! 
RETAIL OUTLET COVERAGE! 


CIRCULATION 


MODERN HARDWARING 
REACHES ALL IMPORTANT RETAIL 


OUTLETS SELLING HARDWARE 


* Hardware Retailers 
* Lumber Yards 


%* Department Stores 
* General Stores 


* Hardware Wholesalers 


* Garden Shops 

* Farm implement? Dealers 
* Automotive Stores 

* Grain Elevators 


with MODERN HARDWARING you reach 
all retail outlets selling hardware 


MODERN HARDWARING is the only Hardware publication with Fran- 
chise Circulation! Each retail outlet is checked by the Franchised 
Hardware Wholesalers’ 1200 salesmen for sales volume and credit 
responsibility. These are the ‘‘blue-chip'’ accounts you want to sell. 


lets in MODERN HARDW 


Be sure to cover these wholesale and retail out- 


ARING’S Annual Garden 


Catalog published in the January 1958 issue. 


® Martin J. Johnson, Martin John- 
son Advertising, Mobile, Ala., was 
elected governor of the district, 
|succeeding Lester Gingold, Sears| 


Oxford 
Chicago 6, Ill. 
205 W. Wacker Dr. 
Dearborn 2-5091 


MODERN HARDWARING 


130 East 44th Street, 


New York 17, N. Y. 
7-8715 
los Angeles 5, Cal. 
3723 Wilshire Blvd. 
Dunkirk 8-2981 
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Architect’s Sketch of Western Electric Lee’s Summit 
Plant in Metropolitan Kansas City 


[ \ FTER an extensive private 


survey of cities, Western Electric selected 
Kansas City as the site for one of its huge 
manufacturing plants. 

“We chose Kansas City,” said Paul A 
Gorman, Western Electric executive, “be- 
cause among other things, it is one of the na- 
tion’s greatest crossroads. Products can 
move in and out with a minimum of delay. 
We also like the people in Kansas City.” 

The new plant, which will cost 
$20,000,000, employ 3,500 to 4,000 persons 
and have an annual payroll of approximately 
15 million dollars, is to be a permanent addi- 
tion to Kansas City’s industry Its products 
—telephone sets and electronic components 
for the Bell Telephone system—are for the 


AS CITY, THE 


use of peacetime America. 

Trans World Airlines also has announced 
plans for construction of a giant $12,000,000 
jet engine overhaul base at Kansas City’s 
Mid-Continent International Airport. This 
will bring TWA’s plant investment here to 
$19,750,000. The new facility will provide 
500 jobs and have an estimated annual pay- 
roll of $3,000,000. 

Industries considering a Mid-West loca- 
tion will find in Kansas City every requisite 
of profitable operation. 

The Kansas City business community 
benefits also from an outstanding newspaper 
which twice daily covers the million-person 
Metropolitan Kansas City Market with a 
circulation that is 95% home delivered. 


THE KANSAS CITY STAR 


SUNDAY 


MORNING 


EVENING 
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mmm 
‘ : PROVE AD CLAIMS 
A, Z. Plan new campaigns based on 


“Wesue ms’ expertly des igned studies, 


authen 


ticated by independent research institute 


Clinical trials 
tests 


toxicity studies 
biological sc 
ment. No obligatio 
Arthur D. Herrick, 


sensitization 
reening product improve 
n for estimate. Call or write 
Director 


NEW DRUG INSTITUTE 


130 East 59 St 


. New York 22 © Mu 8-0640 


Hudson, Nash Names Dropped 


American Motors Corp. will drop 
the Nash and Hudson brand names 
}on its 1958 models. The company 
will enter a new car in the lower 
medium-priced bracket—the Am- 
bassador V-8 by Rambler. All 
|AMC cars built in the U.S. will 
'be marketed under the Rambler 
| brand name. 


‘Family Weekly’ Boosts Rates |Objectionable Ads 


Family Weekly, Chicago, has is- 


sued a new rate card effective Jan. \Are Decreasing, 


5, 1958. Advertising rates for a/| 
monotone page, one time, will be 
increased from $12,400 to $13,- 
350 and for a four-color page 
from $15,230 to $17,205. The news- 
paper supplement is being distrib- 
uted by 166 newspapers. 


WALD BBA IK 
EMF REN 


EVEN IN JAPANESE IT’S: “Sell the POST 


INFLUENTIALS 


—they tell the others!” 


4A’s Group Finds 


New York, Oct. 15—The Amer- 
ican Assn. of Advertising Agencies 
finds a continuing decrease in the 
number of advertisements criti- 
cized as objectionable. 

Edwin Cox, chairman of the 
Four A’s Committee on Improve- 
ment of Advertising Content, re- 
ports a “continued excellent spirit 
of cooperation by agencies in the 
Four A’s Interchange of Opinion 
on Objectionable Advertising. It 
seems to our committee that agen- 
cies and advertisers are their own 
best policemen.” 


= At a committee meeting here 
it was noted that a total of 
32 separate criticisms were re- 
ceived during the year, of which 
19 were concerned with bad taste, 
12 with misleading treatment and 
one with “knocking off’ competi- 
tors. This was a decrease of ten 
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“I know her name is Kitty, but | said ‘Strip City’ — 


Take a look at Salt Lake - Ogden - Provo, a major strip city.”’ 


33 COUNTY MARKET 


KTVT 


CHANNEL 


Kotz Agency, inc. 
Notional Representatives 


N.B.C. 


Already one of America’s first forty markets, SALT LAKE - 


OGDEN - PROVO, Utah is one of fourteen major strip cities 


total population of the United States. 
Investigate Salt Lake - Ogden - Provo — a STRIP CITY 


TRI-CITY 577,000 pop.’ 


CHANNEL 


C.B.S. 


KSL-TV 


CBS-TV Spot Sales 
National Representatives 


100% unduplicated TV coverage’ 
932,000 pop.’ 


that planners' predict will eventually contain 60 per cent of the 


92% unduplicated TV coverage” 
212,000 TV homes 


KUTV 


CHANNEL 


A.B.C. 


1. U.S. News and World Report, April 5, 1957 
2. Seles Management, May 10, 1957 
3. Nielsen Coverage Service, 1956 


Avery-Knodel, Inc. 
National Representatives 


Advertising Age, October 21, 1957 


from the year before. 

Under the Interchange of Opin- 
ion, any agency may submit its 
criticism of any advertising it 
deems objectionable to the public 
to the Four A’s. The agency re- 
mains unidentified, and each com- 
mittee member votes on the criti- 
cism. The criticism and vote are 
then forwarded to the agency of 
record for the ad in question. 


= “I believe the committee has 
played a significant part in reduc- 
ing still further the very small per- 
centage of advertising which is 
offensive to the public and gives 
ammunition to our critics,” Mr. 
Cox said. “I want to make it clear, 
though, that the Four A’s will not 
police its members or anybody 
else. Whatever we have been able 
to accomplish has been through 
information and persuasion 
alone.” # 


‘Don’t Let TV 
Get You Down; Walk 
Around,’ Medic Says 


Cuicaco, Oct. 15—If you sit 
around watching tv for a long 
time, you could drop dead. 

This is the gist of a report in 
the current Journal of the Ameri- 
can Medical Assn. by Dr. Meyer 
Naide. 

Dr. Naide is not blaming stuffy 
programs or high-power commer- 
cials. What gets you is sitting for 
a long time with pressure from the 
edge of a chair or armrest cutting 
off the blood flow in your legs. 
This can result in a blood clot in 
the leg. A blood clot floating 
around in the blood stream can be 
fatal. Dr. Naide mentions 21 sud- 
den deaths among people who sat 
too long in air raid shelters in Lon- 
don during the war. 


s He cites three cases—two men 
and a woman—who developed 
blood clots as a result of sitting 
and watching tv. Fortunately, all 
three recovered after treatment. 
This can happen to you in other 
places than in front of tv sets, Dr. 
Naide says. Long auto trips can 
have the same effect, especially in 
tall men who, he says, are “pe- 
culiarly susceptible” to such ail- 
ments. 

Dr. Naide’s specific to prevent 
this peculiar “television legs” is 
simple. You don’t have to shut off 
the set. Just walk around a bit 
every hour. And if you’re a wom- 
an, remove your girdle. + 


‘Western Family’ Combines 
Editions, Boosts Rates 

Western Family has discontinued 
publication of its four sectional 
editions covering 11 western states, 
and will now publish a single com- 
bined issue. The magazine has also 
announced a 10% increase in ad- 
vertising rates, effective with the 
March, 1958, issue. Based on a new 
circulation guarantee of 1,350,000 
copies monthly, this will be the 


|first increase since January, 1956. 


QD ane You 


AN EXPERT? 


What afternoon 
newspaper is first in 
total tobacco 
advertising and second 
in “‘issues”’ advertising 

in the U.S.?* 


*According to Media Records 
Turn to page 91 
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| To sell more where more is sold 
| ...it’s FIRST 3 FIRST! 


: ee 
Be, Scarce _ wah eS 


| the always sales-minded marketing man, there are much “greener 
pastures” than a lonely pack horse trail through rugged mountain coun- 
try. By contrast, the prosperous millions of heavy spending big city con- 
sumers almost always produce the most profitable sales volume. 
Competition for attention to an advertising message is understandably 
keenest in the nation’s richest markets—New York, Chicago and Phila- 
delphia—where the family coverage of General Magazines, Syndicated 
Sunday Supplements, Radio and TV thins out. In these 3 far-above- 
average markets, which account for 18% of total U. S. Retail Sales, 


The group with the Sunday Punch 


Rotogravure e Colorgravure 


New York 17, N. Y., News Building, 220 East 4 


a ¥ 


New York Sunday News Coloroto Magazine 
Chicago Sunday Tribune Magazine 


Philadelphia Sunday Inquirer “‘Today’’ Magazine 


2nd Streei, MUrray Hill 7-4894 ¢ Chicago 11, Ill., Tribune Tower, SU perior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 ¢ Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 


% Concentrated Sales coh 
) eo “ , 


<™ * 
ae 


there is no substitute for FIRST 3 MARKETS’ saturating 62% COVER- 
AGE of all families. 

In addition, busy cash registers in the six states adjacent to the 3 mar- 
kets ring up 30¢ out of every U. S. Retail Sales $1.00. FIRST 3 MAR- 
KETS GROUP concentrates 84°, of its more than 6 million circulation 
within these 6 states to deliver 47% 

To make your advertising sell more where more is sold... it’s FIRST 
3 FIRST! 


coverage of all families. 
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Four A’‘s Publishes Outline Farm Publishers 
The American Assn. of Adver- 


tising Agencies, New York, has Plan Program of 


published a new edition of its pam- ‘ " 
phlet, “Outline of Activities.” ‘Self-Promotion 
Cutcaco, Oct. 15—The Agricul- 


tural Publishers’ Assn. is consider- 
ARE Y iT ing a research, promotion and pub- 
AN EXPERT? 


lic relations campaign intended to 
What afternoon 


demonstrate to the advertising 
newspaper is first in 


world both the importance of farm 
markets and the effective cover- 
age which is available through 
farm publications. 

At its annual meeting at the 
Chicago Athletic Assn. yesterday 
and today, the association discussed 
the apathy of national advertisers 
toward the market and the lack of 
emphasis which they place on farm 
publication advertising in reaching 
this field. 


laundry soap and 
cleansers advertising 
in the U.S.?* 


*According to Media Records 
Turn to page 91 


= This attitude was blamed partly 
on the comparison of U. S. reports 
of farm income with that of urban 
dwellers, and it was pointed out 
that the farmer’s income is usually 
net, while that of the city worker 


,is gross. Thus, it was contended, | 
| the farmer has more spendable in- 
come than would appear to be true 
from a comparison of the figures. 

Also, it was reported by adver- 
tising executives of the publica- 
tions represented, many national 
advertisers believe that overflow 
circulation from their advertising 
in magazines, newspapers and 
broadcast media provide adequate 
coverage of farm markets, a belief 
which the farm publishers contend 
is woefully incorrect. 


| 
® A presentation of a suggested | 
research and promotion program | @& 
was made by D. R. Collins and 
John Clampitt, of Marsteller, Rick- 
ard, Gebhardt & Reed, Chicago ad- 
vertising agency. Mr. Collins 
stressed the importance of the fig- 
ures on farm buying provided in 
the new $2,000,000 research job of 
the Department of Agriculture and 
the Department of Commerce en- | 
titled “Farmers’ Expenditures.” 
Since this study shows a break- 


. VE AT 
ICKERBOCKER 


FEDERAL SAVINGS 
ANG LOAN ASSOCIATION 


CALMING—This poster in New York 


“te ar subways updates the “save for se- 
caanomin’ diene. . eo curity” theme and capitalizes on 
said that it should open the eyes of publicity about tranquilizers. Win- 
many national advertisers to the| @0w displays use actual drug props 
size and importance of farm mar-| in the Knickerbocker Federal Sav- 
kets for their particular products. |ings & Loan Assn. promotion. 


Zlowe Co. is the agency. 
# He pointed out that while pur- 
chases for home living represent 
40% of farmers’ expenditures, ad- 
vertising of consumer products 
represent only 15% of the adver-|thur E. Carpenter Sr., 61, business 
tising revenue which farm publi-|consultant and onetime adman, 
cations receive, with the remainder | died in his home here, Oct. 6. 
devoted to advertising of products; During the 1920s Mr. Carpenter 
used in farm operation. This dis-|was successively ad manager of 
parity creates a great sales oppor- | Dairymen’s League News, Outlook 
tunity for farm publications, which | and Children (now Parents’ Mag- 
he said can be developed only if| azine). 
advertising and marketing people In 1927, while ad manager of 
really understand farmers and|Children, he was stricken with 
farming. | polio, and a year later he went to 
Mr. Clampitt showed proposed|Warm Springs, Ga., as a patient. 
booklets and other promotional lit- | For about a year after he was af- 
erature which the agency believes | flicted with polio, some 15 of his 
will help to educate business men | friends, who were ad managers of 
in general and advertisers in par-|magazines in New York, worked 
ticular both as to the importance | as a committee to carry on business 
of farm markets and the thorough | solicitations for the magazine in 
coverage and great impact of farm | Mr. Carpenter’s behalf. 
publications on farm people. 


ARTHUR E. CARPENTER SR. 
WHITESVILLE, Ga., Oct. 16—Ar- 


e Mr. Carpenter was resident 
trustee of the Warm Springs 
Foundation until 1935 and was ac- 
4 tive in the National Foundation for 
farm publishers to undertake 4/\ Infantile Paralysis, doing promo- 
| vigorous and aggressive sales and | tional work throughout the coun- 
promotion effort, because he said | r 
that they are losing the position to| 
which they are entitled as adver- |, 
tising media. 
Leslie Watt of Watt Publishing 
Co. proposed an expansion of the 
;cost studies which have been 
made for the association during the 


s Ira Bix of Farm Journal, chair- 
man of the public relations com- 
mittee of the association, urged 


Although he retired from active 

usiness in 1942, he continued to 
do consulting work for several 
companies and was active in Com- 
munity Fund drives. 


“We picked the best ones 
in the whole field—” 


In Halloween “‘punkins” or things to 
satisfy human needs and desires—physi- 
cal appeal is one of the most powerfully 
persuasive factors in choice. Its achieve- 
ment is the common objective of product 
and package designers, of advertisers, 
and of every craftsman in the graphic 


arts. 


It’s also the reason scores of suc- 


cessful advertisers continuously use the 
brilliant veracity of ROGERS photoen- 
graved reproductions to get maximum 
returns from white space investments. 


ROGER S| 


engraving company 
2001 calumet avenue «+ chicage 16 


past four years by J. K. Lasser & 
Co. James Kobak, Lasser execu- 
tive, said that the studies empha- 
size the need for increased ad and 
subscription rates to keep pace 
with rising publishing costs. 


as W. B. Weimers, Farm Journal, 
was reelected president of the Ag- 
ricultural Publishers Assn. Newly 
elected as vp was Ray T. Kelsey, 
Michigan Farmer. Also reelected 
were James E. Edwards, Prairie 
Farmer, treasurer, and Irving W. 
Ingalls, American Agriculturist, 
secretary. The two members of 
APA’s board of directors are G. P. 
Swanson, Pacific Northwest Farm 
Quad, and Thomas J. Anderson, 
Farm & Ranch, + 


WHO ARE 
THE MEN 
WHO 


GEORGE M. HAYES 


Cuicaco, Oct. 16—George M. 
Hayes, 60, president of Field En- 
terprises Educational Corp., whol- 
ly owned educational publishing 
subsidiary of Field Enterprises 
Inc., died in Evanston Hospital, 
Evanston, IIl., Oct. 10. 

Mr. Hayes joined the organiza- 
| tion as a salesman in 1927 when it 
| was the Quarrie Corp., a publish- 
|ing company. He became vp and 
general sales manager in 1945 
when Marshall Field purchased the 
company and turned it into the ed- 
ucational publishing division of 
Field Enterprises. This year he be- 
came president of the operation 
which, as of Oct. 1, became a sep- 
| arate corporation wholly owned by 
|Field Enterprises. 


DUDLEY A. WHITE SR. 

DeLawareE, O., Oct. 16—Dudley 
A. White Sr., 56, publisher of dai- 
\lies in Norwalk and Sandusky, O., 
jand former Republican congress- 
man, died here Oct. 15, apparently 
of a heart attack. 
| He was publisher of the Nor- 
|lwalk Reflector-Herald and the 
| Sandusky Register for 25 years. 

In the late 1930s he was elected 
to two terms in Congress repre- 
senting the 13th Ohio district. More 
recently he was a member of the 
Hoover commission on govern- 
mental reorganization. 


Advertising Age, October 21, 1957 


New Yorkers Now 
‘Smoke Less, Switch 
More, WQXR Finds 


New York, Oct. 17—There has 
been a decline in the number of 
cigaret smokers in this area. 

There has been an increase in 
brand switching among cigaret 
smokers. 

The movement from non-filter 
to filter brands continues, but at a 
slower pace. 

These were among the most in- 
teresting findings noted by WQXR 
in releasing the results of its sev- 
enth continuing qualitative sur- 
vey of smoking habits in the 17- 
county New York metropolitan 
area covered by the radio station. 

The findings are based on 675 
personal interviews made last July 
by Pulse Inc. Half of the inter- 
views were conducted in homes 
that listen to WQXR and half in 
homes that reported no listening to 
WQXR. Except for brand prefer- 
ence, all the data were compilated 
in terms of WQXR families, com- 
pared with non-WQXR families, 
with the returns still further sub- 
divided by sexes. 


8 The drop in number of smokers 
was greater among women than 
men. For WQXR women the per- 
centage on number of smokers 
went from 58.9% in 1956 to 51.0% 
in 1957. For non-listening women 
the drop was from 59.9% in 1956 to 
52.3% in 1957. The decline for 
WQXR men was from 66.0% last 
year to 59.2% this year; for non- 
listening men the drop was from 
70.7% in 1956 to 63.5% in 1957. 

Brand switching among both 
men and women continued to in- 
crease. It was most prevalent 
among the panel of listeners to the 
station, with more than 40% of the 
men and women smokers having 
changed their brand within the 
last six months. 


s More than 10% of the families 
visited reported that somebody in 
the family had started smoking ci- 
gars within the last year or so. The 
survey added a question to deter- 
mine how people buy their cigarets 
—one pack at a time, two packs, or 
a carton, etc. The two most fre- 
quent types of purchases turned 
out to be a single pack at a time 
and a carton at a time. 

The big four brands among this 
sample of New York smokers were 
L&M, Marlboro, Chesterfield and 
Pall Mall. This is how the brand 
preference picture looked this year, 
compared with last: 


1956 
I cil a 15.4% 

Regular ‘ 3.8 
INGOT - snoccrscsnsasees 11.2 11.6 
SED - dcsntinditiasbanbiih 13.3 12.5 
Chesterfield ................ Wg 15.1 
IED diidincdhcislsniliacas 8.3 11.3 
Kimg-Sise — .....cccccseees, 3.6 3.8 
11.0 9.5 

8.7 8.7 

8.0 8.7 

I thet leaitsticiniga 7.0 8.1 
Lucky Strike ..........0..0. 6.5 5.6 
Philip Morris ................ 3.9 3.2 
__ eae 1.2 2.0 
King or Long-Size .... 2.7 12 

| Parliament ...............00... 2.8 36 
| EE URS a 2.3 1.2 
RIIOE  ccsninescsossncsiess 0.7 0.4 
King-Size 1.6 0.8 
Old Gold 1.7 17 
Ee 0.4 046 
a 0.9 046 
Filter, King-Size ... 0.4 0.5 
16 11 

1.5 1.1 

1.2 — 

1.0 1.2 

0.4 0.6 

Sen-BIRD ....cecceccores 046 0.6 
Ee ee 10 0.8 
TORINEN \ tctaheninsvlbcvetianibian 046 0.3 
DOE  cctattscsccrecilineses 0.1 _ 
Benson & Hedges ........ 0.1 _ 
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The People’s Watchdog — 


The American NEWSPAPER 


LOS ANGELES EVENING 


D™EXPRESS 


VIGILANT PRESS HALTS “SNEAK ATTACK ON LIBERTY” 


When a sweeping “reform” of California 
courts was proposed after lengthy study, the 
Los Angeles Evening HERALD-EXPRESS 
smelled a rat. 


Most of the proposed legislation appeared to 
be beneficial. The HERALD-EXPRESS, how- 
ever, detected some proposals which appeared to 
be dangerous to democratic procedure, tending 
both to restrict the freedom of judges and to 
take away from the people the right of choosing 
their judges. 


The HERALD-EXPRESS immediately 
launched an editorial campaign attacking these 
proposals. A series of emphatic editorials was 
climaxed by one entitled ‘‘Chains on Our 
Judges.” 


Strong criticism was directed to a proposal 
that superior and municipal judges be required 
to run for re-election only once every 12 years, 
and then with their names only being allowed on 
the ballot. Names of candidates wishing to run 
against them would not be on the ballot. 


NO WONDER the people BUY 


The effect, of course, was obvious, and the 
HERALD-EXPRESS clearly pointed it out to 
the people. In effect, incumbents would be prac- 
tically perpetuated in office. The people would 
be deprived of the right to elect their judges. 


Encouraged by HERALD-EXPRESS leader- 
ship, the judges themselves took up the fight 
against the ominous and undemocratic proposals. 
Superior Judge Wilbur Curtis of Los Angeles 
charged that the plan was “a sneak attack on 
liberty” and would result in a dictatorship of 
the courts of California by the Chief Justice of 
the State Supreme Court. 


Other large newspapers, and the Los Angeles 
Bar Association, joined in the criticism. A wave 
of public opposition shocked the proponents. 
The State Judiciary Council urged the State 
Legislature to “take no action” on the proposals 
for another year and until a complete and ex- 
haustive new study had been made. The plan 
was killed, thanks to the vigilance of the Los 
Angeles HERALD-EXPRESS. 


KkekKKkKe KK kee kkkkekkkkkkkkkkkekkee 


—a major contribution in the public interest 
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57,000,000 newspapers every day, for which they pay over $3,500,000 daily 


Published in the interest of all Newspapers and Advertisers by 


Moloney, Regan & Schmitt 


HERBERT W. MOLONEY, President 
Newspaper Representatives Since 1900 
Representing Newspapers Only 


NEW york ® cuicaco %& petroit % PHILADELPHIA *% Boston % sT Lous % SAN FRANCISCO % LOS ANGELES % DALLAS % MIAMI 


It is important for advertisers to remember— People welcome advertising in newspapers 
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ed and The Wall Street Journal.| Ave., Chicago. Sitterley recently | research. 


BUSINESS BOURSE, PUBLISHERS Esquire, Home Furnishings Daily,|World’s Business & Guia, and will| manufacturer of chemical fibers, 
80 W. 40th St. New York 18, N. Y. | Radio-TV Weekly, Sports Illustrat-|open an office at 6 N. Michigan| as manager of consumer marketing 
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'Geloso Electronics Slates Trade schedules will continue in| was purchased by Jobson Publish- -" 1 
- | Drive for Tape Recorder Electrical Merchandising, Elec-|ing Corp., New York. Mr. Coffin Home: Ly 7) ) 
The Answer to | American Geloso Electronics| tTonic & Appliance Specialist, Job-| formerly was with Dwight Early & 1/7 u tame hay’ 
“The Hidden Persuaders”’ Corp., New York, has begun a fall ber News and Parts Jobber. Burton Sons. ,_ very “egeapd leads iy Riaciee 
is a new book by a pioneer |campaign for the Geloso Hi-tone Browne Advertising, New York, is 
authority on marketing research miniature tape recorder, an Italian | the agency. Sieber Joins Chemstrand 
“Introduction to import introduced in the U.S. last Edward H. Sieber, formerly di- 
Motivation Research” May. The recorder, smallest one on Cottin Opens Sitterley Office rector of market research of the 
By J. George Frederick | the market, weighs 7% lbs. and} C. W. Coffin Jr. has been ap-|consumer products division of 
256 pages, with procedural chart ‘sells for $179.95. pointed western manager of J. E.| Monsanto Chemical Co., has joined 
$4.75. Order from Ads will run in Business Week,|Sitterley & Sons, publisher of|Chemstrand Corp., New York, 


Here's the Most Effective Way to Sell This 


$2 Billion WSMpire! 


Within the 81 County $2 billion WSMpire, 50% of the one-half million homes 
are tuned to WSM on an average day. 

In order to partially approximate this daily unduplicated WSM audience, you must 
buy at least 38 leading, local Tennessee, Kentucky and Alabama stations. How 
about cost? Here are the facts: 


UNIT OPEN RATE 312 RATE 
38 Stations 1 Min. $164.00 $122.00 
Wwsm 1 Min. $ 50.00 $ 38.00 


In short, WSM can deliver more audience, at less than one third the cost, in one of 
America’s most significant markets. And — WSM also delivers a bonus day-time 


audience outside the WSMpire which is even larger than the audience for which 
you pay. 


There is a difference...it’s WSM radio 
50,000 WATTS, CLEAR CHANNEL. NASHVILLE + BLAIR REPRESENTED - BOB COOPER, GENERAL MANAGER 


ITINERARY—Both color art and pho- 
tography are used in the new cam- 
paign for the French Government 
Tourist Office. 


‘Road to Pleasure’ 
Theme Set in French 
Tourist Campaign 


New York, Oct. 15—The French 
Government Tourist Office breaks 
a new campaign next month under 
an “all roads lead to pleasure” 
theme. 

A series of five four-color pages 

will feature five different itiner- 
aries through France. 
“We wish to emphasize that 
there is a great deal more to France 
than Paris and the Riviera,” an- 
nounced Andre Alphand, agent- 
general of the tourist office. 


® Both color art and photography 
will be used. The old theme, “If 
you love life, you’ll love France,” 
will be retained in the copy of the 
new ads. 

Grey Advertising Agency, which 
took over the account from Benton 
& Bowles on July 1, said it con- 
ducted “an unusually exhaustive 
media study to get just the right 
marriage of national effort and 
regional concentration in high 
passport areas.” 

The result is the following media 
list: The Atlantic, Charm, Holiday, 
The New Yorker, Saturday Review, 
Sunset Magazine and the Sunday 
magazines of the Chicago Tribune 
and New York Times. # 


Fred Niles Schedules Rural 
TV Series, ‘Cross-Country’ 

Cross-Country Network Inc., a 
division of Fred Niles Productions, 
Chicago, tv film producer, will 
launch a new half-hour tv film 
series, “Cross-Country,” designed 
for rural American viewers, on 
Jan. 1, 1958. Over-all format, pro- 
gram content and an editorial 
board were planned with the aid of 
leaders in agriculture. The U.S. De- 
partment of Agriculture is supply- 
ing a weekly, five-minute news 
report of what’s happening on Cap- 
itol Hill. 

To date, the potash division of 
International Minerals & Chemi- 
cals Corp. has purchased southern 
markets for sponsorship through 
Aubrey, Finlay, Marley & Hodg- 
son, Chicago. Sponsorship is avail- 
able on a spot participation basis, 
in as many markets as the sponsor 
desires. 


WHO ARE 
THE MEN 
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YOU ARE AN EXPERT... if you knew the answers 
to the preceding questions in this issue and are already ' 
placing ads in the... ! 


CHICAGO DAILY NEWS. 


If you did not know the answers to all the 
‘ questions, this is just to remind you that the 
Daily News is... 


| AMERICA’S OUTSTANDING 
VENING NEWSPAPER! 


© According to Media Records for 
' the first six months of 1957, the 
Chicago Daily News is 


national* advertising 


general advertising 
total groceries advertising 


; total general groceries advertising 
| total grocers** advertising 
total transportation advertising 


| railroads advertising 

st among all steamship advertising 

| evening papers in beverages (non-alcoholic) advertising 
| the nation in... cigarette advertising 

| dentifrice advertising 


laundry, soap, cleansers advertising 
magazine advertising 

meats, fish, poultry advertising 
medical advertising 

| total publication advertising 

| total tobacco advertising 


financial advertising (No. |—N.Y. World-Telegram & Sun) 


| issues advertising (No. |—N.Y. World-Telegram & Sun) 
! Nn among all — airlines advertising (No. |—Washington Star) 
evening papers in book publishers advertising (No. |—Los Angeles Mirror) 


the nation in... industrial advertising (No. |—Detroit News) 


furniture & furnishings advertising (No. |—Cleveland Press} 
wearing apparel advertising (No. |—Philadelphia Bulletin) 


; ¥ 
‘ers 


*National includes general, automotive and financial 


a 


**Grocery stores and groceries of department stores 
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Wax-Sige Results! 


That’s What Advertisers Reach in 


The Sporting News 


4 
, 
Z 
4 
: 
, 
: 
, 
National Baseball Weekly —St. Louis, Mo. ; 
4 
4 
4 
4 
‘ 
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280,000 Copies Weekly 
With 98% Male Readership 
Lorgest Newsstond Sale of Any Sports Weekly 


, Published Weekly Since 1886—70 Continuous Yeors 


i i i i i 
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Basford Adds 2, Names § VPs 

Daniel Walsh, formerly with 
Jones & Brakeley, and Robert P. 
Pace, formerly with Johnson & 
Rosell, have joined the public re- 
lations department of G. M. Bas- 
ford Co., New York. Basford also 
has elected five vps. They are 
Francis Pataky, director of art; 
Dan Charny and Sam Nuspliger, 
group account managers; Norman 
Odell, head of public relations, and 
Win Watson, copy director. 


Set it Better; Sell it Sooner! 


Here Type Can & Serve Yo. 


J. M. BUNDSCHO, INC., Advertising Typographers 
180 North Wabash Ave. * RAndolph 6-7292 * Chicago 1 
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De Luca Barrios Tutching 
ViSITORS—Ricardo de Luca, head of Publicidad Tan, one of Argen- 
tina’s largest advertising agencies, and Raul Barrios, president of 
McCann-Erickson de Cuba, Havana, sit at speakers’ table at Inter- 
national Advertising Assn. luncheon in New York, talking with 
Vincent Tutching, vp of McCann-Erickson Corp. (International), 

New York. Mr. De Luca is an IAA vp for South America. 
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Lowrance Names Clem Lowrance Associates, Atlanta, the 

Clyde L. Clem, formerly a radio-|southern representative for NBC 
tv account executive with Grant/Spot Sales, as vp and assistant to 
Advertising, has joined Bomar '|the president. 


GRAFLEX LIKES Trade Mark Serv- 
ice. It tells prospects where to find 
their dealers throughout the U.S. 


“TRADE MARK SERVICE IN THE YELLOW PAGES 
MAKES EVERY NATIONAL AD A LOCAL AD” 


says Donald R. Calver, Graflex ad chief 


Donald R. Calver is one of hundreds of top ad men sold 
on the sales-making features of Trade Mark Service in 
the Yellow Pages of telephone directories. His company, 
Graflex, is represented in 377 directories covering all mar- 
kets of 50,000 population or more throughout the country. 
All Graflex ads carry the emblem which refers prospects to 


> Photographic Equipment & Supplies 


Retail (cont'd) 


Prize winning cameras, 
Favorite of Press, Profes- 
seona! and Amateur Pho- 


camera 


1091 S Main 


GRAFLEX AND GRAPHIC CAMERAS“ 


GRAFLEX 


eee tense p PRIZE-WINNING 
more than 
mers CAMERAS 


“WHERE TO BUY THEM” 


DEALERS 
Akron Camera Ce 171 W Bowery-HEmiok 4-4569 
Buckeye Cycle Co 65 E Mil). - - 
METZGER Y 


Wyre’s Camera Shop 220 ‘ Nw Phaza 3-7751 


JEfrsn 5-4158 
JEfrsn 5-41 


DEALERS LIKE IT. Graflex Dealer 
John Darrow, Akron Camera Co., gets 
“live” leads from Graflex national ads. 


the Yellow Pages for a list of local Graflex dealers. Says Ad 
Manager Calver, “This emblem is almost as important a 
requirement as our logotype.” 

Take advantage of this great selling tool! Find out more 
from the Trade Mark Service Representative at your local 
Telephone Business Office. 


CUSTOMERS LIKE IT. The Yellow 
Pages Emblem in Graflex ads tells how 
to find Graflex products quickly. 


er 


‘ 
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F. Willis Munro, 
Ashland Oil Ad 
Head, Dies at 62 


ASHLAND, Ky., Oct. 15—F. Willis 
Munro, 62, advertising manager of 
Ashland Oil & Refining Co., died 
Oct. 13 in Bellefonte Hospital. He 
had suffered a heart attack Thurs- 
day at his home. 

Mr. Munro had been associated 
with Ashland Oil for more than 15 
years, serving as advertising man- 
ager since 1945. Prior to his asso- 
ciation with Ashland Oil he had 
been advertising manager of 
Evans Products Co., in Detroit. At 
one time he had been advertising 
manager of the old Hupp Motor 
Co. 
He also had served in the adver- 
tising departments of American 
Legion Magazine and the Ply- 
mouth Motor Co. and had been as- 
sociated with the old Grace & Be- 
ment agency. 

Active in the civic life of Ash- 
land, Mr. Munro was a member of 
the Rotary Club and American Le- 
gion. He was adviser to the Ash- 
land centennial magazine during 
the city’s 100th birthday celebra- 
tion in 1954. He was a Kentucky 
colonel, and in 1955 he received the 
“Mike” award of the Kentucky 
Broadcasters Assn. 


CHARLES H. BRADLEY 

Boston, Oct. 15—Charles H. 
Bradley Jr., a New England adman 
for more than 40 years and asso- 
ciated with the Chambers & Wis- 
well agency here (now Chambers, 
Wiswell, Shattuck, Clifford & Mc- 
Millan) for 27 years, died Oct. 13 
after a long illmess. He had re- 
cently retired from the agency. 

A graduate of Harvard Univer- 
sity in 1914, he was an officer in 
the Army intelligence corps in 
World War I. He operated his own 
agency in Boston before joining 
Chambers & Wiswell. He was ac- 
tive in the Boston Advertising 
Club. 


HARRY W. BAUMGARTNER 

Cuicaco, Oct. 15—Harry W. 
Baumgartner, 85, founder and for 
many years president of Pit & 
Quarry Publications, died in Chi- 
cago Oct. 13, after an extended ill- 
ness. 

Mr. Baumgartner founded Pit & 
Quarry and became its president in 
1916. It began as a _ pocket-size 
publication and retained this for- 
mat for many years. Originally 
published as a quarterly, it was 
later changed to a bi-monthly, 
then, in 1918, to a monthly mag- 
azine. 

Mr. Baumgartner was born in 
Geneseo, Ill. He was a member of 
the Englewood Methodist Church, 
was associated with the YMCA for 
more than 50 years and also was a 
member of the Union League Club 
of Chicago. 


Marker to Griswold-Eshleman 

Edward M. Marker has joined 
Griswold-Eshleman Co., Cleve- 
land, as a group head. Mr. Marker 
formerly was a vp and group head 
at Fuller & Smith & Ross, where 
he has been since 1937. 


WHO ARE 
THE MEN 
WHO 
BUILD 


AMERICA 


See pages 64 & 65 
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“How did you come to pick that particular brand, Martha?” 


"Well, when the salesman read me what 
McCall's Use-Tested Tag said about it, | 


knew it was just the one | was looking for.” 


IT’S A FACT: week after week, in store after store 
across the country, retailers are finding that McCall’s 
Use-Tested Tag helps them close sales. 


That’s because the Use-Tested Tag is designed, in a 
way that’s unique, to sell merchandise at the point 
of sale. Here’s how it works: 


@ Each Use-Tested Tag contains a feature-by-fea- 
ture endorsement of a product, based on exhaus- 
tive tests which duplicate typical home uses of 
the product by the homemaker. 


@ The tag is written in friendly, non-technical lan- 
guage that the consumer can quickly understand 
—tells her what the product will do for her in 


her home, instead of giving just a vague blanket 
endorsement. 


@ Each Use-Tested Tag has behind it the powerful, 
impartial authority of McCall’s Magazine, which 


reaches more than 5,000,000 top prospect families 
every issue. 


@ Each Use-Tested Tag acts as a silent salesman 
when the retailer is not on the floor, and gives 


him potent and convincing sales talk material when 
he is. 


If you'd like to learn how to put the power of 
McCall's Use-Tested program behind your prod- 
uct, write to McCall's, 230 Park Ave., New York 
17, N. Y. — or see your McCall's representative. 


MeCalls 


The magazine of Togetherness, 
reaching more than 5,000,000 families 
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Food Chains’ Median Ad Expenditure Rose 
to 2% of Sales in ‘56, Harvard Study Says 


Boston, Oct. 15—Food chains, 
spent considerably more for adver- 
tising in 1956 than they did in 1955, | 
according to a survey by the Har- 
vard business school’s division of 
research. The figures are based on 
expenditures by 40 chains. 

In 1956 the median percentage 
of each sales dollar spent for ad- 
vertising was 2%, compared with 
1.3% in 1955. Broken down by the 
size of the chain, the percentage 
increase of actual dollars spent in 
1956 over 1955 was 56.3% for the 
small volume group (sales of less 
than $15,000,000), 49.8% for the 
medium volume group ($15,000,- 
000 to $50,000,000) and 107.4% for 
the more than $50,000,000 group. 

Harvard’s report, “Operating | 
Results of Food Chains in 1956,” | 
says that the large increases “prob- 
ably reflect many things: In- 
creased use of trading stamps; in- 
creased promotion by those com- 
panies not using trading stamps; | 
publicity expense accompanying 
the opening of new stores; in- 
creased newspaper advertising 
rates; and, perhaps the basic cause, | 
increased competition among food | 
retailers, which has resulted in the | 
increased use of many types of 
promotion.” 


® Sales by the 40 chains also in- 
creased substantially, the report 
says. On an aggregate dollar basis, 
net sales per chain increased | 
11.6%. The median increase in net) 
sales per chain was 14.5%. The| 
gross margin for the 40 chains in- | 
creased from 18.1% to 19.4% of 
net sales on an aggregate basis | 
from 1955 to 1956 and from 17.9% | 
to 18.8% of net sales on the basis | 
of the median figures. 

Dollars of total gross margin in- | 
creased 21.8% for all chains, the | 
report says. 

On an aggregate basis, total net | 
profits of the 40 chains increased 
from 1.2% of sales in 1955 to 1.4% | 
in 1956. However, when each of | 
the three volume groups was 
considered, the Harvard figures | 
showed, on total dollars of net/| 
profit, the small chains earned | 
4.8% less in 1956 than in 1955, the | 
middle volume group earned 12.4% | 
more in 1956 than in 1955 and the) 
large volume group had a net prof- | 
it for 1956 which exceeded the) 


previous year by 34.4%. 
® The Harvard study, by Wilbur | 
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Meriden + Wallingford, Conn. 


ABC figures show— 
that no ABC Hartford or 
New Haven newspaper 
has more than 500 cir- 


culation in the rich 
Meriden-Wallingford 
area. That's why The 
Record & Journal give 
you virtual shutout cov- 
erage of this $90-million 
retail market. Ask for full 
data now. 


The Mexidon 
RECORD and JOURNAL 


Meriden * Connecticut 


Notional Representotives: 
Guman, Nico.t & RutTHman 


B. England, professor of business 
administration, was based on 55 
companies with about 7,000 stores 
and total sales of more than $6.7 
billion (with $6.5 billion of this 
amount accumulated by chains of 


11 or more stores in the U‘S.). 


Harvard made the same study last 


|year, based on 49 chains. The 40 


chains which reported in both 
years constituted the basis of the 
comparative figures. 

The complete report is available 
for $2 from Harvard’s division of 
research, Soldiers Field, Boston 
63. # 


Judge Bars Hess from Selling 
GE Products Below Fair Trade 
Federal Judge Francis L. Van 
Dusen entered a consent decree 
permanently banning Hess Bros. 
Inc., Allentown, Pa., department 
store, from selling General Electric 


Co. products below fair trade pric- | 


es. The decree does not stop Hess | 4 


from meeting price cutting on GE 
fair traded items by competitors 
in the area, however, providing 
that GE does not stop the price | 
cutters within a time to be set by | 
Judge Van Dusen. Hess must first | 
file a report of the price cutting | 
with GE and also notify Judge | 
Van Dusen. 

The permanent injunction is an 
expansion of a preliminary injunc- 
tion that was issued earlier in the 
suit filed by GE on Aug. 24, 1956. 


Citrus Commission Names 
Replacement for Patterson 


Harold S. Gardner, formerly vp 
of National Transit Ads, New 
York, has been named advertising 
manager of the Florida Citrus 
Commission, Lakeland. The com- 
mission said Mr. Gardner originat- 
ed the “coffee-break” idea while 
he was with the Pan American 
Coffee Bureau and that he started 
the “one for the road” Christmas 


| 


> 


SQUARED-OFF—International Salt Co. 

has switched from the traditional 

round container to this oblong 

package which “stacks better and 

takes less shelf space.” Batten, 

Barton, Durstine & Osborn, New 
York, is the agency. 


holiday promotion of coffee. 

Mr. Gardner, who has been with 
four New York advertising agen- 
cies, succeeds Paul S. Patterson in 
his new post. Mr. Patterson re- 


Advertising Age, October 21, 1957 


signed in May after protesting ad- 
vertising techniques used by Ben- 
ton & Bowles, agency for the 
commission (AA, May 13), and 
recently joined Liller, Neal & Bat- 
tle, Atlanta, as an account execu- 
tive (AA, Oct. 7). 


Weekly Adds Magazine 

Myers Publishing Co., Chicago, 
publisher of a chain of Chicago and 
suburban weekly newspapers, will 
launch the Life Family Magazine 
beginning Nov. 14 on the second 
Thursday of each month as a sup- 
plement to the Life, weekly news- 
paper which circulates in suburban 
Skokie, Morton Grove, Niles, Lin- 
colnwood and Golf. Advertising 
rates for the supplement will be 
26¢ a line. 


Sparta Names Klingensmith 

Sparta Mfg. Co., division of U. S. 
Ceramic Tile Co., Dover, O., has 
appointed H. M. Klingensmith Co., 
Canton, O., to handle its advertis- 
ing. Sparta produces Teflon mold- 
ed and extruded products. 
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Curtiss Candy Advances 
Kellough, Schnering — aan rt xe pw 
< . Kellou as n wi 
wine of Calin Cae _ "Chi. | Curtiss 16 years. Mr. Schnering, 
cago, has been assigned full re- |S0n of the founder, joined Curtiss 


| 


s ibility for a rati in | 2 1939. He will concentrate on 
aggre: Mf By aren in- | Studies of Curtiss’ product lines, 
cluding sales promotion, advertis- product research, production facil- 


|implement the company’s long- 


ing, market research and sales per- | ities and mechanical requirements, 
somes end training programs in | Sales and distribution in his new 
addition to directing over-all sales | P°St- 

policies. He succeeds Philip B. 


Ad Week Agencies Named 


Advertising agencies and a film 


| studio to prepare material for the 
1958 observance of Advertising 
Week, sponsored by the Advertis- | 
|ing Federation of America and the | 
| Advertising Assn. of the West | 
(AA, Sept. 30), have been select- | 
|ed. They are Hal Stebbins Inc. and | 
Foote, Cone & Belding, Los An-| 


geles, newspapers; McCarty Co., | 

Los Angeles, business papers; Rip- | 

les Kellough Philip Schaering pey, Henderson & Bucknum, Den-| 
Schnering, vp, who has been|ver, farm publications; Hoefer, | 


named to the staff of the executive | Dieterich & Brown, San Francisco, | 
committee to conduct a study to| outdoor and transportation; Strom- | 


berger, LaVene & McKenzie, Los a 

Angeles, magazines; McCann- Raise : 

Erickson, Los Angeles, broadcast! Healthier 

scripts, and Cascade Films, Los : 

Angeles, television films. Family wy 


i Research shows how 4 can help your children 
Grant Adds Photocopy Units avoid many childhood ailments 
American Photocopy Equipment) A" — 
Co., Chicago, has appointed the in- | every 
ternational division of Grant Ad- | {°° ; 
vertising to handle advertising for | ,\“"\"""sine""" 
its two foreign subsidiaries, Apeco | © porain defiien 
of Canada Ltd. and Apeco de Mex- 
ico, S.A., and for the company’s) ...j.\, 


na Medical Journa 
ae ow yk rt ae 


|export division. The Mexican sub- | "er" : 


sidiary will be opened in Mexico 
City Nov. 1. I. J. Rosenbloom & 
Associates, Chicago, will continue | 
to handle Apeco’s advertising in| 
the U.S. verry 


White Motor Names Witzky = (.." 
White Motor Co., Cleveland, has | » 
appointed Julius E. Witzky direc- 


tor of research. He formerly es | ee egnaesicks Rye ez 
with Daimler-Benz of North | Meat Institute will brea e firs 
America and Studebaker-Packard | 0f @ new series of 12 full-page ads 


Corp. 


a 


S. 3 ® Meat Institute Puts 


GS 


jin the November Reader’s Diyest. 


Whole Consumer Ad 
Budget in ‘Digest’ 


Curcaco, Oct. 15—American 
Meat Institute will invest all of its 
$400,000 consumer advertising 
budget in the Reader’s Digest in 
1957-58. 

The first of a series of 12 full- 

| page b&w ads will appear in the 
- November issue of the Digest. One 
AMI ad will appear each month 
for the next year. This is the first 
time the AMI has used the maga- 
* zine. 
, The ads will be made up to look 
“* like an editorial page in the pub- 
“ lication. The copy will emphasize 
*) the nutritious values of meat in 
terms of specific benefits in vari- 
ous diets. All the ads will be dif- 
ferent, and will deal with such 
subjects as expectant mothers, 
teen-agers and older folk. 


® Vernon Schwaegerle, AMI’s di- 


4 


Best of Show 


Like a prize-winning Afghan, each WKY Television System station inherits 


attributes that make it clearly outstanding. 


The same leadership that made 


great stations in Oklahoma City has now created stations equally dominant 


in Montgomery and Tampa -St. Petersburg. 


Best of shows, best of public service, best of facilities—these are the 
factors that make WKY Television System stations your logical choices 


in the markets they serve. 


THE WKY TELEVISION SYSTEM, INC. 


WTVT 
Tampa-St. Petersburg 


e 


pioneering 


color TV 


WKY and WKY-TV 
Oklahoma City 


»> 
e 


WSFA-TV 
Montgomery 


Represented by the Katz Agency 


| rector of advertising and public 
|relations, told AA that the Digest 
| was selected in order to reach as 
|;many persons as possible with a 
|limited ad budget. In addition to 
ithe consumer advertising, about 

$150,000 will be invested in ads in 

50 national and regional medical 
| journals, he said. 

AMI’s two agencies are Lennen 
| & Newell, New York, for consumer 
j advertising, and L. G. Maison & 
Co., Chicago, for trade advertis- 
jing. # 


| MacDonald Adds Color-Chrome 
| Arthur R. MacDonald Inc., Chi- 
| cago, has been appointed to handle 
|advertising for Color-Chrome, Bar- 
rington, Ill., which reproduces col- 
or transparencies. Magazines, busi- 
ness publications and direct mail 
will be used. 


Instant answers 
to hundreds of 
marketing 
questions... 


| MARKETING 
HANDBOOK 


THE BEST of America’s 

scientific marketing methods in one 
all-inclusive reference manual. 
Gives proved recommendations on setting 
— gauging the market, building 
sound public relations, training and su- 
pervising salesmen. Hundreds of illus- 
trations: charts, forms, and examples 
30 SECTIONS packed with infor- 
mation on market research; distri- 
bution; industrial marketing; adver- 
tising media; packaging; pricing: service 


policies; public relations; sales organiza- 
tion; selling, salesmanship; territories; 
quotas; correspondence; publicity; stor- 


age, warehousing; contracts; etc. 
By Paul H. Nystrom, Editor-in-Chief; 
Albert Wesley Frey, Staff Editor. 
226 ilis., charts; 1321 pp. $12 


Other famous RONALD Handbooks: 


ACCOUNTANTS’ HANDBOOK, 
4th Ed. 6x9 


anh kad oo 66 000 15 
COST ACCOUNTANTS’ HANDBOOK..... 12 
FINANCIAL HANDBOOK, 

3rd Ed., Rev. Printing............ 12 
FORESTRY HANDBOOK, 6x9......... 15 
PERSONNEL HANDBOOK............. 12 
PRODUCTION HANDBOOK............ 12 


~~ USE THIS COUPON TO ORDER ~~" 
() Please send — copies of the 
Marketing Handbook @ $12 per copy. 


C) Please send Handbooks listed; 


| 

| 

| 

| 

| 

| 

| (We pay postoge when check 
| accomponies order) 
| rr 

| 

| 

| 

| 

| 

| 

' 


() Check enclosed [] Bill Firm [) Bill me 
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Fradkin Adds Four Accounts |Department Store Sales... 


Fradkin Advertising, New York, 


as na inted to handle ad- ” De artment Store 
verdising tor ‘our new accounts. QS, Total 1% Behind Year Ago 4 | 


They are Porto-Train Pak, manu- 


facturer of electric train accesso-| wWasmmneron, Oct. 17—Depart-|broke down as follows: 


ries; Ria Gifts, manufacturer of| ont store sales across the nation 


monogrammed glassware; Frank|i, the week ending Oct. 12 were % Change from ‘56 Change from 1956 
M. Shaw Inc., management con- y , Week Ending 
: aimee “11% behind sales of the similar | pegerai reserve Sept. Oct. 
sultant, and Gifts "N’ Gadgets, mail| week a year ago, the Federal Re-| District, Area, and City 28 5 Week Ended 
order house. serve Board reported today. UNIFED erates cea ° ° 12, ‘7 -1 % 
Sales for the four weeks to that} So*tem District . a: - Oct. 12, 


date also were 1% behind, and for 
the year to that date they were 2% 
ahead. 


WHO ARE 

e Of the 12 FRB districts six 
THE MEN showed gains: Richmond, 1%; At- 
WHO lanta, 5%; Minneapolis and Kan- 
me \sas City, 2%; Dallas, 5%, and San 
BUILD Francisco, 3%. The remaining dis- 
: “|tricts showed losses: Boston, 10%; 
AMERICA fm |New York, 8%; Philadelphia and 
és Cleveland, 4%; Chicago, 2%, and 

St. Louis, 1%. 


Detailed breakdown of these dis- 
trict sales for the latest week will 
not be available until next week. 
For the prior two weeks, sales 


Sales Barometer 


Metropolitan Are 


Boston. .......... —3 —8 
Downtown Boston . —13 —16 
Suburban Boston - $17 +9 Jan. 1, ‘57 to 2 
Cambridge - +18 +17 ‘ % 
Combats +8 +) 8 Oct. 12.57 Ae /0 
Lowell . —S5 —4 
City 
Springfield ......... —1 
New York District —6 L t 8 28 
Metropolitan Areas —— a —5§ +1 
Buffalo bale —12 Reading wows +17 +9 
New York-N r—5 +4 
New Jersey : —5 Wilkes-Barre—Hazleton —3 0 
Newark ....... — 5) Cleveland District ................ r— 1 0 
New York ao —12| Metropolitan Areas 
Rochest —4 Lexington +20 +21 
Syracuse ............ —15 Akron... — 5 —6 
Philadelphia District +2 Cinci ti —4 —7 
Metropolitan Areas CHOVENATIG oonceceeccecesesessssseseseree -—1 —3 
Wilmi +13 lumb o +16 
Trenton —3 Springfield _........... a) | —21 


Baltimore's old “mud stadium” built in 1921, 
was called a “white elephant’, it was so 
seldom used. 


Baltimore's new doubledeck stadium 
is today the home of the American 


To Sell The New yee. Use . The > 
More Than Half The New Baltimore Reads! 


If you’ve been thinking of Ballti- 
more as just an_ ultra-conservative 
“Old Line Town” now’s the time to 
change. Because Baltimore Has 
Changed. Baltimore is definitely a “big 
league”’ market. 


A new stadium, new industrial 
plants, new shopping centers, new res- 
indential areas, new people, new buy- 
ing habits! And most important to you 
. « » new reading habits. Today . . . 
more than half of Baltimore’s families 
read the News-Post, ABC figures con- 
firm this fact. 


Yes .. . Baltimore Has Changed. So 
when you’re planning your advertising 
in this market during 1957, (if you 
are not already using the News-Post) 
may we suggest you change . . . to the 
News-Post! 
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First in the Heart of. Maryland 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE INC.— OFFICES IN 15 PRINCIPAL GITIES r 


Advertising Age, October 21, 1957 
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Holmes Promotes to Dealers 

Archibald Holmes & Son, Phil- 
adelphia, rug and carpet manufac- 
turer, is offering dealers a carpet- 
for-Christmas promotion. Included 
in the dealer kit are Christmas gift 
certificates to be issued on receipt 
of a deposit; a display booklet, and 
mat ads headlined “Give her a 
Christmas gift she will love for 
years to come—a beautiful Holmes 
carpet or rug.” The agency is Gal- 
braith-Hoffman Advertising, New 
York. 


Atlas Appoints Fenegan 
Warren J. Fenegan, formerly in 
sales promotion with Cluett, Pea- 
body & Co., has been named an 
account representative of Atlas 
Advertising Co., Brookline, Mass., 
financial advertising specialist. 


Edith Marshall Opens Studio 
Edith Marshall, formerly an ac- 
count executive with Sterling Ad- 
vertising Agency, New York, has 
opened a photographic studio for 
fashion photography and illustra- 
tions at 316 E. 59th St., New York. 
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FIRST 
WITH READERS 


. . » who sent LIFE’s circulation to an all-time 
high of more than 6,000,000. LIFE’s weekly audi- 
ence is the largest in magazine history . . . and 
it’s still growing. 

(September 1957 issues, Publisher’s Est.) 


WITH ADVERTISERS 


see chart at right. 


. . . Who again in the first 9 months of 1957 in- 
vested far more of their advertising dollars in 
LIFE than in any other magazine. For the figures, 


FIRST 
WITH RETAILERS 


... who take advantage of LIFE’s effective selling 
power at the point of sale by tieing in with adver- 
tising from LIFE far more than with advertising 
from any other magazine. 

(Audits & Surveys Co., 1957) 


HOW BUSINESS RANKS NATIONAL MAGAZINES 


Total Investment by 
Ranking Magazine Advertisers 
(Jan.-Sept., 1957) 

1* LIFE $99,269,063 
204 Saturday Evening Post 67,195,904 
3 Time 32,819,521 
4th Look 28,833,857 
5a Better Homes & Gardens 22,109,394 
6 Ladies’ Home Journal 21,182,195 
7 Newsweek 16,582,714 
8th McCall’s 15,418,501 
gth Good Housekeeping 15,040,217 

10% Business Week 14,569,934 


The next ten magazines rank as follows... 11th: Reader’s Digest, $13,131,700—12th: U.S. 
News & World Report, $12,293,308—13th: Farm Journal, $10,099,425—14th: New Yorker, 
$10,032,480—15th: Fortune, $7,490,213—16th: American Home, $7,486,423—17th: Family 
Circle, $6,779,479—18th: Vogue, $5,869,015—19th: Holiday, $5,662,631—20th: Progressive 
Farmer, $5,357,013. 


Source: Publishers’ Information Bureau (gross figures). 


People everywhere 
respond to 


9 Rockefeller Plaza, New York 20, N.Y. 
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The Magazine of the Registered Professional Engineer 


American Engineer delivers your message 
to over 43,000 men who control processes, 
methods, equipment and materials 


The American Engineer delivers over 43,000 Professional Regist- 
ered Engineers. These men control the purchase of your products 
and services. These are the men who control your sales. 

Reach your market through the one magazine that delivers over 
43,000 Professional Engineers with each issue. 


*Official Publication of the National Society of Professional 
Engineers. Membership i i ion as a professional 


nl 8 


Engineer. 


2029 K STREET, N.W. ° WASHINGTON 6, D. C. 
Get full market and media information from: 
NEW YORK, N. Y. CHICAGO, ILL. BEVERLY HILLS, CALIF. 
Austin LeStrange Company. inc. LeStrange Company, Inc. Houston & Walsh 
420 Lexington Avenue 185 


North Wabash Avenue 111 N. Cienega Bivd. 
Murray Hill 5-3277 Dearborn 2-0248 Oleander 5-8326 


Gravenson Forms Agency; 
Has Seven Accounts 

Ted Gravenson, formerly vp of 
Wexton Co., has formed his own 
agency, Ted Gravenson Inc., with 
offices at 157 W. 57th St., New 
York. He has seven accounts, re- 
portedly billing about $250,000 
and all formerly at Wexton. They 
are: 

Burndy Corp., Norwalk, Conn.; 
Gorn Electric Co. Stamford; 
Standard Electronics division, Ra-| 
dio Engineering Laboratories Inc., | 
Long Island City; Bantamlite| 
Sales Corp., Hempstead, N. Y.; Al-| 
bert Weiss & Co., New York; La- 
tham Process, New York, 
Paxton-Slade, New York. 


Richardson to Olin Mathieson 
Elmer M. Richardson, formerly 
general sales manager of the re- 
fractories division of H. K. Porter 
Co., Pittsburgh, has joined Olin 
Mathieson Chemical Corp., New 


|Olin aluminum division. 
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First chlorine dioxide bleach plant at Champion's Texas Division 


Better bleaching brings more 
brightness to Champion papers 


The manufacture of brighter, whiter papers without 
the loss of desired strength has long been one of the 
papermaker’s dreams. Now, through the use of chlorine 
dioxide bleached pulps, Champion brings you greater 
than ever brightness at higher quality levels in many 
paper grades. By utilizing technical advancements 
such as this, Champion continues to maintain leader- 
ship in the papermaking industry. 


ae 


CHAMPION® PAPERS 


THE CHAMPION PAPER AND FIBRE COMPANY . HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, St. Louis, Cincinnati, 
Atlanta, Dallas, and San Francisco. Distributors in every major city. 


CHAMPION Sets the Pace in Papermaking 


CORE 


Symbol of leadership in papermaking 
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| Mat Service, 


Advertising Age, October 21, 1957 


Coming 
Conventions 


*Indicates first listing in this column. 

Oct. 21-22. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 27-29. Central regional meeting, 
National Newspaper Promotional Assn., 
Faust Hotel, Rockford, Ill. 

Oct. 28-29. New England Newspaper 
Advertising Executives Assn., University 
Club, Boston. 

Oct. 28-30. Assn. of National Advertis- 
ers, fall meeting, Chalfonte-Haddon Hall 
Hotel, Atlantic City, N. J. 

Nov. 1-2. Broadcasters Promotion Assn., 


and = convention, Hotel Sheraton, Chi- 
cago. 


Nov. 1-3. Midwest Intercity Conference 


of Women's Advertising Clubs, AFA, Des . 


Moines. 

Nov. 10-14. Outdoor Advertising Assn. 

|}of America, 60th annual convention, 

| Jung Hotel, New Orleans. 

| Nov. 11-13. Southern Newspaper Pub- 
ishers Assn., 54th annual convention, 
Boca Raton Hotel and Club, Boca Raton, 


York, as director of marketing for | Fia. 


Nov. 14. Advertising Research Founda- 
tion, third annual conference, Hotel 
Plaza, New York. 

Nov. 19-20. American Assn. of Adver- 
tising Agencies, eastern region, Roose- 
velt Hotel, New York. 

Nov. 22. American Assn. of Advertis- 


| ing Agencies, East Central Region, De- 


troit. 

Jan. 17-19, 1958. Advertising Assn. of 
the West, midwinter conference, Hotel 
del Coronado, San Diego. 

Jan. 20-22, 1958. Newspaper Advertis- 
ing Executives Assn., Edgewater Beach 
Hotel, Chicago. 

April 16-18, 1958. 
Advertising Institute, 
Astor, New York. 

April 22-24, 1958. American Newspaper 
Publishers Assn., annual meeting, Wal- 
dorf-Astoria, New York. 

May 5-7, 1958. Assn. of Canadian Ad- 
vertisers, 43rd annual convention, place 
to be announced. 

May 25-29, 1958. National Business Pub- 
lications, annual spring meeting, Grove 
Park Inn, Asheville, N. C. 

June 8-11, 1958. Advertising Federation 
of America, 54th annual convention, Hil- 
ton-Statler Hotel, Dallas. 

*June 9-11, 1958. Assn. of National Ad- 
vertisers, spring meeting, Drake Hotel, 
Chicago. 

June 22-26, 1958. Advertising Assn. of 
the West, 55th annual convention, Van- 
couver, B.C. 

June 24-26, 1958. American Marketing 
Assn., annual convention, Harvard School 
of Business Administration, Boston. 


Point-of-Purchase 
Hotel Sheraton- 


Volk’s Mat Service Comes Out 


The third annua! Famous Brand 
prepared by Volk 
Corp., Pleasantville, N.J., will be 


| sponsored by 120 national adver- 


tisers this year. Now being mailed 
free to every daily newspaper in 
the U.S., Alaska and Hawaii, the 
mat kit is 63 pieces larger than in 
| 1956. The kit features ready-to-run 
‘ads on nearly 250 branded items 
suitable for Christmas giving. Al- 
though the service is primarily a 
Christmas promotion program, the 
| mats will be held available for use 
by retailers throughout 1958. 
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Sunday Milwaukee 
Journal Coverage 


20% to 39% 


= 40% and Over 


One newspaper, The Sunday 
Milwaukee Journal, covers 
20% to 99% of all households 
in 39 Wisconsin counties— 
including the big population, 
BIG INCOME markets of the 
state. These 39 counties have 
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THE SUNDAY mitwAuKEE JOURNAL 


Read in 9 out of 10 homes in the ABC City Zone and in 6 out of 10 homes in Wisconsin 


of Wisconsin's For a state-wide selling job in 


population Wisconsin, no other single 
medium comes close to The 
of the Sunday Milwaukee Journal’s 


state's income coverage. No two daily news- 


papers combined.can deliver 
20% or more coverage in so 
many counties. 


of the 
retail sales 


National Representatives, O'Mara & Ormsbee, Inc. 


CHICAGO 


DETROIT 


LOS ANGELES SAN FRANCISCO 
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Don't: miss the big patade 


in Columbus 


Here’s your chance to catch up with the fastest- 
growing metropolitan area in Ohio—Columbus. 
A major industrial, tourist, convention and edu- 
cational center, it’s seen some startling changes 
in the past ten years. 


Let’s start with population. Jumped 43% since 
1947—compared to the U. S. total of only 21%. 
And buying power. That’s shot up 130% com- 
pared to the U. S. total of 77%. Now look at 
retail sales. Up 133% compared to the U. S. 
total of 99%! 


The list of industries in and around Columbus 
reads like the blue book of American enterprise— 
General Motors, Westinghouse, North American 
Aviation, Timken Roller Bearing, to name but a 
few. All told, over 800 diversified industries grace 
the Columbus area—turning out airplanes and 
autos, food and beverages, iron, steel and metal 
products, leather and textile goods. Columbus is 
also an immensely rich agricultural center, dedi- 
cated to producing some of the finest milk and 
pork products in America. 


The future plans for Columbus are enough to 
make your head swim. Such projects as a $50 
million plant for Western Electric, a $60 million 
construction program for Ohio State University, 
a $7 million housing project. Everywhere you 
look, new office buildings, churches and schools 
are springing up. 


If you want your share of the big boom in 
metropolitan Columbus, depend on PARADE and 
the Columbus Citizen, a Scripps-Howard news- 
paper. Each Sunday they call on more than a 
third of all the homes. Each Monday they begin 
to move the goods. 


PARADE ...The Sunday Magazine section 
of 569 fine newspapers covering some 
2800 markets...with 16 million readers 
every week. 


How big is [Parade 


in Columbus? 


Per cont of familias reacted 


Metropoltiten County Area 


Advertising Age, October 21, 1957 


Its ‘Portable Bath’ Selling Well, Williams 
Introduces Memo, Feminine H ygiene Item 


Nzw York, Oct. 15—R. R. Wil- 
liams Inc., which three years ago 
introduced Wash-’n-Dri, dispoga- 
ble pre-moist towelette, this fall 
will bring out a similar product 
called Memo, a cleanser-deodorant 
for women. 

Memo is an antiseptic version of 
Wash-’n-Dri. Packaged, like Wash- 
’n-Dri, in a small, foil envelope, 
the new product is a folded 6x8” 
washcloth-size towelette, saturated 
with a cleansing, deodorizing and 
antiseptic lotion. It will be promot- 
ed especially for feminine hygiene. 

National advertising will start 
with a b&w half-page in the No- 
vember issue of Good Housekeep- 
ing. Between then and next April, 
the ad will be repeated in Charm, 
Glamour, Ladies’ Home Journal, 
McCall’s and Seventeen. 


s The ad, which is primarily text 
explaining the product, is head- 
lined, “The feminine hygiene 
‘need’ that has been missing for 
Difficult Days.” The ad pictures 
and quotes Frances Neil, hygienist. 

In test campaigns run earlier 
this year, this ad outpulled three 
other test ads in newspapers in 
Hartford, Rochester, Syracuse and 
the Queens edition of the New 
York Daily News. All four ads 
were mail-order ads offering in- 
troductory free samples or a large 
box of Memo for $1. 

The company reports that even 
though the product was entirely 
new to readers, 20% of the returns 
asked for the $1 package rather 
than the free samples, “and a sur- 
prising number asked for two or 
three packages.” 

The ad that ranked second in 
response was headlined, “Why is 
a pretty girl like Sue sitting 
alone?” and showed a sketch of a 
wistful wallflower at a party. The 
ad that ranked third was head- 
lined, “Only one woman can tell 
another the embarrassing truth.” 
The ad that pulled the least 
played up the product name by 
showing a memo sheet torn from 
a desk pad. Across the top was 
written “Memo—To all women be- 
tween 13 and 46 regarding dainti- 
ness on Difficult Days.” 


= Memo is the second product of 
the four-year-old Williams com- 
pany, whose business success story 
involves a war, a young business 
couple and a chamber of com- 
merce. 

Although the company was set 
up in 1953, its beginning dates 
back to the end of the war when 
Lt. Commander Ross R. Williams 
returned to civilian life with still-| 
vivid memories of the discomforts | 
service men suffered from water 
shortages. 

What this country needed was a 
bath that could be carried in a 
man’s pocket, he decided, and he} 
set out to develop it. Five years| 
later he had succeeded, and in the} 
spring of 1954 a shipment of the | 
first order of Wash-’n-Dri was! 
made to Pan American World Air- 
ways—the packets made by hand. 

About this time, his wife, Gloria 
Van Fleet Williams, resigned as 
packaging designer for Lehn &| 
Fink to become vp, director of ad-| 
vertising and purchasing agent for 
the burgeoning company. 

As airline passengers began ask- 
ing for Wash-’n-Dri in department 
stores, the company soon outgrew 


{its loft quarters on West 21st St., 


and the Williamses began looking 
to the country for a new plant lo- 
cation—a place to rent, since they 
had no capital to build. 


a The chamber of commerce at) 
Canaan, Conn., finally solved the | 
problem by offering to build a. 
plant for the company and to sign | 
a ten-year lease-acquisition plan 
with the Williamses. To do this, | 
the Canaan Industrial Develop-| 
ment Assn. was formed and shares | 
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NEW PRODUCT—This half-page b&w 

ad in the November Good House- 

keeping will introduce Memo—an 

antiseptic version of the Wash-’n- 

Dri towelette—for personal hy- 
giene. 


sold to 125 townspeople. 

The plant was finished in 1955; 
now the association is financing a 
plant expansion program. The 
company now employs 85 people 
and estimates that its distribution 
includes 16,000 outlets. Retail sales 
are expected to approach $2,000,- 
000 this year. 

Ellington & Co., New York, is 
the Williams agency. + 


Chirurg Names Three 

John Nazzaro, who joined James 
Thomas Chirurg Co., Boston, in 
1955, has been named to the new 
post of associate copy chief. Rob- 
ert A. Mills and Russell E. Branch 
have been named account manag- 
ers. Mr. Mills was formerly with 
Ludlow Papers Inc., and Mr. 
Branch was previously with Cham- 
bers & Wiswell. 


Walker Research Expands 

Walker Research Service, In- 
dianapolis, has announced it has 
expanded its facilities and services 
|with the addition of a new test 
|kitchen, providing testing of all 
food products. 


in 
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graphic 
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59 E. IMinois $t., Chicago 11, Hl. 
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70% faster than our gro 
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Television sets now tune themselves. ..machine tools correct their 
own errors...elevators run without operators...electronic im- 
pulses replace networks of telephone operators...computers 
“track” satellites... 

These and countless other products of our technological 
age are governed by the formula: 


More automatic = more electrical = more engineering complexities 


To cope with the increasing engineering content of today’s 


wits 


products, design engineers need more information on control sys- 
tem components, servo devices, magnetic circuitry, new alloys, 
laminates and the host of other materials, parts and systems that 
enter into the design and manufacture of their machines, appli- 
ances or equipment. 

For their practical, problem-solving source of informa- 
tion, for the depth and perception they need to keep abreast of 


today’s technical developments... design engineers of electrically 


mete pe 


operated products seek out ELECTRICAL MANUFACTURING. 
The editorial impact of ELECTRICAL MANUFACTURING 


adds selling impact to your advertising in this growing market! 


THE MONTHLY MAGAZINE 

OF DESIGN ENGINEERING 
in the field of 

electrically operated products 
GD 


THE GAGE PUBLISHING COMPANY 
Publishers to Industry Since 1892 


1250 SIXTH AVENUE, NEW YORK 20, N., Y. 


...another reason why 


electrically operated products is growing 


. 2, . 


i? ' Y*)) 


he field of 


wing economy! 


a 


The 85 S.I.C. industry groups that make up the field of electri- 
cally operated products fall into 4 major market segments. 
These are: 


e Heavy Industrial Machinery 

e Light-Duty Machines & Appliances 

© Electronic & Communications Equipment 

e Primary Electrical Equipment 

In one of these market segments — ELECTRONIC & COMMUNI- 
CATIONS EQUIPMENT — all of the seven groups charted here 


exceeded the 76.9% growth of Gross National Product in the 
period 1947-1956. 


Ba eS 


@ Write for graphic analysis 
charting growth trends of all 85 
S.1.C. industry groups that make 
up the field of electrically oper- 
ated products. 
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Du Pont Studies Motivations of Motorists; 
Suggests Ad Appeals to ‘Personality Needs’ 


WiLMincTon, Dev., Oct. 15—The | 
average motorist’s patronage of| 
service stations and purchase of 
their products and services is not 
a hit or miss proposition, but is | 
based on deep-seated psychologi- | 
cal factors in the car owner’s mind, | 
according to a study by the petro- 
leum chemicals division of E. I. du 
Pont de Nemours & Co. 

Results of the study have been 
summarized in a 40-page report, 
“Buying Patterns at Service Sta-'| 
tions,” which is designed to help | 
service station operators do a bet-| 
ter merchandising job by uncov- 


Doni 


UNDERESTIMATE 
the SWEET 
VERMONT 
MARKET! 
INCOME: OVER $500 MILLION 


For market information, write: 
Roem 516, Statler Office Bidg. 


a 


VERMONT ALLIED DAILIES 
Banner 


* Barre Times + Benni 


rattlebore Re 
* St. Jahnsbury Caledonian-Record 


land entertainment; 
| gression need,” defined as the de- 


ering effective sales appeals. 
There are four personality needs 
involved in the ownership and use 
,of an automobile, the survey 
\shows. These are (1) the “play 
ineed,” or necessity to relax and 
amuse himself, to seek diversion 
(2) the “ag- 


sire to get ahead of another person, 
or to prove one’s superiority over 


| another person; (3) the “conser- 


vance need,” involving the need 
to take care of the car, keep it in 
good running order, prevent ex- 
cess wear and tear and protect a 
valuable investment, and (4) the 
“infavoidance” need, which spells 


jout the motorist’s desire that no 
j}one should conclude by looking 
jat his car that he’s a person of 


inferior position, qualities or tastes. 


s By studying these four needs in 
relation to purchase of the major 
products offered by service sta- 
tions, Du Pont came up with sug- 
gested merchandising appeals. Ag- 
gression and play ranked high in 
attitudes toward gasoline, the re- 


|searchers found, so the suggested 
_theme is: Get away fast and pleas-| ® 
|ant driving. 


With conservance important in 
motor oil purchases, Du Pont sug- 
gests the merchandising theme: 
Protects parts. Play and infavoid- 
ance showed up as the most im- 
portant needs, with aggression 
somewhat less in the purchase of 
tires. The report says, “As far as 
infavoidance is concerned, this may 
have something to do with the 
appearance of the tires, white-wall 
tires, or the desire to avoid having 


an account executive for 


Shoes. Tom Garbett has 


that advertising is a 


When businessmen talk about “soft-sell” in ad- 
vertising, we can’t help but think of Tom Garbett. 
Tall, quiet and unassuming, Tom, at 30, has been 


Anderson & Cairns. Currently, he is working on a 
number of our most dynamic accounts including: 
Aborn’s Coffee, Eaton writing papers and Kinney 


looked at advertising and merchandising through 
the eyes of a big food corporation. He is unusually 
well-versed in advertising production, his original 
training ground. And today he is actively spear- 
heading our development program in the food 
field. Young men like Tom Garbett have con- 
tributed mightily to the success of Anderson & 
Cairns and our 33 clients. It you are of the mind 
“young man’s business” 
ought to learn more about Anderson & Cairns. 
Let Jack Cairns fill you in. Just call MUrray Hill 
8-5800 and ask for the president. 


seven of his ten years at 


sold door-to-door; he has 


, you 


130 East 59th Street 


PANDERSON & CAIRNS, INC. 
ADVERTISING 


* New York 22,N.Y. 


| 
| 
li 


consistency, 


tires with worn treads. Play may | 


{be an indication of the desire to 


have trouble-free trips, and ag- 
gression perhaps indicates that 
when a motorist likes to aggress, | 
he likes to do it safely.” The sug- 
gested theme is: White walls, 
trouble-free trips, safety while 
speeding. 

} 
s For grease, conservance is the} 
highest item and Du Pont suggests | 
the theme: Keeps car in good| 
shape. Aggression has top ranking | 
in the purchase of spark plugs and | 
the theme is: Top performance. | 
For the battery, play, conservance | 
and aggression received nearly | 
equal mention. Trouble-free trips 
and sure starts is the advised 
theme. 

For auto body polish, “infavoid- 
ance stands very high and, sur- 
prisingly, conservance is low; how- 
ever, conservance is more the 
thought of keeping the car in good 
operating condition—not so much 
preserving the finish,” the report 
says. “Preserving the finish is ap- 
parently important in order to 
avoid having people look at a car 
and consider its owner an inferior 
person.” Du Pont’s suggested theme 
is: Beautiful car. 


“As a result of the preliminary 
research,” 
possible to develop a psychologi- 
cal pattern behind purchasing at 
service stations. The four person- 
ality needs or motivations influ- 
ence a motorist’s perception of a 
service station as a place to do 
business. Perception in turn is in- 
fluenced by four main factors: 


e “Anxieties about the quality of 
the products sold and anxieties 
about the way the products are 
applied—the services connected 
with them. 


e “Family influence—such as the 
influence of husbands on their 
wives. 


e “Experience with service sta- 
tions and products will also influ- 
ence perception. A bad experience 
at a service station selling a partic- 
ular brand may influence the mo- 
torist to avoid other stations mar- 
keting the same brand. Conversely, 
a good experience with a station 
of a particular brand may influ- | 
ence the motorist to favor other 
stations selling that brand. 


e “Advertising of the various oil 
companies is another factor influ- 
encing perception. Throughout the 
survey evidence of what might be 


termed ‘playback’ of advertising | 


themes and campaigns becomes 
evident.” 


s The survey studied the attrib- 
utes of service stations that are 
most important, and found, for ex- 
ample, that “kind of attendant” 
ranked on top for day-to-day driv- | 


ing, while clean rest rooms are) 


most important on a trip. 

Among other findings of Du 
Pont’s survey was that while 76% 
of the motorists say that major 
brands of gasoline tend to be alike, 
72% of the motorists aimed to buy 
just one brand. This 72% includes 
two-thirds of the 76% who say 
brands are alike. 

Accounting for the seeming in- 
three-fourths of the 
drivers buy at just one station; the 
other quarter buy one brand, but 


WHO ARE 
THE MEN 
WHO 
BUILD 


AMERICA 


the report states, “it was | 


new office following 


Sr. Louis, Oct. 15—Krupnick & | 


area with the occupancy of new 
offices comprising the entire fourth 
floor of the Metropolitan Bldg. | 
here. 

Departments of the agency had 
|previously been scattered over 
three different floors in two of- 
fice buildings. Steady growth in 
recent years made new and larger | 
quarters a necessity, the agency 
said. 

The new offices, in space for- 
merly occupied by several dozen 
medical suites, were designed and 
planned by a committee of agency 
executives. 


= The new quarters are U-shaped, 
with the south wing providing 


CONFERENCE—Sam Krupnick (left), 
exec vp, Krupnick & Associates, talk things over in Mr. Krupnick’s 


Associates has doubled its working | counting departments, 


space for account executives and 


| 


Advertising Age, October 21, 1957 


president, and Tom J. Connelly, 


the agency’s move. 


Krupnick Move Doubles Office Space 


assistants, stenographic and ac- 
and the 


agency’s research department and 


| extensive library. 


Offices for agency executives 


jare in the west wing; the north 


wing provides facilities for the cre- 
ative, media, production, art and 
traffic departments. An employes’ 
lounge and kitchen are located at 
the end of the north wing. 

Krupnick & Associates, founded 
in 1944, is headed by Sam Krup- 
nick, president, with Tom J. Con- 
nelly, exec vp. Among the clients 
it serves are Bank Building & 
Equipment Corp. of America; 
Branchell Co.; Donrad Inc.; Design 
Inc.; Roberts, Johnson & Rand di- 
vision of International Shoe Co.; 
Mercantile Trust Co., and Southern 
Comfort Corp. # 


Brittain 


Cavanagh 


Connelly 


Brown Zeis Trueblood 


OPEN—Seen in the double conference room, part of Krupnick & As- 
sociates’ new offices, are Tom J. Connelly, exec vp; Lee Cavanagh 
and A. Harvey Brown, vps; Bill Brittain, copy group head; Nellene 
} Zeis, research manager, and Will Trueblood, account executive. 


satisfaction from the brand and see 
no reason for “jumping around.” 

On brand loyalty, Du Pont found 
that 20% of the drivers have “true 
brand loyalty,” i.e., they are con- 
vinced that brands are different 
and that the one brand best sat- 
isfies quality/price needs. 

Derived brand loyalty (39%) 
includes those who are predisposed 
to buy at one station; casual brand 
loyalty (17%) includes drivers 
who are predisposed to buy one 
brand but have no conviction of 
the superiority of the brand. 

These, the report says, “could 
probably be easily swung over to 
another brand, if given sufficient 
reason.” The final group has direct- 
ed brand loyalty, the report says, 
and would include the majority of 


Siwives who drive. They may or 


may not have convictions about the 
brand themselves but buy at the 


‘|direction of another person. 


® This study is the third in Du 


from several stations, giving as|Pont’s market research program. 
their reasons that they are getting | Earlier reports were “The Service 


Station & the Motorist,” which 
covered habits of motorists at serv- 
ice stations, and “The Service Sta- 
tion Operator,” which explored the 
attitudes, policies and practices of 
station operators in relation to 
their customers, suppliers and em- 
ployes. 

For this report, 2,036 motorists, 
distributed throughout the U. S., 
were interviewed during the sum- 
mer of 1956. The preliminary re- 
search, preparation of the ques- 
tionnaire, and interviews were 
conducted by National Analysts, 
Philadelphia. # 


Powers Adds Norwegian Dailies 

Joshua B. Powers Inc., New 
York, has been appointed exclu- 
sive North American advertising 
representative of three Norwegian 
daily newspapers. They are Dram- 
mens Tidende, Drammen; Sunn- 
morsposten, Alesund, and Varden, 
Skien. Powers now represents 12 


Norwegian publications. 
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“Ad Age has been 


a ‘Monday must’ for 
me since May, 1935” 


says L. M. SHAW 


Smith Brothers, Inc. 


L. M. SHAW 


Before joining Smith Brothers in 1939, Mr. 
Shaw was a salesman for both the Dennison 
and Reyburn Manufacturing Companies and 
a sales executive with the Chicago Car Adver- 
tising Company. 

He was employed by Smith Brothers as a re- 
placement for the then vice-president in charge 
of sales, who was planning to retire. Mr. Shaw 
has remained in that capacity and is now a 
member of the board and a stockholder. As the 
only vice-president, he has diversified respon- 
sibilities in both advertising and sales. Mr. 
Shaw says a sideline as well as highlight in his 
duties came in 1947 when promoting Smith 
Brothers 100th anniversary. 


He is a past president of the Poughkeepsie 
Rotary Club, is active in the Christ Episcopal 
Church in Poughkeepsie, and a member of the 
finance committee for the New York Diocese 
of the Episcopal Church. 


Vice-President 


“I simply don’t know how anyone, identified with the 


advertising business in any way, can afford to miss an 
issue of Ad Age. | have been a subscriber since May 
of 1935. Advertising Age is the New York Times 

of the advertising business. | first glance at the headlines 


of the lead articles and then skip to ‘Last Minute 


News Flashes.’ Then | return to the first page and, 


henceforth, through the book page by page.” 
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Ideas are BH&G’s stock in trade. The 
practical, you-can-do-it sort of ideas 
that concern families who are eager 
for ways to live better. Maybe it’s 

a wonderful dinner party menu 

with recipes clipped from BH&G’s 
food pages. Or how to make room 
for a new Hi-Fi set. Or training 
Rover, the pup, to stay out of 

the road. Or planning a family 
vacation by car next summer. 
BH&G’s readers really “‘live by 

the book” at home or away from 
home. And “‘the book’”’ 


ot America reads BHaG the family idea magazine 


4,350,000 COPIES MONTHLY 


Better Homes & Gardens, the family 
idea magazine. 
The ideas in Better Homes & 
Gardens are the kind that set 
Mother and Dad and the kids 
to buying instead of just 
wishing. That’s what makes 
BH&G unique among all other 
major media, and a wonderful 
place for advertisers to show 
their wares. Meredith of Des 
Moines . . . America’s biggest 
publisher of ideas for today’s 
living and tomorrow’s plans 
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Looking at Radio and Television ... 


Giving Local Programming Back 
to Stations Is for Birds 


By The Eye and Ear Man 

A phrase has recurred in every inves- 
tigation of the television industry and 
network practices. The phrase appears to 
be the key to the reason why solons, 
lawyers, and inexperienced reviewers of 
broadcast practices have unanimously 
recommended abolition of network option 
time. The phrase is: “to return to the sta- 
tions the right to program in the com- 
munity interest in prime times.” 

That phrase sounds noble as hell on 
paper. So de a lot of the cther conclusions 
reached by fellows who never had to do 
the work. This column has never been 
a kissing cousin of network practices, but 
this time the network boys have got a 
lot on their side. 


s A local newspaper large enough to be 
a daily is comparable in many ways to 
a local television station. It relies on a 
news service to feed it the bulk of its 
news, comics, features, and most of its 
prime material. The remainder consists 
of local items about visits, picnics, little 
theater, civic clubs, etc. No one expects 
a newspaper to turn out good comic strips 
or keep a hot correspondent in areas all 
over the world. But they expect televi- 
sion to program on a local level. 

Some local stations have aggressively 
tried to program on a local level and 
have been rich enough to do it. WLW in 
Cincinnati, for example, is a station which 
has always built local programs. Over 
the years it has turned out some good 
performers. But, on the whole, the groups 
consist of variations on musical units, 
mimes mouthing words to records, emcees 
like Ruth Lyons with strong feminine ap- 
peal, and newscasters. 

Any good station can develop a local 
singer—there are a lot of them of varying 
ability everywhere—and musical units in 
most big cities consisting of semi-amateur 
musicians (all have regular jobs other 
than music) who play for local road- 
houses, school dances, or the country club 
shindigs. But, Senator, believe me, these 
guys couldn’t get a job in New York or 
Hollywood in a hillbilly band. 


= Good stations also develop a handful 
of personalities, as disc jockeys, local 
amateur hours—mostly for children—and 
females who carry on shopping shows or 
give food hints in the mornings with very 
low ratings. I wonder, Dean, whether 
you looked at the ratings of programs 
which are being telecast on a local levei. 
Or better yet, did you look at the shows 
themselves? This doing research in a 
vacuum in a vital field like television 
is for the bookworms. 

Television, Mr. Commissioner, is a vo- 
racious monster. To get a good writer for 
any kind of television entertainment now 
takes from $1,000 to $4,000 for a half hour 
dramatic script and as high as $7,500 and 


a piece of a package for comedy. Why? 
Supply and demand. 

There is only one comedian on a na- 
tional show weekly this year, sir. He is 
Red Skelton. This is despite the fact that 
money is no object and residual deals are 
plentiful that guarantee deferred pay- 
ments in many different forms. Why? Be- 
cause people are fickle and demand im- 
possible freshness and variety in the 
quantity of television they watch. Is a local 
station going to develop comedians satis- 
factory to the mob that lynched Caesar, 
Gleason, Coca, Gobel, Durante, O’Connor, 
Buttons, Young, etc., etc.? Not on your 
Blackstone, buddy. 


s And where are the actors coming from 
to act the $50 half hour dramas on the 
local level? The mortuary assistant, the 
baker, the housewife who does the clever 
impersonations of Garbo? Yep. And they 
are talented amateurs. Is this okay for the 
crowd that snuffed out Robert Montgom- 


ery Presents, Goodyear-Alcoa Playhouse, 
and pushed Studio One and Kraft Theater 
into the cellar? Nope. May some higher 
force protect the political career of the 
Solomon who votes for the dissolution of 
super network shows for the chauvinistic 
babble of local programming. 

Perhaps the legislators like quiz shows. 
Well, there’s a jim dandy available on a 
local level where they spin a wheel, see, 
and someone at home is called (they 
can’t afford big theaters with studio au- 
diences) while a record is played and if 
he answers he gets five bucks. Big deal, 
huh? That’s all local traffic will bear, 
brother. 

The words of “local responsibility to 
program” look good on paper, don’t they? 
And won't it be great for the various lo- 
cal program managers to show the public 
in their community how ciever they are 
at picking B pictures which are now avail- 
able for syndication in marginal time and 
re-runs and put them in time now re- 
served for big time programs. 


s How come all the investigators never 
ask the people of the community, the ad- 
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vertisers who buy the time, or the guys 
who have had to program on a local level? 
How come they just have a private in- 
vestigation and come up with pontifical 
phrases that aren’t functional? 

To put on a live program takes hours of 
rehearsal with top talent and producers 
and directors, not to mention the hundred 
production people it takes to turn out a 
single half hour show properly—or in the 
manner the public is accustomed to. It 


On the Merchandising Front... 


takes expensive camera equipment and 
studio space well equipped with lights and 
sound. To do a film show on a local level 
is flatly impossible. 

If the network-balanced programming 
is broken up by well intentioned but un- 
informed studies, the group who will com- 
plain the loudest is the public, because 
they will be the ones that suffer. Adver- 
tisers can live with any setup—local or 
network—but can the public? + 


Will Retailing Adopt Two Shifts 
for Employes? 


By E. B. Weiss 

There ‘is some talk that two full shifts 
for emplayes, including executives as 
well as salespeople, stock clerks, etc., may 
be the next step in retailing. Presumab- 
ly this will be made necessary by the 
ultimate reluctant ca- 
pitulation of retailing 
to the shopper’s insist- 
ence on the privilege of 
shopping at night. 

When discussing the 
two-shift plan for ap- 
plication in retailing it 
is quite natural] to point 
to two-shift and three- 
shift schedules in man- 
ufacturing. This ap- 
pears to add a great deal of logic to the 
introduction of a two-shift system to re- 
tailing. 

But there is a vast difference in the 
circumstances, in this instance, between 
manufacturing and retailing. In particu- 
lar, when manufacturers plan a two-shift 
schedule it is usually done on the basis 
of profitable production. In other words, 
orders on hand and in the offing are pre- 
sumed to assure maximum production 
during every hour of the extended work 
week and thus a sound net profit. 


E. B. Weiss 


# There is no such assurance in the ap- 
plication of a two-shift schedule to re- 
tailing. On the contrary, even under the 
present single-shift schedule, retailing 
finds it extremely difficult, currently, to 
throw off a satisfactory net profit be- 
cause such a large percentage of the total 
weekly store-open hours produces an ex- 
tremely lean volume. (Between 9:30 a.m. 
and 11:30 a.m. many stores account for 
only 5% of their volume.) 

I am not arguing here against nocturnal 
hours. For almost a decade I have been 
urging more nocturnal hours. Indeed, I 
continue of the opinion, in this connec- 
tion, that the shopper still wants more 
evening shopping hours than the retail 
fraternity is willing to provide. 

But what I am arguing for is a con- 
sideration, by retailers, of the possibilities 


for at least holding the line on total 
weekly store-open hours as nocturnal 
hours are added. This would usually mean 
opening later in the morning as evening 
hours are extended (in many shopping 
centers the stores open at noon on days 
having night openings). It might also 
mean, in some communities, having stores 
open a five-day week instead of a six-day 
week. 


= The shopper is tending to make fewer 
shopping trips per week. The shopper is 
tending to concentrate these fewer shop- 
ping trips into fewer days of the week 
and fewer hours per week. Very few re- 
tailers have been able, as a consequence, 
on a sound cost basis, to lift volume on 
the dull days of the week or during the 
dull hours of the day. 

Naturally, to extend the total number 
of hours during which stores are open 
is to fly in the face of present-day shop- 
per habits. Yet this is precisely what so 
many retailers are doing. More stores are 
open more hours per week today than at 
any time since World War I. And right 
here is one of the great causes of shrink- 
ing retail net profit percentages. 

A rank guess would place a 12-hour 
period during the week as the time slot 
during which about 50% of this nation’s 
total retail volume is done! That state- 
ment cannot be documented, but when I 
note that Sears accounts for some 60-70% 
of its gigantic volume in 12 weekly hours, 
ditto for most of our department stores, 
that guess-estimate would appear not to 
be too far off the beam. 


® It is during those 12 hours that retail- 
ing makes its net profit. The remaining 
store-open hours will vary from tiny net 
profit to break-even to actual loss. 

Clearly, to think along the lines of a 
still larger total of store-open hours, 
which would be the inevitable end result 
of a two-shift schedule for employes, 
would simply pile still more poor hours on 
top of the present uneconomic total of 
unprofitable store hours. 

Some day our large retail stores, in 
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particular, may wind up with just 40 
store-open hours per week. (The Mom- 
ma, Poppa and Rosy stores will continue 
to be open 50 to 60 hours and more.) 
Perhaps the total can be reduced to 36 
hours! But if it is to be 40 hours, then 
assuming that any time after 5 p.m. is 
an evening hour, some 16 hours out of 
those 40 hours might very well be noc- 
turnal hours. 

Will this necessitate a two-shift sys- 
tem for employes and particularly for 
executives at various levels? I doubt it. 

Will such a store-open schedule still 
further cut down retailing’s lure to em- 


ployes? Not if the proper incentives are 
offered! 

We tend to forget how many industries 
in this country have “nocturnal hour” 
problems. These include the huge trans- 
portation industry. The huge communica- 
tions industry. The huge entertainment 
industry. Somehow these “nocturnal” in- 
dustries manage to attract employes. 

Where the incentives are appealing, 
hours become secondary. And maybe re- 
tailing could offer better incentives to 
employes if it cut down on its unprofita- 
ble store-open hours, instead of adding 
to the total as it is currently doing! # 


Looking at the Retail Ads 
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Salesense in Advertising ... 


In Defense of Old Pros 


By James D. Woolf 
Advertising Consultant 
Recently I had luncheon with a sea- 
soned advertising man out of a job and 
unable to find one. This man is 56 years 
of age, but he looks not over 45 and ap- 

pears to be full of vim and vigor. 

This man, whom I 
shall call Gordon, has 
had nearly 35 years of 
upper-level business 
and advertising experi- 
ence. After graduating 
from college, he went 
to work in the adver- 
tising department of a 
national food manufac- 
turer and stayed there 
for eight years. He 
then went with a large advertising agen- 
cy as a vice-presidential account execu- 
tive, and here he stayed put for 25 years. 
When he was 54 he resigned in favor of 


James D. Woolf 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

It is rarely a store says in a big way 
things that disparage its own merchan- 
dise. It’s the result, I suppose, of failure 
to think an ad through to the place where 
it does its work—that is, in the hands of 
people, one man, one woman, or one 
family at a time. 


The word “tumble” is surely suggestive 
of a falling market, of merchandise or 
commodities people don’t want—hence the 
price tumbles. 


Copy here tries to make the most of 
that headline and in no manner explains 
why a $299 piece is available for $199. 
The heading however, reads “August 
Sale.” : 


The word “Reduced” is worked to death, 
but at least it sounds as though it was 
done by design, and is temporary. If 
prices have “tumbled,” it sounds as though 
they have done so of their own accord. 
Then why won’t they tumble further? 


It is a good rule never to run any ad 
until it has been read aloud and critically 
considered from the standpoint of how 
it may affect the people the store wants 
as customers. 


a life of ease and world travel. 


s But Gordon’s dream didn’t work out. 
He became bored with travel after a year 
of it. On top of this, his investments went 
so sour that his retirement program was 
seriously impaired. So Gordon decided 
he had better get back into the agency 
business. 

Gordon is a good man at his trade. I 
know this because I have had a great 
deal of personal contact with him on sev- 
eral advertising and business undertak- 
ings. If I were running an advertising 
agency I’d add him to my staff without a 
moment’s hesitation. 

But so far he’s had no luck: he’s 56. 


® In science (physics and chemistry, for 
example) statements must be supported 
by evidence. Courts of law also demand 
proof “beyond reasonable doubt.”’ Adver- 
tising, considered in this light, is not a 
science; judgments are matters of opinion 


The Creative Man’‘s Corner... 


“bliss! 
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wild mop. 


hair like. 


don’t use Bliss. # 


It newer needs re setting’ Just brush out and go out! 


unmnt moh mart 


Only 4 short steps to a glamorons finish — wind. rinse, brash ont — it's bliss! 


When Lambert-Hudnut asks us if it “wouldn’t be heaven to have hair like 
this?” we can’t help wondering just what it is they mean. The gal illustrated 
(Suzy Parker, as photographed by Richard Avedon) looks as if she’s ready 1o 
nip at one of our ears. If Suzy comes with the hair then yes—we’d like to 
have hair just like it. In fact, we kind of hoped it would be exactly the same 


Naturally, Lambert-Hudnut is not addressing us. It is addressing females. 
And, from our experience, females are viciously critical of other females in 
ads. And this babe Parker, looking for all the world like a female Dracula, 
is not (we have been told) the kind of babe other babes would like to have 


Parker’s hair, as shown in the photograph, would (we are informed) be a 
mess around a sink or over a hot stove. It would be embarrassing to have 
along on a shopping trip, out walking the dog or at a PTA meeting. It would 
not be tolerated (we are told) in an office, by a guy who is dating you or by 
the female behind you at a movie theater. 

The females we questioned to a soul did not get beyond the illustration in 
this Bliss ad. We cite this because we have been told before—just as most 
clients are, by our wife—that advertising and advertisers have the craziest 
notions about their female audience. This illustration, our wife informs us— 
and her information is confirmed by several neighbors and female office co- 
workers—is repulsive. Could be. Didn’t repulse us, of course... but, then, we 
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which have a certain measure of proba- 
bility, but not certainty. 

BBDO’s John Caples, in “Tested Ad- 
vertising Methods,” says this: “There is 
much discussion as to what advertise- 
ments should say and how they will look. 
But often this discussion is theoretical. It 
is often based on personal preference 
rather than on past experience as to what 
pays and what doesn’t pay.” 

Now it seems to me that if advertising 
is not a science and judgments are mat- 
ters of opinion, then the most dependable 
opinions are those based on past experi- 
ence; and that, furthermore, the more 
extensive and successful the past experi- 
ence the greater will be the measure of 
probability. 


s The thing of value that Gordon has to 
contribute is a vast store of past experi- 
ence, 33 good and fruitful years of it. To 
be sure, his judgments are matters of 
opinion just as they were when he was 


a beginner, but they are not theoretical 
judgments based on what John Caples 
calls “personal preferences.” 

There has been much hue and cry about 
advertising being a young man’s busi- 
ness. This is nonsense. It does not follow 
that the mere virtue of youth qualifies 
young men for advertising, nor does it 
follow, by the same token, that the virtue 
of maturity is a guarantee of merit. The 
advertising business needs a continuous 
inflowing of new young blood, of course, 
and nobody believes this more strongly 
than I. In fact, I am very proud of the 
part I have played in bringing young men 
and women into the business. 

But advertising also needs older heads 
such as Gordon’s. There is no substitute 
for experience—not only in advertising 
but in the sciences as well. Both adver- 
tisers and agencies are making a mistake, 
as I see it, when they shut the door on 
able men for no other reason than their 
lack of youth. # 
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Employe Communications... 


What's New in Employe 
Annual Reports? 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 


Aluminum Co. of America has just 
walked away with the first award in a 
yearly contest to determine the best an- 
nual reports for employes. This is a du- 
plicated feat, since Alcoa took first place 
in the same contest in 1955. The contest 
is conducted by The Score, monthly re- 
port on employer-employe communica- 
tions published since 1945 by the authors 
of this column. 

The circumstance of Alcoa’s winning is 
less significant, to those in employe com- 
munications, than the attitude of the 
winner toward its employes. Here is re- 
porting in depth: The company has built 
its reportorial pattern around group con- 
ferences of employes, where the employ- 
es are given first an oral highlight of the 
year past, then a view of two locaiiy- 
produced and better-than-average films 
in color, showing Alcoa products and op- 
erations, as well as the simple financial 
breakdown. A question-and-answer pe- 
riod follows this, and just in case an em- 
ploye thinks of a question later, or time 
doesn’t permit a detailed reply, he is 
given a business reply card which he 
may send in, without signing his name. 

Before the group conferences end, the 
employe receives a simple, attractive, in- 
formative printed report for employes, 
highlighting everything he has heard. 
And if he wants a copy of the stockholder 
report, it’s his for the asking. 


® The two films—‘Highlites of 1956” and 
“Alcoa Reports’—have already been 
made the basis of six different “family 
nights” in Alcoa plant communities, 


where the employes have asked that the 
families be brought in to see and hear 
the company story. These affairs are 
handled at the local level, and the local 
plant manager is in charge. To all these 
affairs the public is invited. 

What it adds up to, in communications 
language, is that the company uses every 
tool in the kit to tell the story. By some 
standards it might be rated a costly pro- 
gram, but in terms of good, healthy re- 
sults it is inexpensive, indeed. The com- 
pany obviously reasons that the informed 
employe is the better employe, in spite of 
the Jchnny-come-lately philosophers in 
communication who talk otherwise. 

Annual reports for employes are new, 
and accordingly in a state of considerable 
change. Judges this year noted an altered 
attitude on management’s part in that it 
seems to be talking more freely of the 
balance sheet, and disclosing more of fu- 
ture plans. The report issued jointly for 
stockholders and employes still has a 
rough time, in the judicial view, because 
it doesn’t seem possible to marry the in- 
terests of the two groups. (Arizona Public 
Service Co. and the C&O fared well, 
however, in the judges’ opinion, in get- 
ting the two groups to dine from the 
same plate.) 

“The reports this year,” one judge 
said, “are more sincere, more mature. 
Management is obviously becoming 
aware of the natural, human interest of 
employes in the companies that employ 
them. They reveal a new willingness on 
management’s part to unveil the com- 
plexities of business in language that 
workers understand. If I were a com- 
pany employe, I would be inclined to 
accept the very fact of the report’s exist- 
ence as a mark of my company’s good 
faith toward me.” # 


From an Art Director's Viewpoint... 


The Back-Firing Cliche 


By Andy Armstrong 
The Bettman Archive is a gold mine 
that many art directors dig into when 
all else fails. 
You can get a moth-eaten picture of 
just about anything historical, from the 
truss Thoreau wore at Walden Pond, to 
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views of the Flatiron Bldg. in construc- 
tion. 

Like the bonneted old frump in this 
lingerie ad, for instance. 


= Back in the ’30s, one of our immigrant 
designers invented this combination of 
out-of-date material with modern illus- 
tration. Got a weird graphic contrast. 
Made the old look even older and the 
new look even newer. A pleasant shock 
for readers, the way he handled it. 

But this example shows ugliness taking 
over. It is not primarily a graphic inter- 
ruption. It is a literal and pedestrian 
translation of the accompanying copy. 
And the copy belongs in what Gallup- 
Robinson calls the “Just as ... so too 

” school of oblique selling. 


® The art director didn’t say, “I will put 
an old picture here to give the modern 
gal even more modernity by contrast.” 

Instead, he must have said, “The copy- 
writer starts off by quoting an antique 
named Lilly Dearheart. Let’s get a shot 
of Lilly from the Bettman Archive.” And 
thereby compounds the copywriter’s fel- 
ony. Follows him out the window on the 
“Just as...so too...” kick. 

The graphic cliche backfires, defeating 
the high fashion intention completely. 

MORAL: If it ain’t pretty, keep it out 
of the lingerie department. # 


“Create to communicate to sell” 


uals, Layouts, Finished Art,” etc. 


but with a different purpose: 
ideas to artists and art directors. 


DRAWTHINKS by Braon 


The COPWIRITER'S 


Since this column began in June, 1956, there have been thousands of 
new subscriptions to Apvertisinc Ace, the National Newspaper of 
Marketing. Although there is no connection, it is still possible that 
new readers may occasionally wonder what this “Drawthinks” col- 
umn is about, what it is for, and where we are going. 


Drawthinking means drawing while thinking, is what art directors 
and artists have been doing for years, though they call it by other 
names: “Designing, Planning, Sketching, Painting,” etc., to get “Vis- 


Drawthinking by copywriters means drawing while thinking, too, 
to develop and communicate visual 


Usually, a copywriter is not an artist, he “can’t draw a straight line.” 
These “lessons” have been directed to copywriters who feel that it 
could be an asset to be able to express themselves graphically by 
brushing up on a few simple drawing methods. 


Next Lesson: “How To Draw For The Art Department” 


What They Were Saying 25 Years Ago... 


Letter from A. N. Marquis Co. 
Nov. 5, 1932): 


. Mr. Albert D. Lasker’s name prob- 
ably would never have found its way into 
‘Who’s Who in America’ because of the 
advertising business in which his firm is 
engaged. He became nationally known as 
chairman of the U. S. Shipping Board. 
That made him eligible for inclusion in the 
volume.” 


J. Sherwood Smith, president of the 
Fashion Coordination Bureau, a subsid- 
iary of Calkins & Holden (AA, May 28, 
1932): 


“The principle of coordination was first 
worked out by department stores. They 
were the first to bring their advertising 
into line with buying and merchandising. 

“Most advertisers agree that this is 
elementary, yet many fail to apply it. Two 
who do apply it are Lucky Strike and 


(AA, 


Chesterfield cigarets. Wherever they offer 
their messages they present a unified ap- 
peal to the consumer.” 


George W. Hill, president, American 
Tobacco Co., in a letter to the Voice of the 
Advertiser (AA, Oct. 22, 1932): 

“With reference to the study of factors 
influencing advertising costs just begun 
by James W. Young, it has been our ex- 
perience here that advertising that pro- 
duced results and increased sales, regard- 
less of its expense, is inexpensive. On the 
other hand, advertising that does not in- 
crease sales, no matter how cheap it may 
be, is a drag on a business. 

“That’s all there is to advertising, and 
in our business no committee can change 
that fundamental. 

“We doubt if the study of costs is of 
any value unless accompanied with it, be 
considered the factor of directly resulting 
increased sales.” 
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United Air Lines 
Spent $2,060,000 
in Dailies in ‘56 


Ad Clinic He Enjoys 
Ads Better Than Articles 


Kansas Crty, Oct. 15—United 
Air Lines invested $2,060,000 last 
year in 160 newspapers to cover 
the 80 cities served—a big gain 
over the $329,000 invested by the 
airline in newspapers ten years 
ago. 

These and other facts on the suc- 
cessful use of newspapers by na- 
tional advertisers were cited here 
by Edward Falasca, promotion 
manager of the Bureau of Adver- 
tising, American Newspaper Pub- 
lishers Assn. He spoke to a day- 
long clinic of the Advertising 
Round Table of the Advertising 
and Sales Executives Club of Kan- 
sas City. 

In describing the flexible adver- 
tising budgets prepared by United 
and its agency, N. W. Ayer & Son, 
Mr. Falasca pointed out that there 
is no set number of insertions. 
“These may vary from 112-line 
strips across the bottom of finan- 
cial pages to full-page color where 
available,” he said. 

In announcing a major program, 
United goes to page ads or a min- 
imum of 1,750 lines, then follow- 


up programs continue to 1,000 to 
1,200-line sizes on down to 420 
lines, he said. 


s The St. Louis division of Kroger 
Co. sold 1,695,780 eggs at 3¢ each 
in one week with one newspaper 
ad in that market. The food chain 
also greatly improved its name and 
position in that market by depart- 
ing from traditional newspaper 
food advertising, Mr. Falasca said. 

Kroger and its agency, Camp- 
bell-Mithun, last year decided to 
run the following themes in ads in 
St. Louis dailies: (1) personal 
word guarantee, which guaranteed 
consumers that their money would 
be refunded if they were dis- 
pleased with merchandise; (2) 
pride in people, which featured 
Kroger employes and (3) key 
products, featuring specific Kro- 
ger products. 

Since the campaign started more 
than one year ago, Kroger sales 
have continued to imcrease and 
readership of company ads in St. 
Louis has been greater, Mr. Fal- 
asca said. 


= The Kansas City advertising 
men were brightened up during 
their breakfast coffee by Former 
President Harry S. Truman, who 
described them as the originators 
of ideas which “constitute the 
progress of the world.” 

Many ideas conceived by adver- 
tising men, he said, are included 
in the documents housed in the 
Truman Library at nearby Inde- 
pendence for which 17,000 persons 
donated $1,700,000. 

“I get as much pleasure out of 
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MARKET RESEARCH DATA 
PROCESSING NEED 


Consistency Checking 


Punching °* 
Tabulating * 
Coding °* 


Percentaging 


Pre-coding of Questionnaires 


No charge for consultation and estimates — ever! 


“Your key to better figures since 1911" 


RECORDING & STATISTICAL 
CORPORATION 


100 Sixth Avenue * New York 13, N. Y. 
Boston: 55 Wm. T. Morrissey Blvd * Chicago: 223 W. Jackson Bivd 
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Advertising We Can Do Without... No. 27 


PE PEM CB ELM ek, RIE 


REMINGTON 


ELECTRIC SHAVER WITH 


ROLLECTRIC 


Shave 


List 


Price 
29:50 


FEATURES 


quickly and easily with the “Famous 


Four-some™ with new Roller- Comb Comfort. 


97 


With trade-in ® 
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vers. 
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With +" Ad 1 standard brand* electric shaver. 313.47 
Without « in 35.47 
*Remington, Sunbeam, Schick, Norelco or Ronson 
b WR SE PE IO are a LNCAP 


BIG DEAL—Gerald E. Rosen of Breakstone Foods division of National 
Dairy Products Corp. suggested this segment of a Masters news- 
paper ad in New York as a likely candidate for “Advertising We 


Can Do Without.” Although the 


segment is reproduced almost 


actual size, it is probably impossible to read the fine type under 

the $10.97 price which explains that this price applies “with trade- 

in of 2 standard brand* electric shavers.” With only one to trade 

in, the price is $13.47; with no trade-in, it’s $15.47. And a “standard 

brand” is defined as “Remington, Sunbeam, Schick, Norelco or 
Ronson.” 


reading the advertisements as I do 
the articles,” said Mr. Truman, re- 
ferring to magazines. “In fact, I 
get more pleasure out of the ads 
because the articles sometimes 
make me as mad as hell. However, 
I usually get over it. 

“I know that you probably want 
to know how a President gets 
elected without an advertising 
man. I’m not much of a salesman. 
My sales ability, if I have any, 
comes through the experience of 
trying to obtain and hold public 
office.” 


= Sylvester L. (Pat) Weaver Jr., 
president of Program Service Inc., 
New York, and a former board 
chairman of the National Broad- 
casting Co., said television can 
show the world that the American 
incentive system produces cultural 
quality as well as program quanti- 
ty, but it fails too often. 

“Television should be the real 
intercontinental missile that will 
wake people up,” said Mr. Weaver. 
“Television is a limitless instru- 
ment and we should keep it so.” 

He said his company now is at- 
tempting to establish a new net- 
work, operating mainly through 
independent stations. It will try, 
he said, to answer the criticisms 
now directed at the medium. 


® Peter E. Schruth, vp and direc- 
tor of advertising of the Curtis 
Publishing Co., Philadelphia, 
stressed that word of mouth ad- 
vertising is the best, but that mass 
media are required to get it 
started. 

“Whopping product success sto- 
ries result when effective word of 
mouth gets started,” Mr. Schruth 
said. “You pass along favorable | 
or unfavorable word of mouth ad- 
vertising with an intensity of feel- 
ing and persuasiveness which var- 
ies according to your ability to| } 
articulate.” 


s George Hammond, president of | 
Carl Byoir & Associates, New York, 
called for new ideas to overcome | 
“a rising tide of indifference” to a| 
profitable performance by men and | 
women in industry. 

The public relations expert 
warned that “unless millions of 
American people really believe that 
adequate profits must not only be} 
earned but made, we are in trou- 
ble.” 

Part of the fault, he said, has 


been industry’s reluctance to in- 
vest in good employe communica- 
tions. 

“The task of inspiring a prof- 
itable performance is all the more 
important today when American 
industry may be called upon at 
any moment to outstrip that of the 
Soviet Union,” declared Mr. Ham- 
mond. “A prosperous peacetime 
operation is essential if industry is 
to be ready for any future inter- 
national challenge.” # 


Rath Promotes Jennings 

Wesley W. Jennings has been 
named vp, marketing, Rath Pack- 
ing Co., Waterloo, Iowa. He suc- 
ceeds John A. Muth, whose title 
was vp, sales and advertising. R. 
W. Ritz has been promoted from 
sales manager to sales and adver- 
tising director. Mr. Jennings for- 
merly was assistant vp of sales and 
advertising. Mr. Muth, who was a 
director and member of the com- 
pany’s executive committee, re- 
signed recently. 


Salk Associates Formed 

Ron D. Salk, formerly account 
supervisor of Barkas & Shalit, New 
York pr consultant, has formed his 
own public relations agency, Salk 
Associates, at 545 Fifth Ave., New 
York. 


Magazine Changes Name 
Better Maintenance, Milwaukee, 
will change its name to Better 
Building Maintenance, effective 
with the November, 1957, issue. 
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U. S. Standards of 
Taste Are Rising, 
Leveling: Margulies 


PirrspurcH, Oct. 15—A_ two- 
pronged study designed (1) to 
measure the existing standards of 
taste in the U. S. and (2) to de- 
termine the factors that cause peo- 
ple to abandon or change their 
standards was outlined here last 
week by Walter P. Margulies, 
managing partner of Lippincott & 
Margulies, New York industrial 
designer, before the Art Directors 
Society. 

“Work on the study to date,” Mr. 
Margulies said, “indicates, first, 
that taste standards seem to be 
firmly rooted in the personality 
makeup of people, which, in turn, 
is directly related to the kind of 
work they do. Secondly, while 
taste standards are still different 
from one social level to another, 
they are less differentiated than 
they were a decade ago.” 

Mr. Margulies noted that the 
general rise in income levels, the 
growth of “suburbia” and “the so- 
cial intermingling of white and 
blue-collar workers have all con- 
tributed to a softening of the 
sharply-defined standards which 
formerly existed between these 
groups.” There has been a general 
rise in taste standards all along 
the line, he said. 


= “This means,” he said, “that the 
designer today can do a more in- 
spired, more tasteful design job 
and still feel reasonably sure that 
he will not be designing over the 
heads of his audience.” 

Mr. Margulies cited three other 
forces currently shaping the future 
of design in the U. S.—automation, 
the influence of foreign designs 
and the increasing recognition by 
managements that design is a 
powerful marketing tool. 

“The importance of design has 
been strengthened in recent years,” 
he said, “by the growing realiza- 
tion that there is little real differ- 
ence between products. A Ford and 
a Chevy run equally well. One 
make of tv set performs no better, 
no worse, than that of any other 
reputable manufacturer. Winston 
tastes good, but so do Marlboros, 
Viceroys, and Old Golds. 

“As much as any other single 
factor today, the design of the 
product or its package can mean 
the difference between profit and 
loss, success or failure. 

“More key companies are 
learning the truth of this axiom,” 
Mr. Margulies said, “and, as a re- 
sult, design has become an inte- 
gral, vital part of their production, 
distribution and selling strategy— 
of, in short, their marketing pro- 
grams.” # 


]. M. Korn Adds Baker 

C. P. Baker & Co., Philadelphia, 
maker of polishes and cleaners, 
has appointed J. M. Korn & Co., 
Philadelphia, to handle its adver- 
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Male Buyers 
Choose Brands, 


‘True’ Declares 


Women Wield Only Minor 
Influence in 12 Product 
Areas, Magazine Reports 


New York, Oct. 15—It’s still a 
man’s world—at least when it 
comes to certain brand selections. 

The wife may buy her husband’s 
shirts, but it is the husband who 
tells her what brand to buy. A 
wife may determine the color and 
style of a car, but it is the husband 
who looks under the hood and de- 
cides what car to buy. 

Such are the findings of 12 new 
studies on male and female in- 
fluence on buying—commissioned 
by an indignant True magazine, 
which “has been forced to take up 
arms” to “destroy the misleading 
propaganda spread by the ‘To- 
getherness’ and ‘Never Underesti- 
mate the Power of a Woman’ 
crowd and its mixed-mass weekly 
cohorts,” to quote Jim Boynton, 
Fawcett Publications’ vp and ad 
director. 

Conducted by Daniel Starch & 
Associates in consultation with the 
Advertising Research Foundation, 
each survey was made among ap- 
proximately 100 married couples, 
with the husbands and wives 
depth-interviewed separately to 
determine the roles played by each 
in the purchase of 12 consumer 
products. 


s The products investigated were 
business shirts, life insurance, beer, 
automobiles, liquor, tires, shaving 
cream, outboard motors, air con- 


ditioners, air travel, portable tv | 


sets and electric shavers. 

In the purchase of all these 
products, True points out in high 
dudgeon, it was the man who made 
the final selection of brand in the 
majority of cases—although the 
wife may have done much of the 
actual purchasing and in some in- 
stances exerted influence on color, 
styling, etc. 

Here’s the rundown on the three 
studies released so far by True: 


e The business shirt survey shows 
that husbands associate brand with 
good fit and comfort and have de- 
veloped long-standing habitual 
brand preferences that are not 
easily modified by the lady of the 
house. Women, on the other hand, 
are largely unconcerned with the 
brand. They feel that any style 
changes—“a little color or perhaps 
French cuffs”—which they wish to 
enforce can be found in “any good 
brand.” 

Of the 103 couples surveyed, 
46% said the husband selected the 
shirt brand while only 6% credited 
the wife with this decision. 37% 
said they had no brand choice. 
6% disagreed on which spouse 
made the brand selection. 

The survey also showed that 
45% of the husbands bought their 
own shirts; 45% of the wives did 
the purchasing; 10% said both 
did it. 

e When it comes to buying the 


beer, wives readily take a demure 
back seat and show little or no in- 
clination to do the selecting, the 
survey finds. The husband is the 
family authority on brewing—in 
fact he often maintains “women 
are no judges of beer; they don’t 
know the difference.” 

In the 101 beer-consuming 
households covered, 57% said the 
husbands chose the beer brand; 
10% said the wife did; 14% had 
no brand choice; 8% divided the 
decision between the two spouses; 
12% disagreed on who selected the 
brand. 


e As for the masculine world of 
shaving cream, women aren’t even 
interested, according to the survey. 
Of the couples interviewed, there 


weren’t solely responsible for the 
brand selection. 

The other nine product studies 
will be released shortly. # 


Wesley Day Opens Branch 

Wesley Day & Co., Des Moines, 
has opened up a branch office at 
720 Grand Ave. unti! the agency’s 
new building is completed. The 
new offices, at 2818 Ingersoll Ave., 
site of the old location, are to be 
completed in January. 


Davenport Gets ‘News’ Post 
Ted Davenport has been ap- 
pointed retail advertising manag- 
er of the Washington Daily News. 
He formerly was real estate ad- 
vertising manager of the newspa- 


were only eight where the men| per. 


]&] Promotes Two 

R. D. Hardesty, formerly direc- 
tor of market development in the 
new products division of Johnson 
& Johnson, New Brunswick, N.J., 
has been named director of con- 
sumer research in the merchan- 
dising and advertising department. 
Robert B. Thompson, assistant di- 
|rector of new products since 1956 
has been promoted to product di- 
rector in the baby products divi- 
sion. 


Two Join Norman, Craig 

Philip L. Jefferson, formerly 
with National Brewing Co., Balti- 
more, will join Norman, Craig & 
Kummel, New York, Nov. 1 as an 
account executive. Robert E. Mc- 
Ginley, formerly with D’Arcy Ad- 
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vertising Co., St. Louis, will join 
Norman, Craig’s Chicago office as 
a merchandising man. 


astest 


COPY-FITTER EVER! 


That's what thousands say 
about the famous 
Haberule Visual Copy-Caster! 
Artists, ad men, printers, editors, 
students swear by it. Never 
obsolete. Money back guarantee. 
At art supply stores or direct. 
Haberule Visual Copy-Caster 
with plastic type gauge, $7.50 


HABERULE 


BOX AA-245 + WILTON + CONN 


Since EXTRA whiteness can add. greater 
appeal to the paper product you use or make 


...just specify paper containing CALCOFLUOR* 


White PMS Conc. for an astonishing improve- 
ment! The “Glow-White”’ brilliance this 
Cyanamid fluorescent dye imparts to white 
papers gives them a compelling new sales ap- 
peal ...a sparkling, whiter-than-white quality 
look. Rely on your own eye to discover this 
truly amazing difference in selling power. Ask 
your jobber for samples of paper containing 


CALCOFLUOR White, 


further information. 


Cyanamid Company, Dyes Department, for 


or write to American 


It will pay you to investigate! 


X_..._CYANAMID ~— 


AMERICAN CYANAMID COMPANY 


* PHILADELPHIA 
LOS ANGELES * 


PORTLAND, OREGON 


OYES DEPARTMENT - BOUND BROOK, NEW JERSEY 


WEW YORK * CHICAGO * BOSTON 
PROVIDENCE * ATLANTA * 


* CHARLOTTE 


MONTREAL AND TORONTO 


CALCEe 


PAPER TISSUES: Whiter-than-white tissues containing CALCOFLUOR 
look pure... sanitary... and win wider consumer acceptance. 


PACKAGES: A bright, white package made of CALCOFLUOR-treated 
board stands out on the shelf... attracts attention. . . literally 


invites a shopper to take it home! 


Folders + Catalogs + Booklets + Annual Reports «+ Advertising 
Brochures + Company Letterheads + Business Cards + Greeting Cards 
Business Forms + Manuals + Sales Literature + Programs : 
Labels + Packages + Books—A\l are given new sales power and 
attractiveness with CALCOFLUOR-treated papers. 
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Facts and a Quiet Office 
Not Enough, He Asserts 

To the Editor: As one of those 
creative men “in a quiet office” 
that Paul Fields talks about in his 
letter to Apvertisinc Ace (AA, 
Sept. 30), I’d like to rebut his 
stand on brainstorming. True 
enough, it takes a “keen creative 
guy with a proved record of per- 
formance, a quiet office and an un- 
derstanding of the facts” to turn 
out the final product. But the 
“idea-creeping” process described 
often wastes valuable time. 

I know this technique only too 
well. In my beginning copywriting 
days I was given a project and 
asked to come up with some ideas 
on it. What finally satisfied my 
superiors was the most completely- 
thought-out, intriguing yet in- 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome 


formative version possible. And it 
had to satisfy intergal manage- 
ment, engineering and sales man- 
agement in a company, as well as 
my bosses. Creeping wasn’t the 
word for it—inching was more like 
it. All this was to be done—or 
should be done, according to Mr. 
Fields—in an isolated writer’s 
cubbyhole. 

This certainly isn’t the answer. 
The copywriter must have a chance 
to learn the sales problems of the 
client. A brainstorming session 
among top management and sales 
management people—with the 
writer attending—can often open 
up vistas of new thought to them 
...and to him. A few words often 
have done it! He may find some 
of the ideas off-beam but his in- 
stinct for selling and fresh angles 
will tell him the right ones. 


oe 
ONE BILLION 
ONE HUNDRED 
SIXTY-NINE 
MILLION | 


HITCH your thes 


to AKRON-AREA * 
with just QNE medium 


*BIGGEST ONE-NEWSPAPER CITY IN THE U.S.A. 
There’s more than tires rolling out of Akron, the world’s 

trucking capital. Chrysler, G.M. Euclid Div’n., Firestone, Goodrich, 
Goodyear, General, Seiberling, Mohawk are among the big 

names here in Ohio’s most concentrated area of great industrial 
names. Diamond Match and Quaker Oats, the world’s largest 

fishing tackle factory and one of the largest producers of children’s 


books and of rubber toys are here, too, 


-* 


_S THE BOOM 1S ON IN AKRON 
~ Be sure YOU get your share! 


™ *A_ $1,169,000,000 Market with 
COMPLETE Coverage Daily and 
Sunday with ONE Complete 
Newspaper 


Send for Your Copy 


TEN TOP BRANDS IN AKRON SURVEY 
A brand new Personal-Interview Survey 
by Dan E. Clark Il & Associates, Inc., 
reporting the 10 Top Brands in the 
home and on retailer's shelves; family 
and market statistics. It's yours — free. 


Obio’s Most Complete Newspaper 
STORY, BROOKS & FINLEY, Representatives 
JOHN S. KNIGHT, Publisher 


Not only that, but he won’t be 
involved in the department vs. de- 
partment wrangles that may mean 
enthusiastic copy approval at one 
end and objections at the other. 
A big brainstorming session in a 
company may just be the way of 
settling “family” squabbles—and it 
may bring about the expression of 
a line of creative selling thought 
that supersedes all previous argu- 
ments. 

Edward F. Pelteson, 
Assistant to the Executive VP, 
Stepien-Carr Advertising, 
Cleveland. 

. . e 


‘Free’ Color TV, Other 
Tag-ons Offered in Ad 

To the Editor: This ad (below) 
appeared in the Sept. 27 edition of 
the Minneapolis Star. I have got- 
ten such a kick out of some of the 
ads that you folks have reproduced 
along these lines that I find my- 
self taking time to send you this 
one (foolishly, I might add, since 


a 


I feel that this type of ad does not 
deserve to be read). 

To me it is an extremely good 
example of how not to impress the 
buying public. I would like that 
color tv, but for the life of me I 
can’t figure out how much the tag- 
ons will cost me. 

Glenn C. Anderson, 

Secretary, Industrial Lighting 

Supply, Minneapolis. 
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Everything's Been Done 
Before, Says Space Rep 

To the Editor: I refer to an ar- 
ticle on Page 114 (AA, Sept. 23) | 
entitled “Checkerboard Ad Gives | 
Equal Stress to Farberware Lines.” 
You might be interested to know | 
that the Pratt & Whitney Co., West | 
Hartford, Conn., has been running 
a unique program in Modern Ma-| 
chine Shop since January which | 
incorporates many features of the | 
Farberware program. 

The campaign consists of four | 
half pages advertising four sepa- | 
rate products each month. The lay- 
out embodies a checkerboard de- 
sign and use of color in each. Clif- | 
ford Brooks, advertising manager 
of Pratt & Whitney, and Hugh H. 
Graham Associates, New Britain, 
Conn., including Mr. Oke Hen- 
strand, account executive, are the 
geniuses behind this idea. 

The objective is to enable a| 
manufacturer with a limited budg- | 
et and multiple-product selling 
problems to get sufficient frequen- 
cy of appearance for each product 
without running a catalog type of 
layout, and yet do it at an econom- 
ical cost. Each half page devotes 
itself exclusively to one product 
while at the same time four prod- 
ucts are advertised in what other- 
wise might have taken consider- | 


ably more space or attracted far 
less attention. Mr. Brooks has ad- 
vised that this campaign has been 
outstandingly successful. 
Granville M. Fillmore, 
VP, Modern Machine Shop, 
New York. 
7 . . 
What's ‘Originality’ and 
How Long Is ‘New’ New? 
To the Editor: I recently had a 
discussion with a photographer, 
trying to determine what are the 


| most important elements of adver- 


tising photography. It was his 
opinion that originality is an ex- 
tremely important part of success- 
ful ad photography. 

It occurred to me then, that I 
knew many people who would 
have given that same opinion; in 
fact, I’m sure that a large number 
of people would say that, in all 
advertising, originality is quite im- 
portant, perhaps even essential. 

I must confess that I can’t agree 
with that. In fact, I would say that 
originality is of minor importance 
in, not only ad photography, but 
the whole field of advertising. 

I'd probably get an argument 
on this from those who consider 
themselves imaginative and there- 
by, original thinkers. But before 
that happens, I’ll say that imagina- 
tive thinkers are of vital impor- 
tance to advertising: its the origi- 
nal thinkers who tend to gum 
things up. Let’s see how this works. 
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day? A week? A month? Certain- 
ly, only in extremely isolated cases 
can something remain origina] for 
more than a couple of months. Aft- 
er these couple months, does our 
campaign bog down? It probably 
will if we have counted on origi- 
nality to carry us. 

To be effective, an ad or cam- 
paign must have proper timing, 
reach the proper consumers, appeal 
to these people by showing them 
something in which they are in- 
terested, and, in one way or an- 
other, aid the selling process. 

Is originality necessary in any 
of these elements? No, of course 
not. 

Original thinking means little. 
Rather, imagination and judgment 
are important. Imagination to think 
of all the times when the product 
may be advertised, imagination to 
find the various possible consumer 
groups for your product and the 
media that will reach them, imag- 
ination to visualize what will in- 
terest these people and how that 
ties in with your product, imagi- 
nation to discover what selling 
methods would be appropriate for 
us, combine this with the judgment 
to choose the proper combination 
of these elements, and you have 
an outstanding advertising man, 
who will produce outstanding 
sales. 

It is true that a campaign might 
well have some measure of dis- 


Is it fair to say originality is|tinctiveness, but that does not im- 


“newness,” something “different” 


|ply originality. Distinctiveness is 


or, at the very least, something | accomplished by tying together the 


“highly unusual’? If it is, then how 


style and theme of the ad with the 


long can something remain new,/|sponscr’s product so that each is 


different or highly unusual? A 


reminiscent of the other. The meth- 


FROM SUN-UP TO SUN-UP ... 


- » « THE FINE QUALITY OF ENGRAVINGS 
BY DOT NEVER VARIES. BEAUTIFUL 
COLOR, OUTSTANDING BLACK AND WHITE. 


Dal Engravers, Ine. 


600 W. VAN BUREN ST. 


CHICAGO 7 
STATE 2-5367 
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od used certainly need not be orig- 
inal. 

The whole point of this is that 
too many ads and too many cam- 
paigns are ruined because of at- 
tempts to be original. Actually we 
should be mildly suspicious of orig- 
inal schemes. Try to find why they 
haven’t been used before. Don’t 
shrug it off with a “Well, no one 
ever thought of it.” That’s hardly 
likely. 

Back to the photographer. What 
would you have told him are the 
most important features of an ad 
photograph? Here are some of the 
things I suggested in order of im- 
portance: 

1. Applicability to product be- 
ing advertised and to the theme 
of the ad. 

2. Appeals to the proper audi- 
ence (attracts attention, creates 
interest) . 

3. Either tells theme of ad or 
directs reader to the copy. 

4. Quality of production (clarity, 
color, etc.). 

5. Originality (really not neces- 
sary, but it may help the photog- 
rapher sell his client). 

Rodger Mitchell, 

Advertising Manager, Booth 

Fisheries Corp., Chicago. 


Science on the Move? 
To the Editor: Is the American 


IMPORTANT NEWS ABOUT FAMILY HEALTH 


A Stotement tram HOOO Chemco! Co. ine 


te the time of year when colds, coughs, virus and respiratory 

diseases are s prevalent — and it's time to be on guard against 
that new invader, Asian Flu 
Nermal precautions wil! help xuard your family » health. the proper 
diet, sensible clothing, preventive medicine - all are important safe- 
gvards. But there is even more you can do to combat disease and 
infection. You can use Hood “33” Bieach-Disinfectant for double 
protection. 
in home laundering, the regular use of Hood “33” Bieach-Disin 
fectant gets your wash clean, stain-free and sanitary. Hood “33” de- 
stroys germs and bacteria on bedclothes, table linens, handkerchiefs, 
underwear — makes every piece in your wash clean and sanitary, helps 
prevent the spread of voids, coughs, and virus diseases. 
in your deity ene dien-waehing, the :egular use of Hood 
“33” Bleach-Duwsinfectant kills germs and viruses, destroys odors, makes 
everything that it touches hygienically clean. If sickness does strike, 
you should use Hood “35' in cleaning the sickroumn itself, to help pre- 
vent further infection 
Now te the time to be on guard with the double pro 
tection of Hood “33” Bileach-Disinfectant. Specific 
directions for these and other uses on every buttle. 


WOOL CHEMICAL CO, INC. 
mamore, Fo. 


Medical Assn. keeping this under 
its hood? 
Sam Greenbaum, 
Sam Greenbaum Advertising, 
Philadelphia. 
7 . . 


Can Wallach Avoid Ribs 
by Old Hearst Cronies? 

To the Editor: I want to thank 
you tor the excellent reporting job 


le te 
Aberjeugt die Ginttnssreicgen leger 
Der Post — sie sagen es 


een gnu so te rst Gf reste wt te wr 


citer! 


le. 


names the writer may handle as he 
pleases. 


Himmel! Let's Get 
It Right Hereafter 

To the Editor: Recently I was 
involved in a project where our 
advertising agency did a very loose 
research job on a foreign language 
translation. The ad (above) in 
your worthy book of Sept. 30 is 
another example of the same sub- 
ject. 

There is a grammatical rule that 
all German nouns are spelled with 
a capital initial] letter (in addition 
to proper nouns), and adjectives 


———— 


talent, 


ae enn pe enna Ra ERR 


in the two recent issues of ADvER- 
TISING AGE, on our mixed-up agen- 
cy situation (AA, Sept. 23). In|} 
contrast to reporting elsewhere as | 
well as on its own merits, this was 
a superb job. 

Please thank Bill Kerr for the 
article about me. I particularly en- 
joyed the last paragraph. There 
were a few errors, however, which 
I want to call to your attention, 
since I will undoubtedly be ribbed 
by many of my former Hearst as- 
sociates. Billi gave me a very sub- 
stantial promotion. When I first 
went to werk on the old American 
(now Journal American) I was 
nothing more or less than a mes- 
senger and my only contact, then, 
with City Hall was passing it on 
the way to the subway. One of the 
most wonderful memories 1 have 
is of our civil wedding ceremony 
which took place in the late Mayor 
LaGuardia’s wonderful office in 
City Hall. Also, Bill managed to 
leave out one of my wife’s names. 
Seriously, though, I was delighted. 

Philip C. Wallach, 

Public Relations and Advertis- 

ing Director, H. K. Porter Co., 


New York. j 


Sorry we had you covering City 
Hall sooner than you actually did. 
As for dropping one of your wife’s 


names, this comes under our rules 
of poet’s license: anything over six 


WLW 
Radio 


products on the WLW Stations. 
your WLW Stations' Representative. 


are lower case. AS you can see, the 
translation has three errors. 
Yours for better research, 
H. W. Bluethe, 
Advertising Manager, Indus- 
trial Division, Surface Com- 
bustion Corp., Toledo. 


Is There a Doctor 
(Dichter) in the House? 

To the Editor: Reference is made 
in Newspaper News of Friday, 
Sept. 6, of a report by Dr. Ernest 
Dichter in the ADVERTISING AGE, 
urging advertising planners “to put 
the libido back into advertising.” 

Would it be possible to obtain 


a copy of the issue in which this 
report appears? 


A. R. Corbel, 
Secretary, Gippsland News- 
papers Pty. Ltd., Morwell, 


Victoria, Canada. 


The copy you requested is on the 
way. 


Potter's Schweppescopy 
Still Appears in ‘Punch’ 

To the Editor: Anent the letters 
critical of the silly Schlitz cam- 
paign, I’m surprised that no one 
yet has commented on the fact that 
the “Schlitzerisms” are nothing 
more than a mediocre steal from 
an earlier campaign. 

I’m referring to those delight- 
fully punny Schweppes ads that 
appeared for so many years in the 
London Punch and, for all I know, 
may still be doing so. 

“Inane” is the most charitable 
word I can think of for the current 
Schlitz copy. 

Walter Christie Jr., 
Honolulu. 


“Excellent Miss Olsen. You're 
showing more with each swing!” 


STEADY, DAD! BETTER KEEP YOUR EYE 


WORLD'S LARGEST SELLING GOLF MAGAZINE 
611 Davis St. «© Evanston, ill. 


(iat) WRITE FOR MARKET DATA 


Prefers Crosley WLW Stations for 


"We use WLW Radio and TV Stations 
for a number of reasons - top 
excellent market coverage, 
and important merchandising. 
eration covers all phases of product 
promotion and goes far beyond the 
usual media-client service. 
Crosley Stations' close contact 
with trade personnel and their 
willingness to cooperate with 
our local representatives 
add an important plus 

to our advertising!" 


ie ow 8 


Robert E. Thompso 
Advertising Manager, 
International Milling Company 


Coop- 


The 


_— 


WLW-T 


Cincinnati 


WLWw-C 


Columbus 


Why International Milling's Advertising Manager 


Robin Hood Flour 


a 


You'll be glad you did! 


WLW-D 
Dayton 


Network Affiliations: NBC; ABC; MBS Sales Offices: New York, Cincinnati, Chicago 
Saies Representatives: N&C Spot Sales: Detroit, Los Angeles, San Francisco 
Bomar Lowrance & Associates, Inc., Charlotte, Atlanta, Dallas 


Crosley Broadcasting Corporation, a division of \ 


= 


Like Robin Hood Flour, you'll get top merchandising service for your 
So before you buy, always check first with 


WLW-A 


Atlanta 


(AYGO) 
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e try to do things 
a little differently 
(or so they say) 


here at this new york agency 
(MJ&A) 


Westerners listen’ 
to their favorite 
programs on 

the CBS Radio 
Pacific Network’ 


1 listen : This refers to “ears in use,” 
not merely to “sets in use.” 


2 Favorite: As in Harry Babbitt, 
Sunday News Desk, Dave Vaile 
News, Ruth Ashton, Frank Goss 
News and Tom Harmon — to name 
just a few great CBS’rs. 


3 Network: 245,000 watts to blan- 
ket the 3 Pacific Coast states. 


Summary : Programs, Personalities 
and Power... that’s why your 
message belongs on the CBS Radio 
Pacifie “~twork, 


like, for example, 
striving like the dickens 
(at 444) 


PARTY BY MAIL—When Henry Halpern was elected vp 
and director of research and media of MacManus, 
John & Adams, New York, the agency helped Mr. 
Halpern celebrate the occasion with this piece sent 
to 285 media representatives in New York along 


to extend 
to every rep 


with a miniatur 


the same policy 
(open door). 


we knock ourselves out to be 


objective, 

fair 

& sound 

(not preferential) 


e bottle of cognac. In its original 


form, the announcement was folded like an accordi- 
on with the verse on the front panel. 
verse and art were the work of Eugene J. Gramm, 
creative director, 


The idea, 


and Rene Vidmer, art director. 


1958 ‘Live Better 
Electrically’ Drive 
Features Medallion 


New York, Oct. 15—The Live 
Better Electrically program will 
introduce a Medallion Home pro- 
motion in 1958. The medallion is a 
bronze disk to be displayed on new 
homes as a hallmark of “excel- 
lence in electrical living.” 

The medallion will be awarded 
only to homes that meet local elec- 
trical standards of lighting, wiring 
and equipment as established by 
the sponsoring utility companies. 
The Medallion Home program 
will be featured in six of the 22 
print ads scheduled for next year 
by LBE. Medallion ads will run in 
American Home, Better Homes & 
Gardens and The Saturday Eve- 
ning Post in February, April and 
September issues. They will be 
augmented by commercials on 
“General Electric Theater” (CBS- 
TV) in the same months. The ads 
will promote the advantages of 
electrically up-to-date homes and 
urge buyers to look for the medal- 
lion as they inspect homes. 


s The remainder of the 1958 LBE 
advertising will continue the “Rate 
yourself” theme started in 1957— 
but instead of stressing the num- 
ber of appliances owned, the ads 
will play up the benefits conferred 
by these appliances. 

Each ad will feature a specific 
group of appliances, selected ac- 
cording to seasonal buying trends. 
Sample headlines: “What’s your 
washday I1.Q.?” and “Are you 
spending too much time in the 
kitchen?” Insertions are scheduled 
for American Home, Better Homes 
& Gardens, Fortune, Look, Mc- 
Call’s and The Saturday Evening 
Post. 

The bulk of these ads are sched- 
uled for the peak spring and fall 
selling periods, with other ads 
timed to support National Elec- 
trical Week in February, American 
Home lighting fixture month in 
September, the Christmas selling 
period and Edison Electric’s pro- 
motional calendar. 


® As it has been this year, the 
program will be promoted monthly 
on “General Electric Theater” 
(CBS-TV). GE also will promote 
the program on “Cheyenne” (ABC- 
TV). Other manufacturers spon- 
soring LBE commercials on tv next 
year will be: Westinghouse Elec- 
tric Corp. on “Studio One” (CBS- 
TV); Sylvania Electric Products 


Frigidaire division, General Mo- 
tors Corp., on “Patrice Munsel 
Show” (ABC-TV); and Whirlpool 
Corp. on the Eddie Fisher, George 
Gobel and Perry Como shows (all 
on NBC-TV). 

Trade advertising will be aimed 
at electrical retailers and home 
builders in the spring and fall. The 
media list includes American 
Builder, Electrical Merchandising, 
Home Furnishings Daily, NAHB 
Journal, NARDA News, Practical 
Builder and Stores. All insertions 
will be timed to announce major 
national Live Better Electrically 
promotions well in advance. 
Batten, Barton, Durstine & Os- 
born is the LBE agency. # 


Canadian Chain Store Sales 
Increase 13.4% in Ist 8 Months 
Canadian chain store sales in 
August totaled $244,792,000, an in- 
crease of 13.4% from last year’s 
August total of $215,806,000, ac- 
cording to Dominion Bureau of 
Statistics. January-August sales 
were 9.8% larger at $1,729,970,- 
000 versus $1,576,180,000 in 1956’s 
comparable period. Stocks, at cost, 
on Aug. 1 were up 8.9% from last 
year’s like total at $339,700,000, 
compared to $311,827,000. Grocery 
and combination store chains, the 
largest of the group, reported a 
rise of 20.6% in sales in August to 
$106,223,000 versus $88,105,000 a 
year earlier, and a gain of 14.3% in 
the eight months to $793,195,000 
versus $694,040,000. 

Month’s sales were larger this 
year than last for all chains ex- 
cept lumber and building material 
dealers and jewelry stores, which 
reported losses of 14.2% and 4.1%, 
respectively. Major increases were 
reported in chain store sales at 


15%, women’s clothing stores 
12.8%, family clothing stores 
10.8% and variety stores 10.1%. 


Other increases were: drug stores, 
6.7%; men’s clothing stores, 3.5%; 
furniture, radio and appliance 
stores, 1.8%, and hardware deal- 
ers, 1.4%. 


on “The Real McCoys” (ABC-TV); 


‘Chemical Engineering’ Boosts 
Its Publishing Frequency 

Chemical Engineering is increas- 
ing its publishing frequency to 26 
issues a year, effective January, 
1958. Rates will be derived from 
those announced July 1, 1957, 
based on a monthly frequency. A 
single page, one time, will be $800. 


Formsprag Names Fowler 
Donna J. Fowler has been ap- 
pointed coordinator of advertising 
and publicity of Formsprag Co., 
Warren, Mich., manufacturer of 
sprag clutches. Miss Fowler was 
formerly assistant production man- 
ager of Slocum Publishing Co., 
Detroit. 


listening to pertinent pitches 
from every station 
and mag around 


(except Confidential). 


Give Your Prospects This 


New HANDI-KUTTER” 


AGe wet = blade slipping out* 


toast veo P R EMI UM! ! 


Now te cE. ove, » - new Kenworth 
ideal - x —_ 
of eatting or pag. aE 


In at —*-A yt 


r home. 
= ¢ for debossed name 


colors, with space 
imprint. 
* Double Life for each FREE SAMPLE 


and ity prices 
iy. 


KENWORTH MANUFACTURING CO. 
1g3's W. Lisbon Ave. — Milwaukee 10, Wis. 


scribers look to Barron’s 


advertising! 


a Ask for the latest readership 
study among Security Analysts 


and Investment Bankers ! 
NEW YORK BOSTON LOS ANGELES 
50 Broodwoy 711 W, Monroe St. | 388 Newbury St. 2999 W. 6th St. 


Have you made this important discovery 


Where your Company is headed is vital information for the 
investment-minded readers of Barron’s. Imparting that infor- 
mation is one of your management’s top responsibilities. Your 
management's blueprint for the future helps create an image 
of progress and continuity. When you advertise in Barron’s 
your Company gets to the heart of the financial community. 
They are the men who can counsel thousands of others to 
place a proper value on your Company’s aims. 


Barron’s is noted for the powerful impact it makes on men 
who have money to spend and to manage. Over 80,000 sub- 


for profitable reading. That’s why 


Barron’s is their first choice for regular reading and useful 
reading*. Barron’s should be your first choice for profitable 
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without trying to sound 
like the Magna Charta — 


or a page out of Standard Rate and Data 


(or the encyclopedia) 
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here’s a big hearty hello and in the spirit hi there! : 
from Henry Halpern, of doing things differently — happy to greet you! "} HENRY HALPERN, V.P. 
new MJ&A V.P. without further ado and have a drink... : 


: & DIRECTOR OF 
(media) (or fuss) (on us!) BE RESEARCH & MEDIA 


Defining Market Is 
Key Task, Wulfeck 
Tells AMA Group 


New York, Oct. 15—The two 
basic problems in market research 
are defining the market and locat- 
ing it, Dr. Wallace H. Wulfeck, 
excce committee chairman at Wil- 
liam Esty Co., reminded the Amer- 
ican Marketing Assn. New York 
chapter yesterday. 

“We sometimes forget there are 
five markets in the U. S. which 
account for 75% of the retail vol- 
ume,” he said. 

He explained that 371 of 3,073 
counties in the U. S. represent 67% 
of the population. This population, 
he said, is in 11% of the counties. 


s Another speaker was Lawrence 
Gibson, market research director 
of Corn Products Refining Co. He 
said, “We often forget that data 
are only data. It’s easy to deal in 
generalities, the lure of the obvi- 
ous and the attractiveness of the 
data. We become trapped in our 
own data.” 

Academic questions, such as def- 
inition of market and units of 
measurement, should be _ inter- 
preted and evaluated, he said. 
Units can be down and dollar vol- 
ume up or dollar volume up and 
share of the market down. 

“Sometimes companies can 
avoid a big part of the market in 
their sales operations and concen- 
trate on a small part,” he ex- 
plained. “Some shoot for 80% of 
the 20% market, others for 20% 
of the 80% market. 


s “Too often we forget we can 
change a market,” he said, ex- 
plaining how Corn Products Re- 
fining has made Bosco chocolate 
syrup a factor in the market. 

Mr. Gibson said while Hershey 
has dominated the syrups without 
advertising, Bosco has made chil- 
dren a factor in the market by ad- 
vertising and selling to them. + 


R. M. White Elected Head of 
Inland Daily Press Assn. 

Robert M. White II, co-publish- 
er and general manager of the 
Ledger, Mexico, Mo., has been 
elected president of the Inland 
Daily Press Assn. He succeeds 
Lester A. Walker, publisher of the 
Guide & Tribune, Fremont, Nebr., 
who was elected board chairman 
of the organization. 

John P. Harris, publisher of the 
News, Hutchinson, Kan., was 
elected vp. New directors include 
Richard H. Amberg, publisher of 
the St. Louis Globe-Democrat; 
Raymond E. Dix, manager of the 
Record, Wooster, O., and Dale 
Stafford, editor and publisher of 
the News, Greenville, Mich. 


LOUIS DE ROCHEMONT: “Paper, like background music for a motion picture, helps strengthen an impression, convey an idea. This fact 
alone requires that it be chosen carefully.”—Mr. de Rochemont, producer of “Cinerama Holiday,” pioneers a new film technique in “Cinemiracle Adventure.” 


Better papers are made with Cotton Fiber“ 


You buy with confidence when you specify cotton fiber papers. Confidence in their BETTER 
prestige-building beauty, greater durability, and outstanding all-around perform- 
ance. These traditional qualities are the product of premium fiber, highly special- TT. 
ized processes, and crafting skills that have endured for generations. Whenever A. a 
fine quality is a requirement, cotton fiber papers are your best buy. 

YOUR SUPPLIER KNOWS... why papers made of cotton fiber (25% mini- 
mum to 100% in the best grades) perform better in a variety of uses. Ask him “ipe? 
about cotton fiber business and social stationery, indexes, ledgers, onion skin, ——“\ 


drawing, tracing, blue print and other papers. PAPERS 


*¥LOOK FOR “COTTON” OR “RAG” IN THE WATERMARK OR LABEL 


© Cotton Fiber Paper Manufacturers, 122 East 42nd St., New York City 
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You Ought to Know . Ted Bergmann 


At 37, Theodore Gerard Berg- 
mann is already an anomaly in the 
New York advertising business. 
He’s native born—Brooklyn, to be 
exact—and his entire business ca- 
reer has been spent in New York. 
But despite these two traditional 
handicaps to the success formula 
for today’s Horatio Alger adman, 
Ted Bergmann is assuredly a suc- 
cess. 

One of television’s blessed off- 
spring, Mr. Bergmann’s newest 
achievements will be made in the 
job he assumed Oct. 1, when he be- 
came president of six-weeks-old 
Parkson Advertising. While the 
name Parkson is not yet broadly 
known, its potential in the agency 
business can perhaps be better as- 
sessed with the knowledge of these 
facts: 


e Parkson is the successor to Ed- 
ward Kletter Associates. 


9 2a: 


CONTEST oR 
PROMOTIONAL 


PRUE 


WM richer home product, 
known and advertised na- 
tionally, available as Grand 
Prize in outstanding nation- 
al or regional promotions or 
contests during next nine 
months. Sponsoring organi- 
zation must be of high cali- 
ber. Contest or promotion 
must provide wide consumer 
exposure. We are a well- 
rated manufacturer, tops in 
our industry. All replies will 
be held in strictest confid- 
ence. Reply to Box No. 800, 
Advertising Age, 480 Lex- 
ington Ave., New York 17, 
New York. 


COLLINS, 
MILLER & 
HUTCHINGS, INC. 


now makes plates 


e Its reason for existence and 
main account is Pharmaceuticals 
Inc., another name not too well 
known (but whose products like 
Geritol, Serutan, Sominex, Zaru- 
min, RDX, etc., enjoy wide accept- 
ance). 


e Pharmaceuticals completed pur- 
chase in August of J. B. Williams 
Co.. of Glastonbury, Conn., which 
now operates as a wholly-owned 
Pharmaceuticals subsidiary and a 
Parkson client. Pharmaceuticals 
now is looking at other companies 
as well. 


e By January, Parkson expects to 
be billing at the rate of $20,000,000, 
with about 80% of it in network 
television. 


s It seems only natural that an 
agency with 80% of its billing in 
tv should turn to one of that medi- 
um’s offspring to fill the post of 
chief executive officer. 

A former NBC page, tv salesman 
and tv network head, Ted Berg- 
mann has spent the past 23 months 
with McCann-Erickson, where, as 
vp and associate director of tv and 
radio, he functioned on about 50% 
of McCann’s home office accounts, 
among them Coca-Cola, Chese- 
brough-Ponds, Mennen, Lehn & 
Fink, Chrysler and Esso. He was 
also a member of the marketing 
plans board at that agency, which 
he characterizes as “‘the best in the 
business.” 

His first contacts with Pharma- 
ceuticals took place a few years 
previous, while Ted was an em- 
ploye of DuMont Television Net- 
work, on which Pharmaceuticals 
sponsored two half-hour shows. He 
was among the earliest to work for 
that network when he joined it in 
June, 1947, as a salesman. And he 
was virtually the last to leave the 
disintegrating operation almost ten 
years later, when he resigned as 
managing director to join McCann. 


s While DuMont’s tv network 
reached its zenith and its nadir in 
that decade, Mr. Bergmann’s prog- 
ress was steady in one direction— 
up. As a salesman for DuMont’s 
WABD in 1947, he recalls there 
were but 35,000 tv sets in all of 
New York, and “We got thrown 
out cf more advertising agencies 
than you could shake a stick at, 
trying to sell time on television.” 
Mr. Bergmann apparently 


for both processes 

in America’s finest 
photoengraving plant 
at Lake Street 

and Wacker Drive 


LETTERPRESS + GRAVURE 


Ted Bergmonn 


bounced nicely, because in 1948 he 
was transferred to network sales, 
became director of sales in 1951, 
general manager of the network in 
1953 and, a year later, managing 
director of the network and the 
company’s owned stations. 

Plagued by more problems than 
it could handle, DuMont decided 
in late 1955 to shut the network 
and sell its stations, leaving Mr. 
Bergmann high and dry. 

He got to McCann, he says, be- 
cause of an unfounded rumor that 
was converted to an established 
fact. It seems that a business paper 
(not ADVERTISING AGE) printed a 
report that he would be joining 
McCann’s reorganized tv setup, 
much to Ted’s surprise. He called 
the editor to protest and in turn 
was asked: 

“Would you like to work for 
McCann?” 

“Well—I hadn’t thought about it. 
Maybe.” 

Shortly after, he got a call from 
agency brass, had two brief con- 
versations “and the next thing I 
knew I was a vp.” 


® The path that led to DuMont 
was considerably more circuitous 
than the one to McCann. It began 
in Brooklyn in 1920, wended its 
way to Great Neck, Long Island, 
when Ted’s family moved there in 
1927. 

He left Amherst and spent a year 
as a cost accountant with Ameri- 
can Home Products before step- 
ping into the communications busi- 
ness in 1941, as a page on the guest 
relations staff of National Broad- 
casting Co. He took courses in an- 
nouncing and producing and spent 
a short time as an English news 
announcer in NBC’s international 
division before Uncle Sam beck- 
oned. 

Lt. Bergmann was assigned to 
the Third Army in France; ended 
up as radio public relations offi- 
cer in the Paris studios of Su- 
preme Headquarters Allied Ex- 
peditionary Forces. While there, he 
reported for the weekly Army 
Hour, broadcast from Paris on 
NBC. In 1945, he returned to the 
army radio bureau of public rela- 
tions in the Pentagon. 

(In his office today are an auto- 
graphed picture of Dwight D. 
Eisenhower and a framed letter 
from the White House, dated Oct. 
22, 1956, thanking Mr. Bergmann 
for his role in the “Ike Day” tele- 
vision program.) 

Capt. Bergmann was mustered 
out in 1946, returned to NBC’s in- 
ternational division as program 
production director and, in June, 


|formerly president 


jas vp, director of advertising and 


| Bergmann’s entry to Parkson. 


|Kletter assumes some duties that 


ve 
Myles 


does 


it! 
See page 118 


1947, made the move to the bud- 
jing DuMont network. 


s The election of Edward Kletter, 
of Parkson 
(nee Edward Kletter Associates), 


executive committee member of 
Pharmaceuticals last month (AA, 
Sept. 16), opened the door for Mr. 


“Pharmaceuticals is in a period 
of expansion,” he explains, “and 
they wanted a real heavyweight 
guy in charge of advertising. Mr. 


formerly fell to the exec vp, Sam- 
uel L. Tedlow.” 

Although Mr. Bergmann states, 
“We're not by any means ruling 
out the other media,” about 80% 
of Parkson’s billings go to network 
tv, 15% to print and 5% to spot ra- 
dio and tv. With the original Phar- 
maceuticals products still the larg- 
est account, the newly acquired 
Williams line—Aqua-Velva, Lec- 
tric shave, Williams shave creams, 
Skol and Krem] and Conti sham- 
poos—are due for “a great deal 
more tv exposure,” Mr. Bergmann 
says. 

Three Pharmaceuticals shows, 
“To Tell the Truth” (CBS), 
“Twenty-One” (NBC) and the 
new “What’s It For” (NBC) aver- 
age about 160 stations each. Wil- 
liams is becoming an alternate- 
week sponsor on “Twenty-One,” 
and “To Tell the Truth” and will 
receive mentions on “What’s It 
For.” 


a Asked about the close relation- 
ship between Parkson and Phar- 
maceuticals, Mr. Bergmann says 
with a smile there is a certain 
amount of “togetherness” about 
the two, but he maintains that 
they are two distinct operations 
and that Parkson is by no means 
a house agency. 

Besides Pharmaceuticals, the 
agency handles North American 
Accident Insurance Co., Universal 
Pen & Pencil Co. and Harrison 
Plastics. Mr. Bergmann says they 
are “minor” accounts, but he won’t 
say how much they bill. One— 
North American Accident—fol- 
lowed Board Chairman Franklin 
Bruck into the agency. 

When he’s not overseeing opera- 
tions of the 60-man Parkson agen- 
cy in the quiet, relaxed way which 
is his characteristic (another 
anomaly for a television veteran), 
Ted spends most of his time at 
home in Manhasset with his wife, 
Patricia, and his four children, 
10%, 7, 6 and three months—and 
all boys. # 


Three Join Library Week Statt 

Janet Baldwin, Virginia Math- 
ews and Leigh Chamberlain have 
been named to the publicity staff 
of the National Book Committee’s 
celebration of National Library 
Week. Miss Baldwin was formerly 
a promotion copywriter with the 
new American library of world 
literature, publishers of Signet and 
Mentor books. Miss Mathews was 
director of advertising with Long- 
mans, Green, publisher, and Mr. 
Chamberlain was previously with 
American Express Co. 


Warwick & Legler Sets Move 
Warwick & Legler will move in 
April, 1958, to new quarters in the 
new 38-story Seagram Bldg. at 
375 Park Ave., New York. The 
agency handles several of the Sea- 
gram Distillers Co. brands—Sea- 
gram’s 7 Crown, Seagram’s V.O., 
Seagram’s Golden gin, Seagram’s 
Pedigree bourbon, its Kessler di- 
vision, and the company’s institu- 
tional advertising. 


Scheinkopt Joins Ogilvy 

Harold F. Scheinkopf, formerly 
marketing plans supervisor of 
Foote, Cone & Belding, has joined 
Ogilvy, Benson & Mather, New 
York, as associate director of re- 
search. 


FIRST NATIONAL BANK 
OF EVERGREEN. PARK 


95. STREET AT ALBANY AVENUE 
EVERGREEN PARK. LLNDNS 


FIRSTS—This, says the Chicago Trib- 
une, is not only the largest bank 
ad which it has ever run but is 
also the first bank-sponsored color 
page. It ran Oct. 13 in southwest 
Chicago zone issues. 


‘Big Bottle’ Ads 
Sell Fewer Liquor 


Buyers, Says Freund 


Hartrorp, Oct. 15—There can be 
no question about the ultimate 
value of motivation research, ac- 
cording to Morton Freund, exec 
vp of Lawrence C. Gumbinner Ad- 
vertising. 

Speaking before the Hartford 
Advertising Club, Mr. Freund 
made a plea for the intelligent 
use of motivation research as an 
aid to understanding the basic de- 
sires of the American consumer. 

“Motivation study is a key that 
helps unlock the minds of people, 
and since it is with their minds 
and emotions that advertising pri- 
marily deals, can there be any 
question about its ultimate value?” 
he asked. 

Psychology has always been ba- 
sic to advertising practice, he 
maintained, pointing out that such 
ad classics as, ““They laughed when 
I sat down at the piano” instinc- 
tively penetrated below the ration- 
al surface of the consumer’s mind. 


s Discussing the success of the 
Smirnoff-Heublein advertising, 
Mr. Freund said the liquor indus- 
try is beginning to learn that the 
big bottle illustration, which has 
so long dominated liquor advertis- 
ing, is not the instrument of per- 
suasion it was once thought to be. 

“The fantastic rise in the sale 
of Smirnoff, and of vodka gener- 
ally, has opened the eyes of many 
distillers to the fact that there is 
more ‘sell’ in the right product 
image than there is in a mere il- 
lustration of the product itself,” 
he said. + 


Talks Are Held on Merger 
of Marathon, American Can 
Discussions currently are in 
progress concerning the possible 
merging of Marathon Corp., Men- 
asha, Wis., and American Can Co. 
Marathon employs more than 10,- 
000 persons in 15 plants in the U.S. 
and two in Canada. Its sales dur- 
ing its 1956 fiscal year, which end- 
ed last Oct. 31, were $152,886,403 
and net income hit $9,122,353. 
American Can Co. had sales of 
$771,635,021, and net earnings of 
$34,824,096 in 1956. The company 
has 35,000 employes in a vast net- 
work of plants spanning the U. S. 


Blair Names McCoy Exec VP 
Arthur H. McCoy, who was made 
vp and national sales manager of 
John Blair & Co., New York, radio 
station representative, last May 
has been named exec vp of the 


company. 
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Shogord Huey 


ABC GROUP—Among executives attending the 43rd annual meeting of the Audit Bureau 
of Circulations in Chicago are Harold Shogard, St. Paul Dispatch & Pioneer Press; 
Paul Huey, Progressive Farmer; Otto A. Silha, Minneapolis Star & Tribune; William 


Silha Hart 


Schmitt Steers 


Dwight 


A. Hart, Advertising Research Foundation; William S. Schmitt, Moloney, Regan & Marion Harper Jr., McCann-Erickson. 


Kynett Asks Advertiser-Agency Joint 
‘Persuasion’ to Get Free-List Audits 


(Continued from Page 1) 
metropolitan area circulation 
their reports,” also was adopted. 


in 


® The subject of the ABC board’s 
recent decision to drop a separate 
breakdown for rural circulation 
figures on farm publication mem- 
bers’ reports (AA, Sept. 23), drew 
some fire from members at the 
farm publication division session. 
James Hunter, Farmer-Stock- 


man, speaking “on a request from | 


my publisher,” summed up the 
opinion of many of the others 
present, when he said, “Until 
ABC finds something better to 
substitute, rural delivery circula- 
tion figures should be included.” 
Mr. Hunter said he has found 
advertisers want even more in- 
formation on farm circulation. It 
would be a mistake to drop what 
specific information is available, 
he said. 

Charles E. Sweet, Capper Pub- 
lications, who has resigned as an 
ABC board member, explained to 
the group that the board took the 
action to eliminate the separate 
rural delivery breakdown at its 
September meeting after receiv- 
ing results of a mail questionnaire. 


s The results showed the majority 
of those who replied “agreed that 
rural delivery figures system is 
outmoded” and they “favored 
elimination” of the rural delivery 
figures. 

A group which supported the 
board’s decision included Leslie 
Watt, Poultry Tribune, an ABC 
director, who said, “If you now 
drop the rural delivery break- 
down, the ensuing how! will moti- 
vate the board to find a practical 
method to show farm interests.” 

The group then passed a reso- 
lution “requesting the board to 
reverse its action and retain rural 
delivery count at the publishers’ 
option, until 
board presents 
stitute.” 


se A predicted “hot” time at the 
business publications session nev- 
er came about. A telephone survey 
which began last week among 
business publication publishers, 
asking if they favor breaking 
down their unpaid circulation fig- 
ures (AA, Oct. 14) was not even 
mentioned. 

The group attending the busi- 
ness publications session approved 
a resolution asking the ABC to 
take no action on bulk sales of 
subscriptions until the problem is 
studied more thoroughly. A reso- 
lution supporting the National In- 
dustrial Advertisers Assn. in 


a better sub- 


such time as the) 


| proved. 

At the magazine division meet- 
ing, a resolution was passed unan- 
imously which opposes any change 
in the present classification of 
bulk circulation, recommending 
that bulk circulation figures con- 
tinue to be shown as they are 
currently. 


variation in choice of space or, 


time units,” he said. 


= “The pressures of the marketing 
facts of life make it almost inev- 
itable that the orderly, the logical, 


the rigorous and fair methods of 
|the scientific method shall have} 


to replace the sloppy, slipshod 
non-comparable methods of the 
past,” Mr. Ule said. 

“What we need to do is to make 
the most intelligent inter-media 
numerical comparisons, so that 
our methods will be realistic and 
fair,” he said. “Without this we 
shall have to revert to media buy- 


® Three agency men stressed the|ing as an intuitive skill, rather 


need for an extension of media 
measurement and the necessity of 
finding better ways to determine 
the impact of ads on consumers. 
Members of the panel discus- 


ning and research, Leo Burnett 


director, J. Walter Thompson Co.; 


Co. 


qualitative values of media; the 
degree to which different forms 
and combinations of media can 
help to penetrate the conscious- 
ness of people; the difference of 
remembrance value that will carry 
over from a message in one me- 
dium vs. another and the dif- 
ferences that these will represent 
in the velocity of movement of 
the client’s production next month 
from factory warehouse to con- 
sumer hands,” Mr. Green said. 


® Quantity, not quality, is the 
basic pitch made by all media, he 
said. If only a small portion of 
the promotional thinking, dollars 
and manpower expended by me- 
dia were to be directed to quali- 
tative research, he said, “we might 
be starting on the road to some 
sound comparisons of advertising 
media values that would begin to 
put the vegetable market on a 
modern, efficient basis of self- 
service.” 


= Mr. Banks predicted that “the 


jnext major step forward in media 


measurement will be the develop- 
ment of measures of individual 
advertisement audiences which 
will be equivalent and comparable 
for the major media. 

“With these tools, the advertiser 
will be able to compare the num- 
ber of people who are likely to be 
reached by $100,000 worth of ad- 
vertising, whether that money 
buys four-color bleed pages in a 
\list of magazines, 1,750-line ads 


its|in 100 newspapers in the top 50 


fight to get more business publi- | markets, a 90-second commercial 


cations to use audits also was ap-|on a tv spectacular or any other 


| 
| 


than as a progressively growing 
science.” 


s Current audience measurement 


services for broadcast media over- 


sion included Dr. G. Maxwell Ule, | shadow the potential value of an 
vp and research, Kenyon & Eck-| ABC for broadcasting, Mr. Beville 
hardt, moderator; Dr. Seymour said. An ABC for broadcasting 
Banks, manager of media plan-| would be a complementary rather 


than a primary measurement, he 


Co.; Jack R. Green, associate media new By 


He pointed out that Nielsen and 


A. Edward Miller, assistant to the other services give information| 
publisher of Life; and Hugh M.!| which starts with the number of |‘ 
Beville Jr., vp of planning and|pomes or viewers, and then pro-|'S expected until he returns from 
research, National Broadcasting|ceeds on through the number of|* West Coast trip in two or three 


homes or viewers per month, per 


“The media man is more con-| week, on down to the number 
cerned today with measuring the! per commercial minute. Print me-|® Philip Solomon, vp at Blaine- 


Gillis Harper 


Schmitt; William E. Steers, Doherty, Clifford, Steers & Shenfield; H. G. Selby, Mel- 
drum & Fewsmith; William Dwight, Transcript, Holyoke, Mass., and president of 
American Newspaper Publishers Assn.; John L. Gillis, Monsanto Chemical Co., and 


Warner Bros. Cuts Ad, PR Staff, 
Is Seeking Agency to Take Over 


New York, Oct. 17—Warner 
Bros. Pictures, which reduced its 
advertising and publicity depart- 
ments to a skeleton staff this week, 
is now “talking with five or six 
| agencies” about taking over all the 
| company’s advertising. 
| Approximately 45 advertising 
and publicity employes were given 
the broom Monday in a Warner 
housecleaning of both its New 
York and West Coast offices. When 
the dust had settled, only a hand- 
|ful of publicists and three top ad- 
men remained. 

Whether Blaine-Thompson Co., 
the traditional Warner agency 
since the early 1900s, will be 
swept out next is “hard to say,” 
according to Robert S. Taplinger, 
advertising and publicity vp~ for 
| Warner’s. “The situation is_ still 
too nebulous,” Mr. Taplinger told 
ADVERTISING AGE, and no decision 


| weeks. 


| 


idia provide a solid ABC circula-| Thompson and Warner account 


tion but “virtually nothing in the 
important area of number of read- 
ers per month, per week, per sec- 
tion, per page or per ad,” he said. 
Audience measurement 
played a vital role in selling 
broadcast media to advertisers, he 
said. In about 30 years, he pointed 
out, broadcast media have been 
able to gain an 18% share of the 
nation’s total advertising budget, 


amounting to about $2 billion an-| 


nually. 


= The grand award winner in 
ABC’s first educational awards 
competition was Broadcasting- 
Telecasting. A panel of ten adver- 
tising experts picked winning ads 
and editorials submitted by ABC 
member publications. 

Other divisional 1957 education- 
al award winners were: 


DAILY NEWSPAPERS 

Editorial award, Independent Journal, 
San Rafael, Cal. 

Advertising award, News-Virginian, 
Waynesboro, Va. 

WEEKLY NEWSPAPERS 
Editorial award, News, Richmond, Mo. 
Advertising award, Evanston Review, 

Evanston, Ll. 
BUSINESS PUBLICATIONS 
Editorial award, Southern Florist & Nurs- 
eryman, Fort Worth 
Advertising award, Broadcasting-Telecast- 
ing, Washington 
MAGAZINES 
Editorial award, True Experience, Mac- 
fadden Publications, New York 
Advertising award, Canadian Homes & 
Gardens, Maclean-Hunter Publications, 
Toronto 

FARM PUBLICATIONS 

Editorial award, Watt Publishing 
Mount Morris, Ill. 

Advertising award, The Farmer, 
Publishing Co., St. Paul # 


has | 


Co., 
wepp Paid double severance pay, with| company treasurer, has been given 


|}exec, concurred that “the issue is 
| still very clouded” and that “a 
| final decision is not expected for 
'a couple of weeks.” 

“With only a skeleton staff left 
at Warner’s, the company needs 
}an agency with a West Coast of- 
| fice, or at least an agency willing 
|to set up a key unit there,” Mr. 
Taplinger said. He declined to 
name the soliciting agencies. 

Involved in the mass firing Mon- 
day were eight out of 18 publi- 
cists in the New York office and 
a similar number on the West 
Coast, plus all of the copy, art and 
| production staffs (over 30 alto- 
gether). 


|@ Remaining in the New York of- 
| fice are Mr. Taplinger, Meyer Hut- 
| ner, publicity head, and about nine 
publicists. Gilbert Golden, ad man- 


|ager, and Richard Lederer, his as- | 


sistant, were retained also, but 
will shift their headquarters to the 
West Coast shortly. 

Among the dismissed were many 
|Warner veterans who had more 
than 25 years of service with the 
company (one had worked there 
| 31 years) and who had never held 
another job in their lives. Art de- 


| partment veterans who were hand- | 
'ed pink slips were Bud Korn-| 


| heiser, art director, William Gold, 
|assistant art director, and Ken 
Aneser, production supervisor. 


;days notice, the publicists getting 
|two weeks. 

In its official announcement of 
the departmental overhaul, the 
company said it was in line with 
\current plans “to streamline the 
|company’s global operations.” The 
_trade’s version of the decline of the 
|company ad department attrib- 
utes it to several growing trends 
in the industry. 

Pictures are not grossing as they 
/used to, Fewer pictures are being 
| produced, and television (which 
|does not involve as much promo- 
| tion as movies) is steadily becom- 
|ing a more vital part of Warner’s 
operations. 


| 


s Another factor is the gradual 
diminution of the movie distribu- 
tor’s powers, with the independent 
producer gaining control of pic- 
ture advertising. This dates back 
to the time when stars and pro- 
ducers started hiring their own 
press agents—and has developed 
to the point where the independent 
producer now handles his own ad- 
vertising and has veto power over 
the distributor’s. 

A third major factor: In hiring 
an agency to handle its advertis- 
ing, a company does not have to 
deal with the union. Apparently 
Warner’s has decided it’s cheaper 
to pay double severance and get 
out of its union contract, than it 
would be to keep on maintaining 
its own ad department. 

/ The Warner action sent shivers 
/all through the industry, which re- 
alized that “surgery must come”— 
as one observer put it—“although 
| it meed not be as sudden and as 
|total as Warner’s did it. Other 
companies are cutting back on per- 
sonnel, also, but they are doing it 
mainly by not filling vacancies as 
they occur. They’re letting go by 
attrition.” + 


‘Confidential’ Retrial Set 
Confidential and its principals 
go on trial again Nov. 20 in Los 


|Angeles on a charge of criminal 


\libel conspiracy. The first trial 
jended with the discharge of the 
\jury on Oct. 2 following 14 days 
of deliberation during which the 
jury was unable to arrive at any 
agreement. The defendants are 
subject to five years’ imprisonment 
and a $5,000 fine if convicted. 


| 


_Transtilm Promotes Two 

| Walter Lowendahl, formerly 
exec vp of Transfilm Inc., New 
York, tv and business film produc- 


\. All staffers associated with the| er, has been appointed president of 
'Screen Publicists Guild wiil be|the company. Michael A. Palma, 


\the art department receiving 60 | the title of exec vp. 
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THe ADVERTISIN 


MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Closing deadline: Copy in written form 


in Chicago office no 


later than noon, Wednesday 5 days preceding publication 


date. Display classified takes card rate of $17.75 per column inch, and card 


discounts, size and frequency apply. 


AVERAGE PAID CIRCULATION FOR. 


6 MONTHS ENDING JUNE 30, 1957 


HELP WANTED | 


39,430 sal 


POSITIONS WANTED 


TELEPHONE SUPERVISOR with several | 
years classified experience for a mid- 
western morning daily. Must be qualified 
to hire, train and instruct in phone sell- | 
ing. Fine opportunity for supervisor of 
small paper or capable classified girl | 
moving to more responsibility. Give full | 
resume, include photo, age and salary 
expected. 
Box 9967, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


= 
Editors ............. -lublic Relations 
Copywriters dvig Managers 
rtists . auction ....Service 


A MM 
“All ts ‘grist which comes to our mill” 
Andover 3-4424, 105 W. Adams &8t., Chgo.3 
Regional Adv. Rep., under 40, for small, 
compact ABC of southern Michigan com- 
munity papers. Liberal straight salary plus 
expenses. Experience, contacts in food and 
automotive fields sought. Permanent job, 
fine opportunity for a young hustler. 
Write: Lapeer (Mich.) County Press. 
Here's an opening with big possibilities 
for an artist with good creative layout 
abilities and experience in finished art, 
versatile, in art department of national 
ad agency with home office in downstate 
Illinois city of 250,000 pop. Excellent op- 
portunity with top salary for right man. 
Write details to 
Box 9968, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
ADVERTISING & PUBLISHING 

FOR ALL TYPES OF PLACEMENTS 

GEORGE WILLIAMS - PLACEMENTS 
209 So. State &St., HA. 7-1991 Chicago 


ARTIST Strong on modern crisp layout 
needed to fill another expansion of our 
present staff of 3. We are a progressive, 
recognized agency located in the hub of 
a vast industrial area and in one of the 
midwest’s most beautiful and fastest 
growing cities. 

Write Box 9969, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
EXECUTIVE & CLERICAL 
EXPERIENCED & TRAINEE 
Publishers Employment 
469 E. Ohio St., Chgo. Su 7-2255 
SALES PROMOTION MAN 
Young comer who has a successful rec- 
ord in the hard goods field. Experienced 
in point-of-sale displays, trade shows and 
merchandising to hardware stores. Must | 
be able to write and produce hardselling | 
literature. Some travel. Chicago location 
Top opportunity to grow with a growing | 
concern. $10,000 to start for right man. 
Send detailed resume in strictest confi- 


dence. 
9978, ADVERTISING AGE 


Box 
200 E. Illinois St., Chicago 11, Illinois 


ADVERTISING DIRECTOR 
$25,000—$30,000 + 
Must possess solid cosmetics or re- 
lated beauty aids history. Will super- 
vise and administer $6 to $10 million 


annual budget, with emphasis on 
Radio-T/V. Only top-drawer man will 


be considered. If qualified, contact 
me in confidence. 
George E. Pyikas 


Executive Advertising Consultant 


CADILLAC ASSOCIATES, INC. 
220 $. State St. Chicago » WA 2-4800 


Like to Create Campaigns? 


To a young man who has demon- 
strated his ability to write selli 
copy for national magazine and 
trade paper advertisements, there 
is an opportunity in a middle- 
west 4-A agency to write accounts 
that are industry leaders. Must be 
able to create complete cam- 
paigns, including merchandising 
and direct mail programs. Con- 
sumer durable goods experience 
helpful. Write giving complete 
details. Box 749, 


dvertisi " 
200 E. Illinois St., Chicago i th 


A PERSONAL LOVE LETTER 

Dearest, I would like to see you but I 
need a job with top-notch advertising 
agency before I can afford it. Darling, 
if you hear of anyone who needs a pretty 
handy, reliable chap with a flair for 
writing, won't you tell them about a re- 


| cent graduate from the University of 


Houston with a B.B.A. degree in Adver- 
tising. Yes, Honey, tell them to write to 
Charlies J. Condon, 1309 Vassar Place, 
Houston, Texas. 
ADVERTISING - PROMOTION 
DOMESTIC OR FOREIGN 
Proven Creative|Executive Talent. 12 yrs. 
in creative and admin. posts with agen- 
cies and manfrs., both in domestic and 
foreign markets. Currently employed but 
ready for position of prime responsibility. 
32, Married. Salary $10-12,000. 
Box 9973, ADVERTISING AGE 
200 E. Tlinois St., Chicago 11, Illinois 
INDUSTRIAL, FARM, FOOD advertising 
manager seeks greater opportunity. Suc- 
cessful il-year agency, manufacturer, 
publisher background. Can contact, write, 
administrate with the best. Mid-30's, col- 
lege, relocate. 
Box 9972, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
RESTLESS TYPEWRITER 
29 year old publicist-attorney seeks P-R 
opportunity. Born wordslinger who lost 
trail somewhere. Experience in all media, 
production, editing, writing. Campaign 
director for political, public figures. 
Adult Southern, will relocate. 
Box 9974, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
COPY-CONTACT-AD MGR. $8,000 
Ideas hum..clients bill..you coo. Age 36. 
Box 9970, ADVERTISING AGE 
200 E. Tlinois St., Chicago 11, Illinois 
GATHER MY MOSS...WANT TO PLANT 
ROOTS 
Offer MORE than ideas...have rolled in 
right direction. Comb. bkg. of exp. in 
Ind. Adv., Newspaper Prom., Own Retail 
Agcey., 4A Agcy. Worked hard (& suc- 
cessfully) at layout, prod., copy, client 
contact. Seek Ad. Mgr. spot or Agcy 
with Growth-Power. 30, happily married, 
own tux & gray flannel. Resume on re- 
quest, samples at interview. 
Box 9977, ADVERTISING AGE 
200 E. Mlinois St., Chicago 11, Illinois 
COPYWRITER 
Fashion, cosmetics, home furn., food. 
Spec. radio and TV. Years exp. topnotch 
agency and retail. Some contact work. 
Box 9971, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
Industrial adman Friday, self starter, 
seeks No. 2 spot with future in San 
Francisco Bay area. 6 yrs exp. space, 
agcy, mfg in bidg prod paper aviation. 
Incisive writer, strong art, production 
and photog, age 32, vet, BA, M.Ed de- 
grees. Now adv asst nat mfg; ready for 
greater responsibility. Write Adman, 54 
Palama Court, Walnut Creek Calif. 


POSITIONS WANTED 


REPRESENTATIVES WANTED 


ADV. MANAGER. Available part time, 
per diem or fee basis. Take full “se. 
plan, prepare copy, layouts, etc. 


experience publication, direct mail, other | 


media. Phone CEntral 6-6749, Chicago. 


PUBLIC RELATIONS 
More than usually capable woman, quali- 
fied to direct and execute your public 
relations program. $8,000 
Box 9979, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
Engineering magazine editor- -writer-pro- 
duction man (33) with printing, machin- 
ery and practical background, experi- 
enced in press relations, open-house, 
community relations programs, feels mat- 
rimonially motivated need for further 
boost into fige-figure bracket. Will locate 
anywhere, but prefers medium-sized 
town close to good hunting and fishing. 
Box 9975, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 
WHETHER YOU SEEK COPY THAT 
SINGS OR SPECIFIES 
. it will pay you to contact this senior 
copywriter. Equally facile with consumer 
or industrial, most media. Some copy- 
contact to leading manufacturers, with 
emphasis on top US industrial giant. 
Good rhymer, headline writer, resource- 
ful digger for facts and features. Agency- 
Employed. 
Box 9976, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


ADVERTISING MANAGERS 
(1) Women’s Fashions 


Retail store experience....... $8,000 
(2) Electronics Mfg. 
Chicago location ...... $12-$15,000 


(3) Service Organization 
to the ono eg yes 


c C. J. REYNOLD: 
WABASH AGENCY WAbash 2-5020 
202 S. State Chicago 4, II. 
The Midwest’ s 


bed, , 


service for “Ady. -Art & 
allied fields. 


By appointment on 
59 E. MADISON - SUITE 1417 
CHICAGO 2, ILL. 
CEntral 6-5670 


OFFICE SPACE FOR RENT 


Beautiful, desirable offices on Chi- 

cago’s Near North Side. 

1200 sq. ft. « Air-conditioned « 

Carpeted «+ Wonderful location, 

prestige address. 

Available for immediate occupancy. 
Call SUperior 7-2845 


Ay oes 6 E.) . . are 
the RARE BIRD who 

May pay be A.M., Mdsg. Mgr. or A.E. 
Is mature in Mktg. know-how 
Knows the Bidg. trade and promotional 
needs of bidrs. 
Can administrate, and can command re- 
spect of top el 


ee 


We can offer growth potential, respect- 
able salary (up to 15), affiliation with 
a young, dynamic agency that has blue- 
chip a/cs. Chicago location. 

Send complete antecedents. Box 

vertising hge, 200 E. lilinois St., "Chicago 


We are growing rapidly and need 
capable man or woman, fully ex- 
perienced in agency procedure, to 
head accounting department and 
grow with us. Ideal living condi- 
tions in University community. 
Always something interesting 
happening .. . in sports, music, 
educational activities. Not more 
than ten minutes from office, 
wherever you live. Only two 
hours from Chicago by train; air 


OPPORTUNITY FOR AGENCY ACCOUNTANT 


to credit his (or her) personal account with better living 


line service in all directions. Po- 
sition offers excellent opportunity 
for advancement with progressive 
organization. Salary open. Write, 
giving personal data and full de- 
tails of experience. Application 
will be held in strict confidence. 


GRUBB & PETERSEN 
111 North Market Street 
Champaign, Illinois 


west and Chicago area for national trade 
magazine. Present billing in area in ex- 
cess of $75,000.00 with potential double. 
Reply giving present coverage, f cial 
standing, publications now held and re- 
quirements for full service. 
Box 9980, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 
New Method of Full Color Printing with 
Transparent Inks Low Cost - Beautiful 
Color - Fast Service Reproductions from 
ektacolor - 500 and up. Skokie Color- | 
graph, Inc., Morton Grove, Illinois 
ORchard 4-7400. Representatives Wanted 


BUSINESS OPPORTUNITIES 
TEST RURAL SUBURBIA IN SANDERS 
10 GENESSEE VALLEY PUBLICATIONS 
Geneseo, N.Y¥.-Special comb. rate covers 
$7,000 prosperous people in 4 counties. 


TRADE PAPER FOR SALE 
Established 20 years. Serving growth in- 
dustry. 1957 volume approx. $140,000. 
Price $75,000 cash plus 7-year payout. 

Box 9981, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


| 
Publishers’ representative to cover r 


IF YOU KNOW AGRICULTURE... 
have a farm background and 
solid advertising experience, here's 
a once-in-a-lifetime opportunity $e 
assume responsibility and Ra. 4 
leadership on a major farm 
ment account with a poousinent 4-A 
agency. Excellent salary, profit-shar- 
ing and retirement benefits. Rapid 
progress contingent only on you and 
your qualifications. Write confi- 
dence (enclosing recent photo) to 
Box 790. Advertising Age., 200 E. 
Iltinois St., Chicago 11, Ill. 


ADVERTISING MANAGER ex- 
perienced in working with agency, 


outlaying direct mail and bro- 
chures, good knowledge of pro- 
duction and mind for detail. Good 


possibilities for future. Box 787, 
ADVERTISING AGE, 480 Lexing- 
ton Ave., New York 17, N. Y. 


Fine, Fast, Fairly Priced Photography 


pics 


Photographers 


DEARBORN 2-1062 


187 N. LASALLE, CHICAGO LLINOIS 
PUBLICITY COMMERCIAL 
CONVENTION INDUSTRIAL 
Our 46th Year 
LAST CALL! Copy chief, home 
office of major agency $25M 


COPY, print & broadcast. 
Foods—other pkg. goods. to $20M+ 
RETAIL ART DIRECTOR $10-12M 


RETAIL LAYOUT ARTIST to $9M 
COPY-CONTACT. Industrial 
including electrial. Texas. a 
COPY, indust. agency 
GLADER CORPORATION 
Don Harris, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


CARTOONS 


Syndicated panels by America’ 's soe ~~ 
cartoonists. For Advertising, 


Trade Publications. Pater Ae songs on sae 
CARTOONS-OF-THE-MONTH, ROSLYN 2, N.Y. 


ACCOUNT EXECUTIVE 


eargotins background in Grocery, Drug, 
Goods, Services, Transportation 


fields. Top agency, premium accounts, 
executive experience. Seeking progressive 
firm, leng term development. 


Box 789 ADVERTISING AGE 


200 E. Illinois St., Chicago 11, Illinois 


PLASTICS WRITER 


solicits free lance part-time 
assignments. Experienced pro- 
motion and advertising copy, 
product publicity and feature 
writing. Well-acquainted with 
plastics industry, materials, end 
products. New York City. Box 
786 ADVERTISING AGE, 480 
. Ave., New York 17, 


Long-established NYC PR 


fidence. 


PR FIRM SEEKS 
AD AGENCY TIE 


with advertising agency interested in providing its 
clients with coordinated advertising-public relations- 
publicity programming. Replies held in strictest con- 


Box 785 ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


firm is seeking affiliation 


Memo to 
Chicago Employers 


We have a number of highly 
qualified ADVERTISING MAN- 
AGERS, COPYWRITERS, AC- 
COUNT EXECUTIVES, SCRIPT 
WRITERS, TV PRODUCERS 
and DIRECTORS and PUBLIC 
RELATIONS MEN registered 
with us. 

Some are men and women with 
top agency, top account expe- 
rience and past earnings run- 
ning to five figures. Some are 
relatively inexperienced, with 
college degrees and a burning 
desire to get into advertising, 
radio or TV. 

NO FEES CHARGED 
applicants or 
employers. 
Professional, Sales 
and Clerical Office 


WWinois State Employment Service 
73 W. Washington Street 
Chicago—FInancial 6-3960 
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J. KENNETH WHITE, formerly a up of 
Lennen & Newell, has joined Bon 


Ami Co., New York, as vp in 

charge of advertising, marketing 

and selling operations for the en- 
tire product line, a new post. 


Back National Ads 
Locally, Axelrod 
Urges Baker Group 


Houston, Oct. 15—Manufactur- 
ers of cookies and biscuits should 
do more local advertising, a vp of 
the J. Weingarten supermarket 
chain asserted last week. 

National advertising just doesn’t 
cover the territory, said Irving M. 
Axelrod, vp of J. Weingarten Inc., 
with 44 stores in three southern 
states. He told the annual conven- 
tion of the Biscuit & Cracker Dis- 
tributors Assn. that the advertising 
in one national magazine is seen 
by no more Houston shoppers than 
receive the circulars from one 
Weingarten store. 

Mr. Axelrod also told the con- 
ventioners that false packaging 
misleads customers and that ac- 
curate representations of the cook- 
ies on the box do a great deal of 
good toward aiding retail sales of 
the product. 


s He praised the industry for 
avoiding predatory price cutting. 
This has made possible, Mr. Axel- 
rod indicated, a high level of wages 
for production personnel, contin- 
uing good sales of their product 
and general customer satisfaction. 

“You can’t eat a good biscuit or 
cookie and be angry,” Mr. Axelrod 
told the distributors. # 


Powers, Peake Join Grant 

J. Murray Powers, formerly 
manager of advertising and sales 
promotion of Willys-Overland Ex- 
port Corp., has joined Grant Ad- 
vertising, New York, as an account 
executive. Miraed Peake, news 
service editor of McCall’s Patterns, 
has joined Grant’s public relations 
department to handle women’s 
and fashion publicity as well as 
public relations for Dodge Motors. 


Almost 


everybody of 


importance in 


advertising and 
marketing reads 


and uses 


The ADVERTISING 
MARKET PLACE 
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Commercials Get 


Only 242% of Air 
Time, AA Finds 


(Continued from Page 3) 
mercial an hour. ~ 

If you are a housewife or a 
pre-school] tot, you get off with 
the leanest diet of tv “sell.” From 
morning sign-on until 1 p. m., the 
average is only 50 seconds of 
commercial per hour—the low 
period of the broadcast day. 

If this seems less than you are 
accustomed to seeing on your fa- 
vorite tv station, remember that 
the station may be above average 
in its volume of commercials. 


® The averages were computed 
by Apvertisinc Ace from data for 
401 tv stations given in the report 
of the Federal Communications 
Commission’s network study 
group (AA, Oct. 7). Details are 
shown in the accompanying ta- 
bles. 

The national average, AA calcu- 
lated, is 2% commercials per 
hour. The “average” commercial 
lasts 37 seconds. Actually, there 
are virtually no 37-second com- 
mercials, but the arithmetical av- 
erage figures out that way. 


8 The most common commercial 
runs for one minute. You see one, 
on the average, every hour. 

Next most common is the eight 
or ten-second commercial. You 
see two in every three hours— 
and also a slightly smaller num- 
ber of 20-second commercials. 

All other commercial lengths 
constitute a very small minority, 
including 30-second, 90-second 
and two-minute commercials. # 


Vogel Group Wins 
Loew’s Battle, Cites 
Company Progress 


(Continued from Page 2) 
Briskin, former Paramount Pic- 
tures Corp. producer, is said to be 
sympathetic to the anti-manage- 
ment forces. 

Mr. Vogel’s principal adversary 
in this fight has been Joseph Tom- 
linson, a director and a major 
stockholder in Loew’s. This faction 
had gone to court in an effort to 
prevent the convening of yester- 
day’s meeting. The dissident stock- 
holders have been disappointed 
with the motion picture company’s 
earnings since Mr. Vogel took over 
as president. 


s Among other criticisms leveled | 
at the management by the Tom-| 


linson group was a_ discussion 
of Mr. Vogel’s handling of the 
company’s tv activities, both in 
the station ownership field and in 
the distribution of MGM’s back- 
log of old movies to television. The 
management was accused of hav- 
ing paid too much for its holdings 
in tv stations anc of not getting 
enough revenue from its movies. 
Mr. Vogel said MGM, which is 
distributing its own movies to tv 
through its television subsidiary, 
has already grossed more than 
$50,000,000 from feature movie 
sales to tv. He said sales to date al- 
ready have brought in approxi- 
mately $12,000,000 more than the 
movies would have brought in if 
the films had been leased to anoth- 
er distributor for sale totv. # 


Kellogg Offers Sports Car 

A Tiger sports car kit is being 
offered by Kellogg Co., Battle 
Creek, Mich., for 50¢ and one box 
top from Kellogg’s Sugar Frosted 
flakes or the end of Variety Pack. 
Television commercials will fea- 
ture the kit. Leo Burnett Co., Chi- 
cago, is the agency. 


Amount of Commercial Time 
Daily on ‘Average’ TV Station 


Sign-on 1 to 6 to 11 p.m. to 

Length of to 1 p.m. 6 p.m. 11 p.m. Sign-off Total 
Commercial (Seconds) (Seconds) (Ss ds) (Ss ds) (Seconds) 
8-10 Seconds 22 25 59 5 WI 
20 Seconds 40 46 128 8 222 
60 Seconds 218 367 347 149 1,081 
Other (30, 90, 

120 Seconds) 23 59 45 17 144 

POR | ction 303 497 579 179 1,558 

(5 Minut (8 Minut (9 Minutes, (2 Minutes, (25 Minut 


Length of Sign-on 1 to 
Commercial to 1 p.m 6 p.m 
8-10 Seconds ...... 2.4 27 
20 Seconds ............ 2.0 2.3 
60 Seconds ............ 3.6 6.1 
Other (30, 90, 

120 Seconds) 0.3 0.8 

WORD  itsiennadds 83 Wg 


Period 


11 p.m. to Sign-off 


Number of Commercials Daily 
on ‘Average’ TV Station 


Commercial Time per Hour 
on ‘Average’ TV Station 


Se TP OR. . Ko Basi nisin tcecoetredqstdinianietie 
AR EI snennsnscventcncccnteitenpegitnabtsvhaibiosaconsenbeapoianbeasuaticataay 
GD OD OD. BAe | ciccemnesnrssesnciennssctncicizinaivintsin aamaseunederstnnaiaias 


6 to 11 p.m. to 
11 p.m. Sign-off Total 
6.5 0.5 12.1 
6.4 0.4 11 
5.8 2.5 18.0 
0.6 0.2 19 
19.3 3.6 43.1 


Commercial 
Time Per Hour 
50 Seconds 
1 Minute, 39 Seconds 
1 Minute, 56 Seconds 
1 Minute, 30 Seconds 


Over-All Average .. 


1 Minute, 26 Seconds 


casts 18 hours daily. 


Copyright 1957, ApverRTIsING Ace. Based on FCC staff report on 
network broadcasting and assumption that average station broad- 


(Continued from Page 3) 
his wife proposing a toast to a 
newly completed project. 

The Christmas ad, with the 
headline “How lucky can you be,” 
shows the new owner beaming 
with pride under the glances of 
his neighbors “who received such 


"s amazing — the things you can build with SHOPSMITH!’ 


As em heen wont Sagres Por - 
che Pare Cutty Dingt. RObe, Hie EH, Peart aye, Pvt 


NLY GHOPONMITH LETS You ComeceTH rHe OB) 


Tr 


SOPHISTICATE—A woodworker is 
shown against a backdrop of a 
rocking horse pattern in this Shop- 
smith ad scheduled for mechanical 
magazines in December. 


run of the mill presents as golf 
clubs, ties, etc.” 

A separate Shopsmith series 
was prepared for mechanical 
magazines, featuring artwork 
drawn on the black backdrop and 
the standard headline, “It’s amaz- 


Magna’s Fall Drive Aims to Lend ‘Air of 
Sophistication’ to Shopsmith Power Tools 


ing—the things you can build with 
Shopsmith!” 


s Page ads are running in Amer- 
ican Home, Mechanics Illustra- 
ted, Popular Mechanics, Popular 
Science, Science & Mechanics, and 
True, while % pages are sched- 
uled for Family Handyman and 
Home Craftsman. 

A third series, also using pho- 
tography, has been prepared for 
the Magna-Line single purpose 
tools. It will use the same me- 
chanical and home service mag- 


| azines. 


Copywriter was Bob Cooper 
and art director was Jack Keel- 
er. + 


Roman Breaks Pizza Drive 
Roman Products Corp., Hacken- 
sack, N.J., is breaking a new cam- 
paign for its Roman pizza and 
ravioli using the theme “Hey Mem, 


|you forgot the Roman pizza.” The 


ads picture a little boy pulling his 


| mother back into the grocery store. 


15 newspapers in Westchester, low- 
er Connecticut, Long Island and 
New Jersey will be used, augment- 
ed by radio spots on the “Charles 
F. McCarthy Show” (ABC) five 
days a week. In Philadelphia, spots 
are scheduled for the “Pat and 
Jack Show” (WPEN) six days a 
week. Gore, Smith & Greenland, 
New York, is the agency. 


"Lethbridge Herald’ Has Color 

The Herald, Lethbridge, Alta., 
has issued its rate card No. 15 not- 
ing the addition of one color to its 
press facilities. The new card, 
which goes into effect Nov. 1, in- 
cludes no change in the basic line 
rate. 


[0 WASHDAY 
WITHOUT WASHDAY RED! 
—— az : 


FAIRY SNOW-SPECIALLY MADE FOR 
wa WASHING CLOTHES- 


gives you exclusive whitening power 


119 


WHITE 


PROBLEM—W hat 
do you do when 
a new product 
has achieved al- 
most—but not 
quite—n ation- 
al_ distribution? 
Thomas Hedley 
& Co., British 
subsidiary 
of Procter & 
Gamble, believes 
that the thing to 
do is use national 
advertising with 


~ 
Vow h wae they apecttine ot gram © Pers Some 
fmen he aay it Fancy Snow Biewe cht 


a mete oe teh Oe tet ae 


Ménesstehandst 86 §6line (bottom 
'} left) telling read- 
| ers where it’s not 
| available. Young 
| & Rubicam is the 
agency. 


Spurr Cites Pitfalls 
in Studies Showing 


Magazine Preference 


New York, Oct. 15—Beware of 
four pitfalls in magazine prefer- 
ence studies. 

This warning was issued by John 
C. Spurr, director of research, Mc- 
Graw-Hill Publishing Co., who last 
week addressed the New York 
chapter of the National Industrial 
Advertisers Assn. The pitfalls: 

1. A biased list. A magazine sub- 
scriber list secured by the adver- 
tiser does not contain the exclusive 
readers of its competitors. Ad- 
vertisers frequently have little 
confidence in their own lists even 
though these are built by their own 
salesmen and include individuals 
they know have buying influence 
for their own products. 

2. Interpretation of surveys. 
Which publication is more impor- 
tant cannot be answered by the 
survey itself. This depends on the 
importance to the advertiser of the 
markets involved. 

3. The check-off list. Frequently 

a publication which should be con- 
sidered is omitted from the list and 
is therefore overlooked. It is next 
to impossible to list all those which 
might be read by customers and 
prospects. “Others” never had a 
chance. 
4. Omission of classification 
questions or poor classification 
techniques. If no classification is 
requested to determine the re- 
spondent’s industry and function, 
the reading habits of non-buying 
influences may be included, such 
as retired men, space salesmen, etc. 
Or textile mills may be grouped 
with manufacturers of textile ma- 
chinery and called “textile,” al- 
though each industry is served by 
different publications. 


® To avoid these pitfalls, adver- 
tisers should make their own stud- 
ies and reach their own conclu- 
sions independently, so that no 
hint of publisher bias can be sus- 
pected, Mr. Spur asserted. 

Whoever does the studies, they 
can be worth while if the pitfalls 
are eliminated, he said. 

“But as I have studied maga- 
zine preference studies over the 
years,” he added, “I have become 
convinced that when properly de- 
signed, made and _ interpreted, 
these studies provide an excellent 
yardstick on the relative standing 
of comparable publications serv- 
ing an advertiser’s market.” 

While magazine preference sur- 
veys and other analyses do not 
provide a perfect answer, they do 
yield useful information at low 
cost which can be put alongside 


other yardsticks of media evalua- 
tion, he explained. + 


Eastman Offers 
ABC Advertisers 


‘Exclusive Entity’ 


(Continued from Page 3) 
missing element in the new Mon- 
day-through-Friday lineup (all 
new except the heldover “Break- 
fast Club”). This “big lack,” he 
said, “is the absence of commer- 
cials.” 

This missing sound, Mr. Eastman 
said, could be supplied by 11 dif- 
ferent “exclusive advertisers” who 
wanted to buy a full schedule—that 
is, a daily five-minute segment on 
each of the six shows. He said this 
buy would cost each advertiser 
“only approximately $23,000 per 
week.” 

The man who took on the job of 
“liquidating” ABC’s “very substan- 
tial investment” in network radio 
said it would be no easy task. To 
help with the assignment, ABC is 
expanding its sales staff with men 
who will work on an incentive ar- 
rangement. There will be a con- 
certed effort to convert new ad- 
vertisers to radio, Mr. Eastman 
said. # 


‘57 to Be Third 
Biggest Appliance 
Year, Lehman Says 


Toronto, Oct. 17—Although 
sales will be below 1955 and 1956 
levels, 1957 will be the third big- 
gest year in the major appliance 
industry, H. F. Lehman, head of 
the Frigidaire division of General 
Motors, said at a press preview of 
his company’s 1958 refrigerators, 
food freezers and electric ranges 
here today. 

He told the group that 1957 will 
exceed the boom year of 1950 but 
will fall about 1,000,000 units short 
of the marks set in 1955 and 1956. 

He said he was also optimistic 
about 1958. 


® He said Frigidaire has held its 
own within the industry this year 
and credited this to the Sheer 
Look introduced in its appliances 
a year ago, 

Quality is a real challenge in the 
industry in this day of price con- 
sciousness, keen competition and 
increasing costs of manufacturing, 
he said. # 


‘Glamour’ Names Kaplan 
Sy Kaplan, of Sy Kaplan Asso- 
ciates, Miami Beach, has been ap- 


pointed travel advertising repre- 
sentative of Glamour in Florida 
and the Caribbean area. 
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FCC Stakes Out Ground Rules for 
Three-Year Test of Subscription TV 


(Continued from Page 1) 
taken last month when it reported 
that a plan for large-scale public 
tests of toll tv had received qual- 
ified approval (AA, Sept. 23). The 
vote today was the same as it was 
last month, 5-1 with Commission- 
er Robert Barley dissenting and 
Commissioner Frederick Ford ab- 
staining. 

Since FCC will not process any 
of the applications until March, 
the commission still has time to 
suspend its plan in the event Con- 
gress wishes to object when it re- 
convenes in January. 


® Today’s lengthy decision strikes 
hard at members of the tv industry 
and congressional critics who ob- 
ject to the toll-tv test. 

FCC renewed its assertion that 
there is ample legal authority to 
authorize toll tv if it is found to 
be in the public interest. It reit- 
erated that in the absence of a 
comprehensive test it has no way 
of truly evaluating the impact of 
toll tv on existing television serv- 
ice. 

The commission said it thinks 
both the friends and foes of toll tv 
overstate their case. It questioned 
whether toll tv will really bring 
the kind of high quality program- 
ming its advocates promise. On 
the other hand, it saw no reason 
for assuming that toll-tv will drain 
off the programming and audience 
from commercial tv and force ad- 
vertisers’ costs up to the point 
where tv will become useless as an 
advertising medium. 


® FCC said it is particularly hesi- 
tant to adopt the argument that 
advertiser-financed television, 
“which has accomplished such im- 
pressive growth during its short 
existence,” can continue to render 
its valuable public service “only if 
protected against competition from 
the proposed new service.” 

The commission listed 20 mar- 
kets which currently have four or 
more tv outlets, which are avail- 
able for toll-tv tests in the event 
the local stations wish to apply. 
In addition, it said tests will be 
authorized for any other markets 
where a fourth service becomes 
available through the construction 
of additional stations. 

In addition to such top metro- 
politan centers as New York, Chi- 
cago, Los Angeles and Philadel- 
phia, the list of areas available for 
toll tests includes Dallas, Denver, 
Fresno, Harrisburg, Hartford, Mi- 
ami, Milwaukee, Minneapolis, 
Phoenix, Portland, Ore., St. Louis, 
San Antonio, San Francisco, Se- 
attle, Washington and Wilkes- 
Barre. 


|}any particular toll plan. The com- 


itive, as an account executive in 
ithe radio division. 


Cary 


OFFICERS & MEMBERS—Pictured at the central region meeting of the American Assn. of 
Advertising Agencies are Four A’s officers Frederic R. Gamble, president, and central 
region officers Arthur G. Rippey, Rippey, Henderson, Bucknum & Co., Denver, 
chairman; James G. Cominos, Needham, Louis & Brorby, vice-chairman; A. H. Gunn, 


FCC said it tried to develop a 
test plan which avoids unnecessary 
constriction, while minimizing the 
possibility of abuse or harmful 
practices in the trial period. 

One key principle at this time, 
it pointed out, is to avoid selecting 


mission pointed out there are al- 
ready five such plans in existence, 
and that it assumes others will 
be coming along. It expressed hope 
that competition among the toll 
systems will be a factor which will 
alleviate the possibility that toll-tv 
will bring about a huge monopoly. 


= Several of the ground rules 
adopted by FCC are designed to 
assure competition among the toll 
systems. Actual applications for 
tests originate with a broadcaster, 
rather than a toll plan promoter. 
Moreover, no toll system will be 
authorized for more than three 
test areas. FCC is also requiring 
submission of all contractual ar- 
rangements between toll promot- 
ers and stations. 

Among other things it will re- 
quire that the broadcaster par- 
ticipate in the fixing of charges 
for programs, that he have the 
right to reject any toll programs 
he wishes and that he be free to 
use more than one toll system. 

On the other hand broadcasters 
will be required to carry a mini- 
mum number of free hours, and 
to render a balanced program serv- 
ice of free programming during 
the test period. They will also be 
forbidden from entering into ex- 
clusive contracts for any particu- 
lar toll-service. Broadcasters will 
be allowed to base their rates on 
various classes of subscribers, but 
the fee must be uniform for all 
subscribers within a _ particular 
classification. 

Commissioner Richard Mack is- 
sued a statement pointing out that 
the three-year limit on the test 
license provides ample notice to 
broadcasters that they undertake 
toll tv at their own risk. 

Commissioner Robert Bartley re- 
leased a lengthy dissent express- 
ing fear FCC is buying a “pig in a 
poke” which may eventually turn 
out to be a “spectrum hog.” He 
saw no need to rush into toll tests, 
and called for a lengthy public 
hearing before undertaking actual 
broadcasts. # 


Webber Joins Petry 

Frank Webber, formerly an ac- 
count executive with Gill-Perna, | 
radio-tv station representative, has | 
joined Edward Petry & Co., New 
York, radio-tv station representa- 


Johnson Cominos 


PHIL F. DE BEAUBIEN has been named 
publisher of the Detroit Times, ef- 
fective Nov. 1, succeeding William 
E. Anderman, who is retiring. Mr. 
de Beaubien is now Detroit central 
zone manager of Look. 


Fabulous Foote 
Career Resumes 
at Geyer Agency 


(Continued from Page 1) 
John Orr Young. 
As board chairman of Geyer, Mr. 


Foote succeeds B. B. Geyer, who! 


founded the agency in 1911. Mr. 
Geyer was elected chairman of the 
executive committee. Mr. Foote 
will be a member of the executive 
committee and the agency said it 
would announce further agency 
organizational changes next week. 

Mr. Ballard, who succeeded Mr. 
Geyer as president in a reorgani- 
zation last year, said: 

“We are extremely gratified that 
Emerson Foote today assumes an 
important role in the strong or- 
ganization we have been building 
over the past few years. His ex- 
perience, sound business judgment 
and broad creative spirit will be 
felt in all areas of our service to 
our clients.” 


@ The new board chairman stated: 

“I am happy to be joining forces 
with my friend of many years, Pat 
Geyer, and the able group of as- 
sociates I will have in the Geyer 
organization, because this agency 
meets precisely the goal I set ear- 
lier this year. Geyer Advertising is 
an aggressive agency, soundly fi- 
nanced, of strong creative bent and 
large enough to provide every 
needed facility for the service of 
major advertisers—yet of a size 
which permits its principals to 
give the bulk of their personal at- 
tention to the advertising of all the 
agency’s clients. 

“At Geyer, with the sound base 
that already exists, I see great 


opportunities for growth while still | 
retaining that priceless element of | vp and a member of the board of 


Rippey 


personal contact between the key 
members of management and the 
sales and advertising personnel of 
the companies we serve.” 


e Mr. Foote joins an agency 
with a history as turbulent as his 
own. Founded in Dayton, O., the 
agency merged with the Paul Cor- 
nell agency in 1933 and two years 
later transferred its headquarters 
to New York, where it later be- 
came Geyer, Newell & Ganger. 
The New York operations of 
Tracy-Locke-Dawson were ab- 
sorbed in 1944. 

In 1950, Robert M. Ganger, one 
of the three partners in the agen- 
cy, left to join P. Lorillard Co., 
and in 1952, the other partner, the 
late H. W. (Hike) Newell, pulled 
out to establish Lennen & Newell 
with Philip W. Lennen. Mr. Newell 
took with him a score of top Geyer 
executives as well as several im- 
portant accounts. 

Shortly after Mr. Newell’s de- 
parture, a merger was arranged 
with the 19-year-old W. Earl 
Bothwell agency, and in Septem- 
ber, 1951, Geyer, Newell & Ganger 
again became Geyer Advertising. 


@ The latest act in the agency’s 
evolution came in April, 1956, 
when Pat Geyer announced the 
sale of 50% of his stock to a group 
of 40 executives and key employes. 

It was at this time that Sam 
Ballard, who came to the agency 
from Gardner Advertising in 1953, 
took over the presidency. 

Geyer has always been known 
as one of the best-financed agen- 
cies in the business. In Mr. Gey- 
er’s regime it reportedly amassed 
more than $2,000,000 in working 
capital—almost an “embarrass- 
ment of riches.” One of its proud 
boasts has been: “We've never 
missed a discount.” 

The agency has been billing 
around $20,000,000 over the past 
three years. The soupbone account 
is American Motors Corp. (Ram- 
bler cars, Kelvinator and Leonard 
home appliances), a longtime Gey- 
er client. The agency also services 
Olivetti; the Boyle-Midway divi- 
sion of American Home Products; 
Strongheart dog food and Marlin 
Firearms. 


® For the 50-year-old Mr. Foote, 
whose name still is on the door of 
the eighth largest advertising 
agency in the country, it is the 
start of his seventh agency stint. 

He began his career as an ad- 
man with the Leon Livingstone 
advertising agency in San Fran- 
cisco in 1931. He left in 1935 to 
establish his own agency, Yeomans 
& Foote, also in San Francisco. 
But one year later he turned up on 
Madison Ave. with the old J. Stir- 


ling Getchell agency, where he be- | 


came a vp. 
In 1938, he joined Lord & 
Thomas, where he became exec 


Gunn 


| some 
|Choate said. 


Gamble 


J. Walter Thompson Co., Chicago, secretary-treasurer, and F. Strother Cary, Leo 
Burnett Co., Chicago, director. Also pictured are Edna M. Johnson, Fensholt Adver- 
tising Agency, Chicago, regional director, and Melvin Brorby, Needham, Louis & 
Brorby, Chicago, chairman of the Four A’s. 


Advertising Age, October 21, 1957 


directors, on the strength of his 
performance on the Lucky Strike 
account. He proved to be one of 
few who could get along with the 
irascible George Washington Hill 
of American Tobacco Co. 

In 1942, Mr. Foote formed, with 
Fairfax Cone and Don Belding, the 
famous triumvirate which bought 
the physical assets (but not the 
name) of Albert Lasker’s Lord & 
Thomas and created a new $25,- 
000,000 agency, Foote, Cone & 
Belding. 


s Mr. Foote served as president 
of the agency, in charge of the 
New York office. In five years, 
FC&B was billing $52,000,000, and 
despite the loss of the $12,000,000 
American Tobacco account in 1948 
(it was Mr. Foote who resigned 
the account in a disagreement 
with the post-Hill management), 
the agency was billing $61,000,000 
when Mr. Foote resigned in 1950 
after an illness. 

Mr. Foote reportedly sold his in- 
terest in the agency for $850,000, 
and in October, 1951, he joined 
McCann-Erickson, which was then 
beginning its drive to second place 
in advertising agency volume. Mr. 
Foote came to McCann as a vp 
and was elevated to exec vp in 
1952—he was then the only exec 
vp at the agency. 

At McCann, Mr. Foote had a 
ten-year contract which required 
him to give six months’ notice of 
termination; the agency was re- 
quired to give him two years’ ad- 
vance cancellation notice. In an- 
nouncing his resignation last Feb- 
ruary, he wished McCann and “its 
wonderful people” good fortune 
and said he could say nothing 
about his future plans except that 
“I will be in the advertising agen- 
cy business.” + 


Herald-Traveler Corp. Plans 
“Most Up-to-Date’ U.S. Plant 

The Boston Herald and Traveler 
will shortly begin construction of 
a new 210,000 sq. ft. plant where 
it hopes to be publishing its news- 
papers by early 1959. The air-con- 
ditioned plant will have a basement 
to house the newspapers’ fleet of 
trucks, and an area for storing 3,- 
500 tons of newsprint. The press- 
room will house 30 new high-speed 
presses, with room for 12 more 
units. The press units will be 
geared to handle four-color repro- 
duction plates. Publisher Robert 
B. Choate said the new facilities 
will be “the most up-to-date in the 
U. S.” He called the papers’ pres- 
ent plant “the best in Boston.” 

The newspapers—i.e., the Her- 
ald-Traveler Corp.—are owned by 
3,000 stockholders, Mr. 


Slattery Joins Compton 
Martin Slattery, formerly film 


producer-director of Young & Rub- 
icam, has joined Compton Adver- 
tising, New York, as a tv producer. 


Brorby 
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Advertising Age, October 21, 1957 


Use Gimmicks to ‘Break Media Barrier,’ 
Heighten Ad Interest, Mithun Tells Four A's 


(Continued from Page 1) 
shape.” 


e Unorthodox uses of media, such 
as building a recording into an ad, 
he said, often are unique enough 
to attract consumer attention fast- 
er, more thoroughly and cheaper 
than conventional methods. 


e Try unusual uses of media. He 
cited the use of a page of aluminum 
foil in a magazine as an ad for a 
foil manufacturer. “It is the novel 
application of the medium, the 
quality of being different,” he said, 
“that has talk value with the trade 
involved, and with the consumers.” 


e Use different kinds of materials 
for filling space, different inks, 
papers, swatches and the like. 

“A whole new [advertising] era 
is upon us,” Mr. Mithun said, “one 
that demands creativity in media 
planning as much as it has always 
demanded in the advertisement it- 
self. 

“There are right now many op- 
portunities to give advertising a 
distinctive ‘dress’—better ways to 
package it,” he said. 


s In another conference session, 
on “Harnessing Motivation Re- 
search,” executives 
Brandon Co., St. Louis, 
play-by-play account of how mo- 


tivation research results were used | 


in guiding the agency’s creative 
work on a community fund drive. 

Adviser to the agency in its re- 
search work is Albert Shepard, di- 
rector of the Institute for Motiva- 
tional Research, who told the 
meeting that motivation research 
is gradually coming of age. 

Five years ago, he said, people 
were asking what motivation re- 
search was—what its real value 
was and how long the “fad” might 
be around. Today, he noted, the 
questions are about how to make 
the best use of it. 


# One session of the Four A’s Chi- 
cago meeting—a “creative work- 
shop”—included speeches on 
“Madison Ave. Looks at Central 
Region Advertising.” The New 
York representatives were John H. 
Tinker Jr., creative director, Mc- 
Cann-Erickson, and Charles Brow- 
er, general manager and creative 
director, Batten, Barton, Durstine 
& Osborn. 

Discussing tv commercials creat- 
ed in the central area, Mr. Tinker 
said he sees “no difference” be- 
tween commercials created in the 
central region and those created 
in the eastern region. He comment- 
ed that he had “hoped for fresh- 
ness” in the efforts from this area. 

He cited—and showed—commer- 
cials for Pet milk, the Tea Coun- 
cil, Sara Lee coffee cake, Liquid 
Chiffon, American Dairy Assn., 
Bisquick, Marlboro, Morrell frank- 
furters, Johnson’s Raid and Pride, 
Purina dog chow, RCA Whirlpool 
and Kroger eggs. 


s Mr. Brower discussed print ad- 
vertising and said that he sees cen- 
tral region ads as “nice and simple, 
nice and loose.” He backed up his 
theory by showing slides of a num- 
ber of ads. “If I had to give an 
Oscar for the best campaign,” he 
said, “I’d have to wind up choosing 
Edsel .. . I also like this definition 
of an Edsel: ‘An Edsel is an Olds- 
mobile sucking on a lemon.’” 


s Ata luncheon session yesterday, 
Robert S. Macdonald, ad manager 
of Quaker Oats Co., made a plea 
for greater use of Advertising 
Council-promoted public service 
messages in regular product ad- 
vertising. 

“We as advertisers,” he said, 
“have not created an atmosphere 
of acceptance, understanding and 
enthusiasm for the Advertising 
Council and its programs favor- 
able enough to convince those do- 


ef Winius-| 
gave a) 


ing the hard work within our or- 
ganizations that these campaigns 
not only are important but worthy 
enough to become an integral part 
of the advertisers’ national cam- 
paigns. 

“As a matter of fact,” he said, 
“I would go so far as to say that 
the Advertising Council’s cam- | 
paigns should become a part of 
agency campaign recommendations 
in any advertiser’s program. 

“Tf all management is as con- 
scious as ours of creating a favor- 
able corporate image,” Mr. Mac- 
donald went on, “you can bet 
your life that anything you can 
do as agency people to show the, 
advertiser how he can enhance and 
improve this image in the eyes of 
the buying public, the more ap- 
preciative he will be—and you 
help your own corporate standing 
too.” + 


Campbell-Mithun — 
Opens N.Y. Office; 
Brownell Is Head 


New York, Oct. 17—Campbell- 
Mithun Inec., Minneapolis, will 
‘open a New York office on Nov. 1. 
| Heading the office as a vp will 
be William E. Brownell, who re- 
signed recently as vp and copy 
director of Erwin, Wasey & Co. 

With billings of $40,000,000, 
| Campbell-Mithun has had the dis- 
tinction of being the largest agen- 
cy in the country without a New 
York office. There are Campbell- 
Mithun branch offices in Chicago 
and Los Angeles. 

Mr. Brownell was once manager 
of the Detroit office of the old 
William Weintraub agency. He) 
also headed copy departments at 
Grant Advertising and Campbell- 
Ewald. A short story writer on the 
side, his work has been published 
frequently in magazines and he has 
written plays for television. + 


‘Montreal Herald’ Suspends 
The Montreal Herald, the city’s 
oldest daily, has suspended publi- 
cation. John W. McConnell, pres- 
ident of the Montreal Star, which | 
owned the Herald, said publication 
of the Herald has been at a loss, 
notwithstanding assumption of 
some costs by the Star. Elimina- 
tion of the Herald, which had a cir- 
culation of 40,000, will result in 
the Star placing its early edition 
on sale during mid-morning hours. 


Boscul Promotion Appeared 
in a Number of Newspapers 

A cut caption with a story about 
William S. Scull Co.’s new promo- 
tion for its Boscul coffee in the Oct. 
14 ADVERTISING AGE said the ad 
ran in the Philadelphia Bulletin. It 
did; but it also ran in the Phila- 
delphia Inquirer and 14 other 
newspapers. 


Kraft Promotes Camp 

Kraft Foods Co., Chicago, has 
appointed John Camp product ad- | 
vertising manager for cheese prod- 
ucts. Mr. Camp formerly was as- 
sistant product ad manager. He 
succeeds Robert Davis, who was 
named general advertising man- 
ager of the company in a series of 
executive marketing shifts (AA, 
Oct. 14). 


Mayers Named Representative 

Karl H. Mayers has been ap- 
pointed eastern sales representative 
for Implement & Tractor and Agri- 
culture de las Americas, Kansas 
City. Formerly eastern manager of 
Southern Automotive Journal, Mr. | 
Mayers will headquarter in New 
York. 


Last Minute News Flashes 


Burlington Names Daniel & Charles, Sackheim 


New York, Oct. 18—Burlington Industries has moved 12 of its trade 
accounts from Donahue & Coe to Daniel & Charles and Ben Sackheim 
Co. The only Burlington business now at Donahue & Coe is Cameo hos- 
iery, the Galey & Lord division having moved to Johnstone Inc. two 
weeks ago (AA, Oct. 14). The seven accounts going to Daniel & Charles 
are Burlington Tricot Fabrics Co., Burlington Export Co., Burlington 
Automotive Fabrics Co., Burlington Finishing Co., Burlington Throw- 


|ing Co., Burlington Yarn Sales Co. and Goodall-Sanford Inc. The five 


accounts moving to Sackheim are Burlington Shirting Fabrics Co., Bur- 
lington Greige Sales Co., Burlington Industrial Fabs. Co., Burlington 
Men’s Wear Fabs. Co., and Raeford Worsted Corp. 


Cunningham & Walsh Gets Mosler Safe Account 


New York, Oct. 18—Mosler Safe Co. is transferring its domestic 
advertising account to Cunningham & Walsh from Stockton, West, 
Burkhart, Cincinnati, effective Jan. 1. Billing some $500,000 at Stock- 


| ton, West, the account follows Joseph D. Nelson Jr., former president 


of the Cincinnati agency, to C&W, as did Stockton, West’s portion of 
the Andrew Jergens account recently. Mr. Nelson will act in an ad- 
visory capacity on the account, which will be supervised by Exec Vp 
Robert R. Newell. J. Walter Thompson Co. continues as Mosler’s in- 
ternational agency. The company’s total advertising and promotion 
budget is reported at around $1,000,000. 


EWRR Adds Outboard Marine Overseas Ads 


New York, Oct. 18—Erwin Wasey, Ruthrauff & Ryan has been ap- 
pointed to handle international advertising for Outboard Marine & Mfg. 
Co., maker of Evinrude, Johnson, Buccaneer and Elto outboard motors, 
Cushman utility vehicles and Lawn Boy power mowers, Outboard has 
been an R&R domestic client. National Export Advertising Service is 
the previous international agency. 


Gardner Moves to McKim from Ogilvy 


New York, Oct. 18—Edward J. Gardner, Ogilvy, Benson & Mather 
account executive, has resigned to join McKim Advertising in Toronto. 


Eversweet Names Ludgin; Other Late News 

e Eversweet Corp., Frostproof, Fla., and Lyons, Ill., processor of 
chilled whole orange juice, has appointed Earle Ludgin & Co., Chicago, 
to handle its advertising. The company has had no regular agency. A 
campaign will begin with a color page in the Chicago Tribune Nov. 21. 


e Keyes, Madden & Jones, Chicago, has appointed Harold B. Rorke an 
account executive and member of the plans board, effective Nov. 1. 
For the past three years Mr. Rorke has been with McCann-Erickson, 
where he has been responsible for several Swift & Co. products and 
Mead Johnson’s Pablum baby food products. 


e Ole G. Morby, formerly business manager for Mutua] Broadcasting 
System, has been named coordinator of broadcast operations for the 
radio-tv subsidiary of Time Inc., TLF Broadcasters, New York. He will 
work in the New York office of TLF, which owns ten radio and tv 
stations. 


e Fuller & Smith & Ross has named William W. Priesmeyer to the 
new post of manager of marketing services in its Cleveland office. Mr. 
Priesmeyer, who joined F&S&R in 1945, was named a vp in 1953. He 
has been an agency group head. 


e Lee Rich, who joined Benton & Bowles, New York, in 1952, has been 
named director of media. He is a vp and has been associate media di- 


| rector. In his new post he will continue to report to Dave Crane, B&B’s 


vp in charge of media. 
e S. Augstein & Co., New York manufacturer of Sacony women’s 


| wear, sportswear, children’s wear and Sil-O-Ette foundation garments, 


has moved its account from Anderson & Cairns to the Rockmore Co., 
New York. The account went to Anderson & Cairns last March when it 
was resigned by Ogilvy, Benson & Mather. 


e A. Burke Crotty, executive producer in the tv department of Elling- 
ton & Co., New York, has been named vp of radio-tv. He joined the 
agency from American Broadcasting Co. in 1950. 


e Field & Stream is raising its circulation guarantee 15.6%, from 800,- 
000 to 925,000, effective with the April, 1958, issue. At the same time 
advertising rates will increase an average of 13.8%. New b&w page 
rate is $3,700. 


e Henry S. Griffing, president of Video Independent Theaters, Okla- 
homa City, has denied reports that the nation’s first test in Bartlesville, 
Okla., of pay tv is off to a slow start. Mr. Griffing told AA that the 
530 set owners who to date have paid $9.50 for installation are far 
more than the 200 the company had predicted it would have by this 
time. A month’s free trial was conducted in September, and 30 homes 
asked to be dropped after the free trial. Although Bartlesville has 8,000 
set owners, only 4,500 sets are in the portion of the city wired for in- 
stallations. About 280 requests for connection have been received from 
outside the wired area. 


e Miniature Precision Bearings Inc., Keene, N. H., has appointed Sam- 
uel L. Breck Jr. as advertising manager. Formerly he was with the 
advertising departments of Bridgeport Brass Co. and Union Carbide 
Corp. 


e Harry Morris, formerly manager of agency relations for Look in 
New York, has been named central zone advertising manager, suc- 
ceeding Phil De Beaubien, new publisher of the Detroit Times (see 
picture on Page 120). Mr. Morris will be headquartered in Cleveland, 
and will have charge of the Cleveland and Detroit offices of Look. 


e American Broadcasting-Paramount Theaters’ broadcasting division 
continued to run behind 1956 levels, President Leonard H. Goldenson 
indicated in a third quarter report. He said the difference is being nar- 
rowed and that the theater end of the business was up for the third 
quarter. Net operating profit of all divisions for the third quarter was 
$1,333,000 estimated, against $1,484,000 for the same period a year ago. 
For the first nine months the estimated net for all divisions was $4,- 
033,000, compared with $5,686,000 for a similar period in 56. 


e J. Bird Moyer Co., consumer drug and pharmaceutical division, Phil- 


adelphia, has appointed J. M. Korn & Co. to handle advertising, mer- | 


chandising and promotions. J. Robert Mendt is the previous agency. 


121 


FDA Seizes 
Listerine in 
Flu Ad Plaint 


(Continued from Page 1) 
diseases. 

Food & Drug Administrator 
George Larrick has already pub- 
licly denounced the “sheer oppor- 
tunism” of “some drug firms,” who 
are “knowingly and purposely 
misleading the public.” 

In a speech before retail drug- 
gists in Minneapolis last week he 
said gargles, mouth washes and 
nose and throat sprays will not 
provide significant protection 
against Asian flu. 


s For several days there has been 
active behind-the-scenes negotia- 
tion here looking toward the re- 
lease of a joint statement by fed- 
eral authorities, cautioning the 
public against assuming that any 
preparation will prevent Asian flu. 

Today it appeared that a joint 
FDA-FTC statement probably will 
be released next week. 

But the statement would not be 
directed against all of the Asian 
flu tie-ins currently in print or on 
the air. Products like Bayer as- 
pirin, Bufferin, and Vicks Vapo- 
Rub which are being recommended 
for relief from the pains and dis- 
comforts of flu would be outside 
the area of controversy, since it is 
generally conceded that prepara- 
tions of this type can be helpful 
in alleviating unpleasantness suf- 
fered by flu victims. 


s The release of such a statement 
is in itself virtually unprecedented, 
It is understood that agreement 
on the step was reached by Food 
& Drug and the Federal Trade 
Commission several days ago. Ac- 
tual distribution of the statement 
was held up in the belief that the 
American Medical Assn., and pos- 
sibly the U.S. Public Health Serv- 
ice, might wish to add their au- 
thority. + 


LAMBERT CITES 
LISTERINE STUDIES 

New York, Oct. 18—The fol- 
lowing statement was made to 
ADVERTISING AGE today by the 
Lambert-Hudnut division of War- 
ner-Lambert Pharmaceutical Co.: 

“Medical research here and 
abroad has established the antisep- 
tic (germ-killing) power of Lis- 
terine Antiseptic against the bac- 
teria usually found in the oral 
cavity. Reports to this effect have 
appeared in such eminent scientific 
publications as Lancet, leading 
medical journal of Great Britain; 
Gazette des Hopitaux, noted 
French medical journal, and Jour- 
nal of Laboratory & Clinical Medi- 
cine, a well-known American jour- 
nal, and confirmatory studies have 
been reported from New York 
Post-Graduate Medical School, 
Massachusetts Institute of Tech- 
nology and the Pasteur Institute 
of Paris. The equivalent of Lis- 
terine, known as liquor antisepti- 
cus N.F., was listed in the ‘Na- 


tional Formulary, an official 
compendium. 
[These] “eight studies, made 


ever a period of 12 years on more 


than 3,000 individuals, established 
that gargling regularly with Lis- 
terine reduced the incidence, dura- 


| tion and severity of colds and sore 


throats; thus ordinary colds were 
51% more prevalent among per- 
sons who had not gargled with 
Listerine and severe colds were 
89% more common. In the same 
studies doctors found sore throats 
were 73% more prevalent among 
those who did not use Listerine. 

“We believe this research es- 
tablishes the value of Listerine as 
|an effective oral antiseptic. 
“Listerine has been available 
| for oral hygiene since 1879.” # 
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Women Vote for Fewer Household Chores, 
More Livable Homes at ‘McCall's’ Conclave 


(Continued from Page 3) 
income, occupation, education, lo- 
cation and family size. Members 
averaged 31.3 years old, with chil- 
dren averaging 5.3 years. 93% 
were home owners, they owned 139 
cars and represented 93 different 
localities. © 

Given a chance to improve their 
present homes, women voted al- 
most unanimously for adding a 
second bathroom. The second most 
desired feature was a family room, 
followed closely by more closets, 
and storage space. 

They spoke out emphatically for | 
bigger, better equipped kitchens, 
against purposeless picture win- 
dows and narrow, horizontal bed- 
room windows. They indicated they | 
prefer overhead and wall lighting | 
in the bedrooms and object to the 
current trend toward table and 
floor lamps exclusively. 

718% of the women announced 


ba eee 


Sales 
ata 
standstill? 
Lemarge 
Mass Mail* 
can start 
them 


climbing 


*K For fast, income-bring- 
ing results, nothing can 
match the direct appeal of 
Mass Mail by Lemarge. 
But don’t confuse Mass 
Mail with a hit-or-miss, 
unkeyed, untested barrage. 


I 

I 

I 

I 

l 

l 

I 

l 

l 

l 

| Mass Mail is a specialty re- 
quiring a new approach, 
] new methods, new machin- 
1 ery and men who are mas- 
ters of this new advertising 
l and promotion medium, 
You have all ef them work- 
| ing for you when you 
| consult Lemarge. 

3 Lemarge is writing the 
book on Mass Mail, from 
I research to reward, Our 
| knowledge can mean profits 
for you. To learn how, just 
| clip your business card be- 
, low and mail it to us — no 
I 


obligation, of course. 


LEMARGE 


Mailing Service Company 


417 SOUTH JEFFERSON STREET 


CHICAGO 7, ILLINOIS 


CLIP YOUR BUSINESS CARD HERE 
AND MAIL IT TO LEMARGE FOR 
COMPLETE INFORMATION. 


they share double beds, and 9% | 


even had super-size ones, as 
against a meager 13% who exist 
in the twin-bed atmosphere of the 
master bedroom. 


® They reported both they and) 
their husbands favor firm mat-| 


tresses, and that they do not be- 
lieve mattresses can be properly 
|tested in the store. They favored 
fitted bedsheets. 

The automatic washer was voted 
|as the most valuable appliance. 

Many of the women said they 
are reluctant to use instalment 
\credit, but they were largely 
| agreed that the purchase of a home 
|is a wise form of saving. 
Most said they favor larger, 
more comfortable homes and 
smaller automobiles. They said 
they did not see any “status” val- 
ues in having larger cars, regard- 
ing them chiefly as means of 
transportation. + 


Time Shifts Executives. 
in Broadcast Section 

Time Inc., New York, has made 
four appointments in its broadcast 
section. The appointments were 
made necessary by the death of 
Wayne Coy, who was Time’s con- 
sultant on broadcast affairs, presi- 
dent of Twin State Broadcasting. 

Hugh B. Terry, president of 
Time’s KLZ and KLZ-TV, Denver, 
was named to the board of TLF 
Broadcasters, Time _ subsidiary. 
Weston C. Pullen Jr., Time vp for 
broadcasting, was named presi- 
dent of Twin State Broadcasting 
|(WFBM and WFBM-TYV, Indian- 
apolis, and WTCN, WTCN-TV, 
| Minneapolis). Eldon Campbell, vp 
and general manager of the Indian- 
apolis stations, and Philip Hoff- 
man, vp and general manager of 
the Minneapolis division, were 
named to the board of Twin State. 


Bon Ami Pushes Glass Gloss 

Bon Ami Co., New York, will use 
newspapers and spot television in 
about 50 markets to break the first 
national campaign for Glass Gloss. 
The glass and silver cleaner will 
be offered in a special Christmas 
stencil and decorating kit. The 
three-week campaign breaks on tv 
the last week in November and in 
Sunday comics Dec. 1. Erwin, Was- 
ey, Ruthrauff & Ryan, New York, 
is the agency. 


WHAT HAS A STADIUM 
TO DO WITH SALES? 


Possibly a very great deal indeed, for 
this new 32,000 seat home of the 
Green Bay Packers football team didn't 
just build itself. And it suggests to us 
a citizenry endowed with an unusual 
capacity to earn money matched by 
an even more unusual willingness to 
spend it. 

We're not motivation experts. But 
we've helped a host of advertisers 
move a mountain of goods and serv- 
ices by carrying their sales messages 
into more than 39,000 homes every 
day! Whatever the science of the thing, 
our folks have the cash, they let go 
of it, and we're the only medium to 
tell all of them when . . . in color, if 

ou like 


GREEN BAY 


PRESS-GAZETTE 
Green Bay, Wisconsin 
Phil McClosky, Mgr, Notional Advertising 


O'MEARA EDSEL 


I’ SALE 


Buy One Car At Regular Price 
Get A 2nd Car For Only Ic 


1955 FORD VICTORIA Y-8 
equipped. Itone biack & white Buy 


itnocsemanonnee | 


S drive. 

-—--= 

GET THIS SECOND CAR ONLY Ie 
ae: = I 
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CHEV. 
1953 PONTIAC V-8 2-DOOR 
‘ery sharp 
GET THIS SECOND CAR ONLY le 
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1949 


ia Medel with very, ciean, family 
priced at a Rig Big Savings. "naethe . . ot a Meare's few 
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Equipped. 

1953 CADILLAC .. DOOR SEDAN 
det black with radio, matic, full power. A car of 
tte fen the stander 4 3 ry * — 
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GET ‘THIS ‘SECOND CAR ONLY Ic 


1953 DODGE 2- DOOR SEDAN 


Jet Beck. 
Easy Terms * 1200 Others to Pick From 


O'MEARA EDSEL 


YOUR LOW OVERHEAD DEALER 
576 CONN, BLYD. EAST HARTFORI 


JA 8-217) _ Eves, ‘til 10 P.M. 


EXTREMIST—According to this ad in 

the Hartford Courant, O’Meara 

Edsel has “gone about as far as it 

can go” in cutting prices on used 

cars—on the second one in each 
deal, at least. 


Capezio Tries Radio 

Capezio Inc., New York, manu- 
facturer of shoes, ballet slippers 
and accessories, made its debut as 
a radio advertiser Oct. 16 with 
sponsorship of “Spotlight on Bal- 
let” on WQXR, New York. The 
program is 55 minutes in length 
and is heard on Wednesdays. 
Hockaday Associates is the agency 


for Capezio. 


The Biggest Buy 
in the 


oe 


| Abroad: Dichter 


‘|media coverage of the integration 


U.S. Has Poor 
‘Product Image’ 


(Continued from Page 2) 
said. “We have to look not for 
what they want, but for what they 
ought to want. They ought to want 
democracy.” 

Dr. Dichter charged that “we 
have not been militant enough” in 
pressing our case. He found fault, 
for example, with the U. S. reac- 
tion to the satellite launched by 
the Soviet Union. He declared that 
our official comments on _ the 
sputnik were tantamount to an} 
auto maker saying, “We'll be out 
with it in six months,” after its 
competitor had introduced a new 
car. 

Dr. Dichter was also critical of 


battle in Little Rock. “Events in 
Little Rock,” he said, “have rein- 
forced all the negative aspects of 
the American image abroad. Al- 
most all the references in the 
press, on radio and on tv, both 
here and throughout the world, 
have been negative. 


® “Yet, Little Rock may actually | 
bring to solution a problem which | 
history has postponed for 100 | 
years. Little Rock became an in-| 
evitability; its solution becomes a) 
credit, not a debit. 

“There has, however, been little | 
or no attempt to present to the 
outside world the positive aspects 
of the Little Rock story.” 

Dr. Dichter suggested that the 
reaction to Little Rock was ground- 
ed in “guilt feelings” and “hysteria 
rooted in emotions, rather than 
objective causes.” He pointed out 
that one of the activities of the 
program he proposes would be to 
put such incidents “in perspective.” 
He said that writers and broad- 
casters might be persuaded to ex- 
ercise a “voluntary control” when 
they become more fully aware of 
the effect of their words on Amer- 
ican prestige abroad. 

Dr. Dichter emphasized that his 
“faith-building” program should 
be carried on at home as well as 
abroad. He noted that “if the pres- 
ident of a company is not 100%} 
convinced of the superiority of his 
product, he has an enormous crack 
in his sales organization.” 


| 


® Discussing the American image | 
abroad, Dr. Dichter called the con- 
sumers of our ideals “frustrated 
lovers.” He explained, “Most peo- 
ple would like to love America. In- 
deed, at intervals, they do so. The 
problem is that they feel they are 
continuously slapped in the face 
by the many contradictory facets | 
of American policy. 

“For a period, the U. S. was the 
symbol of freedom, democracy and 
plenty. But today there is a waning | 
love for the U. S., and the outright 
hostility of the rejected lover is| 
more and more prevalent through- | 
out the world.” 

America also needs “personal 
heroes,” according to Dr. Dichter. 
“Roosevelt was our last hero,” he 
said. “England had, and still has 
Churchill. India has Nehru. Russia 
has Kruschev and its most recent 
| hero, the sputnik. 

“America has been represented 
at trade exhibits and international 
meetings of all kinds. But it has 
failed to provide the world with a| 
hero who answers emotional needs. | 
We have used intellectual symbols | 
—our machines, our architecture, 
our consumer goods—but we have 
failed to capture the love and sym- 
pathy which people are willing to 
lavish on a hero.” 


i 


s Dr. Dichter closed his letter to) 
clients by saying: “If you feel 
about the present situation as I do, | 
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please communicate with me. It is 
my sincere hope that an appropri- 
ate program of action might be 
worked out with concentrated ef- 
forts.” + 


Ad Council Sets Push for 
UN Specialized Agencies 

The Advertising Council, New 
York, will release a new campaign 
Oct. 24 to promote better under- 
standing of the day-to-day work 
of the United Nations. “Another 
way the UN works” will be the 
theme of the advertising aimed at 
“uninterested Americans” who 
have little or no knowledge of the 
work of the UN’s 11 specialized 
agencies which are engaged in 
non-political activities. 

The ads explain briefly the op- 
erations of the World Health Or- 
|ganization and the Food & Agri- 
|culture Organization, and offer a 
free booklet, “The UN in Action,” 
which deals with all 11 specialized 
UN agencies. Kenyon & Eckhardt, 
New York, is the volunteer agen- 
cy. 


SHE'S a friend 
of a friend 
of yours. She 
shares your fondness 
for KOIN-TV's 
coverage of 
Portland, Oregon, 
and 30 neigh- 
boring counties. 
When you 
whisper sweet 
somethings thru 
KOIN-TV, 
she listens... 
and reacts. 
The gentie- 
men from 
CBS-TV 
Spot Sales 
carry tales 
about her 
habits... 
and about 
KOIN-TV’s 
incredible 
ratings. 
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You'll want to send for your free copy, today! 


Some remarkable facts about today’s car dealer market 


FACTUAL 
HIGHLIGHTS 
OF THE 1957 


AUTOMOTIVE NEWS 
DEALER SURVEY 


; @ Size, sales, and character of car 
‘ dealerships 

@ Average annual service volume per 
~ dealer 


Annual dollar volume of parts, ac: 
cessories and labor sales 


Car dealer personnel 

Service work performed 

Service Station facilities 
Replacement parts, volume and usage 
Tires, batteries, and accessories 
Equipment owned 

Who decides on the brand of equip- 


ment, parts, and accessories to be 
purchased 


Now available: A comprehensive new survey 
by AUTOMOTIVE NEWS offers you, merely 
for the asking, all the facts on the current car 
dealer market. This unique study provides 
dealer information unobtainable from any 
other source. 


Comprised of sixteen solid pages of detailed 
information, the survey covers everything from 
number of lubrications to sales of side view 
mirrors. As with past such AUTOMOTIVE 
NEWS studies, significant figures were com- 
pared against manufacturers’ sales records and 
proved reliable. For your copy of this com- 


prehensive market analysis, simply drop a 
card to AUTOMOTIVE NEWS today. 


Each AUTOMOTIVE NEWS representative 
carries with him, 218 pages of detailed infor- 
mation pertaining to this survey. Brand names, 
breakdown by car makes and dollar volume 
are included. Call him today, he'll be glad to 
show you how this sate con be helpful to you. 


NEW YORK: Edward ical Ray Billingham, Howard E. 
Bradley, Murray Hill 7-6871. 


CHICAGO: J. Goldstein, William H. Gallagher, State 
2-6273. 


DETROIT: R. L. Webber, William R. Maas, Roy Holihan, 
Woodward 3-0495. 


LOS ANGELES: R. H. Deibler, Dunkirk 3-0303. 


The most influential publication in the automotive industry. 


744,000 New Cars Now 


The Newspaper of the Industry 
(eo 


Stocks Dip but Top » Year A Ago z ee | 
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